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New » » the greatest | 








HELP ever offered 
to INDEPENDENT 


stationers « « « 


The alert independent stationer needs no justification. Day 





by day he is more firmly entrenching himself as the logical 


and indispensable outlet for all stationery products. 


But he needs help. And that is exactly what Webster offers 
. . . but ona basis which far transcends any present-day con- 


ception of service. 


It's unique. It’s practical. It's sound. Team-work ? Of course 
—but the manufacturer furnishes most of the Motive Power. 
It cannot be adequately described by such common phrases 
as Sales Promotion, Co-operation, Market Analysis, Educa- 
tion — it is all of these and then some! A real PLUS Value. 


It is not a Super-Sales Manual method. It is not a ““fly-by- 
night” proposition. It digs deep for the dealer, establishes an 
Everlasting Foundation for increasing present and future dealer 
profits. By any standard you set, this NEW DEFINITE 
“TEAM-PLAN” is Webster's culminating contribution to 


America’s Independent Retail Stationers. 


WRITE FOR FULL DETAILS 


F-S- WEBSTER - CO. 
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4 OFFICE APPLIANCES 
isa news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office ma- 
chinery, office devices, office 
furniture, office supplies and 
the entire range of commer- 
cial stationery. Itscompre- 
hensive news reports of the 
industry and its valuable 
special articles upon sub- 
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PUBLISHED ON THE FIRST DAY OF EVERY MONTH 


The Office Appliance Co. 


417 S. Dearborn St. 


fe 


Chicago 





jects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agent efor the various office 
machines, devices and sup- 
plies, commercial stationery 
dealers and many of the 
largest corporations in the 
United States. It also 
reaches some dealers in 
fifty-four other countries 
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who deal in American office 
equipment. 


{| SUBSCRIPTION RATES 
payable in advance, in the 
United States and its pos- 
sessions and Mexico— one 
year,$2.00;two years, $3.00. 
Canada — one year, $2.50; 
two years, $4.00. Foreign, 
all countries in the Postal 
Union, the equivalent of 
$3.00 American gold for one 
year and $5.00 for two years. 
Remittances may be made 


by personal checks, drafts 
on New York or Chicago, 
Postoffice or Express Money 
Orders, or in American Post- 
age Stamps or currency, if 
sent by registered mail. 


{CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. In order- 
ing such changes it is neces- 
sary that both old and new 
addresses be given. 


Ww 


§ No person, firm or cor- 
poration, either directly or 
indirectly connected with 
theindustry the journal rep- 
resents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best 


fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions, to 
which it will give prompt 
and earnest consideration. 


{ CONTRIBUTIONS are 
invited upon any topics of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 
ageisenclosed by the sender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 


{ ADVERTISING RATES 
upon application — only 
articles of office equipment 
or directly related products 
eligible. 


¥ Entered as Second-Class 
Matter, July 8, 1905, at the 
Postoffice at Chicago, IIl., 
under Act of March 3, 1879. 


q “Office Appliances”’ is reg- 
istered in the United States 
Patent Office, Washington, 


interests of the field it serves. D. Cc. 

It aims to discuss all sub- 

jects fairly, and to furnish § COPYRIGHT. Contents 
its readers reliable informa- covered by Copyright, 1930, 


tion concerning the progress 
and development of the of- 


by The Office Appliance 
Company. 
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ADVERTISEMENTS 


These advertisements present the products of 
the leading manufacturers in each division of 
Because of the ground for honest 
differences of opinion the publishers obviously 
cannot undertake to guarantee transactions be- 
and 
however, offer their service in resolving any, 
between 
tomers, which result from relations established 


through the journal. 
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Ck nedebotecsesbedadkenuean 237 Copying wy & one Supplies . Englewood Desk Co.......... 75 Van Dorn Metal Furniture 
Universal Fixture Corp. .. 224 Yawman & Erbe.........§ 103 Evansville Desk Co.......... 181 GO occcctensessacancene . 

Business Shows Costumers General Fireproofing Co....124, 5 Yawman and Erbe Mfg. Co.. 
National Business Show Co. .242 Conrades Mfg. Co............ 165 Globe-Wernicke Co....... S3k, 3B  _  pecpccsyeeqguseguceses 97, 

Busses Factory Service Equipment Co.206 Gunn Furniture Co..... cence Filing “Cabinets, Wood 
Art Metal Construction Co. ..167 Furnas Furniture Co.......... 219 Hoosier Desk C©o.........-..0. 66 Auto. File & Index Co....... 109 
General Fireproofing Co...124, 5 Globe-Wernicke Co... 111, 12 Imperial Desk Co............. 156 Globe-Wernicke Co.......111, 12 
Se OT CR 122 Jamestown Metal Desk Co... .’.132 Indiana Desk Co............. 105 Imperial Methods Co......... 225 
Toledo Metal Furn. Co..... .199 A Sh Mantivcocheseuses 221 Invincible Metal Furn. Co...144 Macey Co., The......+-+0++++ 122 

Calculating Devices Sanymetal Products Corp.....214 Jamestown Metal Desk Co....132 Shaw-Walker Co. ....++++«+> 80 
Meilicke Systems, Inc....... 217 Covers, Washstan Jasper Desk Co........ ...240 Wagemaker Co. .......+++. .149 
Reliable Tw. & A. M. C .234 Be Gi ccccecacccccccess 181 Leopold Desk Co......... 129, 30 Weis Mfg. Co...67, Ss. A wd 70 

Calculating Machines Crayons SZ Peepers: 122 Yawman and Erbe Mfg. 
Burroughs Adding Mach. Co. .244 American Crayon Co.......... 108 Metal Office Furn. Co........ Pe. ° 
Coxhead, Ralph C., Corp ..188 Cuspidors SQ 8 ORR a 100 Filing Supplies 
Marchant Cale. Mach. Co....185 Detroit Metal Spec. Corp.....221 Gas, Ge Ge Es Glico ccctous 221 Aigner, G. J. Png nde 0ete eee 236 
Portable Adding Machine Co.174 Pe Be Gn cnccescsectee 218 GOR Pee Gi nccscceccscedua 194 American Clip Co..........++. 145 

Calculating Machines, Rebuilt Cutters, Paper and Card Shaw-Walker Co.............. A) Auto. File & Index Co....... 100 
eee Typewr. & Add. Mch. Ideal School Supply Co.......215 Steel Equipment Corp......... 135 Balto. Index Mfg. Co......- 230 

ey ae See Dating Stamps Steel Fixture Mfg. Co.......182 Bushnell, Alvah, Co..........238 

Calendar Pads and Stands Amer. Number Mach. Co...169 Tell City Desk Co........... 224 Dunleavy Co., The........+.-> 211 
Columbian Art Works... ..200 Fulton Specialty Co.......... 235 Van Dorn Metal Furniture.172, 3 General Fire} roofing Co...124, 5 
Defiance Sales Corp........ 222 Meyer & Wenthe ........... 22 Lu =x C= rrr 149 Globe-Wernicke Co....... 111, 12 
Middleditch, L., Co.......... 213 Stewart, R. A. & Co....... 143 Weis Mfg. Co....... 67, 68, 69, 70 Imperial Methods Co........ 
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Invincible Metal Furn. Co.....144 
Macey Co., The... 122 


Nat'l FiberstoK Envelope Co.193 
Oxford Fill Supply Co......139 
ality Park Env. Co....... 120 
ockwell-Barnes Co. ........1 
Simonson, R. A., Co.........283 
Smead Manufacturing Co..... 213 


Steel Equipment Corp.. .. 135 
Wabash Cabinet Co.... : 
Warshaw Mfg. Co., Inc.. .162 
Wels Mfg. Co 67, 68, ‘6, 70 
Yawman and Erbe Mtg. Co... 


Finger Pads, Rubber 
Sun Rubber Co. 
Fountain Pen Engraving Machines 
Simplex Gold a Press 
Co . 22 
Fountain Pons 
Parker Pen Co . 235 
Sheaffer, W. A., Pen Co...98, 9 
Fountain Pen-Pencil (Combined) 
Sheaffer, W. A., Pen Co...98, 9 
Furniture Finish 
Du Pont, E. I 
Furniture Polish 
Globe-Wernicke Co lll, 12 
Van Dorn Metal Furniture.172, 3 
Gold —_ ee 
Aigner Co . 236 
Gold Stamping Presses 
or Gold peeeetined Pre 


DeNemours. .140 


"228 
eusmat Cloth 
Aigner, G. J., Co. scence 
Gummed Cloth Rings 
Warshaw Mfg. Co., Inc 162 
Gummed Tape Sealers 
Seymour Products Co 217 


Superior Tape & Sealer Co...210 
Index Card Signals 


Cook, H. C., Co.. 216 
Graff, George B., Co... 228 
Macey Co., The.. : .-122 
Moore Push Pin Co 222 
Index Tabs 

Aigner, G. J., Co 236 
Auto. File & Index Co ..100 
Balto. Index Mfg. Co 230 
Executab Corp + 


Simonson, R. A.. & Co 

Warshaw Mfe. Co Im 
Inks, Adhesives, Etc. 

Ault & Wiborge Co 12: 

Canode Ink & Office Sup. Co..1 





Davids, Thaddeus, Ink Co 206 
General Eclipse Co. 217 
Higgins, Chas. M.. & Co 202 
Luther Ink & Stamp Pad Co. .206 
Sanford Mfg. Co. 211 
Inkstands 
Atlas Stat’'y Corp 208 
tieneral Eclipse Co 217 
Sengbusch S-C Inkstand (Co..114 


Labels, Law Books and Number 


Aigner, G. J., Co 236 
Lead for Mechanical Pencils 

Faber, A. W., In 102 
Leather Goods 

Nat'l Brief Case Mfg. Co 213 
Leather Upholstered Furniture 

Guniocke, W. H., Chair Co..212 

l'ress-Stone Mfg. Co 218 

Vanderbilt Mfg. Co 87 
Letter Distributors 

Bristow, Stanley R 236 

Globe-Wernicke Co Mi, 12 

imperial Methods Co 225 

Kohlhaas Co., The : 218 
Letter Trays 

(See Desk Trays) 
Letterheads 

American Embossing Co 230 
Lettering and Show Card Pens 

Bridgeport Pen Co 223 
Library Beutoment 

General Fireproofing Co...124, 5 

Globe-Wernicke Co 111, 12 
Lines qv anted 

KT- 74 
Siesioum ‘Desk Tops 

Fox, Geo. E., & Co 180 

Ideal Linoleum Top Co 235 

Polar Mfg. Co ou 

Sainberg & Co 73 

Wagemaker Co 149 
Lockers and Storage Cabinets 

All-Steel-Equip Co. 

Art Metal Construction Co 167 

Aurora Metal Cabinet Works. .107 


Berger Mfg. Co 72, 3 
Corry-Jamestown Mfg. Corp. .220 
General Fireproofing Co..124, 5 


Globe-Wernicke Co.. : lll, 12 
Invincible Metal Furn. Co...144 
Lyon Metal Products, Inc . 4 
Macey Co., The...... — 
Steel Equipment Corp.... 135 
rerrell's Equipment Co.. 121 


Van Dorn Metal Furniture.172, 3 

Yawman & Erbe Mfg. Co.97, 103 
Loose Leaf Books and Systems 

Accounting Devices Co 

Roorum & Pease Co 

Endlok Parts Co Im 

P-B Mfg. Co. 

Grand Rapids L. I 





Binder Co 


Lefebure Corp 170 
Lloyd, W. G., Co 6 
Nat'l Blank Book Co 231 
Neva-Clog Products Im 1 
Sheppard, C. E., Co 133 
Stationers L. L. Co... 93 
russell Mfg. Co . wo 
Wilson-Jones Co 126 


Loose Leaf Covers, Emb. & Decor. 
Aigner, G. J., - 236 


Loose Leaf Envelopes, Celluloid 
Dt Mit asnegegeereenes .237 
Loose Leaf Metals 
Carpenter, E. W., Mfg. Co...234 


Endiok Parts Co., Inc........232 

Loose Leaf Metals Co........230 
Mail Distributors 

Bristow, Stanley R...........236 
Map Tacks 


Graff, George B., Co 
Moore Push Pin Co 


Maps, Globes, Etc. 
Rand McNally & Co..........187 
Matched Office Suites 
Clemetsen Co., The 
General Fireproofing Co...124, 5 


Gunn Furniture Co.. osseeedld 

Imperial Furniture Co sae Te 

Leopold Desk Co.. 129, 30 

Macey Co., The........ 122 
Memorandum Books 

Boorum & Pease Co.... - - 239 

russell Mfg. Co.... 90 

Wilson-Jones Co....... seccoanee 
Memorandum Devices 

Bristow, Stanley R..... 236 


Currier Mfg. Co : 209 
Fox, Geo. E., & Co.. 189 
Seymour Products Co... po eee 


Moisteners 
Argus Mfg. Co ..214 
Sengbusch S-C Inkstand ‘Co 114 
Seymour Products Co... 217 

Numbering Machines 
American Numb. Mach. Co 169 


tates Mfg. Co.. —rerrrT, 
Force, Wm. A., & Co SS 
Roberts Numb. Mach. Co.. 202 


Office Partitions and ers 


Globe-Wernicke Co : 11, 12 
Office Space to Rent 
Seymour Bldg...... 76 


Oil, Office Machine 
Clarotype Co... ee 
Defiance Sales Corp 


Order Books, Duplicate, Triplicate 
Kalamazoo Staty. Co 
Pads, Columnar 
toorum & Pease Co. 239 
Kalamazoo Staty. Co... 202 
Paper 
Eaton, Crane & Pike —er 
Weston, Byron, Co... 10 
Wrenn Paper Co.. ease IS4 
Paper Clamps 
American Clip Co . 145 
Atlas Staty. Corp . . - 208 
Auto. Pencil Sharpe ner Co.... 85 





Esterbrook Steel Pen Co. 
Van Valkenburg, L. D... 
Paper Clips 


American Clip Co werirer? 
Argus Mfg. Co ' 214 
Cook, H, C., Co.. . ooo ale 
Graff, George B., Co 228 
Rockwell-Barnes Co... : 1Nt} 
rip Top Mfg. Co.... 237 
Van Valkenburg, L. D... 256 
Paper Fastening Machines 
Acme Staple Co . : : s6 
Auto. Pencil Sharpener Co So 
Bump Paper Fastener Co 210 
Defiance Sales Corp 222 
Eveready Mfg. Co. 215 
Hotchkiss Sales Co sens 13S 
Neva-Clog Products Im 195 
Parrot Speed Fastener Cp....182 
Rockwell-Barnes Co — 
Victor Safe & Eqpt. Co 14 
Paste 
(See Inks, Adhesives, Etc.) 
Pen and Pencil Clips 
Argus Mfg. Co....... 214 
Defiance Sales Corp..........222 
Van Valkenburg, L. D... . - 286 
Pencil Sharpeners 
Auto. Pencil Sharpener Co.... 85 
Graff, George B., Co.. Se 
Hunt, C. Howard, Pen Co .197 
Pencils, Cedar 
Faber, A. W., Inc... 102 
Faber, Eberhard...... . 95 


General Pencil Co.. 

teliance Pencil Co 

Swan Pencil Co.... 
Pencils, Paper Wrapped 


American Crayon Co 108 





Pencils, Thin Lead, smgesine 
Se Sica ceceeess 83 
listo Pencil Corp... - 233 
Parker Pen Co.. 235 
Sheaffer, W. A., Pen Co 98, 

Penholders 
Natural-Grip Co., The 232 

Pens, Lettering and Show Card 
— wy Pen Co.. 223 

Pens, Steel 
Esterbrook Steel Pen Mfg. Co.231 
Hunt, C. Howard, Pen Co 197 





Miller Bros. Pen Co.. : 
rurner & Harrison Pen Co 2323 
Picture Hooks 


Moore Push Pin Co 222 
Pins and Pin Containers 

Defiance Sales Corp : 222 
Platens, Typewriter 

Amer. Writing Mach. Co 110 

Ames Supply Coe... 128 
Postal Scales 

Hanson Scale Co. 236 

Pelouze Mfg. Co.. 211 
Publications 

Buro-Bedarf-Rundschau . 241 

Mon Bureau ee 


Punches 
American Clip Company 
Atlas Staty. Corp 
Boorum & Pease Co 














Defiance Sales Corp.... 222 

Globe-Wernicke Co........111, 12 
Push Pins 

Moore Push Pin Co.. - 222 
Ribbon Dispensing Machine 

Tybon Corp.......... .-233 
Ribbons and Carbons 

Allen & Co. ....sss0:. : 2k 


, 
Ault & Wiborg Co 123 
Buckeye Ribbon & Carbon Co.119 
Canode Ink & Off. Supp. Co. .12 
Columbia Rib. & Car. Mfg. Co. 7 
Crown Ribbon & Carbon Co. .198 


Imperial Mfg. Co............202 
Manifold Supplies Co......... 59 
Mittag & Volger..... aneése. ae 
Neidich Process Co........... 193 


Old Town Rib. & Car. Co...209 
Pacific Carb. & Rib. Mfg. Co. 81 
Peerless Carb. & Rib. Co... .237 
Phillips Rib. & Car. Co.. . 115 
Queen Ribbon & Carbon Co...238 


Rockwell-Barnes Co. — 
Storms, H. M., Co...... ...190 
Tybon Corp... hecneteneae 


Union Ribbon & ‘Carbon Co. .234 


U. 8S. Typewr. Rib. Mfg. Co.231 

Webster, Pr. 8., Co.. . 2 
Rubber Bands 

Faber, Eberhard oe eee 9S 
Rubber Stamps 

Meyer & Wenthe......... .226 


Stewart, R. A., & Co... 143 


Safes 


Berger Mfg. Co — = 
General Fireproofing Co. .-124, & 
Globe-Wernicke Co........111, 12 
Macey Co., The........ 122 
Meilink Steel Safe Co., The. .232 
Steel Equipment Corp........135 
Stiffel-Freeman Safe Co.. 210 
Van Dorn Metal Furniture.172, 3 
Victor Safe & Equip. Co.. .1%4 


Yawman and Erbe Mfg. Co.97, 108 
Safety Deposit Boxes 


General Fireproofing Co..124, 5 

Invincible Met. Furn. Co.....144 
Scales 

Hanson Scale Co..... 236 

Pelouze Mfg. Co 211 
Scrapbooks 

Horn, W. C., Bro. & Co 235 
Screens, Office 

lamb, Geo. L..... 221 

Polar Mfg. Co = 60 
Sealing Machines (using postage 

stamps) 

Lessmann Mfg. Co...... .163 


Sealing Wax 
Luther Ink & Stamp Pad Co. .206 


Sanford Mfg. Co...... | 
Seals, Notary and Corporation 
Meyer & Wenthe........ 226 
Stewart, R. A., & Co...... 143 
Shelf Boxes 
All-Steel-Equip Co.... —T 
terger Mfg. Co 102, 8 
Diemer, John F., Co.. -2e0 
Globe-Wernicke Co...... 111, 12 
Shelving 
All-Steel-Equip Co ; 161 
Berger Mfg. Co 172, 
General Fireproofing Co...124, 5 
Globe-Wernicke Co 111, 12 


Steel Equipment Corp... . ..-135 

Van Dorn Metal Furniture.172, 3 
Sign Markers 

Fulton Specialty Co 

Hellesoe, Hans H.. 
Signs 
Davenport-Taylor Mfg. Co. 232 
Sorting Devices 


Kohlhaas Co - can 218 
Stamp Affixers 

Lessmann Mfg. Co 163 

Standard Mailing Mach. Co..159 
Stamp Pads 

Fulton Specialty Co 235 

Luther Ink & Stamp Pad Co. .206 

Meyer & Wenthe ° 226 

Peerless Carbon & Ribbon Co.237 

Stewart, R. A., Co ‘ 148 


Volger, B. G., Mfg. Co ~- 143 
Stands for Office Machines 


Harter Corp............ ...158 

Searles Elec. We ld. W orks .-211 

Sherman-Manson Mfz. Co 225 

Toledo Metal Furn. Co... 199 
Stapling Machines 

Acme Staple Co.... ‘ 86 

Defiance Sales Corp .222 


Eveready Mfg. Co. of Boston .215 
Hotchkiss Sales Co. 138 


Neva-Clog Products, Inc......195 
Parrot Speed Fastener Cp... .182 
Stationery, Embossed, Engraved 
American Embossing Co.. 230 
Wiggins, John B., Co........226 


Stationery Racks 
Currier Mfg. Co... 209 
Imperial Methods Co. 
Jamestown Metal Desk Co 
Ravenswood Off. Spec. Co 
Stencils 





Meyer & Wenthe , . 22 

Stewart, R. A., & Co 148 
Stenographers’ Note Books 

toorum & Pease C oo oma 

Rockwell-Barnes Co.. 186 
Stools 

Conrades Mfg. Co.. 165 

Crocker Chair Co.. eS 


Toledo Metal Furniture Co 199 








APPLIANCES 


OFFICE 


Storage Cases 


Art Steel Co. 1% 
Bankers Box Co eshane 62 
Kay-Dee Co., The...... oon 
Rockwell Barnes Co ..186 
Swinging Typewriter Stands 
jae Writing Mach. Co. .110 
Globe-Wernicke Co........ 11, 12 
Weis Mfg. Co......67, 68, 69, 70 
Tables 
Berger Mfg. Co 172, 3 
General Fireproofing Co 124, 5 
Globe-Wernicke Co 111, 12 
Guth, Incorporated ...- 150 
Lamb, Geo. L. . .221 
Lyon Metal Products, Imec.... 
Macey Co., The acti Wn tee th wh 122 
St. Johns Table Co naenianeel 
Van Dorn Metal Furniture.172, 3 
Tablets 
Rockwell-Barnes Co.. ye 
Telephone Accessories 
American Electric Co......... 213 
Bates Mfg. Co.......ccccesss 183 
Colytt Laboratories.......... 235 
Victor Safe & Equip. Co......154 
Thumb Tacks 
Graff, George B., Co.........228 
Moore Push-Pin Co. -.222 
Time Stamps and Recorders 
Joslin, A. D., Mfg. Co.. --217 
Thompson Time Stamp Co...237 
Transfer Cases 
All-Steel-Equip Co..... onan 
Art Metal Construction Co... .167 
Art Steel Co. - ..164 


Aurora Metal Cabinet 
Auto. File & Index Co ad 
Berger Mfg. Co.. 172 
Columbia Steel Equip. Goscues 
General Fireproofing Co. .124, 
Globe-Wernicke Co.. 111, 
Macey Co., The.... 
Shaw-Walker Co. : 
Steel Equipment Corp......... 
Van Dorn Metal Furniture .172, 
Weis Mfg. Co...... 67, 
Yawman and Erbe Mfz: Co. "97, "103 
Trimm da 
Ideal School Supply Co..... 215 
Type, Typewriter 


Wks. .107 
109 





Amer. Writing Machine Co...110 
Ames Supply Co...... .-128 
Typewriter Cleaning Material 
Amer. Writing Mach. Co.....110 
Clarotype Co..... see .-2a0 
Sanford Mfg. Co.. oossmen 
Webster, F. S., Co : oo o 
Typewriter Cushion Keys 
Lincoln Rubber Key Co...... 197 
Munson Supply Co........... 78 
Peerless Key Co.... SS 
Speed Key Mfg. Co. 237 
Typewriter Cushion Knobs & | 
Ames Supply Co.. ° 28 
Azora Rubber Co....... "Ba 
Fox, Geo. E., & Co.... ...-189 
Peerless Key Co......... 155 
Smith Noise & Shock Elimi- 
nator .. 233 


Typewriter, Parts “and Tools 
Amer. Writing Machine Co...110 


Ames Supply Co.............128 
Typewriters, Mfrs. of 

Amer. Writing Mach. Co.....110 

Barr-Morse Corp............---142 

Corona Typewriter............ 136 

Elliott-Fisher Co.. ‘ .-113 

General Office Equip. Co sock 


Remington Rand Bus. Serv.. 64 
Royal Typewriter Co. ao 
Smith, L. C & ( ‘orona Tws. 1236 
Underwood Elliott-Fisher Co.. 

3, Back Cover 


Underwood Ty pewriter Co. 


sevns Back Cover 
Varityper Inc orporated. Se 
Woodstock Typewriter Co....245 
Typewriters, Rebuilt 
Amer. Writing Mach. Co.....110 
Regal Typewriter Co... o 
Reliable Tw. & A. M. Cc. owe 
Shipman-Ward Mfg. Co.......189 
Smith Tw. Sales Corp........201 
Wholesale Typewriter Co.....186 
Visible Index Systems 
Art Metal Construction Co 167 
Auto. File & Index Co.. 109 
Globe-Wernicke Co.. — 
Postindex Co saees . 166 
Pressteel Engineer. Corp ...146 
Ross-Gould Co >ecenvoneeue 
Sheppard, C. E., Co.......... 133 
Stationers’ Loose Leaf Co.... 93 
Victor Safe & Equip. Co.....154 
Wardrobes 
All-Steel-Equip Co.. ..161 
Aurora Metal Cabt. Wks 107 
Berger Mfg. Co.... 172, 3 
Factory Service Equip. Co....206 
Furnas Furniture Co... . 219 
General Fireproofing Co 124, 5 
Globe-Wernicke Co... 111, 12 
Terrell’'s Equipment Co TT 
Washstand Cabinets 
Basinola Co... ..-181 
Waste Baskets 
American Can Co ° . 82 
Berger Mfc. Co 172, 3 
General Fire proofing Co...124, 5 
Globe-Wernicke Co 111, 12 


Invincible Metal Furn. Co....144 


Macey Co., The..... .-122 
Metal Office Furniture Co 118 
Nat'l Vulcanized Fibre Co....197 
Peerless Wire Goods Co . 198 
Sainberg & Co......... coe Te 


Worcester Wire No welty Co..221 





APRIL, 1930 





> WANTS and FOR SALE © 


The rate for Classified Advertisements is eight cents a word. Minimum charge, $1.60. 





SITUATIONS WANTED 


STORE MANAGER WANTED. 





OFFICE APPLIANCE SALESMAN and stationery manager 
available for new connection in the United States or abroad. 
Went to Far East as representative of U. S. Shipping Board. 
For six years managed leading office appliance business in 
Hawaiian Islands. The lines carried included business and 
social stationery, filing equipment, office furniture, new type- 
writers, adding machines, bookkeeping machines, cash registers 
and safes. Has had factory sales school experience in adding 
and bookkeeping machines and steel safes. Personal sales 
experience in all lines carried with one exception. Has trained 
and directed white and Oriental salesmen. Will consider prop-— 
osition from either manufacturer or dealer for any part of 
the United States, the Orient or elsewhere. Competent to 
direct a complete retail business or to act as sales agent or 
other representative for manufacturer Many excellent refer- 
ences. Address Y-65, care Office Appliances, Chicago. 





SITUATION WANTED—Have had following experience: two 
years with Burroughs Adding Machine, eleven years with 
Wales and Allen-Wales as manager in Indianapolis, Detroit 
and Chicago. Personal business for December last amounted 
to over $1,500 in commissions. Have always had constant 
individual producing record. A. J. Bolles, 1545 East 75th St., 
Chicago. 


COMPETENT AND EXPERIENCED MAN OPEN FOR CON- 
NECTION—Fifteen years’ experience in the commercial sta- 
tionery and office equipment business, as inside and outside 
salesman, branch manager and store manager, traveling rep- 
resentative selling to the trade, especial ability and experience 
in filing equipment and supplies and loose leaf equipment 
Address O. B. Flager, Kershaw, S. C. 








STATIONER now operating an Art Metal Agency successfully 
in connection with Wilson Jones line will consider larger op-— 
portunity, in a medium sized city Would prefer one store 
town Not interested in a road job. Address T-68, care Office 
Appliances, Chicago. 





SHOP FOREMAN desires change 
wood, Sundstrand and Dictaphone experience 
“Foreman,”’ Royal Agency, Macon, Ga 


Fifteen years’ Royal, Under-— 
Wire or write 





SALESMEN WANTED. 


PROMINENT MANUFACTURER of one of America’s strongest 
lines of medium priced wood office desks and tables requires 








high grade representation in New England territory Prefer 
applicant with some experience in desk business and wide 
acquaintance with office equipment dealers in territory Ad- 


dress V—64, care Office Appliances, Chicago 





WE ARE SEEKING high class experienced office supply men 
in San Francisco, Portland, Seattle, Spokane, Salt Lake, and 
Denver, as distributors for one of the oldest and best known 
lines of carbon paper and ribbons in the U. S. A. Are pre- 
pared to make good contracts with the right men. Address 
B-154, care Office Appliances, Chicago 





OUR TWO HIGH-GRADE TYPEWRITER SPECIALTIES can 
be sold by typewriter salesmen, repair men, supply and spe- 
clalty salesmen. This is a golden opportunity for any salesman 
calling on office trade. Territories are being allotted now. 
Write for details and selling plans. Address C-—65, care Office 
Appliances, Chicago 





ENVELOPES: Exceptional opportunity with New York manu- 
facturer of flat and expanding envelopes and specialties. A 
high grade line priced slightly below the market Kither full 
or part time in exclusive, protected territory. Please write 
fully, stating territory covered, etc. Address K-60, care Office 
Appliances, Chicago 





LEADING RIBBON AND CARBON manufacturing concern has 
desirable openings in New York and Philadelphia and one for 
a representative to travel New Jersey, Delaware and Maryland 
The line is one of excellent merit which offers interesting 
possibilities to the members of its sales organization. Address 
4-63, care Office Appliances, Chicago. 





SALESMEN for high grade upholstered chairs on straight 
commission basis. Territories open throughout the United 
States except Chicago and New York. Excellent opportunity 
for right men. Write stating age, experience and present con-— 
nections Newark Chair Company, 2-34 Nuttman St., Newark, 
New Jersey. 


FURNITURE SALESMAN WANTED 
furniture wanted to call on 





Young man 
trade in New 


OFFICE 
familiar with office 








York metropolitan area. In answering state previous experi- 
ence and connections Box O-99, care Office Appliances, 100 
East 42nd St., New York City 

SALESMAN—COMMERCIAL STATIONERY A large, whole 
sale establishment has opening in New England territory. Must 
know stationery or have following. Drawing account against 


commission Address S-100, care Office Appliances, Chicago 


SELL ENVBLOPES—A profitable side line for salesmen now 
handling any kind of ffice ippliance Exclusive territory 
Write fully to Outlook Envelope Company, 1001 West Washing- 
ton St.. Chicago, Il aie 
THE AULT & WIBORG COMPANY offer a fine opportunity 
for a first class experienced carbon and ribbon salesman in 
New York City Address, The Ault & Wiborg Company 
Carbon and Ribbon Division, Cincinnati, Ohio 








WANTED—An experienced young man as buyer and store 
manager for an established stationery business operating in a 
city of hundred thousand, located in Central States. Right 
man, if chosen, may become member of firm when capabilities 
are proven. In answering, give age, experience, references 
and other pertinent information. Address X~—153, care Office 
Appliances, Chicago. 








SALES EXECUTIVES WANTED. 


AN OLD ESTABLISHED office equipment corporation located 
in New York, at present expanding its selling organization, re- 
quires district managers for centers east of the Mississippi. 
\ thorough knowledge of visible records, loose leaf equipment 
and machine bookkeeping supplies required. We seek high type 
men with a proven sales record and sufficient executive train-— 
ing to organize and develop a selling force. An unusual oppor-— 
tunity for capable men accustomed to earning $5,000 to $10,000 
a year or more. Profit sharing basis. Address E-207, care 
Office Appliances, Chicago. 











BUSINESS COLLEGE MANAGER WANTED 


A HIGH GRADE business college man can acquire half interest 
and management of business college in attractive California 
city. Successful applicant will be expected to invest small 
amount, but cash investment is not the primary consideration. 
This is an excellent proposition which is growing beyond the 
capacity of a single owner to develop properly the unfolding 
possibilities. Address P-81, care Office Appliances, Chicago. 











REPRESENTATIVES AVAILABLE! 


WITH FIFTEEN YEARS’ EXPERIENCE in the office equip- 
ment business, and several years’ successful traveling experi— 
ence, I am interested in securing exclusive representation in 
the Southern States for the following lines: wood and steel 
office furniture, filing equipment and filing supplies, loose leaf 
equipment, ring books and memo books, and will consider any 
office specialties and machines. I am experienced in all the 
above lines and can give satisfactory references. Address 
W-66, care Office Appliances, Chicago. 


CORRESPONDENCE INVITED WITH MANUFACTURERS 
OF HIGH GRADE OFFICE SPECIALTIES AND MACHINES. 
DESIRING DISTRIBUTION IN A SOUTHERN STATE, AD- 
DRESS D-66, CARE OFFICE APPLIANCES, CHICAGO. 

















DISTRIBUTORS WANTED 


EXCLUSIVE DISTRIBUTORS are wanted at once for a high 
grade quick selling office supply line in Missouri, Tennessee 
and Alabama. The product is internationally known and en- 
joying great sales success. Would make ideal line for salesmen 
handling other office supply line. Sells on demonstration at 
first call to both dealers and direct consumers, and pulls an 
excellent repeat business. Write with full details of your 
organization and area covered to Z-103, care Office Appliances, 
Chicago. 

NATIONALLY KNOWN MANUFACTURER of Typewriter 
Ribbons and Carbons desires distributor for states of Washing— 
ton and Oregon. Established organization preferred. Address 
O-98, care Office Appliances, Chicago. 














BUSINESS OPPORTUNITIES 


BUSINESS OPPORTUNITY—Office Equipment Supply and Sta-— 
tionery business in West Virginia city well located. Trade well 
established in surrounding counties. Best manufacturing con- 
nections and exclusive contracts. Good reasons for selling. For 
further information address R-62, care Office Appliances, Chi- 
cago. 











FOR SALE AND WANTED TO BUY 


ELLIOTT-FISHER billing and bookkeeping machines bought 
and sold. Maloney, Gilmore Co., 508 S. Dearborn, Chicago. 
WANTED—BURROUGHS nine column visible wide carriage 
adding machine. Must be over 800,000 in serial number. Also 
Brandt money changer, bank style. Adding Machine Sales & 
Service Co., 823 Prospect Ave., Sloan Bldg., Cleveland, Ohio. 
ELLIOTT-FISHER machines bought, sold and rebuiit. Teeter— 
Warsh Co., Plankinton Arcade, Milwaukee, Wis. 

NATIONAL Cash Registers, all styies, sizes bought, sold and 
exchanged. We can save you money. Henry Kass, Inc., Cash 
tegister Systems Experts, 640 Broadway, cor. Van Tromp St., 
Albany, N. Y. 

ALL MODELS 
machines bought and sold. 
born St., Chicago. 
FLEXIBLE DESK PADS—SPECIAL LOT. Artificial Leather 
corners (padded) Navy Dept. seal on one corner. Close-out 
price, subject to prior sale, $6.00 dozen (list) to trade only, 
subject to regular trade discount. Price includes blotter, They 
are real dollar value. Stationers Specialty Corporation, Box 2%, 
Station S. N. ¥. Cc. 
ADDRESSING MACHINES, Dictaphones, Ediphones, Mimeo- 
graphs, Multigraphs and visible filing equipment bought and 
sold. Hanover Office Equipment Co., 58 Greenwich St., New 
York City. 
GUARANTEED REBUILT MIMEOGRAPHS bought and sold. 
Best prices. Mlinois Paper Co., 395 Union Station, Chicago 


























billing and bookkeeping 


ELLIOTT-FISHER 
Dear-— 


Robt. Novak & Co., 537 8. 
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TRADE OPPORTUNITIES 


The detailed inquiries which follow have been received direct 
from readers of Office Appliances. They are tangible business 
opportunities which are well worth following. 





Wants Abroad 


Berlin—Halensee, Germany.—Emil Buhler, Hektorstrasse 18, is 
available for a new connection, preferably as European repre 
sentative of American office appliance manufacturers He was 
connected formerly with the Gestetner companies, manu 
facturer and distributor of the stencil duplicator of that name 
Mr. Buhler has submitted a reference, indicating that he has 
opened branch offices, engaged and trained salesmen, conducted 
sales schools and acted as sales manager He will be glad to 
consider any meritorious American offic« appliance which can 
be sold through European branches or distributors 

Budapest, Hungary. Europa Trading Company Ltd \ 
Nador ucca 28 wishes to makes gency conmne wit! 
American manufacturers of office machines and equipment for 
representation in Hungary and eastern Europe Correspondence 
can be carried on in Englisi 

Calcutta, India.—The Oxford Book & Stationery Company 
Park street (and Post Office Box 90, Delhi). wishes to receive 
from manufacturers catalogues of general office equipment 
lines, commercial and social stationery items, and novelties 
The company asks that catalogues be sent to both the Cal 
cutta and the Delhi offices. 


Wanted Here at Home 


ctions 


Bloomington, til.—The Marquis Book Store, 315 North Mair 
street, wishes to receive new catalogues and price lists from 
manufacturers in the field, to replace those destroyed by a 


recent fire Address mailings for the attention of C H 
Marquis 

Buffalo, N. Y Ek. S. Sendker, supervisor of stationery and 
printing for The Pierce—Arrow Motor Car Company, has asked 
Office Applian » assist him in bringing his catalogue files 


up to date Manufacturers are requested to send their latest 
issues marked for the attention of Mr. Sendker 

Calgary, Alberta, Canada.—P. G. Johnson, 329 Alberta Cor 
ner building, wishes to receive catalogues, trade literature and 
price lists from manufacturers of typewriter ribbons, carbons, 
adding machines, duplicators, copy holders, etc He has re- 
cently taken on the distribution of Woodstock typewriters for 
the province of Alberta 

Chicago, ill.—William A. Albrecht, 
nell Sales Company, 140 South Dearborn street, seeks an 
additional line of office equipment to sell to dealers in the 
middle west He has contracted for display and warehouse 
space in the new Merchandise Mart, to be ready May 1. Mr. 
Albrecht will consider anything in office equipment that in- 
cludes opportunity for good volume, including office furniture; 
filling supplies and stationery. He employs several salesmen 

Chicago, Ili.—A. G. Bidwell & Company, Inc., 511 Plymouth 
Court, has been organized to conduct a commercial stationery 
business, handling general office furniture lines, loose leaf, 
stationery and doing a printing and engraving business. The 
company is understood to be well financed, and its personnel 
consists of men experienced in the stationery and printing 
business Catalogues are requested Mailings should be ad- 
dressed for the attention of George Ryckaert, vice-president 

Chicago, !ll.—A gentleman experienced in the sale of mailing 
room equipment, including duplicating machines, folding ma-— 
chines, metered mail apparatus and allied lines, seeks connec-— 
tion with some manufacturer of such equipment. He has sold 
both to the trade and to consumers. He is in a position to 
devote full time to a line if the proposition warrants it. This 
man is acquainted with the trade in Chicago and vicinity, and 
is willing to extend his activities to include a larger area, 
selling direct or to dealers. Address Sem-—22, care Office Appli- 
ances, 417 South Dearborn street, Chicago, Il. 

Cincinnati, Ohio.—The Edward Garner Company, Building 
Industries building, wishes to make a connection for Cincin-— 
nati and surrounding territory as distributor, on a commission 
basis strictly, for ledger and posting trays, filing equipment, 
ledger cards, etc 

Lockport, N. Y.—A. J. Laux & Company, stationer, printer 
and blank book manufacturer, is in the market for two-drawer 


who operates the Cardi- 


roller suspension files for bank notes, to be approximately 
twenty-four inches deep Single drawer steel document files 
approximately fifteen inches deep are wanted also. Literature 
and price lists should be marked for the attention of F 
Laux 

Toledo, Ohio.—The Earl J. Cavanaugh Company, 310 Nort! 


up to date Recent 


St. Clair street, is bringing its catalogue file 
manufacturers of 


catalogues prices, et< are requested from 
office equipment and supplies 
————_<——_——— 


Commerce Department Trade Opportunities 
Inquiries sent to the U. 8S. Commerce Department from represen- 
tatives abroad. Recognized business establishments can secure 
names and addresses on application to the Bureau of Foreign 
and Domestic Commerce at Washington, or to the district and 


co-operative offices, mentioning the file number of the trade 
opportunities wanted. 
0 
Appliances, office, Glasgow, Scotland.—No. 44,453; purchase 


and agency contemplated 
Equipment and appliances office, Warsaw, 
44,214; purchase and agency contemplated 
Erasers, rubber, and elastic bands, Madrid 
agency desired 
Erasers, Oslo, Norway.—No 
Furniture, steel, including 
tables and chairs, Antwerp, Belgium No 
agency contemplated 


Poland.—No. 


977 


Spain.—No. 44,277; 


44,150; agency desired 
filing cabinets, typewriter desks, 
44,044; purchase and 
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ach and summer 
desired 
44,149; 


Furniture, tables and chairs, for garden, be 
house use, Madrid, Spain No, 44,394; sole agency 

Machines, adding, portabie, Berlin, Germany No 
agency desired. 

Machines, adding and calculating, 


Buenos Aires, Argentina.— 


No. 44,395; purchase contemplated 

Machines, adding, Frankfort, Germany No. 44,110; agency 
desired 

Machines, adding, Quebec, Canada No. 44,393; purchase or 
igency contemplated. 

Machines, bookkeeping Frankfort, Germany No 44,110; 
igency desired 


Machines, cash register, Buenos Aires, Argentina No. 44,395; 
purchase contemplated 

Machines, duplicator, and accessories, Quebec, ( 
14.393; purchase or agency contemplated 

Machines and equipment, office, Berlin, Germany No 
agency desired. 

Machines, typewriter, 
purchase contemplated. 


‘anada.—No. 
$4,149; 


Buenos Aires, Argentina.—No. 44,395; 


Machines, typewriter, Curitaba, Brazil—No. 44,109; agency 
desire 
Machines, typewriter, Frankfort Germany Ni 44,110; 
agency desired 
Machines, typewriter, Glasgow Scotland No. 44,453; pur- 
chase and agency contemplated 
boxed, Quebec, Canada.—No. 44,392; purchase 


Paper, writing, 
ontemplated 


Pencils, lead, San Juan, P. R.—No. 44,070; agency desired 

Pens, fountain, and pencils, Oslo, Norway No. 44,150; agency 
desired. 

Pens, fountain, and pencils, Vienna, Austria No, 44,175; 
igency desired 

Ribbons, typewriter, and carbon paper, Glasgow, Scotland.— 


.453; purchase and agency contemplated. 
Ribbons, typewriter, and carbon paper, Johannesburg, 
Africa No. 44,347; purchase contemplated 
Supplies, office, including specialties and novelties, Frankfort, 
Germany No. 44,094; purchase or agency contemplated. 
Supplies, office and novelties, Madrid, Spain No. 44,277; 
agency desired 
Supplies, office, Oslo, 
Supplies, stationery 
sired. 
Supplies 


sired 


South 


agency desired 


Norway No. 44,150; 
44,070; agency de—- 


San Juan, P. R.—No 


stationery, Vienna, Austria No. 44,175: agency de- 


ee 


Records of Stock Steel Furniture Shipments 

The Department of Commerce reports data on the operations 
of manufacturers of steel furniture stock goods, based on the 
report of thirty-four companies in the ‘“‘business group,” and 
fifteen companies manufacturing shelving. The following figures 
show orders received, shipments, and unfilled orders for both 
groups from September, 1924. In a few cases in the business 
group, where orders or unfilled orders were not reported, these 
were calculated on the relation of the firm's shipments to total 
shipments. 

Business Group 

1924—September—Orders received, $1,589,994; shipments, $1,- 
619,078; unfilled orders, $1,193,871; October—Orders received, $1,- 
761,431; shipments, $1,783,162; unfilled orders, $1,184,731; No- 
vember—Orders received, $1,615,912; shipments, $1,678,636; un- 
filled orders, $1,216,144; December—Orders received, $1,914,038; 
shipments, $1,872,677; unfilled orders, $1,220,232. 

1925—January—Orders received, $521,877; shipments, $1,972,- 
137: unfilled orders, $1,455,890; February—Orders received, $1,- 
986,151; shipments, $1,939,097; unfilled orders, $1,501,460; March— 
Orders received, $2,012,322; shipments, $2,027,863; unfilled orders, 
$1,482,859: April—Orders received, $1,964,059; shipments, $2,009,- 
199; unfilled orders, $1,466,428; Muay—Orders received, $1,855,- 
552; shipments, $1,918,869; unfilled orders, $1,383,424; June—Or- 





VVe, 
ders received, $1,792,656; shipments, $1,805,599: unfilled orders, 
$1,390,540; July—Orders received, $1,823,435; shipments, $1,810,- 


745; unfilled orders, $1,445,897; August—Orders received, $1,664,- 
649: shipments, $1,688,965; unfilled orders, $1,358,386; September 
—Orders received, $1,969,769; shipments, $1,816,484; unfilled or- 
ders, $1,535,231; October—Orders received, $2,170,076; shipments, 
$2,130,498: unfilled orders, $1,406,117; November-—Orders re- 
ceived, $1,975,117; shipments, $1,885,505; unfilled orders, $1,496,- 
242. December—Orders received, $2,454,277; shipments, $2,418,- 
577; unfilled orders, $1,531,505. 

1926—January—Orders received, $2,652,208: shipments, $2,434,- 
205; unfilled orders, $1,760,573. February—Orders received, $2,- 
shipments, $2,183,948; unfilled orders, $1,833,862. March 
—Orders received, $2,289,276; shipments, $2,387,866; unfilled or- 
ders, $1,718,189. April—Orders received, $2,356,403; shipments, 
$2,323,447; unfilled orders, $1,576,103. May—Orders received, 
2.464.457: shipments, $2,575,561; unfilled orders, $1,568,788. June 
—Orders received, $2,556,631; shipments, $2,605,502; unfilled 
orders, $1,535,166. July—Orders received, $2,283.666; shipments, 
$2,149,546: unfilled orders, $1,668,989. August—Orders received, 
$2,298,526; shipments, $2,342,615; unfilled orders, $1,637,538. Sep- 
tember—Orders received, $2,419,554; shipments, $2,449.906; un- 
filled orders, $1,613,823 October—Orders received, $2,614,780; 
shipments, $2,552,997; unfilled orders, $1,687,319 November— 
Orders received, $2,603,152: shipments, $2,734,540; unfilled orders, 


$1,547,540. December—Orders received, $2,802,325; shipments, 
$2,934,331; unfilled orders, $1,556,404. 
1927—January—Orders received, $2,886,815; shipments, $2,730,- 


February—Orders received, $2,- 


714; unfilled orders, $1,727,608. 

771,477; shipments, $2,686,419; unfilled orders, $1,803,500. March 
Orders received, $3,021,915; shipments, $3,080,931; unfilled or- 

ders, $1,743,968. April—Orders received, $2,750.877; shipments, 


May—Orders received, 


$2,849,536; unfilled orders, $1,645,599 
597.944. June 


$2,381,369; shipments, $2,528,672: unfilled orders, $1, 
—Orders received, $2,369,244; shipments, $2,519,512; unfilled or- 
ders, $1,469,071. July—Orders received, $2,091,804; shipments, 
$2,040,209: unfilled orders, $1,507,120. August—Orders received, 
$2,381,889: shipments, $2,474,854: unfilled orders, $1,412,244. Sep— 
tember—Orders received, $2,367.857; shipments, $2,218,602; un- 
filled orders, $1,557,988. October—Orders received, $2,410,552; 
shipments, $2,379.557; unfilled orders, $1,574,461. November— 
Orders received, $2,476,230; shipments, $2,856,181; unfilled orders, 
$1.577,410. December—Orders received, $2,850,314; shipments. 
$2,740,602; unfilled orders, $1,413,602. 














APRIL, 1930 


$999,328. August—Orders received, $931,468; shipments, $899,947; 
unfilled orders, $1,041,309. September—Orders received, $732,020; 
shipments, $689,347; unfilled orders, $807,529. September—Orders 
received, $879,610; shipments, $842,635; unfilled orders, $1,078,752. 
October—Orders received, $927,578; shipments, $979,236; unfilled 
orders, $1,014,754. November—Orders received, $801,223; ship— 
ments, $859,697; unfilled orders, $950,437. 
Orders received, $3,248,165; 
$2,000,450. February—Orders received, 
$2,908,306; unfilled orders, $2,389,306 
$3,283,329; shipments, $3,169,351; un- 
filled orders, $2,511,518. April—Orders received, $2,915,344; ship- 
ments, $3,065,637; unfilled orders, $2,359,877 May—Orders re- 
ceived, $3,085.638; shipments, $3, 291; unfilled orders, $2,232,- 
594. June—Orders received, $2,764,085; shipments, $3,009,239; 
unfilled orders, $1,992,665 July—Orders received, $2,594,216; 
shipments, $2,515,482; unfilled orders, $2,071,553. August—Or- 
ders received, $2,619,234; shipments, $2,564,638; unfilled orders, 
$2,118,423. September—Orders received, $2,689,009; shipments, 
$2,754,135; unfilled orders, $2,061,856. October—Orders received, 
$3,184,100; shipments, $3,155,3 unfilled orders, $2,089,956. No-— 
vember—Orders received, $2,675,664; shipments, $2,854,312: un- 
filled orders, $1,916.890. December—Orders received, $3,610,645; 
shipments, $3,117,139; unfilled orders, $2,409,985 


1928—January - shipments, $2,- 
712,663; unfilled orders, 
$3,295,861; shipments, 

March—Orders received, 











1929—January—Orders received, $3,905,906; shipments, $3,625,- 
533; unfilled orders, $2,579,055. February—Orders received, $3,- 
060,290; shipments, $3,242,581; unfilled orders, $2,408,258. March 
—Orders received, $2,883,716; shipments, .923,363: unfilled 
orders, $2,343,888 April—Orders received, $2,880,395; shipments, 
$2,844,938; unfilled orders, $2,379,491. May—Orders received, 
$2,814,423; shipments, $2,783,992; unfilled orders, $2,400,734. June 
—Orders received, $2,530,723; shipments, 5 unfilled or- 






$2 584,539; 
$2,559,991; 









ders, 320,642 July—Orders received, shipments, 
$2,624 unfilled orders, $2,240,260. August—Orders received, 
$2,517,725; shipments, $2,482,594; unfilled orders, $2,171,493. Sep- 
tember—Orders received, $2,278,575; shipments, $2,322,535; un- 


filled orders, $2,067,742. September—Orders received, $2,290,133; 
shipments, $2,333,984; unfiled orders, $2,055,257. October—Orders 
received, $2,848,741; shipments, $2,983.615; unfilled orders, $2,- 
059,474. November—Orders received, $2,900,452; shipments, $2, 
631,079; unfilled orders, $2,345,471. December—Orders received, 
$2,583,220; shipments, $2,781,610; unfilled orders, $2,166,610. 


1930—January—Orders received, $2,298,735; shipments, $2,883,- 
333; unfilled orders, $1,798,624. February-—Orders received, $2,- 
385,053; shipments, $2,485,554; unfilled orders, $1,771,145. 


Shelving 


1924—September—Orders received, $415,163; shipments, $471,- 
390: unfilled orders, $334,485. October—Orders received, $681,364; 
shipments, $595,157; unfilled orders, $327,455. November—Orders 
received, $526,707; shipments, $549,120; unfilled orders, $469,315. 


December—Orders received, $596,934; shipments, $650,923; un-— 
filled orders, $364,813. 
1925—January—Orders received, $2,206,952; shipments, $517,- 


363; unfilled orders, $361,268. February—Orders received, $539,- 
286; shipments, $443,514; unfilled orders, $453,358. March—Orders 
received, $606,754; shipments, $539,972; unfilled orders, $515,434. 
April—Orders received, $566,834; shipments, $650,769; unfilled or- 
ders, $436,048. May—Orders received, $523,426; shipments, $549,- 
272: unfilled orders, $372,296. Junme—Orders received, $501,182; 
shipments, $482,187; unfilled orders, $398,973. August—Orders re- 
ceived, $516,694; shipments, $452,716; unfilled orders, $447,255. 
September—Orders received, $624,676; shipments, $542,173; un- 
filled orders, $511,689. October—Orders received, $730,911; ship— 
ments, $692,471: unfilled orders, $626.933. November—Orders re- 
ceived, $686,814; shipments, $574,905; unfilled orders, 739,831. 
December—Orders received, $620,947; shipments, $788,461; unfilled 
orders, $570,941. 

1926—January—Orders received, $580,948; 
unfilled orders, $583,415. February—Orders 
shipments, $603,144; unfilled orders, $633,545 


shipments, $577,364; 
received, $656,029; 
March—Orders re- 


ceived, $583,701; shipments, 726,413; unfilled orders, $604,991. 
April—Orders received, $704,432; shipments, $699,370; unfilled 
orders, $570,693. May—Orders received, $578,364; shipments, 
$617,260; unfilled orders, $587,310. June—Orders received, $603,- 





unfilled orders, $553,660. July—Orders 


shipments, $601,913; 
shipments, $531,361; unfilled orders, $602,134. 


received, $600,904; 


August—Orders received, $506,324; shipments, $545,901; unfilled 
orders, $662,148. September—Orders received, $707,082; ship-— 


$790,426. October—Orders re- 
shipments, $ 780; unfilled orders, $745,364. 
November—Orders received, $573,957; shipments, $583,488; un- 
filled orders, $730,846. December—Orders received, $561,979; ship-— 
ments, $621,773; unfilled orders, $607,656. 

1927—January—Orders received, $576.377; shipments, $555,996; 
unfilled orders, $623,: February—Orders received, $657,833; 
shipments, $607,622; unfilled orders, $675,201. March—Orders re- 
ceived, $689,964: shipments, $690,783; unfilled orders, $678,531. 
April—Orders received, $621,888; shipments, $677,745; unfilled 
orders. $627,266. May—Orders received, $686,144; shipments, 
$585,397; unfilled orders, $731,157. June—Orders received, $638,- 
485; shipments, $657,927; unfilled orders, $710,300. July—Orders 
received, $534.875: shipments, $656,584: unfilled orders, $679.309. 
August—Orders received, $592,353; unfilled 
orders, $668,621. September—Orders ship— 
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ments, $588,096: unfilled orders, 


ceived, $591,652: 








shipments, $604,107; 
received, $607,905: 


ments, $531,154; unfilled orders, $737,723. October—Orders re- 
ceived, $551,239; shipments, $619,293; unfilled orders, $665,790. 
November—Orders received, $574,763: shipments, $590,764; un- 
filled orders, $650,908 December—Orders received, $619,276; 


shipments, $577,910; unfilled orders, $605,809. 

1928—January—Orders received, $768.748; 
unfilled orders, $679,745. February—Orders 
shipments, $681,999; unfilled orders, $743,376. 
ceived, $841,098: shipments, $831,607: unfilled 
April—Orders rec i, $740,658; shipments, 


shipments, $680,264; 
received, $741,310; 
March—Orders re- 
orders, $774,947. 
$716.104; unfilled 


orders, $793,903. May — Orders received, $732,921; shipments, 
$768,562; unfilled orders, $752,512. June—Orders received, $737,- 
060; shipments, $720,253; unfilled orders, $729,310. July—Orders 


received, $713,330; shipments, $722,516; unfilled orders, $705,657. 
August—Orders received, $863,422; shipments, $836,105; unfilled 
orders, $734,367. September—Orders received, $799,850; ship-— 
ments, $678,422; unfilled orders, $753,813 October—Orders re- 
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ceived, $958,726; shipments, $953,804; unfilled orders. $760,104. 
November Orders received, $875,354; shipments, $915,640; un- 
filled orders, $720,888. December—Orders received, $828,555; 





shipments, $791,576; unfilled orders, $757,429. 
1929—January—Orders received, $1,099,575; shipments, $901,970; 
unfilled orders, $819,420. February—Orders received, $919,557; 
shipments, $974,305; unfilled orders, $765,541. March—Orders 
received, $1,145,632; shipments, $1,109,876; unfilled orders, $801,- 
643. April—Orders received, $1,095,329; shipments, $1,131,362; 
unfilled orders, $765,484. May—Orders received, $1,120,990; ship— 
ments, $989,120; unfilled orders, $897,361. June—Orders received, 
$949,553; shipments, $910,534; unfilled orders, $934,834. July—Or- 
received, $939,057; shipments, $867,496; unfilled orders, 
$999,328. August—Orders received, $931,468; shipments, $899,947; 
unfilled orders, $1,041,309. September—Orders received, $732,020; 
shipments $689,347; unfilled orders, $807,529. October—Orders 
received, $927,578; shipments, $979,236; unfilled orders, $1,014,754. 
November—Orders received, $801,223; shipments, $859,697; un- 
filled orders, $950,437. December—Orders received, $735,452; ship-— 
ments, $856,011; unfilled orders, $823,870. 
1930—January—Orders received, $707,719; 
unfilled orders, $696,647. February—Orders received, 
shipments, $667,629; unfilled orders, $776,797. 
——<.>—_—_ 


On the Outside Looking In 





shipments, $659,174; 
$750,062; 


Current Comment on the Copy and Plans of the Manu- 
facturers and Distributors of This Field, and Brief 
Reviews of Magazine Articles of Generali Interest 


Thomas A. Edison, tnc.—Nelson C. Durand, vice-president of 
this corporation, wrote “Inducing the Salesman to Invest in 
Himself’ for Printers’ Ink. He described the quota system under 
which “Ediphone’’ salesmen maintain sales volume. 


The National Cash Register Company.—Printers’ Ink de- 
scribed N. C. R. sales plans in “How N. C. R. Stages Its Sales 
Contests.”’ 

The National Cash Register Company.—c. ©. Steffey, general 
sales manager, contributed to Printers’ Ink “Why N. . 
Believes in Sales Contests.”’ Printers’ Ink had published con- 
tributions on sales contests, and Mr. Steffey showed how the 
company’s best sales records had been made during contest 
months. 

E. | du Pont de Nemours & Company.—Sales Management 
described the methods of this company’s paint division in ‘““How 
du Pont Eliminates Price Bickering on Big Industrial Orders.” 
A specific service is rendered through the prescription paint 
plan, which works out the best formula for each class of work, 
ta technical assistance that makes the paint money go 
arther. 

Royal Typewriter Company, iInc.—Printers’ Ink Monthly com- 
mented on the typographical arrangement and illustration of 
the Royal advertisement headed “Concentrated Speed with 
vase.”’ 

Royal Typewriter Company, Inc.—An advertisement of this 
company was used to illustrate points made in an article pub- 
lished by Printers’ Ink, “You Will Look Where the Person in 
the Illustration Looks.”’ 

Of General Interest 


Walter F. Wyman, general sales manager, The Carter's Ink 
Company, wrote ‘“Trade Marks in International Commerce” for 
the International Export Review. 

“What a Salesman’s Contract Should Include,” in Printers’ 
Ink, was the viewpoint of Edwin J. Heimer, general sales man- 
ager, The Barrett-Cravens Company. A working model was 
offered for the consideration of sales executives. 

A sales contest that sold scales was described by Roy D. 
Mock, sales manager, Hanson Brothers Scale Company, in 
Saies Management. The contest was conducted along military 
lines, with lots of fun revealed in the weekly bulletins. 

Paul V. Bunn, vice president and general manager of the 
Remington Cash Register Company contributed ‘Industries 
Are Not Chessmen”’ to the Nation’s Business. He discussed the 
various phases of campaigns seeking to locate industrial plants 
at cities clamoring for new factories. 

“How We Find Out if Our Salesmen Cover Their Territories” 
was written for Printers’ Ink by E. J. Heimer, general sales 
manager, The Barrett-Cravens Company. The company has 
worked out a simple plan which makes it possible to survey 
the coverage of individual territories each month. The record 
is continuous, and will supply invaluable information as the 
years accumulate. 

Sales Management and Retail Selling (London) published 
“‘Americanization’ of Sales Methods.’”’ The article discussed 
American methods in specialty selling, which were conceded to 
be effective and profitable. Established English methods of 
serving the trade by travelers were approved. The author fails 
to differentiate specialty selling to the user and distribution of 
staples through retail channels, by means of traveling men. 

—_——_ 


Booklet on Metal Partitions as Simplified 


A printed booklet on Simplified Practice Recommendation No. 
101—metal partitions for toilets and showers—has been prepared 
by the simplified practice division of the United States Bureau 
of Standards. It can be obtained for ten cents from the Su- 
perintendent of Documents, Government Printing Office, Wash- 
ington, D. C. The booklet shows standardized dimensions, cen- 
ter to center, for toilets, dressing room and shower enclosures. 
A simplified list of stock sizes for partitions, fronts, door posts 
and hardware is included. The recommendation also includes 
dimensions for typical enclosures, door clearances, the style of 
fronts and the height off floor of partitions, doors and backs, 
and a list of sizes, gauges and finish of panel sheet steel for 
doors and partitions. 

—_——_—_<g——— 


United States Imports of Fine Papers 
Commerce Reports] United States imports of writing, letter, 
drawing and other fine papers in 1928 and 1929—(1928) 3,107,574 

pounds @ $806,502; (1929) 3,226,740 pounds @ $892,952. 
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MINTINGS 


A Page Dedicated to Progress 


Principle is defined in the dictionary as the fundamental truth of all things. 
True progress consists in getting these truths into consciousness, whereby 
thoughts, words and acts are directed in accord with principle. 


“As we learn to live in the universal, im- 
personal consciousness, we find that other 
persons cannot disturb us. We are not en- 
vious or jealous of them. We know that 
nothing that they say or do, neither their 
successes nor their accomplishments, can 
diminish our own joy. We do not resist 
them, since in Truth we know the way of 
non-resistance, which is the path of peace 
and happiness.”——-Unity Daily Word. 

* * * 

“Religion is as necessary to reason as 
reason to religion. The one cannot exist 
without the other. <A _ reasoning being 
would lose his reason, in attempting to ac- 
count for the great phenomena of nature, 
had he not a Supreme Being to refer to; 
and well has it been said, that if there had 
been no God, mankind would have been 
obliged to imagine one.”—Washington. 

* * * 

“If we subject everything to reason, our 
religion will have nothing mysterious or 
supernatural. If we violate the principles 
of reason, our religion will be absurd and 
ridiculous.”—Pascal. 

oo 

“A recent issue of a religious weekly quotes 
a clergyman who is said to be ‘recognized as 
an authority on science,’ as follows: ‘We do 
not know the whole law of nature until we 
consider God’s exceptions, which are sometimes 
supernatural.’ 

“History back of one hundred and fifty years 
teems with ‘exceptions’ to the laws of nature. 

“Both ‘God and the devil’ brought about 
these ‘exceptions.’ Witches also put the laws 
of nature at variance. Satan could change 
men and women into animals. And did a great 
number of times. This particular ‘exception’ to 
the law of nature was called Lycanthropy. Hun- 
dreds of people were put to death in the sev- 
enteenth century for exercising this power 
through Satan. Sorcery was one of the charges 
against Servetus who was tried, convicted, and 
burned to the stake by John Calvin at Geneva. 

“Many holy men made ‘exceptions’ to na- 
ture’s laws. Magicians and enchanters like- 
wise. Not only were these ‘exceptions’ made 
by the good and evil forces throughout Chris- 
tendom but the deities of the Greeks and the 








Romans prior to the advent of Christianity 
performed equally amazing prodigies. In all 
of the religions of the ancient world were 
beings who could make ‘exceptions’ to nature's 
laws. Five hundred years ago these ‘excep- 
tions’ were occurring every day. And perhaps 
are occurring every day now. But not in the 
places where they used to occur. We read of 
them among certain tribes off of the highway 
of modern civilization. 

“Ecclesiastical history records an amazing 
list of these ‘exceptions,’ or ‘miracles,’ of holy 
men and an almost equal number of dire calam- 
ities produced through ‘exceptions’ by evil 
spirits. The decrease in the manifestation of 
this power was gradual and, oddly coincidental, 
almost in precise ratio to the advancement of 
knowledge. 

“The cessation of the ‘exceptions’ to the laws 
of nature is perhaps the most puzzling fact in 
history. Or can it be that in the times of these 
miracles by good and evil powers men were 
more willing to accept as proof evidence that 
would not be accepted now ?”’—Selected. 

* * * 

“Thou hast most traitorously corrupted 
the youth of the realm in erecting a gram- 
mar-school: and whereas, before, our fore- 
fathers had no other books but the score 
and the tally, thou hast caused printing to 
be used; & contrary to the King, his crown, 
and dignity, thou hast built a paper-mill. 
It will be proved to thy face, that thou hast 
men about thee, that usually talk of a noun, 
and a verb, and such abominable words as 
no Christian ear can endure to hear.” —King 
Henry VI. 

* * * 


“How religious the whole creation be- 


comes as Science passes to and fro, touch- 


ing the swarms of facts with her wand of 
order, to make them fall into line and pre- 
sent their thoughts.”—John Weiss. 

x * * 

“All belief which does not render more 
happy, more free, more loving, more active, 
more calm, is, I fear, an erroneous and 
superstitious belief.”—Lavater. 

* * * 

“Ah! what a divine religion might be 
found out if charity were really made the 
principle of it instead of faith !”—Shelley. 


————_—_—_—_—_ J 
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J.N. Kimball of New York, 
international typewriting con- 
test manager for twenty-five 
years; who has done more 
than any other individual to 
promote speed with accuracy 
in typewriting, pictured on 
his seventy-fifth birthday an. 
niversary. 


Author, speaker, inventor, 
printer, surveyor, civil engi- 
neer, school teacher, wit, 
friend of Mark Twain, whom 
he resembles in several ways, 
J. N. Kimball is known as 
“Pop” to many thousand com- 
mercial school students and 
graduate stenographers 
throughout the country. 


Ever since the founding of 
the international typewriting 
contest twenty-five years ago 
by Office Appliances, Mr. 
Kimball has managed the 
events. For the twelve years 
that they were under the su- 
pervision of the journal, prac- 
tically all of the ideas by which 
speed with accuracy in typing 
was made of increasing value 
to the world of business, 
emanated from the mind of 


J. N. Kimball. 
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PRICE MAINTENANCE APPROACHES 


A SHOW=-DOWS 


HE old adage to the effect that there is many 
a slip between the cup and the lip is nowhere 
more applicable than with respect to proposed legis- 
lation in Congress. That a bill is reported favorably, 
or recommended for passage, by a committee of one 
house or the other does not mean that destiny as a 
law is as good as assured for it. Not every bill that 
gets on the calendar at the U. S. Capitol eventually 
attains to a place on the statute books. And even 
when one branch of the national legislature has been 
stirred to action there remains to be reckoned with 
the other power in the law-making partnership. 
Granting the pitfalls that must be dodged by the 
plodding would-be Act of Congress the fact remains 
that committee approbation is worthy of recognition 
as a sign and signal of progress. For one thing, it 
is only by means of such milestones that the mo- 
mentum of any bill may be gauged. More than that, 
an ©. K. from a committee, whether by unanimous 
or majority vote, constitutes an endorsement that 
means much under our present system of speciali- 
zation and delegation of powers in Congress. So 
numerous and so diverse are the responsibilities of 
Congressmen, that no member can hope to delve 
deeply into the merits of every issue on which he 
votes. In a give-and-take spirit, the average mem- 
ber accepts, as to each successive bill which con- 
fronts him, the opinion of the group of his asso- 
ciates who have specialized upon this particular 
proposition and have listened to minute interpreta- 
tions of all the technical considerations involved. 
With the congressional set-up, therefore, what it 
is, it does signify something that the Commit- 
tee on Interstate and Foreign Commerce of the 
House of Representatives has cleared to the main 
legislative body a bill to legalize Resale Price Fix- 
ing. Advocates of standardized retail prices are 
entitled to toss their hats in the air, for they have 
waited long enough, goodness knows, for this sop 
to their ambition. And, furthermore, while the mere 
“reporting out” of the Kelly bill does not fix a day 
nor a date when the roll will be called on the meas- 
ure in the House, much less in the Senate, it does 
sound the alarm that a show-down is approaching 
and thereby issues a call to arms to all those parties 
on both sides of the question who have been skepti- 
cal lest all the agitation for price-control-at-the- 
source was to be taken out in talk. 


Written Expressly for 
Office Appliances by 
Waldon Fawcett 


Let no one declare that the advance, one notch, 
of the Resale Price Fixing issue is merely the re- 
ward of persistent propaganda. Undoubtedly the 
educational campaign of the American Fair Trade 
Association and any number of trade associations 
has been a nagging that has “worn down the stone.” 
Sut various developments in the economic situation 
have turned the minds of Congressmen to the broad 
principle involved. The chain store situation has 
been one teaser. The price-cutter war in the 
cigarette trade has likewise served as an object 
lesson. Incident to mulling over the tariff sched- 
ules, Congressmen uncovered many cases of price 
demoralization, just as they shook the skeleton of 
“design piracy” out of the closet. And last, but by 
no means least, the recent operations of the Federal 
Farm Board have focused attention upon certain 
forms of compulsory price stabilization. 

What of the Senate? 

Granting that the price maintenance fat is in the 
fire—a little hotter fire than has sizzled it hereto- 
fore—what is ahead? As to the time and temper 
of Congress, anybody’s guess is good. But, at least, 
we may study the status of elements that will influ- 
ence the ultimate result. What of the Senate? That 
is, as a rule, the first question asked by the optimist 
who is convinced that price maintenance will prevail 
in the House some time before the curtain is rung 
down on the 71st Congress. 

There has long been a tradition, comforting to 
the credulous, that if only resale price fixing could 
but win in the House it would be all over but the 
shouting. Based on, nobody knows what, there has 
endured this stubborn faith that the Senate would 
rubber stamp any price-protection bill that might 
be handed up from the Representatives. The bald 
fact is that if there was ever any justification for 
this expectation it does not exist today. Never has 
the Senate mustered more independent thinkers, or 
insurgents (if you please) whose attitude on any 
given issue is difficult to forecast. As for any im- 
pulse to blindly follow the lead of the House, behold, 
for example, the stony neglect, in successive Con- 
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gresses of the so-called Deceptiv e Package Bill 
which has been repeatedly tendered with the signa- 
ture of the House. 

Many Changes in Remodeled Bill 

One point not to be overlooked by any person im- 
patient for a Federal price-pegging law is that the 
remodeled bill, which was accepted by the House 
committee, is in a measure very different in its lan- 
guage from the original draft of the Kelly bill and 
consequently wide apart from the twin known as the 
Capper bill in the Senate. Senator Capper is in- 
clined to accept the House substitute, in lieu of his 
version, since the underlying principles are pre- 
served, though the language be simplified. But, it is 
not certain that this changing of horses in the mid- 
dle of the stream may not entail delay while curious 
Senators investigate the reasons. 

The main reason why the legislative future of 
price maintenance is so difficult to read lies in the 
uncertainty of the necessity of conducting public 
hearings in the Senate. If the powers in the Senate 
be willing to accept the House bill as a working 
basis, it might be assumed that they would be will- 
ing to accept the voluminous hearings before the 
House committee as a fair and complete exposition 
of the arguments pro and con. As luck has it, there 
are impediments to this short-cut. For one thing, 
no hearings were held in the House on the bill as 
refashioned. For another thing, no hearings have 
been held for several years and militant retailers 
have never had opportunity to play up their latest 
argument to the effect that the worst culprits in 
price cutting are the manufacturers who “dump” 
goods, as has been done, it is charged, in the radio 
industry. Finally, the old hearings before the House 
committee are out of print so that no second-hand 
copies are available for the Senate if that transfer 
would have sufficed. 

If the preliminary gesture in the House of Rep- 
resentatives has fired with fresh hope the disciples 
of retail price uniformity, it has also stiffened the 
backbone of the opposing forces. The latter are 
faced with a real challenge and their lobby is busy. 
Within a short time after the reporting of the bill in 
the House, the National Retail Dry Goods Associa- 
tion, the department store mens’ union, was “resolv- 
ing” against the bill on the calendar and angling 
for the co-operation of certain national labor organ- 
izations and farm organizations. 

In this counter-offensive several new charges have 
been made and as promptly met by the friends of 
price standardization. The attackers say that price 
maintenance would result in discrimination between 
small town and big city retailers. The retort is 
that this handicap now exists but would be removed 
by the new deal. In order to divide the price main- 
tenance camp against itself, the rumor has been 
circulated that under the contemplated form of fran- 
chise, manufacturers could dictate resale prices, but 
wholesalers or other marketers could not. The 
come-back is that there is no missing link in the 
price-supporting chain; that jobbers may make price 
contracts with merchants, even as the producer has, 
in the beginning, entered into a price-observance 
compact with the middleman. 

It is an open secret that the chief strategy of the 
foes of resale price fixing has always been an ob- 
structionist policy designed to delay a conclusive 
show-down. Force of circumstances continues to 
play into the hands of the plotting sidesteppers. 


Mention has already been made of the way in which 
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fate threatens to slow the tempo in the Senate. In 
both houses there are cautious souls who do not 
want to do anything until the Federal Trade Com- 
mission has been heard from. Our readers will 
recall that several years ago, the Trade Commission, 
acting as a volunteer self-styled advisor to Congress, 
undertook, on its own initiative, an investigation of 
the economic and legal aspects of resale price fixing. 
Part | of the commission’s report has been pub- 
lished and admittedly contains the gist of the find- 
ings and deductions. But those who would put off, 
what is to them the evil day, insist that Congress 
should stay its hand until Part Il is ready. Francis 
Walker, chief economist of the Trade Commission, 
tells Office Appliances that work on the concluding 
volume of the report is well on toward completion, 
but he does not know when it will be available in 
printed form. 
Foes of Kelly Bill Active 

Reaching for everything that will serve as brick- 
bats, the opponents of resale price insurance are 
making much of the fact that a minority report, 
adverse to H. R. Il, came from the House com- 
mittee, whose majority gave the bill its present im- 
petus. As a matter of fact, this dissenting report 
was signed by only a single member of the large 
committee — Representative George Huddleston. 
However, he denounced an alleged effort to “pre- 
sent the bill under the cloak as being aimed at the 
chain store” and recited the old patter, “More and 
more the retailer will become a mere agent and his 
store a mere depot through which advertising pro- 
ducers distribute their products.” From that he 
went to stark radicalism in the ultimatum: “The 
retailer can get no permanent benefit from this bill. 
To retain his independence, he must face in the 
opposite direction, refuse to handle advertised spe- 
cialties and assert his right to handle his goods 
under his own labels.” 

The gist of the rebuilt Kelly bill, as it emerges 
in the House of Representatives, is the essence of 
every bill in this pattern that has been before the 
legislature, 1. e., authorization of a contract between 
a vendor and vendee in special classes of commodi- 
ties, that the vendee will not resell the commodity 
specified in the contract except at a stipulated price. 
There is, however, one angle in which remodeling 
is of particular interest because it concerns what 
has always been the phase of price maintenance in 
which it has been most difficult to reconcile conflict- 
ing views. ‘The latest edition of the perennial bill 
outdoes all predecessors in the effort to safeguard 
the retail dealer who has special reasons for tem- 
porarily abandoning price integrity. 

As in former bills, the resale price agreement will 
not hold when an owner is disposing of his stock 
for the purpose of discontinuing dealing in the com- 
modity. Likewise latitude is allowed for the dis- 
position through price concession of damaged or 
deteriorated goods. To these exceptions is now 
added a third in deference to the mounting import- 
ance of style, design and fashion in all lines of trade. 
A waiver of the price maintenance obligation is con- 
doned when a dealer wishes to dispose, toward the 
end of a season, of a surplus stock of goods specially 
adapted to that season. With the dealer thus left 
footfree it will only remain for manufacturers to 
work out with their dealers agreements which will 
result in the merchants scaling down prices in uni- 
son when it comes time to move outdated or out- 
moded stock. 





GIVING CUSTOMERS A VOICE 


MARAGEMERNT 


HE average stationer is pretty close to his own 

business and consequently it is hard for him to ap- 
praise his management from an outsider’s standpoint. 
Yet, the very things that may be retarding his progress 
or insure his success may come from the outside. 

The question is, how will he get this outside view- 
point? A Western stationer hit upon a plan which has 
much to commend it. Certainly there is nobody whose 
viewpoint is more valuable than that of the store’s own 
customers. They see what defects there may be in the 
management of the stationery store in which they trade 
in a way that the dealer himself seldom can. 

This stationer began polling his customers and others 
every six months and the results of two such polls are 
worth analysis. The cost of such a poll is small and 
the concrete results are great. The plan may easily be 
modified to meet purely local conditions but it is prob- 
able that any stationer can apply the essentials of the 
idea without any changes. 

There is more than one benefit from such a poll 
though the chief objective is the outsider’s viewpoint of 
the business which often enables the retailer to remedy 
things which are working against his progress in seek- 
ing greater sales. 

In this particular instance, the poll was made in two 
ways: 

1. By direct mail on customer and phone book lists. 


2. At the counter. 


In Terms of Customer Benefit 

The cards prepared for the poll are written in terms 
of customer benefit and read as follows: 

“PLEASE TELL US WHAT YOU THINK! 

“We want your ideas and suggestions as to the proper 
management of this business, first, because we can then 
give you the kind of goods and the kind of service that 
you prefer. Your cooperation will be deeply appre- 
ciated. Check and fill in below and drop in the mails 
Vow. Thank you. 


Is our merchandise in good conditon?............ 
Are you attracted by our displays?.................. 


WHAT DO YOU FIND WRONG, IF ANYTHING, 


WHAT CAN WE 


DO TO MAKE OUR STORE 


In addition to the mailing out of 750 of these cards, 
stamped and addressed with the store’s name, a stack 
was kept at various places on the counters. At each 
customer contact in the store, the clerk handed out : 
card or wrapped a card in the parcel. In some cases 
the clerks fill out the cards from the customer’s dic- 
tation. 


Upon the completion of the first poll, it was found 
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Polling Stationers’ Mail- 
ing Lists at Intervals 
Adds to Advertising —By 
Henry Frommes, Retail 
Merchandising Consultant 


that 428 cards had been collected. In the main, com- 
ment was tavorable. In some cases useless ideas or 
rather impracticable ideas were passed on. But there 
were several constructive suggestions made which were 
adopted. Numerous defects were also pointed out that 
were corrected. 

The Outstanding Results 

Let us examine the outstanding results. 

Seventy-six customers wrote in that they found the 
store too often “out” of merchandise for which there 
is a steady demand. ‘The dealer brought up his inven- 
tory at once. A customer made the proposal that the 
retailer improve his store lighting. That was done. It 
was also suggested that clerks refrain from immediate 
wrapping up articles bought until the customer had fin- 
ished giving the order—a sale killing habit probably due 
to shortage of help and anxiety of the clerk to get busy 
with the customer next in line. 

The above are typical. 

In some instances criticism of a given fault in the: 
store service was made by 20 or more card signers. 
In such a case, the retailer felt that he had to give the 
complaint careful consideration. A lot of the kicks. 
were from testy people, without a doubt. 

The general effect observed by this poll, the retailer 
says, was good. People really seemed interested in the 
idea, filled out cards willingly and the advertising value 
of the scheme was excellent though it cannot be valued 
in exact terms. The local press gave the poll several 
paragraphs along these lines, “CUSTOMERS HELP” 
MANAGE LOCAL RETAIL STORE.” 


The cost of the last poll was estmated as follows: 





PUN 5 teas cndll i cciusaseeee $15.00 
PRETEEN CET. 7.50 
FEI Sino 6s «NR av danduaben 3.00 
a | WR 2.50 

$28.00 


One week after the poll closed, the dealer prepared’ 
and sent out a letter to all those who had cooperated, 
thanking them for their suggestions and saying that he 
hoped they would recognize an improvement in the 
service and the business in general from then on. 

Use Simple Method 

It is a certainty there is a limit to what you can ask 
your customer to do along this line. Everything de- 
pends upon the spirit in which the request for coopera- 
tion is made and the simplicity with which the informa- 
tion may be given. 

There is no denial that a percentage of people refused 
to give the information desired, some at the counter 
and some returning the cards unmarked. But this is: 
only to be expected. The percentage of returns was: 


(Turn to Page 21, Please) 











REDETITIONS 


WENTY years ago we first suggested that deal- 

ers hold a brief meeting of the staff each morn- 
ing to single out some particular item to be shown 
that day by all salesmen to every customer or visitor 
of the day served by each. Several firms later told 
us that they were getting fine results from the idea. 
It is good today. 


About the same time we suggested this, which 
brought enthusiastic approval: That copies of replies 
to letters be made upon the back of the originals. If 
the reply requires more than one page, attach a sepa- 
rate sheet. As the majority of letters require but a 
single page, the practice saves twenty-five per cent or 
more of filing space, saves an equal percentage on 
second sheets, besides insuring that the letter and 
answer will always remain together. One firm reading 
this at the time said: “It means a saving of a hundred 
dollars a year to us.” A typewriter salesman wrote: 
“By passing on that idea I will make it sell fifty ma- 
chines for me this vear.” 

* * * 

Many times we have suggested that salesmen 
who call upon vou receive the same measure of courtesy 
that you expect your salesmen to receive when calling 
upon your prospective customers. 

Many salesmen cover long distance at great expense. 
Their work is none too easy. What some of them have 
to offer may prove to be your opportunity. It is not 
possible to see every caller at the moment, but it is 
possible to be considerate. 

It pays to be patient with the persistence of the per- 
son who is trying to sell something to you. 

You probably have some machine in use, or if a 
dealer, some very profitable lines upon which you pride 
yourself but which vou would not have had but for the 
persistence of some salesman. That life insurance, now 
well paid up, upon which you take such satisfaction 
and for which you may be inclined to attribute your 
good judgment. Remember how the agent labored and 
urged and almost drove you into doing what you are 
so glad today that vou did? 

* + Kc 

And this: That every commercial stationery store 
have some information available about office machines 
and devices so as to be able to make suggestions to 
customers who quite justly regard the stationer as the 
center for all such information. The use of machines 
has grown tremendously and their great increase in 
numbers makes it imperative that stationers should 
know about as many as possible. It would be worth- 
while to have catalogues of the manufacturers of the 
principal office machines and have salesmen get ac- 
quainted with them for use when occasion presents. 
Knowledge is power 

\nd this—of which we can’t be too frequently re- 
minded. Have a hard and fast rule that every cus- 
tomer who enters the store will be promptly greeted 
even if they can’t be immediately served. That lack 
of courtesy causes the loss of many customers. Most 
persons resent inattention in the place they have come 
to spend their money. Last week an old customer of 
a well known house (not in the stationery business) 
received advance notice of a sale in one of the depart- 
ments. He went in to make a considerable purchase. 
The salesman whose name was signed to the letter was 


In Which We Iterate Some 
Old Suggestions That Have 
Been Adopted in Many 
Quarters with Good Results 


engaged in conversation upon subjects unrelated to 
business. The customer spent ten minutes wandering 
about the department in sight of the salesmen. Becom- 
ing impatient, he walked out, went to a neighboring 
store, and placed the order there. 

In the present number is an article upon the subject 
of customers “walking out” without making purchases. 


* * * 


Another suggestion was this: That writers of 
business letters have their names imprinted with the 
typewriter underneath their signature or at the left of 
the page. The growing popularity of this practice 
attests the value of the suggestion. Where so many 
signatures are wholly illegible, the one who replies to 
a letter so signed is utterly in the dark unless he can 
find the name of the writer either typed in connection 
with the signature or on the letterhead as a part of the 
list of executives. 

* *k * 


And this: Reprinted in Office Appliances for 
December, 1922, from “The Office Cat” for November, 
1922, published by the Richmond & Backus Company, 
Detroit, Mich. 

“In the city of Bagdad lived Hakeem, the Wise One, 
and many people went to him for counsel, which he 
gave freely to all, asking nothing in return. 

“There came to him a young man who had spent 
much and got little, and said: ‘Tell me, Wise One, 
what shall I do to receive the most for that which | 
spent ?” 

“Hakeem answered, ‘A thing that is bought or sold 
has no value unless it contains that which cannot be 
bought or sold. Look for the Priceless Ingredient.’ 

“*But what is the Priceless Ingredient?’ asked the 
young man. 

“Spoke then the Wise One, ‘My son, the Priceless 
Ingredient of every product in the market-place is the 
Honor and Integrity of him who makes it. Consider 
the name before you buy.’ ” 

— Se - 


To Precent Competition Between Wholesalers and 
Retailers 


Che Rochester Democrat and Chronicle notes that March 
11 Assemblyman Haskell H. Marks, Monroe, N. Y., intro- 
duced a bill into the New York legislature, the intention 
being to place restrictions on the practice of retailers adver- 
tising themselves as wholesalers. 

Mr. Marks’ bill would provide that wholesalers in any 
commodity or committees who advertise themselves as 
such, would be compelled to sell at least ninety per cent 
of the wares at wholesale. If their sales at retail ran more 
than ten per cent, then, under the Marks’ bill, they would 
have to advertise themselves as wholesalers and retailers. 

There is almost no restriction on this form of advertising 
at present, Mr. Marks said, pointing out that many abuses 
have reseulted from the fact that any merchant may ad- 
vertise himself as a wholesaler if he sells as small a quan- 
tity as one per cent at wholesale. 
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REDUCING THE RATE OF WALKOUT 
IN STATIONERY STORES 


UT of every hundred prospective customers who 
enter the average stationery store, a certain per- 
centage of them walk out without making any purchase 
at all. Others walk out after making only a partial 
purchase. Any one of a dozen or so causes are behind 
this situation, and for most of them there is a remedy. 
While the stationer knows very well he has a per- 
centage of walkouts and always will have, he is only 
recently studying this phase of his business in light of 
correction. If 10 per cent can be added to the gross 
business over year through a reduction in the number 
of customer walkouts, certainly we have here a first 
rate business building proposition. That has been and 
is being done. 

It is being done in stationery as well as in drygoods, 
shoes and electrical goods. Progressive retailers every- 
where are seeking means to get all the business that 
can be gotten from those buyers who actually appear 
on the floor and at the counters. 

Selected stationers gave their percentage of walkouts 
(estimated) as follows: 


Per cent 
Pen GN as Salk oc wake vie wee 9 
PED: GRUR. s vcckcnsvnceeaes 1] 
CRS GO0RE, inv edscuewessececen 14 
CB  NEECO SE OF LE Oe aaa 7 
RE Ss 5 o cecedecevusudanen 10 
pS ee eee 12 


In stationery, this problem of walkouts takes on 
peculiar characteristics. We are dealing with a greatly 
varied line of necessity goods with perhaps 9 per cent 
of what might fairly be termed specialty goods. Just 
as the stationer by reason of his complicated stocks is 
very apt to lose sales through shortage, he is likewise 
able to offset this to a great degree through multiple 
purchase. 

Getting the Facts 


The figures given above were based upon prospective 
customers who walked out without making any pur- 
chase whatever. I find no estimates as to what per- 
centage of stationery customers make partial purchases 
but through one cause and another do not buy every- 
thing they come in for. 

Here is how one stationer set about to get the walk- 
out facts: 

Each sales person was required, for a period of sixty 
days, to write across a sales slip “No Sale” whenever 
a customer failed to make any purchase whatever. 
Below was noted the reason. Among the chief reasons 
for walkouts in stationery, these are given: 


Stock shortage. 
Stock not handled. 
Brand not carried. 
Cut price competition. 
Jumbled stocks. 
Inattentive clerks. 
Price range too high. 
8. Indecisive customer. 


fA > pe 
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An analysis of this batch of sales checks—which in 
this case totalled 206—made pretty clear to the sta- 
tioner not only the approximate amount of his losses 
through failure to sell but also the causes. 





Causes Are Discoverable 

and Remedies Easily Ap- 

plied —By E. J. Clary, Re- 

tail Merchandising Con- 
sultant 


The percentage was noted on the slips in this ratio: 


Per cent 
SOoGE GRATUAD vi cect cccciveneses 41 
Soocte O60 DOMGIOE, 6 oc avacees steeds 9 
Jumble’ GOOGRS: oe cc ccc ctcecsvceda 2 
anes Web GRR ko occssesvevawet 18 
Cob BORED. ca eckcccdsdilesitvaweneeen 6 
Prisd GHEE: «odie cieeiessciveieres 7 
DREGE... Uivine a dlaavien«Ghebenan 2 
Indecisive customer ............... 15 


Salvaging Business 


Let us say that a stationer is grossing $50,000 a year. 
It is safe to say that he is losing every year another 
$5,000 or even more through one or more conditions 
which result in walkouts. 

If by careful study and management he can reduce 
this percentage by half, he is adding $2,500 a year or 
so to his gross and correspondingly to his net. It is 
business easily within reach and the cost of getting it 
is small—merely better management. There are losses 
to any stationery business through a high rate of walk- 
out other than the profits which might be made on the 
sale of the moment. In any convenience retail busi- 
ness, the unsatisfied customer carries away a bad im- 
pression of the shop that remains in mind for a long 
time. In the end the results are reflected in a reduced 
business volume and in correspondingly reduced net. 


An Ohio stationer said to this wrtier: 


“A year ago I was puzzled at the large number of 
people who came daily into this store and at the number 
who apparently were going out empty handed. I set 
about to find out how many were really walking out on 
us and why. Once I had the facts, I began to devise 
remedies. 

“IT installed a more practical and thorough form of 
ordering and stocking which at once produced results. 
I found that my price ranges on commercial stationery 
were out of gear with my trade. I found an incom- 
petent clerk sending a lot of people out empty handed 
through unwillingness to find what was wanted. 

“I do not know the exact amount I have added to 
my gross through an aggressive effort to correct these 
conditions but I know that it is considerable—probably 
5 to 10 per cent of my entire revenue. And the busi- 
ness as a whole has shown a healthy rate of develop- 
ment ever since. We get more repeat business, have 
added several new commercial accounts, and things run 
smoother.” 

Cost of “Door Opening” 


It is a fact that every time a customer opens the 
stationer’s door, that stationer has spent a few cents to 
have the door there and the store there for him to enter. 
That is the apportionment of the overhead. 

Hence, the necessity to win back the overhead ex- 
penditure on every prospective customer is important. 

(Turn to Page 21, Please) 
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THE WOMAN OVER FORTY IN 
BUSINESS 


Note.—After the typewriter invented by Christopher 
Latham Sholes had become a commerctal success, the 
aged mventor, in a mood of retrospection, observed to 
his daughter-in-law in response to a remark made by 
her: “I don’t know about the world; but I do feel / 
have done something for women, who have always had 
This (typewriting machine) will en 
The remark 
women 


to work so hard 
able them more easily to earn a living.” 
was prophetic. Not only have millions of 
found the typewriter the open sesame to independence, 
but the machine ts singularly well adapted to operation 
by the hands of women. 

We present the subjoined article by Mrs. Scott in the 
hope that it will call attention to a discrimination in 
avor of youth that is unjust to those of middle years 
and often subversive of efficiency. Jt ts natural to be 
pleased corth young people, young women especially, 
but the years add more than they take away. E-xperi- 
ence in office routine, judgment, accuracy, concentration 
upon the work in hand—all are bought by years of 
doing which have established habits too valuable to be 
allowed to go a-begging in the market. 


t 


7 
‘ 


Sound business and professional men in business as- 
sociation with women maintain their relations with onl 
the courtesy to which even in this age of feminine free- 
entitled. 
es and in all generations there have been 
and women quick to see 


dom most men feel that women ari 
In all tim 
men of different inclinations 
md to use the influence of femininity 
This isn’t saying that the majority of young women 
more conscious of their personal charms, 
natural and applied, than they should be. The girls of 
this day are sound and well-educated, as a rule, and 
worthy of whatever positions they can fill. But no be- 
intelligent, can acquire experience by 
instinct. Therefore, we say, while giving the young 
folks a chance, don’t overlook the solid attainments of 
those whose hair the years have lightly touched with the 
hint of silver. Their future will be with their employer. 
The boy friend is married to them or perhaps belongs 


in memory s qalleries 


wv rkers are 


amner, however 


We cannot concur in all the assertions of the writer 
Not all young girls are too artful with the lip-stick, nor 
are married women who work to be generally criticized 
for doing so. It is a matter of circumstances, habits 
and preferences. There is no necessary reason for a 
woman to remain in a four-room flat tf she can find 
more congenial employment and perhaps hire her 
housework done. We believe every person should 
know how to support himself. We admit a prejudice 
toward families of husband, wife and three or four 
children. But our age is expensive. The dollar ts 
halved, and the earning power of the average man of 
twenty-four or twenty-five is not today in proportion 
to the cost of family life 


; 


NUMBER of years ago a man by the name of 
Osler startled the reading public and stirred up 
controversy by calmly asserting the man over forty had 
passed the meridian of usefulness, was an encumbrance 
on the face of the earth and should be snuffed out like 
the proverbial candle. Indeed, the word “Oslerized” 


almost got into the dictionaries and the man over forty 





By Mary Dixon Scott 


was dangled in the limelight of a dubious publicity 
ridiculed and defended, until having had his day, he 
ceased to be the leading topic of the hour. 

Today Henry Ford has come out with an emphatic 
endorsement of the man from forty to sixty, and over, 
and does not hesitate to state that his value as an 
employe is greater from every angle of efficiency than 
that of the younger generation; while William Green, 
president of the Federation of Labor, has publicly 
denounced discrimination against workers who reach 
the age of forty and fifty as “barbarous and inhuman.” 
“We believe,” he declared, “that if the public con- 
science can be sufficiently aroused to the dehumanizing 
effect of this practice, it will protest so vigorously that 
corporations and large employers will be compelled to 
discontinue it.” 

Take a look around at our national leaders today, 
our bankers, our heads of big business, and you will 
find practically all of them well over forty. Men in 
public life of national and international prominence 
from forty to eighty are still busy accomplishing the 
world’s work with an intelligence born of an experience 
that vouth has yet to acquire. 

But what of the woman of forty, of fiftvy—and over? 

In club and political circles where women elect and 
appoint women we give middle age the recognition that 
is its due, while social leadership has long been the 
prerogative of the matron. But in business—that’s 
another story ! 

Just why employers prefer the girl of the period 
commonly termed “flapper” is a matter of speculation 
that amounts to a psychological problem. Yet that they 
do is a fact, and a tragic fact to the women who have 
passed the age of forty and find themselves facing the 
problem of employment. What is to become of the 
capable, greyhaired women who have no means of 
support other than the salaries they earn, no vocation 
other than business, but who are turned away because 
they are “too old,” is one of the serious woman prob- 
lems of today. Those who have grown old in the serv- 
ice of their employers are practically safe because most 
business houses retain them until the pension age; but 
the woman of forty or over who through some adverse 
twist of circumstance finds herself out of employment 
and facing the necessity of making new contacts in the 
business world is face to face with a problem that is 
serious and far-reaching in its effects. 

Age Enriches the Spirit and Broadens the 
Understanding 

lo begin with, the woman of forty, or fifty, is not 
really old. She may have grown older in years and 
appearance, but she does not grow old in heart or in 
her enjoyment and appreciation of the pleasures and 
activities of life. Age does nothing at all to the spirit 
except to enrich it. A woman of middle age can be 
just as fun-loving as the girl of eighteen, and make a 
far better friend and companion, as well as employee, 
for she has outgrown her gush and giggles, she has 
learned that men are neither gods nor heroes but ordi- 
nary human beings of more or less importance in the 
scheme of things, and she has learned to be discrimi- 
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1ating in her friendships and wise in her relations with 
her employer and her fellow employes. She is 
healthier, more efficient, more loyal and more valuable 
than the dancing, flirting, skipping girl who spends 
her nights out and has her mind full of the frivols of 
the youth of today. 

If men could only see beyond the grey hair and the 
telltale lines of the face, they would realize that the 
woman of middle age is worth far more to them in a 
business sense, although she may not be so attractive 
personally. And why should the element of attraction 
enter into the relation at all? They do not hire men 
for their youth, their good looks or attractive figures. 
What would be thought of an employer who called up 
a vocational bureau and instructed the manager to send 
him a young man not over twenty, eighteen preferred, 
blonde, good looking and unusually attractive? Yet I 
sat beside the desk of a manager of one of our leading 
employment agencies in Chicago recently and heard 
those specifications repeated back and saw them written 
down as the requirements of that employer, and noted 
with interest the knowing little laugh that accompanied 
the manager’s repetition of the words “unusually attrac- 
tive.” The call was for a stenographer! This same 
manager told me it was impossible to place a woman 
over thirty in a business office in any capacity, no mat- 
ter what her experience or ability might be. This con- 
dition is not in Chicago only. The head of a federation 
of vocational bureaus in Los Angeles told me frankly 
that I might as well go and jump in the Pacific ocean 
as to expect to get into an office in that city at my age. 

Home Deserted for Offices 

In making the rounds of the vocational bureaus in 
Chicago it was all I could do to get inside, so crowded 
were they with girls. It seems as if every girl in the 
world is either working or seeking work. It reminds 
me of the old Irish woman in New York who got on 
the elevated train at the Battery with a heavy basket 
on her arm, and all seats being taken she managed to 
get hold of a strap, while the train swept on and on, 
rounding curve after curve, stopping at station after 
station to take on more passengers but letting none off, 
until with an exasperation born of aching feet and arms 
she glared around at her fellow passengers and shouted, 
“Do none of yez have homes?” And I wondered if 
any of those girls seeking positions had homes or 
fathers and mothers to take care of them and teach 
them the beauty of home-making, leaving the business 
world for those so unfortunate as to have no other 
means of support. The unemployment problem would 
be largely solved for women today if those who do 
not need to work could be withdrawn from the field. 

The women of the United States have been sowing 
the wild oats of independence, and as a result have 
nearly wrecked home life, have lowered the scale of 
wages for young men and crowded out the women of 
middle age who have a tragic need of employment to 
supply their bread and butter instead of the silks, vel- 
vets and furs that girls wear to their work today. 

There is no way short of death to prevent a woman 
from getting to be fifty years old! It is not a disgrace 
and would be neither a misfortune nor an_ incon- 
venience but for the prevailing conditions. Only those 
who reach that age and find themselves face to face 
with this employment problem can realize the bitterness 
of being pushed aside by youth and life before youth 
has really abandoned the heart or life has yielded up 
its interests. 

What is the answer? It is partly conscious, partly 
sub-conscious, sex complex? 
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The man who insists upon gay twenty for his office 
is just as insistent on mature forty or over when he 
wants a nurse for his children or a cook in his kitchen 

a tacit acknowledgment that older women are more 
trustworthy. But he rarely comes in contact with these 
women in his home, while gay twenty is always under 
his eye and too often in his consciousness. I often 
wonder at the blindness of wives! 


Where the Years Count for Something 


Lady Astor, the first woman member of parliament 
in England, is a grandmother. Mrs. Kahn of Califor- 
nia, the oldest woman representative in Washington, is 
also a grandmother. Mrs. Ruth Pratt of New York 
has two married daughters. Mary T. Norton of New 
Jersey is 54, Ruth Hanna McCormick is 49, Repre- 
sentative Edith N. Rogers of Massachusetts is 48, Ruth 
Bryan Owen of Florida is 44, while Katherine Langley, 
the youngest woman representative, is 41. (Note.— 
We believe Mrs. Scott will pardon us for reminding 
her of the women of the stage and the opera, of Bern- 
hardt, Madame Schumann-Heink and a hundred or so 
of others whose greatest successes came in middle life.) 
It is in the more intimate circles of business life that 
the woman of middle age meets her Waterloo. 


I sometimes wonder if it is because the woman of 
maturer years knows too much about business and 
about men, and sensing this, men prefer the younger 
women who are more apt to look up to them adoringly 

or they think they do! The truth of the matter is 
that a man is seldom a hero to his office force and 
would be surprised to know how well his weaknesses, 
limitations and disposition are known and discussed in 
lavatories between powder puffs and lip-sticks, over 
the dinner table at home, and in taxis en route to caba- 
rets and the movies. Never doubt but that the cute 
little thing with her scanty clothing and her lavish dis- 
play of anatomy knows just what effect she has on her 
employer, and how far she can go with her veiled 
glances and suggestions of admiration. She knows 
how to feed his ego, and the measure of his capacity ; 
she watches his growing complacency and appreciation 
of her “intuitive discernment” of his superior qualities, 
wondering how soon it will result in a raise in salary. 
This is not an imaginative picture. I have been in 
business life for more than a quarter of a century and 
have seen it worked and seen it worked time and time 
again. And I have seen the salary raise come through 
and heard the lavatory comments, and wondered why 
men were ever called “lords of creation!” 

I have recently interviewed a number of office man- 
agers and while waiting for an audience have quietly 
watched the young girl employes. In every instance 
where there was no direct supervision two or more were 
visiting with each other, giggling and chortling over 
events of the night before, some chewing gum, some 
powdering their noses and using their lipsticks, polish- 
ing their finger nails, and acting as if work was the one 
thing farthest removed from their minds, while in 
every lavatory and rest room I have seen girls lolling, 
smoking and gossiping. Older women do not giggle, 
do not waste their time, and in addition to their broader 
experience are harder workers and accomplish more 
than these young girls whose thoughts are on things 
far removed from business. Many of them are mar- 
ried, playing the fifty-fifty game with their boy hus- 
bands who are unable to support them. 

In the house in which I live, in a room just back 
of mine, is such a young couple. He is a shoe sales- 
man in a neighborhood store. She has a position down- 
town. Night after night they come in anywhere from 
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eleven to twelve o'clock, and seldom do they get to bed 
before one and sometimes two o'clock. Where they 
go or how they spend their evenings I do not know; 
but what I do know is that they do not get enough 
sleep to cope with life as they live it, and the result is 
a nervous tension that reacts in constant quarreling 
and bitter recriminations, which only add to the strain 
and drain on their forces. Folding doors between our 
rooms make it impossible to avoid hearing what they 
say when their voices are raised in anger, and among 
other bitter reproaches I heard the young wife taunt 
the husband with the fact that he was unable to sup- 
port her—a condition she undoubtedly accepted when 
she married him. Lack of sleep, of regular habits, of 
proper food and relaxation, and the strain of life as 
they live it, has set them both on edge and unfitted 
them for marriage. Can it possibly fit them for efficient 
service in business? 
Getting the Best Service from Workers 

The success of any business depends largely upon 
its employes. Henry Ford long ago recognized this 
fact and dug to the root of the matter when he made 
an intelligent study of how to get the best service and 
the greatest efficiency from his vast army of workers. 
In the first place, he recognized them as human beings 
with aims and aspirations, with rights and privileges, 
and potential as well as present values. In his practical 
application of these fundamentals he ruled out many 
practices that are time wasters and demoralizing in 
business life, but he placed every employe in a position 
where efficiency met prompt recognition and was 
backed up by a compensation that enabled men and 
women to live lives free from the fear and humiliations 
of poverty and debt, and he sees to it that they have 
time to enjoy life and keep mentally as well as physi- 
cally fit. He makes it possible for them to be happy 
and self-respecting. As a matter of fact, he makes it 
impossible for them to be otherwise, recognizing that 
such a background is the foundation of efficiency and 
loyalty. Consequently he avoids that turnover which 
is one of the costliest elements of expense in the con- 
duct of any business. The results have placed him at 
the head of the successful business men of the world. 
And he it is who has publicly stated that he prefers 
the employe from forty to sixty-five, and over. 

It is the preponderance of thought that brings about 
radical changes in world conditions. In woman’s realm 
this is illustrated by changes in fashion. In 1867 
women wore hoopskirts, little flat hats, long curls 
draped artistically over the left shoulder, with alluring 
little patches of black to set off the snowy whiteness 
of their faces; and as they drove in open carriages, 
with liveried coachmen and handsome horses, they car- 
ried tiny beruffled parasols of becoming tints over their 
dainty heads. We laugh at the picture today—but how 
the men loved them! With what worshipful deference 
they treated them! (Queens and goddesses they were, 
to be passionately loved, daringly and bravely fought 
for and tenderly cared for. Girls of today, with all 
their independence, have missed the greatest thrills and 
deepest joys of courtship days. 

Then the world war stripped women of many things 
besides clothes, and practically naked and unashamed 
she has plunged headlong into the world of men, haunt- 
ing their haunts, snatching at an equality of the sexes 
that has relegated the term “womanly woman” to the 
archives of the dim and beautiful past. Instead of 
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being an elusive mystery, with the magic charm of 
subtlety, an alluring, provocative bit of femininity that 
enchants a man and makes his senses swim, woman has 
made herself not only commonplace but common. 


Simple Virtues Coming Back 


Every one of these changes has been gradual, until 
slowly but surely the leaven of persistent thought has 
worked out the inevitable result, and now we are be- 
ginning to turn again. With skirts grudgingly dangling 
to the heels in sections, we will gradually go back to 
the styles of yesteryear, and as we clothe ourselves 
physically let us hope we will become mentally clothed 
in the more womanly virtues and charms that belong to 
womanhood. It was this mystery of womanhood that 
men loved, that roused not only their interest and 
curiosity, but their reverent love and devotion. No life 
of independence can compensate for the loss of woman- 
ly qualities in women or the chivalry of manhood. It 
is plainly apparent that disillusionment, which is a 
crumbling of the soul, has brought the world face to 
face with the dangers of present conditions, and as the 
great pendulum of thought is beginning to turn again 
it is awakening the human consciousness to the need 
for higher ideals of living, the importance of improved 
home life and a higher standard of wifehood and 
motherhood. 

The keynote of daily living should be simplicity. A 
reaction from the jazzy, reckless, mad epoch of the 
post war period must bring about these conditions. 
Girls cannot continue to work all day and hit the high 
spots at night. Many of these girls are waking up to 
the fact that men are only interested in them in their 
frivolous moments. Marriage is something different, 
and the jazz hounds who do marry the flappers and 
let them go on working are not the real men whose 
names will be sprinkled through the pages of Who’s 
Who ten or twenty years from now. The great men 
of the future, who will accomplish the world’s work, 
are the quiet, steady, studious boys of today who have 
neither time nor inclination to jazz away the better 
things of life for which they are striving. The horrible 
din of the saxophone drowns out the liquid notes of 
the flute, but if it were only known, the flute lovers are 
still here, and some day, let us hope, the saxophone 
will be put out of existence. It ought to be legislated 
out, for it is a noisy crime. 

Women will never entirely forsake the business 
world, and such a condition is not to be desired. Women 
have done much to civilize business life and have won 
a place for themselves of great importance to humanity. 
While men are men and women are women, the dan- 
gers of sex attraction will never be eliminated in busi- 
ness contacts, but they can be mitigated. One of the 
strongest obstacles to this end is the prejudice against 
the employment of women of middle age. When a 
woman of forty, of fifty, or over, goes into the world 
to earn her living it is not with her a quest for excite- 
ment or contact with men, or to clothe herself in costly 
raiment. It is because she is reduced to the necessity 
of earning her bread and butter, and nine times out of 
ten she is facing the fear of non-support, to which 
every other fear is subordinated. That prejudice closes 
the door of opportunity in her face constitutes man’s 
inhumanity to woman and is a fixed idea which should 
be dislodged from the minds of business men today. 
As one writer puts it: “It is not only the public con- 
science but the public intelligence that needs to be 
aroused in this matter.” 
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BUSINESS WOMEN’S FASH 
IONS YESTERDAY, TODAY 
AND TOMORROW Left t 
right, Miss Loretta Co 
who took the part of 
1893; Miss Lydia 
Miss 1930, and Miss Margarite 


Daly as Miss 2000, as a part 
of the fashion show given 
March 10 in New York City 
by the Business and Profes 
sional Women's League of 
America Note the ncient 
typewriter and _ the modern 
dictating machine The spo! 
sors of the exhibit apparently 
were not willing to prophesy 


the equipment of the year 2000 
except sartorially 
P.& A. phot 


NEW BBEDFORD, MASS.., 


BUSINESS WOMEN’S WEEK.—The 
Bedford Dry Goods Co., 


ance Co. and the New 
showing business styles and 
Fireproofing steel desk, aluminum 


writer, 

















Uhl stand, Sheaffer desk 











THE Lé 
ABOVE IS SAI 
OLDEST TY 


PICTURED 
O BE THE 
2-IST IN 
FRANCE. Talagrand 
has worked for over fifty 
years at the Palace of Justice 
in Paris, France. Here we see 
her leaving at her lunch hour. 
It is a privilege to present the 
likeness of one who has served 
a single governmental depart— 
ment for half a century. Such 
a period of service speaks 
volumes for her loyalty, ca- 
pacity, tact and _ discretion. 
She has lived in stirring and 
tragic times.—Keystone View 
Co. photo. 
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HOUSES CELEBRATE NATIONAL 


Office Appli- 
collaborate in 
office machines. A General 
chair, L. C. Smith type 
set and Silverglo lamp com- 


Keystone 


plete the office equipment. 








Giving Customers a Voice in Management.—Con- 
tinued from page 15) 

sufficient for the purpose and more than the dealer 

anticipated. 

There can be no doubt of the good effect this idea 
has on the minds of patrons. To be taken into the 
affairs of the store which serves them and to air their 
perhaps pentup criticism is an interesting experience 
for most people and as most people like to pose as ad- 
visors, this gives them the chance. 

One of the by-products of the poll was the accumu- 
lation of 111 new customer names, written on poll 
cards at the counter and which were absorbed into the 
store’s regular customer mailing list. Another by- 
product was a checkup on the street addresses of many 
customers who had moved since the original list was 
compiled. 

It is interesting to note how conscious customers are 
of the smaller details of store operation as reflected in 
this poll. Here are some of the things that were writ- 
ten on the cards, for instance: 

“Why make your customers struggle to get in your 
store? That door works too hard.” 

“Why do I have to walk clear back in your store to 
pay the cashier? Why not place her farther front?” 

“A little education in bundle wrapping for your sales 
people, I'll say.” 

“Why do you allow loafing in your store?” 


Reducing the Rate of Walkout in Stationery Stores. 
(Continued from page 17) 


The man who fails to buy costs just as much in over- 
head as the man who buys a big bill. The cost of con- 
tacting those who do not buy must be charged against 
those that do. 


This question of walkouts has attracted the attention 
of retailers everywhere as being a really important 
factor in management and in getting all the potential 
there is out of local trade. It is unquestionably a vital 
point in present day stationery merchandising. It calls 
for a very careful balance between local demand and 
the stationer’s stocks and service. 


It has been said previously that the average station- 
ery retailer probably never will be able to sell every- 
thing wanted to every customer who comes through 
the door. That is unquestionably true. But when the 
percentage of walkouts reaches a figure that means a 
serious loss to the business, correctives for such condi- 
tions have the effect of going out and getting new 
business. 

Note.—We heard a friend say the other day that he 
went into a clothing store to buy a suit. Nobody spoke 
to him—everyone apparently too busy over details that 
did not always have anything to do with selling. After 
waiting fifteen minutes he walked out and carried his 
fifty dollars to another store. 
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Going Strong 
@® The office equipment industry was one of the 
quickest to recover from the influence of the stock 
market debacle of last Fall, because it serves all other 
businesses, which, come rain or shine, must continue 
to function with efficiency and with greater economy 
in times of stress than in times of ease. 

The growing appreciation of the economy and con- 
venience of office machines is a positive condition of 
the market. It is a sort of momentum, reminding 
one of that law of mechanics whereby a body once set 
in motion is kept in motion and even accelerated by 
the application of less force than was required to over- 
come its inertia when at rest. 
from business depression need not take 
Today we have more true infor- 
It enables us to 

Better 
finances 


Recovery 
long in our country. 
mation to go upon than ever before. 
plan for action with better assurance of success. 
information brings better business. National 
are strong and ably administered, and our own industry 
finds itself in the hands of aggressive men of assured 
ability and tried experience in the distribution of spe- 
cialty products. 

In no field of industry can we observe greater prog- 
ress in the last quarter century than in this. Inventors 
are constantly active, improving what is established and 
devising new machines, devices and systems to meet 
the ever-changing requirements of our super-active 
commercial life. To trace the ramifications of present- 
day office equipment in the business world would today 
be a prodigious task, when but the other day there were 
those bold enough to undertake it in a single article. 

Our industry is a vast activity which contributes to 
the convenience of every sort of business and profes- 
sion. It is built about the utilities necessary to every 
business—commercial, professional, church, school, 
library, and even the homes. It is indispensable to all 
and burdensome to none. 

From time to time Office Appliances has had the 
pleasure of recording political and social honors which 
have come to members of this industry and to note 
with satisfaction that, with the broadening of their 
influence, the members of the industry have taken on 
a wider conception of public service and have volun- 
tarily offered themselves to aid in the advance of edu- 
cational and other important movements. It is a great 
satisfaction to know that many in each division of the 
industry today are closely allied to the public service 
and that none of them in such service, so far as we 
have been able to discover, has violated the ideals which 
animate the industry as a whole. 

* * * 
Work ts victory. Whatever work is done, victory is 
obtained. —F merson. 
a * “k 

Increasing Influence of Trade Associations 
@® The activities of trade associations in the office 
equipment field are so extensive that it is not easy to 
follow them in all their movements in this industry 
alone. In keeping in touch with these activities, Office 
Appliances realizes that it has to a certain extent lost 
sight of association activities in other important in- 
dustries. But if matters are boiling along as merrily 
in other lines as they are in this with regard to co- 
operative work, we see a very bright future for the ad- 
vancement of business generally in the United States. 


Fundamentals hold true. The illustration which was 
given by the Indian to bring out the idea of strength 
in unity—he showed the difficulty of breaking a bundle 
of sticks and the ease with which each could be broken 
separately—is true yesterday, today and tomorrow. The 
activities of the major association in this field, the Na- 
tional Stationers Association, have grown to be nothing 
short of remarkable. The fourteen regional districts 
with their district officers and active members are in 
position to reach and do reach practically every sta- 
tioner in the United States, and the time, we believe, is 
not far distant when a considerable majority of all the 
stationers of standing in the country will belong to and 
cooperate with the National Association. Let us point 
out right here that the National Association is not a 
price-fixing body. It may be likened more to a force 
which moves deliberately upon its objective, conquering 
obstacles on the way. It is hardly fair to call the object 
of the association educational, for that implies a lack 
of education among stationers, which is not the case, 
but nevertheless its influence is broadly educational for 
the simple reason that no one man can possibly know 
all about the various things which come up in a busi- 
ness of such magnitude as that of the office equipment 
industry. The commercial stationer is taking on more 
and more items and every day he broadens his activities 
a little, each step advancing him a degree in his con- 
ception of the function of the industry in which he is 
engaged. The business of the National Association is. 
to coordinate the information as to all these different 
activities and to give out to its membership the best 
suggestions which are available at the moment. 

Throughout the industry are other associations which 
disseminate information and suggestions among manu- 
facturers, wholesalers, traveling men, and others, all 
working to the common end of creating a unified, pro- 
gressive and successful industry. 

x * * 

That thing costs nothing which effects an economy 
that returns its purchase price. 
* * * 

Give Credit to Others’ Ideas. 
@©® Most of us are tempted to jealously defend our 
own ideas without giving much thought or credit to the 
thing that inspired them. The fact is that much of the 
success of most enterprises has been built upon the 
ideas of others. 

It is quite proper to take credit for the ideas we con- 
tribute, but we should appreciate that the success of 
our undertaking has its roots in the ideas of others. 

The products of nearly every field of industry were 
evolved from things which preceded them. When Watt, 
observing the rising and falling of the lid of the tea- 
kettle, perceived that steam is expansive, all steam en- 
gines were that minute invented. 

Appreciation of what we owe to others’ ideas for 
our individual success keeps us from being too critical 
of those who may apply our ideas without giving us 
credit. 

* * * 

Indefiniteness ts the cause of a thousand errors. 

Therefore, be definite. 


+. * * 


Stationers Outline Problems 
@© In the March issue of Office Appliances was a 
very comprehensive report of the meeting of the re- 
gional governors of the National Stationers Association 
held in February at Washington, D. C. In that report. 
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which was necessarily abridged, mention was made of 
the accumulation of information as to what is going on 
in the trade, etc. The General Manager of the Associa- 
tion stated that an increasing appreciation of the work 
of the organization has been noted and that a survey 
of the industry recently completed developed some 
interesting results. Taking one hundred members as a 
cross section of the whole membership, a questionnaire 
was sent out and some interesting answers came back. 
We touch here upon the more important topics as 
brought out by the questionnaire. 

\nswering the question, What is the condition of the 
stationery business in your city or section? only four out 
of one hundred reported business to be poor. Forty- 
three per cent reported good, four per cent very good 
and thirty-six per cent fair. The remaining thirteen 
per cent reported not so good. 

Answering the question, Is it better or worse than it 
was five years ago? sixty-two replied better ; twenty-six 
reported worse and the remainder about the same. 

Eighty-seven replies out of ninety-five reporting 
stated that their business is growing, and in response 
to the question, If not, why do you think it is not grow- 
ing? the few who reported adversely to the previous 
question mentioned certain retarding influences such as 
too much competition on shelf items from cigar stores 
and newsstands, not to mention poor business executives 
and the hampering influence of direct selling organiza- 
tions. 

Out of eighty-seven replies received to the next ques- 
tion, Is direct selling by manufacturers affecting your 
business ? seventy stationers answered “Yes.” Fifty-five 
out of sixty-two stated that direct selling by wholesalers 
affected their business. 

As to methods of competing with direct sellers, some 
of the answers were as follows: Endeavor to sell the 
items if the price shows a profit; outsell them on serv- 
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ice ; personal friendship ; go after our business; use the 
same methods. 

Out of eighty-six stationers replying to the query, Do 
retail stationers outside your territory send catalogues 
into your territory ? seventy-seven answered “Yes.” As 
to a stock control system, seventy-three out of ninety- 
three reporting answered “Yes,” that they were using a 
stock control system, and out of the seventy-three reply- 
ing in the affirmative, sixty-five answered that it is a 
benefit to their business. 

Eighty out of ninety-four held exclusive agencies and 
seventy-seven of these replied that such agencies are 
an asset to their business. As to any complaint with 
regard to the protection of the exclusive agency in the 
hands of the agent, sixty stationers answered that they 
had no complaint, and nineteen answered that they had. 

Five trade abuses or examples of unethical practice 
experienced in business were named by a number of 
stationers. These included: direct selling by manufac- 
turers ; direct selling by manufacturers who use different 
firm names from the same address to sell the dealer ; 
wholesalers selling consumers; dealers selling below 
cost ; substitution of inferior goods ; short counts ; split- 
ting commissions ; splitting profits; quantity discounts ; 
class discounts ; price discrimination ; presents to office 
help and purchasing agents ; quoting to several dealers 
in different towns on a job in another city; selling 
employees of large corporations at wholesale or special 
prices ; selling direct to consumer, giving the same price 
the dealer gets. 

Out of forty-two replying, sixteen answered that they 
considered manufacturers entirely to blame for trade 
abuses, while twenty-six answered “No.” 

Eighty-three replied to the question, Do your manu- 
facturers cooperate with you? Sixty-four replied “Yes.” 

Out of seventy-nine answers to the question, Do you 
cooperate with your manufacturers, seventy-eight re- 
plied “Yes” and one courageously answered “No.” 


MAKE YOUR COMPARISONS FAIR 


There is at present a great demand for furniture and other household furnishings 


made in the days of our forefathers. 


There seems to be an impression that many of 


those old things are better made than the same things made today. 


This much must be true; any of our forefathers’ furniture that has been in use 
for a hundred years and that still retains its usefulness must have been well made. 


Rather unfairly we compare the survivors of a century of use with the average 


of today’s production. 


To make an honest comparison we should compare those things 


that have endured with the best products made today. 
Doubtless there were enough things made in the late 18th and the early 19th 


centuries that soon went to pieces. 


They are the things that ought to be compared 


with the trash of today, if such a comparison were possible. 
In old Bristol, R. I., back in 1833, they were tearing down some of the old houses, 


and one of them nearly halted the wrecking crew. 


The chimney, 100 years old at the 


time, and made with imported bricks and shell lime, had become as one piece of stone, 
and when it was finally overturned, since they could not break it up, it fell and lay 
there in one unbroken piece, so well had it been put together. 

Doubtless, even at that date, men who witnessed the solidity of that chimney said: 


“They don't build any chimneys like that nowadays.” 


But there are always manu- 


facturers and builders who are putting out or putting up that which will endure, and 
the man who is supplying the public will do well to bring to the buyers’ attention the 
fact that it is only by getting today’s best that he will have something that will compare 
favorably with yesterday's best. 

It is merely a delusion that the mechanics of today cannot compete with those of 
a century ago. We have not lived and worked during the past hundred years without 
learning. 

(Frank Farrington’s Business Talks) 


(All rights reserved) 
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Veteran Stationer Celebrates 
Ssth Birthday Anniversary 
“Around the World” 

Frank W. Bailey, formerly president 
of the National Stationers’ Associatio1 
and for many years general manager of 
the Thorp & Martin Company of Bos 
ton, from which position he retired 
several years ago, celebrated the eighty 
fifth anniversary of his birth on March 
12. The occasion was remembered by 
a large number of friends and former: 
employees of the Thorp & Martin Com 
pany of Boston, who gathered at the 
home of Mr. Bailey, 14 York Terrace, 
Melrose Highlands, Mass., on Wednes 
day evening, March 12, to congratulate 
him upon the auspicious occasion and 
to wish him many happy returns of 
the day. Mr 
did health 
happily in telling stories of matters and 
Refreshments were 


Bailey proved herself 


Bailey is enjoying splen- 
and the evening was spent 
events of long ago 
Mrs 

again the delightful hostess, while Mr 


served and 


tailey sustained his reputation as a 


teller and relator of events of 


His many friends will re- 


story 
other days 
joice that not only is his physical health 
perfect, but he is as active as ever men- 
tally and in fine spirits. 

Mrs. Bailey, formerly Miss Addy, 
was connected with the Thorp & Mar- 
tin Company for many years and is 
well known to many persons in the 
office equipment field 

Those present at the celebration in- 
cluded Mr. and Mrs. William Carrie; 
Mr. Carrie is a former salesman of the 
Thorp & Martin Company, and is at 
Melrose, 


present city collector of 

Mass.: Mr. and Mrs. Roscoe P. Todd; 
Mr. Todd is sales manager for the 
Thorp & Martin Company; Mr. and 
Mrs. Norman Miller; Mr. Miller was 
formerly a salesman for the Thorp & 


Martin Company and is now a member 
firm known as the Industrial 
Company of Boston. For 
Thorp & Martin 
Company present included Deane S 
Reynolds, Miss A. F. Sullivan and Miss 
E M Berg, all of The Ofhce A ppli- 
ance Company of Boston, and Selden 
Com 


of the 
Stationery 
mer employees of 


George, Industrial Stationery 


pany of Boston. Among the present 
employees of Thorp & Martin Com 
pany who offered their congratulations 
were: J. P. Mc 
Govern, Charles Clarence J. 
Hines, A. A. Belanger, William Mc- 
Manus, Joseph Needle, Charles Loring, 
Mrs. Claire Thayer and Frank Merrill, 
store manager. 

Mr. Bailey was president of the Na- 
then 


to their former chief 
Burns, 


Stationers’ Association, 


National Association of 


tional 
known as the 


Stationers and Manufacturers, in 1908- 
09, presiding over the convention which 
met at Toledo in the latter year 


OUTSIDE THE 
RECORD 


Notes Concerning Activities in 
Our Field Not Within the 
Usual Routine 


His many friends throughout the 
United States sincerely rejoice in his 
excellent health and that his situation 
in the evening of his life is such as any 
man might wish for. 


“Around the World” 
George B. Graft, president of George 
B. Graff Company, 
panied by Mrs. Graff, is on the Ca- 
Empress of 


Boston, accom- 


nadian Pacific steamship, 
Australia, on a trip around the world 

By this time the Graffs are facing 
home with an accumulation of impres- 
sions that afford them pleasant 
memories through the years. A letter 
from Mr. Graff, written aboard ship in 
the China Sea enroute from Manila to 
Hongkong, recounts some pleasant ad- 
ventures and reports a delightful expe- 


will 


rience “far beyond expectations.” 
Starting toward the East, the Graffs’ 
first big adventure was at several ports 
around the Mediterranean sea with im- 
Palestine of 
the 


pressive experiences in 
which they covered practically 
entire length by motor. 

At Jerusalem, Mr. Graff had a call 
at the hotel from Mr. Alter Levin, with 
whom he had a pleasant interview. Mr. 
Levin is assessor of the American con- 
sulate at Jerusalem. He is a close 


student of Palestinian affairs, political 


[ ee . an 








GEORGE B. GRAFF 
and economic. He is also keenly in- 
terested in the development of the office 
equipment business in Palestine and 
has built up a trained selling organiza- 
tion for introducing modern systems 
and the machines and other utilities for 
putting them into effect. 

In Colombo, Ceylon, Mr. Graff was 
entertained by Mr. W. E. Bastian and 
his sons, who are associated with their 
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father in the business, a fine old Sing- 
halese firm which recently celebrated 


the twenty-fifth anniversary of its 


founding. The firm is “a close second” 
to the leading concern in the field. 
In the same city Mr. Graff called 


upon H. W. Cane & Company, who 


yperate the largest commercial sta- 
tionery store. Here a number of United 
States lines are featured and the stocks 
arranged and displayed in a “very up- 
to-date” manner. 

“One of the delightful experiences of 
the trip,” says Mr. Graff, “of which we 
have many pleasant recollections, was 
a visit with Mr. William Zecha and his 
family in Soekaboemi, Java.” Mr. Zecha 
had requested the hotels to notify him 
when Mr. Graff should register. Soon 
after Mr. Graff's arrival, Mr. Zecha was 
driven to the hotel in his automobile 
and took his visitors for a drive around 
the city. They were then taken to Mr. 
Zecha’s beautiful home, surrounded by 
flower gardens, where they met Mrs. 
Zecha and other members of the family 
ind were graciously entertained at an 
afternoon tea in the Javanese fashion 
It was the visitors’ first opportunity of 
visiting a Javanese home and the guests 
leparted with an enduringly delightful 
impression of the culture and hospital- 
itv of their hosts. 

[Note—One of the special pleasures 
f the occasion, writes Mr. Graff, was 
to meet little Andrew Zecha, son of 
William Zecha, “nephew of the editor 
»f Office Appliances.”’] 

Arriving in Bangkok, 
Graffs had the unexpected 
being greeted at the train by Dr. Mc- 
Farland, representative of the Reming- 
Business 


the 
pleasure of 


Siam, 


ton Rand Service, Inc., for 
their various machines and devices, and 
ilso some other lines. Dr. McFarland 
placed one of his assistants at the dis- 
posal of his guests for the day to serve 
as guide and act as interpreter. In the 
afternoon, the guests visited the Mc- 
Farland store, “the largest and best in 
Siam,” and afterwards visited the head- 
quarters of an organization similar to 
Y. M. C. A., in which Dr Mrs. 
McFarland are interested and where 
they served afternoon tea real 
American ice cream to the Graffs and 
some of their the boat 
whom the Doctor had also invited. 


and 


and 


friends from 


“Scotch, But All Right” 
John W. White, president of the 


Montreal Typewriter Company, Mon- 
Canada, is a Scotchman. He 
admits it himself. He can sing Scotch 
songs that bring laughter and others 
that make the eyes moist. And he has 
a repertoire of Scotch dialect stories 
and witty sayings that never fail to 
keep his hearers well entertained. His 
Celtic wit keen sense of 


treal, 


ready and 
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humor have often responded to his ad- 
vantage. About twenty years ago, 
when Herbert E. Robbins represented 
the Comptometer in Great Britain, 
White applied to him for a job as sales- 
man. About midway of the interview 
Robbins asked, “Say—aren’t you a 
Scotchman?” “Yes,” came the reply, 
“but otherwise I am all right.” Rob- 
bins gave a shout of laughter and 
White got the job, but never knew, he 
whether it because of his 
being a Scotchman, or the “otherwise.” 

It is interesting to note that Mr. 
White has won no little commendation 
in the Old Country as a maker of 
Gramophone records—his hobby, by 
the way, which he hopes to take up 
again ere long. 

On the business side, Mr. White is 
an able executive, a capital salesman, 
and has succeeded conspicuously as a 
manager and teacher of salesmen. An 


was 


says, 


item concerning his more recent activ- 
ities appears in another column. 


i. * x 


Scale Man for County 
Office 


The Business Men’s Republican Or- 
ganization of Chicago, in looking over 
the field for suitable men to be mem- 
Board of Cook County 
Commissioners, selected James M. 
Triner, manufacturer, as one of 
those most suitable to manage the af- 
fairs of the county and to administer its 
The office is not of Mr. Tri- 


bers of the 


scale 


finances. 
ner’s seeking. He yields to the wishes 
fellow 


and will, if nominated and elected, give 


of his Republicans, however, 
the people of the county the best ser- 
His plat- 
form and that of his associates touches 
upon vital matters involving the restor- 


vice that is in him to give 


ation of public confidence in the con- 


duct of public affairs; reduction of 


taxes; consolidation of overlapping tax 
bodies; co-ordination of public. ser- 
vice; elimination of padded payrolls; 


restoration 
of open bidding on public works; real 


efficiency in public office; 


relief for taxpayers; constructive ad- 
ministration; public service; non-polit- 
ical officials, etc. 

How necessary such a platform is 
and how great the need for men who 
will carry it out to the final 
attested by the events of the last few 
months in Chicago and Cook county. 

James M. Triner is the founder and 
president of the Triner Scale and Man- 
ufacturing Company, whose new fac- 
tory at 2714 West Twenty-first street, 
Chicago, is declared closely to approach 
the ideal in structure, arrangement and 
equipment for factories devoted to the 
manufacture of precision devices. 

Mr. Triner was born November 11, 
1873, at Pilsen in the then empire of 
Austria-Hungary, now the Czechoslo- 


item is 


vakian Republic. At the age of seven 
(in 1880) he came to Chicago with his 
parents, who settled on the West Side, 
in which section the Triners have re- 
sided ever since. 

In 1896 James M. Triner married. 


Four children were born of this union, 





TRINER 


JAMES M. 


all of whom are married and reside in 
Cook county. 

Mr. Triner received his education 
the public schools of Chicago, and en- 
tered business here, pursuing a mechan- 
ical His early work included 
experience in designing and producing 
postal and other light scales, and in 
this work he was keenly interested. In 
1901, with limited capital, he organized 
the Triner Scale and Manufacturing 
organization he 


n 


career. 


Company, of which 
has been president and treasurer ever 
since. 

During his thirty years in business 
in Chicago Mr. Triner has invented and 
improve- 
weighing ma- 
chinery which have come into exist- 
ence during that period. He invented, 
manufactured and marketed the scales 
which are now standard among the 
United States postoffices throughout 
the country. 

He is a member of the Chicago Ath- 
letic Association, Medinah Athletic 
Club, Medinah Country Club, and sev- 
eral fraternal organizations. 

His position as a leading business 
the West Side makes 
strong, both socially and politically in 
that section, and the fact that he was 
born in one of the world’s newest re- 
publics adds to the interest with which 
his candidacy is received among the 
people of Czechoslovakian nativity. 

Office Appliances is pulling for the 
nomination and election of Jim Triner. 


produced important 


ments in 


many 
automatic 


man on him 


” * a 


Adding Machine Man a Real 
Globe Trotter 


In the Cincinnati Enquirer, Sunday, 
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magazine section of March 2, a whole 
page is given over to the travels of 
William A. Moss, foreign sales director 
of The Dalton Adding Machine Com- 
pany division of Remington Rand Busi- 
ness Service, Inc. Mr. Moss resides in 
Cincinnati, where the Dalton machines 
are produced. The article, written by 
J. T. Golden, Jr., presented a resume 
of Mr. Moss’ very extensive travels. 
Accompanying the article was a por- 
trait of Mr. Moss and tracings of maps 
of eastern America and Europe, show- 
ing the extent of his travels from Cin- 
cinnati on the west, to Moscow on the 
east with practically every important 
point in Europe intervening from Con- 
stantinople on the south to Oslo, Nor- 
way, on the north. 


Mr. Moss traveled through twenty- 
seven countries of Europe and his re- 
cent trip lasted from the time his train 
pulled out of Cincinnati on May 24, 
until his return seven months later. 


As a result of his experiences on this 
and other trips Mr. Moss is an ardent 
advocate of a world-wide revision of 
the passport and visa systems. Often 
he found it necessary to move quickly 
from one place to another, or to change 
his itinerary at a moment’s notice, but 
he found such latitude difficult, prog- 
ress being impeded by the red tape en- 
tanglements of border stations and gov- 
ernment guards. Almost always be- 
fore crossing the frontier he was 
obliged to apply at the nearest consul- 
ate of the country to which he wished 
to go in order to have his passport 
visaed. This system is blamed on war- 
time conditions which have held over 
quite unnecessarily into times of peace. 
The condition is blamed partly to the 
United States having continued to levy 
like fees on persons visiting these 
shores. However, these charges have 
a poor foundation, because of a law 
which went into effect in 1925 author- 
izing the president to reduce or abol- 
ish non-immigrant visa fees in the case 
of any class of aliens desiring to visit 
the United States who are not immi- 
grants. Visa fees are now waived en- 
tirely between the United States and 
Belgium, Costa Rica, Denmark, Ger- 
many, Guatemala, Honduras, Nicara- 
gua, Panama, Sweden, Switzerland, 
Esthonia, Salvador, Siam, Mexico, Li- 
Finland, Persia, Liechtenstein, 
Albania, Iceland and Japan. Several 
other countries have materially reduced 
their visa fees. 


beria, 


Mr. Moss’ years of experience abroad 
have made him an _ accomplished 
linguist and a keen judge of business 
and social conditions. One so equipped 
is naturally quick to see the advantage 
of better means of international inter- 
course. 
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TRE EVOLUTION 


HE antiquity of the envelope is greater than most peo- 
Ti. imagine, for this necessary commodity flourished in 
the darkest ages. The Pharaohs and lesser Egyptian lights, 
for example, used its forerunner, a reed cylinder, rolling the 
papyrus and placing it therein, while the Caesars and other 
early Latins who had learned the polite art of letter-writing 
availed themselves of the same means, the covering often 
being profusely decorated. When, for example, Nero caused 
a letter to be written to Petronius, graciously informing 
him that he might commit suicide to avoid being publicly 
executed, the missive was enclosed in an extremely ornate 
receptacle of the above description. A gilded pill, in fact 

Gladstone’s Classic Greek 


The Greeks claim to have invented the decorative form 
of cylinder, an opinion which the late Mr. Gladstone shared. 
Indeed, the eminent statesman, when visiting Athens, spoke 
on the engrossing subject, a public meeting, convened to 
welcome him, being the scene of his oratory. The eloquent 
speaker and renowned authority on the history of the en- 
velope had much to say upon the subject; but having spoken 
in the ancient Greek which had been taught him in his 
school days, he failed to make the hoped-for impression on 
the wondering audience. Indeed, so totally unlike are the 
old and the new Greek that the leading stationer, who pre- 
sided, not knowing what language had been used, imagined 
that Mr. Gladstone must have spoken in the vernacular of 
Great Britain.....“I regret,” said he to the distinguished 
visitor, “that my countrymen do not understand English.” 


In an old inn near the capital an envelope used by the 
poet Byron may be seen, handsomely framed and proudly 
exhibited. Byron, it should be explained, was the idol of 
the early nineteenth century Greeks, for he espoused their 


cause in prose and poetry. 


No More Cylinders 


About the time when the Normans invaded England, nine 
hundred and sixty-three years ago, the reed and other cyl- 
inders had endured for centuries 
with by the conquerors 
simple expedient of rolling the sheet on 


done away 


their 


which were 


Bringing with them from 
native France the 
which the letter had been written and tying it with a piece 
of string terminating in a seal, they introduced the innova 
William the Conqueror also conten 


Scotch; but finding that 


tion to the Saxons 
plated imposing his ideas upon the 
Scotland possessed a king of her own, a warlike fellow, who 


did not care a groat for French inventions, William turned 


his attention to Wales. The Welsh, having no stomach for 
warfare under existing odds, cheerfully bowed to the yoke 
of string and sealing wax, to eventually claim the invention 
as their own 

the cylinder, it still pre- 
vailed Che 
Russians and Hungarians would tolerate no other form of 
envelope; remote Scandinavia, hearing of the French inven 
tion, dismissed it as “a new-fangled absurdity.” The Bul- 
gars and the Roumanians, comparativley few of whom could 
had the firman dis- 


patched by 


If Europe had done away with 


elsewhere—and for many a decade Poles 


scarcely heard of sealing wax; 


the sultan to various Turks who had won the 


write, 


was 


The 


1 incurred the royal displeasure, 


ruler’s approval, 
encased, as of old, in a cylinder, usually of metal. 
ancient 


Georgians and the Armenians, too, favored the 
method 
The natives of India, where changes had proved most 


unwelcome, clung to the cylinder of their forefathers for 
Less than a hundred years ago the Rajahlog 


centuries 
still fancied the papier mache tube gay with colors and 





OF THE EXVELODBE 


A Cylinder First Used—William 
the Conqueror’s Innovation— 


Ireland’s Claim—By George 
Cecil 


highly varnished. It was a very decorative affair. Today 
the receptacle is a museum exhibit. 
A King Who Broke Seals 

In the late middle-ages the letter paper and envelope in 
one found considerable favor throughout Europe, to event- 
ually reach the confines of distant civilization. The letter 
completed, the writer folded the parchment in such a man- 
ner that it resembled a packet; the opening was carefully 
sealed in several places, in order that inquisitive eyes might 
not pry into the contents of the missive. Seals, however. 
had no terrors for Louis XIV of France, who, helped by 
Louvois, his trusted minister, and with the aid of a heated 
knife, opened the letters written by courtiers at Versailles 
to distant friends. One of these epistles was from Madame 
de Maintenon to her nephew, an extremely ambitious young 
officer, who, hankering after unearned promotion, had begged 
with The astute 
aware no doubt that the letter would be read by 


could not dream 


his aunt to use her influence Louis. 
“favorite,” 


the king, informed her relative that she 
of complying with his wish, and that merit alone was the 
road to advancement. She also took occasion to depict the 
monarch as the embodiment of all the virtues, whereas he 
Louis, enchanted by 


lad, 


consid- 


was, in reality, a selfish voluptuary. 


her sentiments, immediately made a colonel of the 


greatly to his crafty aunt's satisfaction. Louvois 
ered the king a singularly gullible fellow 

From the middle till the end of the eighteenth century 
the reverse of the paper which had superseded parchment 
often was powdered with fleur de lis in gold or silver, a 
Ladies of quality used 
mistaken for 


being left for the address. 


also did 


space 


them, as those who hoped to be 


superior birth 


persons ot 


Shrouded in Mystery 


The actual date of the envelope, as we know it today, is 


Philip V of Spain, a melancholy sover- 
1730, 


evolving a 


somewhat puzzling. 


ign, is said to have dallied with the invention about 


Farinelli, his favorite singer, having assisted in 
sultable forn 

Some declare that Columbus had the envelope in his 
mind’s eye that a 
mention of the tact among his papers. 


iuthorities, the honor and glory of the invention belong to 


descendant of the explorer found 


According to other 


and 


England, a consignment of envelopes having been carried 
aboard the “Mayflower” when the pilgrims sailed for Amer- 
ica’s shores. The Irish assert that the red-haired Princess 
[solda, who married King Mark of Cornwall, subsequently 
to deceive him shamefully, used envelopes when the be- 
primitive 


nighted English had not progressed beyond the 


cylinder. Unfortunately, Tsolda never so much as existed, 
being an entirely mythical character, who served Wagner's 


operatic purpose. Ireland’s assumption may therefore be 
dismissed. 
Good Queen Anne (as ‘tis the fashion to entitle her) of 
England certainly used envelopes, while George I brought 
with him from Germany an oblong shape which soon be- 
came popular throughout the British Isles. George III, it 
is said, had no particular partiality for any type of envelope; 
but his son, when Prince Regent, was partial to a delicate 
cream variety, specially manufactured for him by the court 


stationer. This hard-drinking royalty cultivated a passion 
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for inditing amorous epistles, known as poulets, to various 
ladies of his acquaintance, about the only description of 
letter he ever wrote. The Duke of Wellington favored 
much the same kind of envelope, though not for the same 
purpose, the “Iron Duke” caring little for women and their 
a small and inexpensive envelope 


wiles. Nelson preferred 
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when corresponding with Lady Hamilton while on duty. 

In the days of heavy postage extremely thin paper was 
utilized by the envelope makers, and with the fatal result 
that letters sometimes reached their destination in a more 
or less battered condition. Finally, the present solid make 
was introduced to a grateful public. 


“"WATCH YOUR STEP’ 


“Water Transportation Permitting” 

rhe office equipment dealer had agreed to buy and the 
wholesaler had agreed to sell certain goods of the value of 
$1,000 in U. S. C. (Uncle Sam’s Currency). 

“We have to ship these goods by water, if the order's 
filled,” the manufacturer pointed out 

“That’s agreeable to me,” the dealer assured him. 

“Suppose we put ‘water transportation permitting’ in the 
sales slip?” 

“Suits me,” the The 
shipped, and the printer claimed damages. 

“Water transportation did not permit,” 


dealer agreed. goods were not 
the manufacturer 
contended. 
“There was water enough to float the American navy.” 
“I admit that, but there were no boats of any kind run 
ning, and that’s what the contract means,” the manufacturer 
argued, and the Supreme Court of Alabama 


Barrow Co.., 


ruled in his 


favor in the case of Raisin Co. vs. 12 South- 


eTn 388 


* * * 


The Infant’s Note 

“I can’t pay right now, but I'll turn in X’s note for $100, 
if you'll receipt my bill and give me the balance in cash,” the 
customer proposed. 

“X's good for five times that much, if the note’s all proper,” 
the office equipment dealer agreed. 

“T’ll give you a written guarantee that it’s genuine,” the 
proposed The and 
-and receipted the bill. 


customer dealer accepted the note 


guarantee 


Then, when the note fell due the dealer learned to his 
sorrow that X was an “infant,” could not collect the note, and 
‘went after” the customer 


“You receipted my bill in full,” the customer demurred 

“I'll sue on your endorsement of the note.” 

“I endorsed it without recourse.” 

“T’ll sue you on your guarantee.” 

“All I guaranteed was that the note was genuine, and 
that don’t cover X’s age,” the customer retorted, and the 
Supreme Court of New York in Baldwin vs. Van Dusan, 37 
N. Y. 487, ruled that the dealer must pocket his loss—and 


pay the costs. 
* * * 


“Chicago or New York” 

rhe Wisconsin office equipment dealer had ordered goods 
from the Interior Supply Company, the goods, according 
to the contract of sale, were to be manufactured at Chicago 
or New York, at the company’s option, to be delivered at 
warehouse in Chicago or New York at the dealer’s 
option. These particular goods were actually manufactured 
in New York and the dealer demanded delivery in Chicago. 


any 


“T can select either city I please, according to the word- 
ing of the contract of sale,” the dealer maintained. 

“No—you're restricted to naming a warehouse in the city 
where the goods are made,” the company argued, and the 
Wisconsin Supreme Court (in the case of Weiseger vs. 
Wheeler, 14 Wis. 101) ruled in the company’s favor. 


By M. L. Hayward 


A Triangular Sale 

“Kindly ship the goods specified in the enclosed invoice 
on your usual credit terms,” the office equipment dealer 
wrote, and the wholesaler forwarded the letter and invoice 
to the manufacturer. 

“Not having these goods in stock, you will kindly ship 
the order to the dealer direct on my account, the wholesaler 
wrote; the manufacturer was insolvent. 

“Now, I know that if I’d shipped the goods direct to the 
wholesaler, or if the dealer had ordered the goods from 
me direct, and the dealer was insolvent, I could stop them 
in transit, but can I stop them in a three-cornered sale like 
this?’ the manufacturer asks his lawyer. 

“You cannot,” the lawyer assured him, as the Nebraska 
Supreme Court has ruled against you in the case of Nei- 
meyer Lumber Co. vs. Burlington Railway Co., 74 N. W 
670, and there is a ruling of the Arkansas, 614. 

. * . 
When the Factory Burns 

“You're sure you can deliver these machines according 
to contract?” the office equipment dealer queried. 

“Absolutely,” the manufacturer assured him. “Our fac- 
tory’s running full time, and we keep right up with our 
orders.” 

The manufacturer did not deliver, however, as his fac- 
tory burned a few days later, and the dealer demanded 
performance of the contract. 

“I’m not bound to deliver when the factory that I was 
depending on to furnish the machines has been wiped out 
of existence,” the manufacturer protested. 

“You took the risk of that when you signed the con- 
tract; you have no more right to cancel your contract than 
I’d have if my store had burned,” the dealer retorted. The 
United States Supreme Court ruled in the dealer’s favor in 
the case of Jones vs. U. S. 24, and there are Illinois, New 
York and Vermont rulings to the same effect. 

Of course, if the contract of sale had contained a stipula- 
tion that the manufacturer would be relieved from liability 
under these circumstances, the dealer could not demand 
performance of the contract. 

* . . 
When the Dealer Pays 

“We'll ship these appliances in the usual way, and draw 
a 30 days’ draft for the price,” the salesman suggested. 

“Suits me,” the office equipment dealer agreed, accepted 
the draft before the appliances arrived, the wholesaler dis- 
counted the draft at the bank before maturity, so that the 
bank became a “holder in due course.” 

When the appliances arrived the dealer found that they 
were not as represented, the bank threatened to sue on the 
draft, the dealer paid the bank and sued the wholesaler for 
damages for breach of contract. 

“You're too late. When you paid the note to the bank 
you waived any right to sue me for damages,” the salesman 
retorted, but the Ohio courts in the case of Creighton vs. 
Comstock, 27 O. St. 548, ruled in favor of the dealer. 
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OFFICE APPLIANCES 


AN UNUSUAL RAILROAD OFFICE.—Beauty and efficiency go hand in hand in this Portland, 


Ore., ticket office of the Southern Pacific 


of “Art Metal” 


Railroad Company. 


filing cabinets containing tariff circulars and 


Under the counter is a battery 
information concerning national 


parks, sight-seeing trips at major cities, steamship service, etc 


RAILROAD COMPANY BEAUTIFIES 


TICKET OFFICE 


HAT the beautifying of offices is not confined to any 
particular type of business is shown by the following 
article wherein is described the manner in 
railroad company approached its ideal of what a ticket office 


which a great 
ought to be: 

Beautiful, modern and efficient from every 
the new Portland ticket office of the Southern Pacific Com- 
pany takes its place with the finest ticket offices on the 
Pacific Coast. 


standpoint, 


Several innovations are embodied in the office which are 
new, not only to Southern Pacific offices, but to ticket offices 
generally. Unique along this line is the counter which has 
been constructed in a way to permit a more personalized 
service between the ticket sales and patrons. Thirty feet 
long, 44 inches high, and 30 inches in depth, this counter 
contains tickets, dating equipment, telephones and filing 
cabinets for all travel information, leaving the top of the 
counter clean and unobstructed. This permits face-to-face 
dealing with the customer, as the ticket salesman has every- 
thing in front of him within easy reach and does not have 
to turn his back. 

The counter contains a built-in ticket case which can be 
The tickets are arranged 
horizontally on which are staggered back to a 
45-degree angle so that each row can be seen plainly. 
are kept in neatly arranged drawers below. 
series of Art Metal 
tariff circulars and similar materials 


pulled out on roller-bearing slides 
shelves 


Interline tickets 


Also, within the counter, are a filing 


cabinets, in which all 


are filed in envelopes according to subject so that they are 


readily available. The same system is being applied to 


other information which the salesman should have at his 


finger tips. Files are being built up on airplane service, 


national parks, sightseeing trips at major cities, steamship 


service, and similar subjects. A master key to these files 


has been compiled so that the salesman can tell at a glance 


} 


where to go for the material he desires 


3eneath the counter top are three of the new type tele- 
phones, suspended from hooks, giving the salesman direct 
with the department at the general 


contact reservation 


offices. Three telephone lines and six instruments serve 
the new quarters. 

The 
new office is made of American walnut. 


finished 


woodwork in the 
This is the 


this 


counter, office furniture, and all 


nrst 


Southern Pacific office to be with material. 


In harmony with the dark lustre of this beautiful wood, 
plastic 


the walls were finished in a dark cream or buff tint, 


Many New and Interesting Fea- 
tures in Portland, Ore., Office 
of Southern Pacific Railroad 
Company—By C. W. Geiger 


paint being used to give a pleasing, uneven surface. Walls 
are adorned by four large handpainted photographs of un- 
usual views. Floors are covered with rubber tiling in block 
design, the color of the alternating squares being cream and 
black streaked with gold. 

The main part of the office is devoted to a lobby occupied 
by the counter. Here, also, are found a writing desk with 
Southern Pacific Crested stationery, five restful arm chairs, 
folder racks, and other equipment for the convenience of 
patrons. 

A large guest table has also been provided, where the 
ticket men may sit down with the customer in semi-seclu- 
sion to discuss trips, plan itineraries, and conduct similar 
business 

A clever innovation noticed in the new office is that each 
man has been provided with a new fountain pen desk set. 
Each set has a black base on which a brass plate bearing 
the name of the individual has been mounted. Thus they 
serve a dual purpose in displacing the customary wooden 
or metal name plate and in placing a splendid pen at the 
service of the customer when needed 

Large plate glass windows extending from about a foot 
above the sidewalk to the ceiling on the Washington and 
Sixth street sides of the office, make the new quarters one 
of the best lighted and most airy in the city. The office 
is also unusually well lighted at night by eight large 
hanging fixtures and two wall bracket lights in modernistic 
designs. 

Window space has been capitalized for advertising by 
black walnut paneling several feet high, set 
back from the windows. On this paneling space has been 
provided for nine 23x32 art posters and eight regular South- 
ern Pacific posters. These can be placed from the rear. 
Attention is focused on them at night by means of an 
indirect lighting system in the window. 

Four large Southern Pacific medallions have been placed 
on the with the “Ticket Office” beneath 
each, and a feature of the exterior is two large neon signs 
which run the full length and depth of the office on the 


erection of 


windows words, 


Washington and Sixth street sides. 
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REBUILT FYPEWRITERS AND NEW 


MACHINE SALES 


O REBUILT machine sales interfere with the sale 
of new machines of the same make, or do they cause 
more new machines of this make to be sold? This is a ques- 


tion which has doubtless caused much thought 

My contention is that the sale of rebuilt machines in 
creases the sale of machines of the same kind. Some 
times we can solve a problem by reducing it to extremes, so 

speak. This is wl I shall attempt to do here 

Suppose every typewriter in a certain city were of one make 
'racticall ery new typewriter sold in that city would be th 
same make The same line of reasoning will show that if 50 
er cent of the machines are of one make 50 per cent ot 

e ew achines sold will be ot that make. Cherefore 
every t a used or rebuilt machine is sold or rented the 
manufacturer of new machines of that make has just that 
nuch better chance of selling a new machine 

Now suppose one customer of twenty to whom we have 
sold or rented used machines buys a new one. If the ma 
chines bought or rented by our twenty customers are all of 


the same make the customer who buys the new machine will 
buy that make. 
Many 


ments, 


typewriter men will agree with the above state- 


and others will disagree. The manutacturers are in 
This is shown 


agreement in principle up to a certain point. 


by their policies in regard to school business. The manu- 
facturers do everything within reason to obtain school busi- 
Why? they know that every 
stenographer who has learned to write on a certain 
her employer to buy her the 
the manufacturer to sell as 
true, 


Simply because 


ness. 


make 


of typewriter will request 


same kind. Therefore it pays 


many machines to schools as possible. This being 


isn’t it just as logical to sell or rent as many used machines 
as possible of the same make as the new machine you are 
selling? It is not only logical, but it is excellent business. 

Almost all new machines are sold to customers who are al- 
ready familiar with some make of typewriter. In fact, your 
customer probably already uses, understands and likes some 


one make of typewriter. New machines are rarely sold to 


Does the Sale of the Former 

Interfere with the Sale of New 

Machines of the Same Make? 
—By Edward H. Johnson 


nothing about some typewriter or 
themselves they will usually 


friend or ac- 


customers who know 


other. If they do not know 


ask someone who does—a stenographer, a 
quaintance 
machine like the one 


greatest asset 


The average man will buy a new 
he has been using. For 
from a selling standpoint today of new machine manufac- 


or millions of his 


this reason the 


without doubt the thousands 


If these machines were not already 


turers 1S 
machines already in use. 
working for him, selling new machines for him, his salesmen 
would all be engaged in the tedious, slow and many times 
unremunerative work necessary to introduce a new product. 
Now, let us consider another phase of the matter: the 
competition between new and rebuilt 
machines in individual cases. From experience and observa- 
tion | am convinced that a rebuilt machine is seldom sold 
to a customer who can be induced to buy a new machine. 
If this is the case, is it not better, when you are convinced 
the market for a rebuilt 
than to allow him to 

go elsewhere and buy a different make? If you allow him 
to do this, you will probably lose him forever, because if 
he buys a rebuilt machine of some other make, when he is 
in the market later for a new machine he will buy that 


real or imaginery 


only in 
yours 


that the customer is 


machine, to sell him one of 


make. 

The best policy 
everything possible in each case to sell a new machine. If 
this cannot be done, he should do all he can to sell the cus- 
tomer a rebuilt machine of the same make, always keeping in 
mind that the rebuilt customer of today is the new machine 


for the dealer is first, of course, to do 


customer of tomorrow. 




















HOME WRITING DESK 


portables now in use, 


WITH 


some of which require a home. 


COMPARTMENT FOR 
PORTABLE TYPEWRITER.—A househoid furniture manufac-— 
turer offers this to his trade, calling attention to the 1,500,000 


The 


modern demand for color made it possible to select a Royal 
portable that would stand out from its background 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make 


this journal their headquarters 


The staff at the main office, 
at the branch in charge of C. H. Everly at 1601 Pershing Square Bldg., 
Ave., New York, will be happy to be of any possible service. 


are not so many as at Chicago, there will be found the same desire to serve. 


the offices of 
417 South Dearborn Street, Chicago, and the staff 
Pershing Square, 42nd St. and Park 

While the facilities at New York 

United States 


manufacturers or their representatives traveling abroad are cordially invited to call 
upon Office Appliances’ London Correspondent, Mr. W. Teignmouth Shore, 
18 Templars Avenue, Golders Green, London, N. W. 11, England 
Mr. Shore’s knowledge of the office equipment business 


and 


counsel 


its possibilities in Great 
valuable to 


Britain makes his 


those desiring to 


cultivate the British Market. 


LONDON NOTES AND NEWS 


By W. T. Shore, 18 Templars Avenue, Golders Green, London, N. W. 11, England 


NOTE. 
APPLIANCES in the British Isles. 
sent to OrricE APPLIANCES’ home address, 


London, March 4, 1930. 
O. A. T. A. Exhibition 

Che Othce Appliance Trades Association “Business Effi- 
ciency Exhibition,” at the White City, London, was opened 
soon after noon this morning, and remains until March 15. 
Mr. G. V. Speke, General Manager of the Acco Company, 
and Chairman of the Association, presided at the opening 
ceremony, which was performed by Sir Charles F. Higham, 
a foremost figure in the advertising and business world. He 
is a forceful and eloquent speaker, knowing how to find 
points and how to make them “bits” from 
his inspirational speech: 


Here are a few 


“Every young son knows the need for efficiency in the 


old man’s business—the trouble is that the old man won't 
quit and let the son move on 
“Inefficiency has sent more 
Bankruptcy Court) than anything else.” 
“The average lawyer’s office is the most unbusinesslike 


Why don’t lawyers knock the 


firms to Carey-street (the 


looking place in the world. 
dust off their papers and file them? And if dentists can con- 
duct their profession as a business, why don’t doctors?” 

“If every office were conducted without waste of time 
or energy the day’s work could be done in six instead of in 
eight hours.” 

“A good system is better than a and an 


bad 


temper, 
orderly office helps to land the order.’ 

Also, he said that the policy for the British business man 
Organize; Ra- 

“Nay”? But 
I venture to think that he, as are many others, is rather too 
the Many of 


the most astute and up-to-date of his hearers today were 


could be summed up in the three words: 


tionalize; Advertise: and who shall say him 


sweeping in his denunciation of “old man.” 


men well ahead of fifty, and quite a sprinkling will not see 


their sixtieth birthday—having seen it already. As some- 
body said the other day—“You don’t judge a man by the 
outside of his head.” What matter if the hair be white 





Mr. W. T. Shore, whose address is given above, is the authorized subscription representative of OFFICE 
New subscriptions should be sent to Mr. Shore. 
417 South Dearborn street, Chicago, Illinois. 


Renewal orders should be 


if the grey matter in the brain box be sprightly? I’ve run 
across many old folk with juvenile brains, and young ones 
who seemed to born often said 
that in business today it is the age of the young; I should 
say from what I have observed that the remarkable thing 
today is the number of oldsters who can give the young- 
sters a start and a licking. 

But I must get back to the Exhibition. As Sir Charles 
noted, it is that rare thing—an exhibition that is ready on 
And every man was ready. As [I strolled 
Some poet said 


have been fossils. It is 


its opening day. 
around, my trouble was not to get sold! 
that with the Spring a young man’s fancy lightly turns to 
thoughts of new clothes Here it seemed to turn to 
thoughts of selling. I have sometimes criticized the stand- 
ard of British salesmanship; if it was all as good as that 
with which I met today British trade will soon be making 
not a move but a rush upward. 

It could scarcely be expected that there would be any 
epoch novelties, but there was much that was 
fresh, at any rate to me. And from 
an interesting fact is that whereas four years since only 
a quarter of the exhibits were made in this country, now 
fifty per cent of them are so. The Office Appliance Trades 
Association of Great Britain and Ireland consists only of 
responsible firms in the United Kingdom marketing Office 
Appliances and Systems capable of promised performance 
and good service, and is doing immensely helpful propa 


making 


our point of view 


ganda work. 

Among the exhibitors may be named 
Addressograph; Brandt Automatic Cashier Company; Bur 
roughs Adding Machine; Dictaphone; Thomas A. Edison; 
Ellams Duplicator Company; Halsby and Company; 
Multigraph; International Time Recording 
Kardex; Lamson-Paragon; Merk- 


Acco Company 


Egry; 
International 


Company; Kalamazoo; 


ham Trading Company; Moore’s Modern Methods; National 
Cash Register; Remington Typewriter and Cash Register; 
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Shannon; L. C. Smith and Corona; 


and there were others! 


Royal Typewriters; 
Smith Premier; 

Altogether it seemed to me to be a very stimulating show 
and should do much As Sir Charles Higham said, 
there are still far too many offices up and down the coun- 


food. 


try where time, energy and money are wasted because the 
“boss” has not yet learned the value of the most modern 
systems and machinery But I guess it is the same in 
every country? 

I had chats with 


on the whole a most optimistic tone and intense keenness. 


many friends, old and new, and found 


rimes were going to be made good. Good! 
Ce —— 
German House Produces Experimental Machine 
for Carbon Paper Makers 
For the purpose of making laboratory tests economically, 
i German manufacturer of machines for coating carbon 
paper has built small machines for grinding the colors and 
for mixing the coating material before its application to the 
state German trade Experiments 


paper base. So papers. 


1 this character made with large machines, it is said, are 
troublesome and wasteful of materials, time and wages, for 
which reason tests of new formulae are sometimes not made 
and valuable ideas are put on the shelf or discarded. 


he 


poses are 


now offered for experimental pur- 
effect 
in the factory, even to the newest heating cylinders. 


small machines 
large machines used 
It is 
said that less than a pound of material may be used for test- 
as if the test had 


identical in with the 


ing purposes, the results being the same 
been made on a large scale—ERB 
a —<———_— 

Joerissen Barr-Morse European Sales Director 


Carl Joerissen, newly appointed European sales director 
N. Y., sailed 


duties of his 


of the Barr-Morse Corporation of Ithaca, 
on February 22 for 


He will open an office in Paris, from whence 


Europe to assume the 


new position. 
he will direct the activities of the Barr-Morse Corporation 
European countries. 

For a number of years Mr. Joerissen was European man- 
[ypewriter Company. He thor- 


ager for the Underwood 


uughly understands the conditions in his field, where he is 











CARL JOERISSEN 
widely known and popular. His appointment supplies a 
iluable addition to the Barr-Morse personnel. 
8 
Smith Premier Typewriter Company Appoints 


Additional Foreign Agents 


Premier Typewriter Company of New York, 


Che Smith 


N. Y., has recently appointed a number of new agents 
abroad Chey are 

For the Dutch East Indies, G. Kolff & Company, Noord- 
wijk 13, Weltvreden, Batavia, Java. 


For Finland, Osakevhtio Konttoritarpaita, E. Esplanaadin- 


katu 8, Helsingfors 
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For Norway, at Bergen, Moderne Forretningsutstyr A/S 
and at Trondhjem, Erling S. Bruell, Nordregt. 9. 

For Latvia, A. G. “A. Lippert” Liela Smilsu 23/25 Pasta 
Kaste 561, Riga. 

The Moderne Forretningsustyr A/S of Bergen will also 
cover the western part of Sweden and Mr. Bruell of Trondh- 
jem will cover the northern part. There is another dealer 


in Oslo. 
—_——_—__—_——_ 
Little East Indian Girl a Promising Typist 


It affords us pleasure to introduce herewith Miss 


Y. Janaki Amma, the eleven-year-old daughter of Y. Nara- 
yan, chief managing director and proprietor of Y. Narayan’s 
Typewriter Supply Agency, 364 Esplanade Row, Madras, 
Mr. Narayan is widely known in the office equip- 


India. 





LITTLE MISS Y. JANAKI AMMA, talented eleven year old 
daughter of Y. Narayan of Madras, India 
ment field of the Orient, having been in the typewriter 


business for over thirty-two years in Southern India. 

Miss Janaki Amma had the great misfortune to lose her 
mother when she was one and a half years old. She has 
been brought up and educated under able private tutors both 
in the English and Telugu languages. She is still a pupil 
in the United Greek Church Mission Girls Day High School 
in Madras. She ranks high in English despite her youth 
and can operate all kinds of typewriters, both standard and 
portable. At the industrial exhibition held in Madras in 
December of 1929 and January, 1930, her services were em- 
ployed by the well known engineering contractors, Messrs. 
Lakshmi Ratans, Ltd., to give demonstrations on typewrit- 
ers. The little girl demonstrated by the Bijou portable 
machines of both the English and Tamil models. Thou- 
sands of spectators visited the stall from 4:00 to 8:00 P. M 
for a period of ten days. Little Miss Janaki Amma handled 
the machines with great skill and facility and kept a crowd 
of people around her every day. She was warmly con- 
gratulated by the visitors, including ladies and gentlemen 
from Europe and from India. With the ability she has 
already displayed, her father feels certain that she will be- 
come a well known personality in the typewriter field a 
few years hence. 

This little girl is much more than an expert typist. 
vear she obtained two proficiency certificates in vocal music, 
intermediate grade and in the violin, elementary grade, from 
the summer school of music conducted in the Y. M. C. A. 


Last 


buildings, Madras. 
Office Appliances offers Miss Y. Janaki Amma _ their 
warmest felicitations and best wishes for success in her 


future career. 
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Parker Pen Changes Distributing Method in Central 
Europe 

The Parker Pen Company of Janesville, Wis., has termi- 

Parker A. G. of 

manufacture 


nated its arrangement with Dossenheim, 


near Heidelberg, Germany, for the and dis 


tribution of pen and pencil products under the - Parker 


patents in Central Europe, and has organized a new German 
company known as the Parker Pen Company, G. m. b. H., 
with principal offices at 19 Leipzigerstrasse, Berlin, for the 
Parker 


company has a registered 


distribution of American-made and Canadian-made 


products exclusively. The new 
capital of Rm. 250,000 


For the last two years the Parker Pen Company operated 
with a seven-eighths controlling interest in a 
Dossenheim Parker A. G., which in 
turn owned a subsidiary known as Osmia G. m. b. H., the 
former being concerned only with the manufacture and sale 
of Parker products, while the latter manufactured and sold 
After a trial of two 


in Germany 


concern at known as 


lines of another standard and price. 
years it has been found desirable to manufacture the Parker 
pens in the United States 
the workers have had long training under the Parker pre- 


and Canadian factories, where 
cision system in all departments, thus making pens identical 
and assuring to the users abroad the standard 
quality in every respect. The Parker Pen Company, there- 
» discontinue manufacturing in Germany for 
separate the Parker business 
the factory reverting 


in all features, 


fore, decided t 


the present, at least, and to 


from the former German associates, 
to the latter for the continued production of the Osmia line. 

The Parker Company wish to make it plain that the dis- 
continuance of their manufacturing operations in Germany 
is no reflection upon the ability and fidelity of the German 
workmen or the ones overseeing them, but that the com- 
pany’s action arose from conditions at present adverse to 
the ideals which the company holds in mind. 

The change will have no effect upon the company’s gen- 
eral business operation in Germany and central Europe 
where the total volume of sales is expressed in seven figures 


and where the company’s lines enjoy high prestige. 


——_<g—— 
Montreal Stationers Change Names 
Latter Brothers, Ltd., of Montreal, Canada, announces 


that the necessary legal sanction has been obtained, chang- 
ing the surnames of their vice-president and secretary-treas- 











THE HOUSE OF DAG BENTZEN & COMPANY A/S OF 
OSLO, NORWAY, TAKE FINE NEW QUARTERS.—Above is 
a picture of the building which houses the new offices of this 
concern. This building is in the very center of Oslo, facing 
the Parliament and Karl Johansgate, which is Oslo’s principal 
street Dag Bentzen & Company are representatives of the 
General Office Equipment Corporation of the United States, 
the exclusive sellers in Norway of the Sundstrand adding ma 
chines. It is stated that a special company is being formed 
to sell the Underwood typewriters. The firm was established 
in 1923 and has underecne a steady growth and development 
its turnover increasing from vear to year 
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Their full 
Gerald Char- 


Abraham to Charters 


Frederic] 


urer from the name of 
names will in future be as follows 
ters and Eugene Brierly Charters 


ee 


Big Elliott-Fisher Installation in France 


L. Grandjean and organization, general dealers in France 
for the General Office 


the sale of Elliott-Fisher applications to the Ci 


Equipment Corporation, announce 
Generale 
rransatlantique, operators of the fast French steamers to 
New York. 


Chis 


and Universal 


original installation of two Elliott-Fisher Simplex 


accounting machines comes as a finale to 


two years of investigation on the part of the steamship 
officials to determine which of the modern systems would 
best accomplish their purpose It is but the initial step 
toward the complete mechanizing of the Paris office of this 


big steamship company. 
The initiative and enterprise of Mr. Grandjean and his 


associates is reflected in the completion of a very success- 


l 
ful year in 1929, during which time they sold 113 per cent 
of their quota 

a 
“The Monroe Legion” 
Under the direction of W. R. 

in charge of sales, and A. S. Thomas, foreig1 
the Monroe Calculating Machine Company 
organization 


Cummings, vice-president 
sales manager, 
Orange, N. J., 
has formed an honorary sales to which the 
representatives of its distributors in all countries through- 
This 


organization, which had its beginning on January 1 of this 
It has been mod- 


out the world outside of the United States are eligible. 


year, is known as the Monroe Legion. 
eled after the Monroe High Point Club, an honorary group 
of men of the Monroe United States sales force. Founded 
in 1924, the latter club has been most successful and has 
grown year by year, so that at this time it has a member- 
ship of nearly one hundred fifty men. 

Membership in the Legion is based upon the sales record 
distributor, sales of 
a certain specified 


of the individual salesman or whose 
Monroe Adding Calculators must total 
amount. When the representative has se 


sary number of sales points he becomes a Legionnaire and 


ured the neces- 
receives a handsome gold pin, the emblem of the organiza- 
tion. As he secures additional sales points he advances to 
successive degrees of honor in the Legion and receives in 
each new grade the particular pin of that rank. 

Officers of the Legion are selected from among the lead- 
ing sales representatives. The man who makes the greatest 
progress in the organization during one calendar year, that 
is, the man who sells the greatest number of points, will 
be president of the Monroe Legion for the next calendar 
vear. The highest first vice-president, 
and after him the next highest will be second vice-president. 


next man will be 
From time to time legionnaires whose records are out- 
standing will be rewarded with gifts or prizes which are 
being offered by the president of the company, J. R. Mon- 
roe. The Monroe Overseas Trail Blazer, a sales periodical 
published at the Monroe plant at Orange, N. J., and dis- 
tributed among all the sales representatives of the com- 
pany, will announce the eligibility of representatives and 
their progress in the Legion, and will contain articles con- 
tributed by the legionnaires. 
Schmucki, European sales director of the Mon- 
roe Company, with headquarters at King William Street 
House, Arthur street, London, E. C. 4, who was also instru- 
mental in the organization of the Monroe Legion, is an 
honorary member and is keen interest the 
rapidly growing list of members among European distribu- 
E. Stevens, special Monroe representative for Latin 
Monroe 


George J. 


watching with 
tors. C. 
America, is also taking an active interest in the 


Legion. 





APRIL, 1930 








33 

















FIRST BUROPEAN CONVENTION OF THE NATIONAL CASH REGISTER COMPANY ONE HUNDRED PER 
CENT CLUB HELD IN BERLIN, GERMANY, JANUARY 


27 AND 28, 1930.—More than 500 N. C. R. representatives 


«i 


and salesmen from ali parts of Europe were in attendance 


Sales Convention of N. C. R. European Distributors 

Over 500 representatives of the National Cash Register 
Company, Dayton, Ohio, came from practically every coun- 
try in Europe to attend the first European convention of 
the N. C. R. Hundred Per Cent club in Berlin, Ger- 
many, January 27 and 28, 1930. The convention was for- 
mally called to order by President Frederick B. Patterson. 


One 


As no one hotel could accommodate this army of sales 
representatives, nine of the leading hostelries in Berlin were 
patronized. On Monday evening the Hundred Percenters 
were guests of the National Cash Register Company at the 
one of the popular theaters of 


Grosses Schauspielhaus, 


Berlin. 

There were no idle moments during the two-day conven- 
tion. 
ing until the close of the last session on Tuesday evening, 
Selling 


From the moment the gavel fell on Monday morn- 


interesting and informative events were occurring. 


pageants were given, with the idea in mind of presenting 


the story of the company’s policies, selling methods, etc., 
through the medium of the eye rather than the spoken word. 

During tl 
i me 
strasse. 
the Karstadt, 
of National cash 
also visited 


1e course of the convention, the men visited the 
Berlin and the Berlin store on Friedrich- 


such as 


plant in 


[The large department stores in Berlin, 
Wertheim and Tietz, where large installations 


register equipment had been made, were 


Tuesday morning was devoted to the presentation of the 


selling pageants. In the afternoon President Patterson’s 


film, made while in Africa, was shown, as well as an African 
playlet especially adapted to the film. 

The convention was officially adjourned with the close 
of the banquet on Tuesday evening at the Kaiserhof hotel. 
Before adjournment, several of the officials of the company 
made short addresses. 

All of the sales representatives present at the conven- 
tion were members of the N. C. R. One Hundred Per Cent 
club. They earned memberships by reaching at least 100 
per cent of their quotas during the last six months of 1929. 

The officers of the club, consisting of the four men who 
made the highest percentage of quotas, were installed at a 
session of the convention. These officers made remarkable 


records They are as follows Erich Hoffmann of Ger- 


many, president, 690 per cent of quota; E. Geller of Ger- 
many, vice-president, 686 per cent of quota; A. Wegner, 


Jr., of Germany, treasurer, 558 per cent of quota, and C. F. 


Mawer of England, secretary, 471 per cent of quota—ERB. 
———_g——— 


Harold Whitehead to Establish Business Training 
Service in England 

Harold Whitehead, who has been one of the executives 
of the Business Training Corporation of New York, is sail- 
ing this month for London to establish a similar business 
service of his own. By means of a reciprocal arrangement 
with his former firm, both concerns will be able to render 
sales and merchandising service to firms in the export and 
import field. 

Some of the types of work which he and his organization 
will be prepared to undertake are: The preparation and 
conduct of sales training programs; commercial research 
in England and Continental Europe; securing agencies for 
American products; consultation with American manufac- 
turers and British representatives on merchandising policies 
and methods; and conducting confidential negotiations and 
arbitrations between American and British firms. 

Mr. Whitehead was for ten years the head of the Depart- 
ment of Sales Relations and Business Methods in the College 
of Business Administration, Boston University. He was 
born, and had his early business training, in England. Dur- 
ing the past twenty years he has made numerous business 
and social trips to England. He has an established reputa- 
tion as a merchandising counsel on both sides of the 
Atlantic. 

oosiesigsdilietaianain 
Ruys’ Handelsvereeniging Makes Important Sale 

Ruys’ Handelsvereeniging, general dealers for the General 
Office Equipment Corporation in Holland, announces the 
consummation of an important sale to the Postal and Tele- 
graph Department of The Hague. The sale embraces four- 
teen Duplex Sundstrand machines which will be used by 
the Government Telephone Administration for the account- 
ing of fees. 

J. Van Meekeren, Sundstrand manager at The 
Hague, is commended for his energy and industry in the 
completion of this important installation. 


sales 
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Smith-Corona Window Display Contest Abroad 

In a supplement of the February 1930 issue of the Smith- 
Corona Sales News, published by L. C. Smith & Corona 
Typewriters, Inc.. New York, N. Y., the prize winners of 
the International window display contest held by the com- 
pany during the week beginning November 1, 1929, are 
pictured. 

All of the prize winning displays are outstanding exam 
ples of skillful and intelligent application of the principles 
of display. In the bringing 
L. C. Smith & Corona products forcefully to the attention 


of passersby 18 evident. 


each window basic idea of 


Che contest was diveded into two classes, one for dealers 


and one for sub-dealers In the first class the awards were 


made as follows First place, Ludwik Aksman, Krawok 
Poland; second, Maynards Typewriter House, Cape Town, 
South Africa; third, Aktiebolaget Real, Stockholm, Sweden 
fourth, Rowe & Company, Ltd., Burma, India; fifth, S 
(Gsarmann-Clausen \. S.. Bergen, Norway; sixth, Gibian & 
Company, Prague, Czecho-Slovakia: seventh, H. W. Cave 
& Company. Colombo. Cevlo1 eighth, Gomez de Garay 
Company, Havana, Cuba; ninth, The Rex Company, Vienna, 
Austria; tenth, J. F. Pfeiffer, Zurich, Switzerland; eleventh 


Ricardo Batalla, Sat lose Costa Rica; twelfth, Ancienne 





WINNER OF THE FIRST PRIZE IN THE DEALER'S CLASS 


OF THE SMITH-CORONA INTERNATIONAL WINDOW DIS 
PLAY CONTEST.—This unique display, prepared by Ludwik 
Aksman, Krawok, Poland, has for its background a miniature 
reproduction of the building at 51 Madison avenue, New York 
City. in which the executive offices of L. C. Smith & Corona 
Typewriters, Ir ire located. Colored windows in the building 
were illuminated at night Toy automobiles in front of the 
building added to the effect Flags of many nations and a globs 

ntered among Smith—Corona products suggested the interna 

tional use of these machines 

Maison Herincx, Liege, Belgiun thirteenth, Etabliss« 


ments O. Van Hoecke, Brussels, Belgium; fourteenth, Mac- 
Dougalls, Ltd., Sydney, Australia, and fifteenth, Juan Frey 


Barcelona, Spai: 
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Sub-dealers whose displays won prizes were ranked as 
follows: First place, Andrew Reid & Company, Ltd., New- 
castle-on-Tyne, England; second, Karl Dietrich, Hannover, 
Germany; third, City Typewriter Company, Oxford, Eng- 
land; fourth, Fish & Cook, London, England; fifth, Ernst 
Otto Bethge, Wiesbaden, Germany; sixth, J. E. Beale, Ltd., 








DISPLAY JUDGED THE BEST IN THE SUB-DEALER’'S 


INTERNATIONAL WIN 
Ried & Company, Ltd 
fine display through 


CLASS OF THE SMITH-CORONA 
DOW DISPLAY CONTEST.—Andrew 
Newcastle-on-Tyne, England, achieved a 


the symmetrical placing of machines and display cards. The 
letters L, C and S that stand out against a dark background 
are made up of typewriter ribbon boxes 


seventh, W. H. Hirst & Son, Hud 
eighth, William Achgelis, Hamburg, 
Machines e Ecrire, Paris, France: 
London, England 
Spain; twelfth, J. & A. E 
thirteenth, Office 
fourteenth, Anci 
and fifteenth, W 


Bournemouth, England; 
dersfield, England; 
Germany; ninth, “Alma” 
tenth, St. Martin’s Typewriter Company, 
eleventh, Juan 
Melville, 
Appliance 
enne Maison Herincx, Antwerp, 
J. Squires & Son, London, England 


Frey, Sevilla, 
Barrow-in-Furness, England; 
Company, Ltd., New Zealand; 


selgium, 


; aie 

New Merz Models at Leipzig Fair 
Che Merz Works, of Frankfort on the Main, Roedelhein, 
Fair, three 
Merz Sim 


Germany, are to exhibit at the Leipzig Spring 
new models of Merz typewriters. They are the 
plex, for popular use; Merz Universal, for office, home, and 


travel, and Merz Standard, for office use. 
While the construction of these new machines is based 
on that of the model 3 Merz typewriter, a number of 


improvements have been introduced Among these ar 


standard keyboard with shift keys within normal keyboard 


range, full visibility with the ribbon in either normal or 


color position, takes paper four-tenths of an inch wider tha: 
model 3, spaces up to four lines at a stroke and also spaces 
which facilitates cleaning 


vy, demountable carriage 


and repairs, and tabulator keys in the normal keyboard 


variably, 


a - 
Awards in Monroe European Sales Contest 
Substantial cash prizes have been awarded by the Mo 


Calculating Machine Company to the winners in a 


roe 
recent sales contest which was conducted in England and 
the Continent. The contest, which is the first of its kind 


to be held by the European organization continued for six 
months, beginning July 1, 1929, and closing on December 31 
J. F. Pfeiffer, Monroe distributor 
Switzerland, awarded on the 
volume of business for the period of the contest 


The first prize, won by 
in Zurich, was basis of in 
rease in 
over the same period in 1928. Closely contesting the hon 
ors with Mr. Pfeiffer were L. Zukmann of Berlin, M. L 
Demarest of Paris, Carlo Allevin of Turin, and J. Tondelier 
of Brussels. 

R. Anderson, distributor in Stockholm, 
winner of the second prize, awarded to the distributor whose 


percentage the 


Sweden, was the 


volume of sales exceeded by the highest 


amount set as the normal sales expectancy of the territory 
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In this group Mr. Pfeiffer ranked second; and again Mr. 
Tondelier, Mr. Allevin, and Mr. Demarest were among 


the leaders, exceeding their sales quotas for six months by 


high percentages 


y F. Jirovec of Prague, 


The salesman’s prize was won |f 


Czechoslovakia, who secured the greatest volume of sales 
Among the salesmen who won 
B. Buisson of Paris, Mr. Faigle 
Raimondi of Milan, A. McVicker-Smythe of 
Brussels, W. 


London, 


during the entire contest 
honorable mention were ] 
of Zurich, A 
London, Mr. 


S. L. Glanfield of 


Piecq of Steinhart of Vienna, 
R. Andersson of Stockholm, and 
J. Daenen of Antwerp 


In the opinion of George J. Schmucki, European sales 


director of the Monroe Company, who has his headquarters 
at King William Street 
4, this first Europea: 
Che 


throughout the six m« 


House, Arthur street, London E. C. 


sales contest has had very gratifying 


results spirit of friendly rivalry which has existed 


mths’ period among the distributors 
and salesmen in the various countries has served not only to 
sales, 


stimulate but to bind more firmly into a complete unit 


the | uropean sales organization of his company. 


Smith Premier Man from Mexico Visits Europe 
Adolf esident of the Smith Premier Type- 
Agency in Mexico City, 


Heuer, vice-pr 
writer Mexico, spent three days in 
New York, March 13 to 15, preparatory to sailing for Europe. 
Mr. Heuer Smith 


quarters at York before leaving for Germany 


spent some time at the Premier head- 


New 


wife and family. He 


with his 
is taking his motor car with him for 
the purpose of touring the continent. 


Che business outlook in Mexico, according to Mr. Heuer, 


is very hopeful and bright. The political disturbances which 
have commanded our attention for a period, he says, are not 
thought to be of any particular consequence, but 
The 


forward to a big 


generally 


the result of the activity of certain fanatics office 


equipment industry is looking 


Mexico 


year in 


ox 7 —EE 
Wakefield Made Manager for Roneo in Canada 
After a organization abroad 
B. Wake- 


experience, 


connection with the Roneo 


covering vears and much territory, A 


field, a 
has taken 


many 
Briton by birth and a cosmopolite by 
organization of the 
Ltd., 


Montreal, 


charge of the Canadian 


The 


Toront , 


Roneo Company Roneo Company of Canada, 


50 King 
Ottawa, 


street, with branches in 


Winnipeg and Vancouver. 


During the last ten years Mr. Wakefield has covered 
a very considerable part of the world, from North Scot- 
land to Australia; from Africa on the south to Russia on 
the north, and every country in Europe. In Australia 


he remained about six 


don, 


months, when he returned to Lon- 


which thereafter remained his headquarters for about 


five years. Occasionally he visited Paris, Turin, The 
Hague and north to Riga. At the end of the five-year 
period mentioned, Mr. Wakefield decided to operate from 


visited most of the im- 
France, Holland, Den- 
In October, 1929, he visited 


which point he 


Italy, 


Brussels, from 


portant cities of Germany, 


mark, Poland and Latvia. 


Canada, and has now returned with the intention of 


remaining at least ten years 


The Canadian organization of the Roneo is fortunate in 


having at its head a man of such wide experience who 
knows every item of the line from the factory to final 
installation, and whose understanding has been enriched 
by contact with representative men in other lands. 


>—_—_—. 
Rem Rand Leases Philadelphia Space 


The Remington Rand Business Service, Inc, has leased 


space in the building at 6800 Market street, Philadelphia, 
for the Delaware county offices. The lease covers part 
of the fourth floor in the Sixty-ninth Street Center build- 


ing. 
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Anniversary Issue by Canadian House 

The Office Specialty Manufacturing Company, Ltd., man- 
ufacturers of office furniture in wood and steel, with fac- 
Newmarket, Ontario, Canada, 
publishes an attractive house organ known as The Office 
that publication 
December 20, 
1929, which marked the forty-first anniversary of the organ- 


tory and head offices at 


Specialty Idea. Always worth while, 


touched a high-water point in its issue of 


ization of the company and the most successful year in its 
history 


The number referred to contains eight impressive pages, 
newspaper size, done on a heavy, smooth stock perfectly 
which 


adapted to the rich array of half-tone illustrations 


appear on every page. The first page presents a message 
to the organization by Harry C. Slemin, managing director 
and treasurer of the company, headed by a likeness of Mr. 
At the bottom of the likenesses of the 
other chief officers, including Gustave Erbe of Rochester, 
N. Y Manning, general superintendent; 
Thomas 


Slemin. page are 


president; G. L. 
Reed, K. 
George D. Wark, secretary. 


C., vice-president and counsellor, and 
The second and third pages 
show illustrations of the managing director’s office at To- 
ronto, the office of the secretary at Newmarket, the recep- 


tion room, sales office and departmental offices at New- 
market, also several branch offices with portraits of their 
respective managers. Likenesses of the home office staff 


appear in the center of the second page surrounding a brief 
inspirational statement concerning their past experience and 
hopes for the future. Pages four and five contain a most 
impressive spread consisting of a large picture of the com- 


pany’s extensive plant at Newmarket as it is today com- 


pared to what it was in 1888. Views of nine of the prin 
cipal manufacturing departments are also shown, with 
likenesses of General Superintendent Manning, A. G. Pep- 


piatt, superintendent of wood manufacturing; W. H. Helmer, 
superintendent of paper manufacturing, and J. McTavish, 
Portraits of 
men, assistants and inspectors in the various departments 


superintendent of steel manufacturing. fore- 


are also presented. Pages six and seven give in picture and 
story some of the principal items of the wood and steel 
lines made by the company, and three or four examples of 
recent installations. Page eight features an outline map of 
the Dominion, showing the cities in which the company’s 
various offices are located—Newmarket, Toronto, Montreal, 
Ottawa, Halifax, Winnipeg, Regina, 


Hamilton, Quebec, 


Calgary, Edmonton and Vancouver. 

















A CLASS IN TYPEWRITING IN 


TEHERAN, PERSIA.— 

‘archi, Wekili & Company, Smith Premier dealers in Persia, 

conduct classes in typewriting for both men and women as 
adjuncts to their merchandising activities. 
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MARKING THE UNLIKELY COME TRUE 


nH: a couple of modern Davids slew the Goliath of 
Circumstance and built a thriving business in the 
ace of untoward conditions is not a story without parallel, 
mut each one of such ventures, when brought to a suc 


the spirit of courage in som« 


esstul issue, inspires anew 


struggling brother whom the glow of hope is beginning 
to fade Che real moral of the story ts thus appropriately 


laced at the beginning, and may be epitomized in th 


mmortal words of the dying Lawrence—“Don't give up 
the ship 

Che story of George and Harry Brooks of Topeka, Kas., 
is one f those true tales that fictionists refuse to deal 
in, because they violate the supposed rules of probability. 

The giar he Brooks brothers had to slay was really 
two giants. One of them was the resurrection of a mori 
money for initial investment 


bund industry without any 


and working capital [The other was to create a separate 
business which, by every rule of commercial logic, should 
not have been located in the city that had to be selected 
for it, and by the same token, should not be operating 
there successtully to day But these circumstantial giants 


were overcome, and that fact is what makes the story 


M. C. A. put up a new 
Local pride di 


Several vears ago the Topeka Y. 
building Steel lockers were required 
tated the selection of a Topeka company to furnish them, 


sca) the \ M ( \ 


issued to Brooks Brothers, then just 


secretary and the Chamber of Com 
merce committec 
fairly started in the structural steel and foundry business, 
1 ukase commanding them to make steel lockers “We 
don’t want to,” said the brothers “Take your business 
East, where they are ready for it. If we get the business 
“Can't 
“The order is yours and 


mm the terms they can offer, it will eat us up.” 
help it,” rephed the committee. 
it is up to you to find the way to fill it” Instructions as 
to color desired, date of delivery, etc, were then given 
and the committee departed In none of their business 
experience had the Brooks men ever learned the gentle 
art of how not to do it, nor did they begin when con 
fronted with what reason told them they could not safely 
ittempt 

Taking the rder meant facing a production problem 
uutside their experience. About all the brothers had was 
a good reputation born of a ten-year struggle that had 
put the breath of life into the business of the Capital 
Iron Works, purchased on credit from a receiver who was 


glad to make any terms in what he regarded as a hope 
proposition. But the Brooks Brothers took the busi 


ess 





By Paul M. Montgomery 


ness, changed from cast iron to structural steel, took 
Hence the Y. M 


up their notes and made the thing pay 


( A. locker order 


Having accepted the locker contract which had to be 
done at once, they were obliged to work without dies 
shears or presses, so the brothers made the lockers on a 
planer in their company’s machine shop Che work was 
put through on time, but the loss was plenty. 

With some of the steel left over from the locker job, the 
brothers decided to try to get back part of the loss, so 
they began building more lockers and getting contracts 
from local and state institutions for their installation. The 
next step was the steel letter file, and here they cast the 
die, and definitely entered the steel furniture business. At 
first all the profits went into machinery, other plant equip- 
ment and experience, and so well did the brothers apply 
the knowledge gained in that school which is said to be 
at once the hardest and the best, that their business is 
now an outstanding success 

The locker and file contracts gave the brothers a glimpse 
into the future of the steel furniture industry. They saw 
at once the value of steel for office and institutional equip- 
ment. Having resolved to have a share in the good busi- 
ness which the future held for steel, they put all they 


had into effort and won. They sold their proposition in 


the face of competition; they avoided infringement o 
patents and took out a few patents of their own; they 
defied distance to and from central markets Harry 
Brooks went to New York where he employed a few 
skilled men willing to brave the war-whoop and the scalp- 
ing knife and help to found an industry in that astonishing 
state called Kansas. 

Having men and a factory helped things onward, but 
did not end difficulties. In addition to distance from mar- 
kets and heavy transportation costs, there were structural 
patents held by others that obliged the Brooks brothers 
to redesign. They persuaded a neighboring manufacturer 
to stock sheet steel, and so carried on until they built up 
their own capital. Before long, such was the energy put 
behind the business, that it was meeting competitors and 
getting a profitable share of the business in lockers, steel 


files and a few other specialties. 


Today this company—Steel Fixture Manutacturing Com- 


panv—turns out more than 350 stock items for court 














HARRY BROOKS, President 
f e Stee 
icturing Company 





Fixture Manu OFFICE, ENGINEERING AND 
MANUFACTURING COMPANY 


DESIGNING DEPARTMENTS OF THE STEEL FIXTURE 


TOPEKA, KAN 
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houses, banks, libraries, etc. It has over fifty regular 
lealers who stock the lines and more than 400 special 
der dealers. The company made one special order of 
80,000 cash register covers and has completed a $150,000- 
job for the largest railway office building in the United 
States. Its filing cases are to be found in Florida, New 
York City, Los Angeles and in government offices in 
Washington, D. C., and in the post office at Honolulu. 


Success has come also to the parent company—the 
Capital Iron Works—its structural steel products being 
n demand over a wide territory. In 1927 over half a 
million dollars were spent in the erection of a new office 


building, machine shop, steel works and yard, mostly for 


the Capital Iron Works. A similar building program is 
planned for the Steel Fixture Manufacturing Company 
in the near future. 


On the shoulders of Harry Brooks now falls the burden 


both 
retired 


industries, as several ago his 


to his laboratory to 


of operating years 
brother, 
first love, t 


1ided both 


George, pursue his 


he field of inventive creation, which so ably 
their infancies.—P. M. 


nian nadine 
New President for Crocker Chair Company 
Following a recent meeting of the Board of Directors of 


industries in 


the Crocker Chair Company, Sheboygan, Wis., according 
February 8, 1930. Dr. G. W. 
election of 


to the Sheboygan Press of 


Brickbauer, retiring president, announced the 


John W. 


ompany. 


Perry, Jr., as the new president of the Crocker 


He en- 
without 


the controlling stockholder 
1920, 


Mr. Perry is now 


tered the company’s employment on July 5, 





JOHN W 


PERRY, JR 


previous business experience. His rise to the presidency in 
ess than ten years is regarded as a notable achievement. 

Dr. Brickbauer’s statement was as follows: 

‘John Perry was chosen for this responsible position be- 
ause of his executive ability, his keen, analytical mind and 
1s power to make quick and unerring decisions. Recog- 
nizing these cardinal virtues, I took a special interest in 
him. His natural business qualifications which I recog- 
nized after having been in close contact with him since I 
vecame active in the company, that inspired my confidence 
ind prompted me to transfer to him the controlling stock 
f this company. In doing so I have a feeling of absolute 
security in the future success of the Crocker Chair Company 
under his management.” 

Mr. Perry expressed his deep appreciation of the honor 
onterred upon him, and expressed his gratitude for the fine 


training he had received under Dr. Brickbauer. 


Mr. Perry was born on November 1, 1901, in England, 
and was but three years of age when his parents removed 
country His father, Rev. John W. Perry, Sr., 
Methodist church at Waterford, Wis. 


to this 


vecame pastor of the 
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In 1907 the family moved to Sheboygan, where the senior 
Perry became pastor of the Methodist church. 

education in the 
class of 


John Perry, Jr., received his public 
schools, graduating with high honors with the 
1920, receiving the Zundel scholarship, which he transferred 
to Miss Elizabeth Maynard when he entered the employ 
of the Crocker Chair Company. In October, 1922, he 
married Miss Margaret Zundel, an accomplished vocalist 
of Sheboygan. He won considerable renown as an orator 


and debater, winning several gold medals and a scholarship. 


<maieidaiianiania 
Gestetners Establish Factory in New Jersey 

The Gestetner Duplicator Corporation, a widely known 

British concern having representatives in all civilized coun- 








FACTORY OF THE GESTETNER DUPLICATOR 
J. 


NEW 
CORPORATION, NEWARK, N 
tries, has only recently started manufacturing and market- 


ing its products in the United States. Already, however, 
they have established branches in Chicago, Philadelphia, 
3oston, uptown and downtown New York, Baltimore and 
Washington, D. C., and expect to open branches in other 
key cities in the near future. 

The United States factory of the corporation is at 125 
Bloomfield avenue (Bloomfield) Newark, N. J. It is a con- 
venient, spacious, well-lighted structure, equipped with mod- 
ern machinery and staffed by a force of experienced and 
loyal operatives who stand back of the corporation’s guar- 
antee of the mechanical perfection of the product for five 
years from and after date of installation. 

The Gestetner organization offers attractive lines of rotary 
duplicators of accuracy, scope and versatility. The new self- 
feeding electric model and the hand-operated model of simi- 
lar type feed the paper and ink, the cylinders automatically 
counting the sheets as they pass through and automatically 
stopping to feed when the requisite number of impressions 
has been made. Unless the paper is in position for printing, 
there can be no connection between the paper roller and the 
printing cylinder. This is assured by an ingenious self- 
acting safety device. The machines mentioned each come 
in two models known as the Ream and the Brief. 

The hand-operated model may be had with or without 
metal stand, although the stand with its convenient storage 
facilities for papers, stencils and other supplies is 
recommended. 

In the electric machine the motors are universal and the 
speed may be regulated at will. 

—— —~@G = 
Lyon Appoints New Field Man in New York 

Lyon Metal Products, Incorporated, Aurora, Illinois, an- 
nounce that W. L. Wyckoff for the past five years with the 
Yawman and Erbe Manufacturing Company of Rochester 
and New York City is to have charge of cabinet sales in 
Metropolitan New York and surrounding territory. Mr. 
Wyckoff spent considerable time at the general offices at 
Aurora, Illinois, and factories at Aurora and Chicago 
Heights, getting acquainted with Lyon products. 

Mr. Wyckoff is already located at the New York office 
of this company, 342 Madison avenue. 
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OFFICE FURNITURE IN TRE RICHFIELD 
BUILDING, LOS ANGELES 


Richfield Oil Company 
(which 


During the construction of the 


of California's height-limit home in Los Angeles 


was completed just before Christmas) there was consider- 


able speculation about the type of office equipment and 


appliances to be used Perhaps, unusual interest was 


aroused because the building is so ultra modern in archi 
tectural style 

The Richfield Building is twelve stories high with a pent 
house, or set-back center tower, supporting a beacon-tower 
high, which is emblazoned with “RICHFIELD” 
The exterior of the building is black 


125 feet 
in huge golden letters. 
fitting symbol of oil, which is called the “black 
Belgian Black 


and gold 


gold of modern industry.” The vestibule in 


Marble, with trimmings in Cardiff Green and metal work 
in Russian Bronze, is particularly distinctive. The elevator 
lobby with its marble walls and floor and etched meta! 
elevator doors running from floor to ceiling and rich in 


modernistic ornament, are characteristic of the manner o! 


handling the important rooms 
Naturally, one would wonder what type of furniture and 
accessories were to be installed in the offices of this unusual 


building 


Being a Description of the Equip- 
ment in Some of the Offices 


severely plain. Walls are restful gray- 
Floors are covered with taupe carpet. 
This descrip- 


Che offices are 
greens and soft tans. 
Doors and window casings are black walnut. 
tion applies to all offices except some of the executive offices 
which have paneled walls and blue carpets. 

There are four thousand five hundred pieces of 
furniture, mostly desks, chairs, filing cabinets, costumers 
This number does not include small appliances 


some 


and tables. 
such as hat racks, waste paper baskets, letter trays, etc. 

The executive, subordinate and general offices of the 
Richfield Oil Company had been housed in other buildings 
in the city, and much of their furniture was practically new 
After 


deemed 


and of a type which had given excellent satisfaction. 


investigation and discussion, it was 


walnut, to match and harmonize with 


considerable 
wise to refinish in 
the new things, much of the furniture and appliances then 


in use—some eighteen hundred pieces of fine equipment. 


Perhaps a man who handles office furniture every day 











BOARD OF DIRECTORS’ ROOM, RICHFIELD OIL COMPANY, 





——) 


LOS ANGELES, CALIF.— 


lurniture in the room hand made by the Jackson Manufacturing Company, San Francisco, Calif. 
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can tell that they are desks formerly used in other offices; 
but to the casual observer, they are brand new in appear- 
ance. This refinishing of used pieces precluded the idea of 
period furniture, except in some of the executive offices. 
Barker Brothers and the Pacific Desk Company of Los 
Angeles supplied the furniture, from Leopold and 
Doten-Dunton lines, except some hand-made pieces for the 


new 


president’s suite and the board of directors’ room. 
Included are Aristocrat, Junior Banker and Louis XIV 
All are of walnut. Every piece was selected for a particular 


need, and is of a quality that will insure utmost ease in 


handling—files that slide in and out with the slightest effort; 
drawers that seem to roll with the pressure of a finger; 
leather cushioned chairs that are comfortable, but not 
springy enough to induce lethargy 

The president of the Richfield Oil Company, Mr. C. M. 
because he had just 
But he had a very 


Board of 


to buy chairs, 
“broke in,” as it were. 
the table in the 
offices are paneled 


Fuller, refused new 
gotten his chairs 


desk 
room. Mr. 


made to match 
Directors’ Fuller’s 
decorated in the same restrained, dignified manner as the 


handsome 
and 


Board of Directors’ room, which is here pictured. 
The walls of this room and of the president’s suite are 


of black walnut squares, satin-finished, with the grain 
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alternating from vertical to horizontal—so that the light 
shining upon it gives a checker-board effect. Carpets are 
blue broadloom. The indirect lighting fixtures are dull- 
finish opaque glass and satin-finish silver in modernistic 
trend. The ceilings carry out this impression in soft rose, 
mauve and silver, 


The massive table and the fifteen matching chairs, also 
Mr. Fuller’s desk, were designed and built by the Jackson 
Manufacturing Company of San Francisco. They are of 
fine grained walnut, exceedingly rich and beautiful. The 
table edge and legs and the desk rim, also the chair arms, 
are hand carved. Chairs are upholstered with self-striped 


blue mohair. 


Interesting accessories in both the Board of Directors’ 
room and Mr. Fuller’s offices are the handsome square 
o 
walnut waste paper baskets and walnut letter trays. 


The furniture seems perfectly at home in the Richfield 
building. Although the decorations of the building are 
unusual, they are simple, and were designed with the idea 
of utility, as well as ornamentation. Furniture planned 
along simple lines, which gives the greatest ease in con- 
ducting the business of the organization, is therefore emi- 
nently suitable to its environment.—S. P. 


if OFFICE FURNITURE High? 


ICK DEARBORN had returned from lunch to the 


office furniture store where he was employed. He was 
one of those fellows who never get riled. His fellow sales- 
men marveled at the patience Dick had with customers. He 
took a impossible customer and made a 


often seemingly 


sale. 


On this particular day a “hard boiled” prospect entered 


the store. The man was known as a “price taker” and had 
never bought; just one of the impossibles. However, today 
was the first time this man had ever been turned over to 


Dick. 


he didn’t do anything else that day. 


Dick made up his mind he would sell to this man, if 


Dick, 


ner. The man has yet to return the greeting. 


“Good afternoon,” said in his usual pleasing man 
gruffly asked the man. 


Dick 


“The price of this desk?” 


“Eighty-five dollars,” politely answered 


“Whee Ww 


furniture is too 


eighty-five dollars for a desk? Absurd. Office 
Dick 


man’s actions were the same as on his other 


darned high,” exclaimed the man. 
noticed the 


visits to the store 


a thought struck Dick. After a few minutes of 
Dick in 
small piece of lint from the lapel of the man’s overcoat and 


Suddenly 


conversation a very apologetic manner removed a 


at the same time remarked, “A beautiful coat you have 
on, sir.” 

“Like it?” queried the man 

“Like it? Why, it’s a knockout. It must have cost you 


a hundred dollars or more,” said Dick. 


exact,” returned the man. 


Dick. 


“Ninety-five dollars, to be 
“Whew! 


“Not so bad, eh?” 


Ninety-five dollars,” returned 


said the man. 


“I know the coat cost you ninety-five dollars and it is a 
nice one. Matter of fact, | saw the coat while out for my 


lunch today. But I thought ninety-five dollars was absurd 


By “Dock”—A Personal 


Experience 


to pay for something that would wear out in two or three 
vears. When I figured that a desk we sell for less than 
that will last a lifetime, and will not need replacing or cost 
anything for upkeep, it seemed silly for me to pay the 
Did you ever stop to think what it costs 
to produce a desk? Why, man alive, when you think about 
the time it takes to grow a tree, then cut it down, season 
the timber, make it into lumber, build the desk, refinish it, 
arms of railroad 
then 


price for the coat. 


pack it so it will withstand the strong 


men and draymen, pay the carrying charges, and 
stock enough desks to supply the various finishes, sizes and 
styles, then sell you a commodity that stays sold for so 
long a time—how can you say desks are too high in price? 
I admit the making of your coat necessitated the raising of 
the sheep for the wool and the various stages the wool 
went through before it became a coat. But you will wear 
out at least ten coats like the one you have on while the 
desk will still be Also think of the upkeep 
of your ten coats as compared with the desk. Now, Mister, 


serviceable. 


as a fair-minded man, can you say desks are too high in 


price? 


“Whether I sell you a desk or not, you cannot deny 
that I am right in the comparison I make. I am entitled to 
as much selling you a desk as the man was who sold you 
Now, if you want a nice desk I suggest you con- 
continued Dick. 


the coat. 


sider this one,” 


“T didn’t come in to hear a lecture on cost production, 
young man, but your argument sounds reasonable. I have 
never thought of the thing in that way,” said the man. 
“You may send this desk to me at my home. I am Dr. 


Blank, professor in psychology, University of Blank.” 


Now, when customers claim desks are too high in price, 
Dick Dearborn uses what he has termed this sales lesson as 


HOT SHOT number 17.—H. K. U. 
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L, MODEL OFFICES MAINTAINED IN THE FURNITURE DEPART- 
» SLLAMY 


COMPANY, DENVER, COLO 


DENVER HOUSE PRESENTS INTERESTING 


MODEL OFFICES 


7 ’ 7? 
| BE ALIZING that all men consciously or uncons sly 
react t armonious and refined surroundings, The 
I | . 7 . 
K endrick-Bellan Compa Denver, Colo., have made 
ver part the extensive establishment in that city by 
he additi to their turniture department of model ofhces 
period designs suitable to different classes of business 
nd orofecesinneal me: Tl Pe’ » the latest ed 
ind prot onal ne ese offhces are the atest word 
e¢ ‘ erat man? j } ; i feoomsttre The 
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Being a Brief Description of the 
Work of the Kendrick-Bellamy 
Company's Office Furniture De- 
partment in Advancing the Bet- 
ter Office Slogan in the Mountain 
Towns.—By Grace A. Naismith 


rom the windows [he pictures are chose with the 
thought of dignity and refinement \ portrait of D’Artag- 
an by Ingres, with the familiar touch of rich maroon i 
his velvet jacket, blends with the drapes and cushioned 
tirs 
Two etchiu igs also hang on the wa O s that f 
ducks 1 flight: another 1s at! irchitect 4 lrawing .; @ 
New York skyscraper 
The office is complete in every deta ase witl 
oks deep red and oreel yindings stat S against tne 
wall There is a water bottle wit a silver tray whicl 
espeaks of comfort It has a suggest f maroon i 
its composition. It stands on a mahogany table. Waste 
baskets, coat racks, blotting pads, desk lamps—nothing 
s been forgotten in portraying a perfect office 
Another office is finished in hunter's er anothe n 
lee] 1¢; another in cheerful red—a mere touch, besides 
the drapes, to give warmth and brightness; and there is 
c cheaper, lighter gray to corresp W e staunc 
light oak furniture 
1h , <t le ~ | iT in + > ‘ os + ( 
Anxious to simplify the problem of the siness and pr 
ss il mat n equipping an ofnce and appr iting the 
ss tv of attracting a wide range of patr Ss y he 
genuity of the undertaking, Kendricks ga eir remod 
‘ eo in the fall of 1929 
On t second floor of the Barth building hich they 
; » the corne first d second floors. there Vas Aa 
selees urt in the center of the building ort. 1 





calling 


“USED Fur 
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many the iider buildings in a city was a Waste spact 
t was not necessary to the lighting of the floor vecaust 
the court ofhces have been turned into the Kendrick-Bel 
la thee turniture display rooms 

By encasing this court space in glass walls and a leaded 
glass ceiling, extra floor space was made possible for the 
spla thee furniture, such as typewriter desks, tables 
chairs and samples of other equipment, not arranged it 
the ode mces 

No expense was spared in the equipment of the offices 
formerly the business offices on the court side of the Barth 
building Che walls were repapered in appropriate designs 
The floors were covered with a neutral heather gray carpet, 
underlined with Westtfelt, a Colorado product for giving 


effect 


with the company supplying the 


a sott, dee; and spring like 


ugs 


Arrangement was made 


drapes, rugs, etc., to sell similar equipment when a buyer 
“picked out” an office. 
In preparation for the opening of the model offices, 4,000 


letters were mailed to business men of the city, telling of 
the new project 

[Two half page advertisements were run in the Denver 
newspapers telling of the original program. Window dis 
plays continuously carry suggestions of the model offices 


ind invite people to visit them 

In the the 
model offices, there has been a perceptible increase in the 
Kendrick-Bel 


not 


few months since installation of the modern 


local and out-of-town men in the 
Kendrick-Bellamy 


equipped to accommodate the individual buyer, but to fur 


iiterest ot 


lamy ofhce equipment. only is 
nish complete office buildings from executive offices to lobby 
the desk 


story States 


furniture Recently they furnished wooden and 


hair equipment for the new fifteen Mountain 


telephone building—the pride of Denver. 
By the 


office with correct appointments, the customers inevitabl) 


eliminating bother and worry in equipping the 


will return to the store for stationery, files and all the equip 


ment necessary for their own model offices.—Bart 


ADVERTISING USED OFFICE FURNITURE 


TS. otten the used furniture taken in for bright new 
fice equipment is treated like the proverbial step- 
child, or relegated to the role of Cinderella in the dust-heap, 
and merchandised tor whatever it will bring The office 
supply house is prone to neglect the remaining value in the 
many fine pieces taken in when the new luxurious furniture 
is sent out to create “customer confidence” and inspire 


patronage an ofhce 


One of the Northwest office equipment houses, however, 


has been stressing the value of its used office furniture, by 


ittention to this department in some of its announc« 


spective customers. One of the newspaper ads 


ments to pre 


in a local paper reached consumers with the following 


heading 


ire 
that is worthy of any office. 

“We do such an extensive furniture business in supply 

ing the needs of the outstanding business institutions of 


Northwestern Dealer Stresses 
Value of Used Articles and 
Makes Them Pay 


this community that we are constantly receiving man) 
especially desirable desks, chairs, tables, filing cabinets, 


which it has been our long established policy 
reasonably. 


lockers, etc., 
to price very 


“Quite a few of these pieces are of the makes we have 
featured for years, and have merely been replaced by new 
furniture of the changing requirements of our 
patrons.” 


because ot 

Used furniture departments are definite divisions of the 
larger office supply houses where carefully adjusted mark- 
ups after the trade-in are placed on each piece, so that 
efficient re-selling may follow, when the customer is in the 
market M. L. 


for such furniture.—C. 











RENCH CRAFTSMANSHIP IN STEEL—Pictured above 
re hi: s nd a cashier's cage. At the right in the 
pper } ire, is a reception room with table, chairs and 
tee of steel artfully handled in the moderné style The 
iting quipment is upholstered much like the office 
l rs of aluminur prod iced in the United States The 
wer picture hows a directors’ or conference roon 
Labormétal 10 avy le i grandearmeés 
Paris (lve) 
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NEW MACHINES 
and DEVICES 





New Line of Correct Posture Chairs Announced by 
B. L. Marble 


In its latest catalogue, the B. L 
Bedford 


chairs The 


Marble Chair Company, 
Ohio, announces a complete line of correct posture 


No. 27%, here illustrated, is the leader of the 


ag 





B. LL. MARBLE NO 74% CORRECT POSTURE 
CHAIR 
line. The height of the back from the seat in this chair is 
hfteen and one-half inches, the seating depth of the seat 
is fourteen inches, and the width of the seat over all is 
fifteen and three-quarters inches The back has a forward 
and backward adjustment over its length, and a composite 


rve, which, I 


according to the manufacturer, eliminates the 
shape d 


+] 
with i 


up and down adjustments. The seat is 


tortable sitting [his chair is also made 


All the chairs in 


offered 


walnut 


leather padded back this line are 


imitation 


mahogany, walnut, imitation mahogany, 
yr quartered oak 

Che B. L. Marble Chair Company has prepared a number 

small folders describing and illustrating its new line of 
correct posture chairs [wo special folders, letterhead size, 
have also been prepared These are printed only on the 
inside, the front being left blank for the dealer to imprint 


his letter head [hese helps are offered to dealers free 


Special display cards are also available to dealers. These 
include two finely printed, three-color window posters meas 
Another 


display card for the window, measuring thirty-six by twenty- 


uring twelve by twenty-six inches large size 


six inches has been reproduced in three-colors on heavy 


cardboard. Each of the display cards is equipped with an 


stood 


easel back so that they 
the 


——— 
Invisible Rays of Ultra Violet Light Used as 
Burglar Alarm 
New York section of the Illu- 
Engineering Society, James L. McCoy 


engineer of the Westinghouse Lamp Company, East Pitts- 


up at any place in 


window. 


At a recent meeting of the 


minating research 


burgh, Penna, demonstrated the infallibility of invisible ultra 


violet rays in detecting the operations of burglars. Mr. 
McCoy indicated his confidence in the ability of his new 
discovery by placing a fifty dollar bill in the safe used in 
the demonstration, turning the combination off, closing the 


door and informing the audience, which included representa- 


tives of the police department of New York City, that any 
ne who could get the money without sounding the alarm 
was welcome to it. The fifty dollar bill remained undis- 
turbed in the safe until after the demonstration 

In demonstrating the invisible light as a burglar alarm, 


a five-foot safe was placed in the center of the stage, facing 


the audience, and two ordinary tables, about waist high, 
were placed in front of the safe about twelve feet apart. On 
ne table was the light source and on the other were two 
types of cells—one sensitive to visible and infra red light 


and the other responsive only to the invisible rays of ultra 


1 


violet light The invisible ravs were projected across the 


front of the safe at the combination, with the result that 
any attempt made to touch or open the door immediately 
sounded an alarm. The demonstration showed how an edu- 


cated burglar might prevent the sounding the alarm when 


the sate was protected only by visible and infra red light 


It was proved to be impossible for any one to render 





JAMES L. McCOY, RESEARCH ENGINEER OF THE WEST- 


INGHOUSE LAMP COMPANY, EAST PITTSBURGH, 
PENNA., DEMONSTRATING THE USE OF INVISIBLE UL-~ 
TRA VIOLET RAYS AS A BURGLAR ALARM By inter- 
rupting the ultra violet ray, projected from the light to a 
sensitive photo cell, Mr. McCoy caused the alarm bell to ring 


the invisible ultra violet light because of inability 


to produce similar, counteracting invisible 
As 


and 


inactive 
light rays. 

lighted 
rooms, it is therefore impossible for an in- 
the 


Science seems 


these ultra violet rays are invisible both in 


darkened 


truder to move about without being detected as rays 


can be placed at various angles in the room 
to be making it increasingly difficult to become a successful 
burglar 
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Fox Desk Pads for Executive Offices 
Geo. E. Fox & Company, 319 West Ohio street, Chicago, 
Ill., is showing some handsome new items in the desk pad 
line. They are intended for executive offices, and are made 
tooled gold 
These pads have wings to protect the papers while the user 


of selected leathers, hand with decorations. 


is away from his desk, or to prevent their blowing off the 


desk. 


blue, brown and green 


Several combinations of color are available, including 
Che pads have felt bottoms to pro 
tect the finish of fine desk tops. 

A number of new items have been added to the linoleum 
desk pad line 
steel cushions are meeting 


The company’s “39” spring 


with general acceptance, affording a comfort and durability 
appreciated by the user. The ventilated character of these 
cushions makes a special appeal to the customer who faces 


a hot summer at his desk 


- > — 
A Fifty Year Calendar 
Lee, president of the Western 
California, 


Advertising 
Cali- 


attractive 


Roland B. 


Company, San Diego, has organized the 


fornia Artcrafts to manufacture and market an 


line of fifty-year calendars. This announcement was recently 


made by the Chamber of Commerce of San Diego 
The new calendar, which is a simplification of the present 


vearly calendar, is the result of more than two years 





A FIFTY GOOD UNTIL 1949 


YEAR CALENDAR, 


of study. A factory has been erected and Mr. Lee an- 
nounces that the national headquarters of the new concern 
will be located at San Diego. A sales organization has been 
perfected, working as far east as Denver and negotiations 
are said to be under way for the establishment of agencies 
in other sections of the country. The calendar is said to be 
very simple in operation. By turning a small button any 
month of any year for the next fifty years is revealed within 
a few seconds. One may turn the dials of the new calendar 
to a birthday, a wedding anniversary or some other event 
twenty-nine years ago, ten years ago, last year, etc. Or one 
is going to happen next 


may plan ahead for something that 


year or even twenty years hence 


The calendar is sightly and forms an appropriate acces- 


sory for desk, table or mantle. It is beautifully finished in 


gold and black with mother-of-pearl facing. One model 
has a frame of leatherette in red, brown or black, deeply 
embossed and gold finished Another model is known as 
the DeLuxe leather model. Special prices are made for 


quantity orders with imprint of the giver gold stamped on 
the frame. 

Further information will be gladly supplied by the Cali- 
Diego. 
—— -_ 


A New Calculating Machine 


The Coxhead Mathematon is the name of a relatively new 


fornia Artcrafts of San 


calculating machine which is being put on the market by 
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the Ralph C. Coxhead Corporation, 22 Park Place, New 
York, N. Y., distributors of the Mercedes line of calculat- 
ing machines. The Mathematon comes in hand and electric 
models and presents several interesting features, including 
automatic division by pushing a button; can be removed 





THE MATHEMATON CALCULATING MACHINE 
from base and operated by hand, retaining the feature of 
automatic division; quietness of operation; dividend is set in 
carriage direct and not through the keyboard; all parts are 
milled and cut; multiplying requires one-third turn to shift 
The machine is declared to make 350 
revolutions per minute. 

Four models of the Mathematon have been placed on the 


to the next division. 


market 
tric whenever desired; Model L, electrically operated, semi- 
automatic in multiplication and division; Model D, electric- 


Model H, hand-operated and convertible to elec- 


ally operated machine, semi-automatic in multiplication, with 
full automatic division, and Model R, electrically operated, 
automatic both in multiplication and division. Prices range 
from $300 to $000 per machine, according to model. 

All Mathematon 
to hand, or hand to electric, at the will of the operator, the 


machines are convertible from electric 
motor drive being a separate unit and resting in the remov- 
able base in which the hand machine is placed to bring it 


in connection with the motor. 


eee EE 





THE MERCEDES CALCULATING MACHINE.—This 
machine has a number of new and valuable features, 
which add to its already great versatility 





The Mathematon is assembled in New York City, the 
an inch, being 
shipped from the Rheinmetall Calculating Machine Com- 
pany of Germany. The Mathematon has been well known 


parts, gauged to four ten-thousandths of 


and widely used abroad for ten years, but has only recently 
Coxhead for distribution in the 
The Ralph C. Coxhead Corporation handles 


been added to the lines 
United States 


the sales and service exclusively. 

















aot IFFICE \PPLIANCES 
Showcard Printing Machine Phis machine was invented by J. D. McLeod, a member 
The S veard Machine Company, 822 Grace street, ( the rm Canadian and United States patents have 
are fering a machine and drawer case of supplies for ilready been granted The machine employs Hat bed 
‘ g of showcards It is built ' sizes. Mode er which ink pad and stencil ars astened Copies are 
ade as shown in the pictur lacing the paper det 
he stencil, rolling, and removing shed cop \ 
ean roller is used, no ink be wz « Ss | achine 
is said produces from 250 to 300 s nking 
ind is quickly re-inked. It is adapts t st elat 
sheets as well as stencils if desire 
he machine is made entirely ( : é ting 
it being hinged to supply a sect nit ill the 
supplies and accessories used wit t machine Whe 
t in use closes like small samp : shed olive 
green with brass trimmings Che w t ccessories 
nde twelve pou! ds 
The Currier Manutacturing Compa Northwest Te 
nal building, Minneapolis, are now inutacturing the 
ik SHOWCARD, A SIGN AND CARD PRINTING , 
MACHINE 1 ‘ der contract with the owners United States 
\ tk t up to 11x14 inch cards and Model B t shipments, therefore, will be made from Minneapolis Che 
| 14x22 inch cards 
é ichine 1s simple in operation and positive in acti 
s features are well exemplified by the accompanying illus 
ratio 
The hve-drawe cabinet shown 1s a regular part the 
pment 
ee 
A New Conrades Chair 
lhe Conrades Manufacturing Company of St. Louis, Mo 
offering a new chair belonging to what is known as the 
President suite, embodying the modern version of the 
ench classics Che quality of this chair is backed by the 
the company in manutacturing rl 
THE AU TOPRINT PORTABLE DUPLICATOR 
machine is portable and adapted to be carried direct t 
onsumers for demonstration. It uses standard supplies a 
s otfered at a moderate price 
= 
FiberstoK Announces Novelties 
New metallic currency and coin containers and Christmas 
seals are announced by the National FiberstoK Envelop: 
Company at Philadelphia. These items are faced with pure 
sheet aluminum and will not tarnish. Sales-making counter 
display cartons and window display material have been pre 
vided for these new additions to the Fiberstok line 
The currency and coin envelopes aré laptable as adver 
tising novelties for financial institutions and space is avail 
able under flaps for display advertise Phe wil é 
supplied printed to order, if desired The currency et 
velopes are accompanied by a whit el oO uiling 
purposes 
Attractive color combinations i vis ive ree 
developed for the company’s new metall Christmas seals 
Special remoistening glue applied to the backs of seals will 
idhere readily to any surtace lwelve dividual designs 
are provided and they are packed twelve seals in a cello 
phane envelope, and 100 envelopes ‘ unter display 
NEW NO CONRADES CHAIR carton 
t ssesses a hness all its own and gives dignity and Samples of both the currency a envelopes and 
dividuality Christmas seals will be sent dealers request 
Che President suite is one of a new series of better built . . — 
New Display Cabinet for Rand Makurown Index 
matched office suites now being made by Conrades. 
An illustrat f one of the chairs belonging to this suite Tabs 
- esented herewith An attractive counter cabinet for displaving Rand Ma 
a kurown index tabs has just been announced by the Victor 
A New Port Safe & Equipment Company, Marietta, Ohio. The cabinet 


able Duplicator 


\utoprint is the name of a new portable duplicator made 
g Company, Ltd., 218 Second 


by the Autoprint Manufacturi 
Saskatoc Nn, 


Sask., Canada 


black 
the 


contains actual samples of the tabs set uy paper 


The colors of tabs 


under glass for a central display 


off by black on 


are set the background and focus attention 
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the product. Part of the display consists of illustrations i 
colors showing the method of applying Makurowt index 
tabs to almost any kind of business record 





NEW DISPLAY CABINET FOR RAND 
MAKUROWN INDEX TABS 
The cabinet is of metal with a wooden base It is de- 


signed to hold a small stock of Makurown tabs, with which 


the dealer can serve his across-the-counter trade. 

The 
paign on 
The manutacturers invite 


new display cabinet is part of a merchandising cam 
Makuron index tabs. It is offered free to dealers 
inquiries. 

——___g>——. 
New Automatic Copyholder Announced 


Che Sharp Copyvholder Company, 406 South Mann street, 


Los Angeles, Calif., has placed on the market an automatic 
copyholder with both foot and hand controls. It is made 


in several sizes for holding copy of varying widths 
The Sharp copyholder is of the platen type so that the 


The line indicator 





copy, and not the line indicator, moves. 
7 
« See 
*% 
o 
SHARP COPY HOLDER 
can be set at any height most convenient to the user. Any 


length of can be used without making any adjustment 


The copyholder weighs less than five pounds and is held in 
position by foot rests that are placed under the feet of a 
typewriter. It is so made that it can be enclosed with a 


typewriter in a typewriter desk. Further information can be 
t ' 


secured trom the manutacturer 


A Substitute for Wood Veneers? 
Electric and Manufacturing Company 


called 


used as a veneer material for fur 


Che Westinghouse 
East 
“Micarta.” which can be 
nd embellishment, as 


Pittsburgh, Pa., has announced a composition 


niture decoration a panels for wall 


covering and as tops of soda fountain and cafeteria counters 
“Micarta”’ 


fabric 


1s composed ot especially prepared paper or 


and phenolic resin which under the action of heat and 


’ 


remendous pressure form a homogeneous, insoluble product 


lustrous finish, on which can be duplicated 


It has i ard 


4 


we 


the fine grain and beauty of choice walnut, mahogany and 


woods It is also furnished in a varied assortment 


as pearl gray, robin’s egg blue, Nile green 


other 


or ¢ olors 


such 
and other colors and combination of colors 

This 
from cigarette burns, or be 
nor is it affected by mild acids, alkalis, or alcohol 


not absorb moisture, show scratches, 


marked by hot or cold 


material will 
Stain 
dishes; 
hese qualities make it particularly suitable for desk, table. 


cabinet and dresser tops. 


za tie . 
Sturgis All Metal Typewriter Stand Announced 
The Sturgis Posture Chair Company, Sturgis, Mich., has 

placed on the market the No. 10 all metal typewriter stand 

This stand has an all steel top with an inlay of desk lino 





NO. 10 STURGIS ALL METAL TYPEWRITER 


STAND 
leum. The stand is made of tubular and cold rolled steel 
rods welded together to assure rigidity. It is equipped with 
Rubrex” casters. The height from the floor is 
The stand is offered in a choice of four 


“Faultless 
-six inches. 
olive green, walnut, mahogany and genuine black 


twenty 
colors 
automobile “Duco.” 

The linoleum top gives the stand an attractive appearance 
and tends to lessen the noise of the typewriter in operation. 


icendccentiininiiaiiaiia 
A New Wagemaker Suite 
The Wagemaker Company, Grand Rapids, Mich., is offer- 
ing the Governor suite as the first of three new suites which 
the company is bringing out. The second is also ready and 
will be shown in a succeeding issue. 





DESK 


NEW WAGEMAKER GOVERNOR 
The Governor is essentially after the art moderne style, 


ilthough it need not necessarily be considered as such. It 
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represents a modified form of this period which the company 
They claim for it a certain 
Already the suite has 


believes will be permanent 
distinction which makes it different. 
been passed upon by the company’s dealers whose sugges 


tions have been generally adopted in its construction 


- > 
Canode Ink Offered in New Containers 


The Canode Ink & Office Supply Company, Inc., 3005-17 


| 


Carroll avenue, Chicago, Ill, is putting up its stamp pad 
inks and numbering machine inks in a novel metal con 
tainer, here illustrated. The can is attractively lithographed 
nstead of having a paper label 





CANODE 
WK & OFFICE SUPPLY CO.INC 


CHICAGO, ILL 








] 
NOVEL CONTAINER 
FOR CANOE 
STAMP PAD INK 
According to the manufacturer, the new container has 
already proved a remarkable stimulus in the sale of the inks 
It is expected that the yearly sales volume will be greatly 
increase¢ 
oe 
Sanymetal Costumers in Colors 
The Sanymetal Products Company, Urbana road, Clev« 
land, Ohio, is offering its line of steel costumers 1n a choice 
of four colors—grained mahogany, walnut, oak and 
standard olive green Che hooks are of solid bronze, 
designed so as to harmonize with the general lines of the 
cost é Inquiries for further information are invited | 
the manufacturers 


ae — 
Englewood Announces New Turned Leg Desk Line 





The Englewood Desk Company, Fifty-eighth and Lowe 
avenue, Chicago, Ill.. is offering a new line of desks, known 
as the Englewood 7000 line Features of the new line 

{1 MEMI OF THE NEW 0) LINE OF DESKS 
ADE BY THE BENGLEWOOD DESK COMPANY 
Ss. 7 t : Wa : ¢ te s 
et sizes flat t desks 
. tvpewriter desks 





OFFICE APPLIANCES 


Ink-Out Mfg. Co. Adds New Item 


Ink-Out Manufacturing Company, Inc., 15 Label street, 
Montclair, N. J., are now manufacturing two-bottle eradi- 
cator sets in several sizes and styles of packages. Attrac- 


tive display cartons and boxes with these eradicator sets 


are being made and the company is also putting up a prod- 
uct under special brand names and with dealer imprints 
During the 
considerable demand for Ink-Out, the single 
this product having 
substantially Although the fluid 
cator is rapidly increasing in distribution, the company has 


past five years the company has developed a 


fluid eradicator, 


their volume of sales on increased 


every year single eradi 


decided to supply two bottle sets as long as the demand 
remains for this type of ink eradicator The two-bottle 
eradicators, especially those sets with special brands and 


dealer imprints, are being put up under the name, Duo, and 

are also being put up in the old style round corner bottles, 

but with improved boxes for special brands an 
ae 


New Additions to Colonial Chair Line 


the Colonial 


d imprints. 


Among the new lines recently announced by 
Chair Company, 1730-1758 North Maplewood avenue, Chi- 
cago, are the Lawson davenport and the Standard daven 
port, both of original Colonial design, made with full spring 


front edges, springs eight-knot tied and with hair and spring 








a is | 





TWO NEW DAVENPORT DESIGNS BY COLONIAL CHAIR 

COMPANY Both are of Colonial design, the top one, No. 94 

being known as the Lawson davenport The bottom one is a 
Standard davenport 

filled cushions and back all in top erall leather. hese 


1" Seces in ti os 1 diy hick ‘lud 
ir¢ yut two pieces in the over-stufted ine whicn inciudes 
chairs to match each of the davenports, a two-seated over- 
stuffed settee with chair to match, a club chair and a pull-up 

alt 

rhis e is just nov eing offered to Colonial dealers and 

] } 9 — ] y > 
will ully show 1 e < I i s ew catalogue to 

ear within a few days 

e advent of the ne ( s the company in a posi 
t to supp full e ¢ eeds t the ofthce equipment 


Please turn to Page 169 for continua- 
tion of New Machines and Devices. 
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SHEET MUSIC IN FILING CABINETS—A Shaw-Walker installation for Sherman-Clay, 


Seattle 








Wash. Far more compact than the old method of storing in pigeonholes, gives 


quicker service and economizes on human effort 


Filing Cabinets 


Sheet music, formerly 


Displace Pigeon Holes for Music 
stored in pigeonholes, or in fiber- 
board stationery cabinets, has been emancipated in several 
and promoted to steel filing cabinets. 


Mich., has 


houses, 


modern music stores, 
The Shaw-Walker 


vided such equipment for 


Company, Muskegon, pro- 


several representative 
speeding up service to customers, making work easier for 


the salesfolk, and preserving the stock, keeping it fresh 


and clean. Space is saved, and the rearrangement of stock 
due to additions is facilitated. The stock is protected against 
dust and soilage, and this element is an important source of 
loss to music merchants. 

The Shaw-Walker engineers have added to the conveni- 
ence of modern filing methods a simple feature which pre- 
or curling of music, which happens read- 


The prevention is the “Wobble- 


vents “slumping” 
ily when stored vertically 


blocks,” 


containing 


which are placed at intervals between the folders 


sheet music The correct upright position is 


maintained without interfering with accessibility to any 
folder in a given drawer 

A simple index system makes it possible to locate quickly 
the proper cabinet and drawer, and when opened the guides 
point the way to quick selection of clean merchandise. In 
the installation shown the filing cabinets containing sheet 
counter over which the selections can be 


music form a 


displayed to the customer. 


> 

New Line of Paper and Envelopes Announced 
The Thomas N. Fairbanks Company Import Division of 
the United States Envelope Company, is presenting a new 
line of hand 


have been received with 


made and mould-made papers which, it is stated, 
enthusiasm by the Linweave dis- 
whom it was frst presented at the annual meet- 
Linweave Association at the Pennsylvania hotel 
York City. 


Apart from the completeness of 


ine of the 


this new line and its 
beauty and distinction, there is a basic idea, namely, that it 


is a line of imported papers and specialties specifically 


designed to meet the exacting requirements of present day 


printing It is now possible to obtain imported papers in 
the larger size sheets, such as 25x38 or 26x40 to fit the 
irger sizé resses and to insure perfect printing results 


rom high speed machines. Each paper is specifically de- 
signated as hand-made or mould-made 

These new papers open up interesting possibilities in the 
printing of private editions of books and in the production 
of brochures, monographs and other types of direct mai 


ings. They are made in such mills as those of Fabriano of 
Milan, Italy; Portulos, Ltd. of England, and mills in Marias 
and Rives, France. All papers are deckle edged on four sides. 
Envelopes will be available in any size or style to match. 
Complete stocks of every size and weight will be carried in 
Springfield, Mass., and stocking agents in key cities will 
make these products easily accessible. 
ee Ne 
March Meeting of San Francisco Dealers 

The San Francisco Typewriter Dealers’ Association had 
good March 19. There was a splendid 
attendance and a good deal of interesting discussion. The 
president, H. J. Hastings of the San Francisco Typewriter 
The meeting, as usual, took the form 
of a dinner at the Elks’ Club. A perfectly free hand had 
been given to the committee authorized at a former meet- 


a very meeting 


Exchange, presided. 


ing to come to an understanding with the association of 
the pawnbrokers, regarding stolen typewriters pledged. As 
previously stated in these columns, the committee had 
agreed on the minimum sums to be paid to obtain any stolen 
The highest figure is $15.00 for large 
At the meeting of the 


discussed and the 


machines pledged. 
machines and $10.00 for portables. 
19th the work of the committee was 
committee, having completed its work, was discharged with 
a vote of thanks. Members of this committee were: 
Chairman, R. L. Stone, of the Stone Typewriter Company; 
C. E. F. Russ, San Francisco district manager, Royal Type- 
Inc.; C. H. Billington, San Francisco 
division manager, L. C. Smith and Corona; Victor Tubbs 
of the Victor Tubbs Typewriter Company; Wm. Ryan of 
the L. & M. Alexander Company and F. 
Preisser, manager of The Typewriter Company. 


writer Company, 


Typewriter 


Resolutions of sympathy were passed on the death March 
10 of the late Albert H. Holladay, and copies of the reso- 
lutions were ordered forwarded to the widow and the 
family of the deceased. 


= ae ———— 
New Orleans Printer and Stationer Passes Away 
H. A. Thiberge, president of the H. A. Thiberge Printing 
New 


Company of Orleans, La., and a member of the Sta- 


Association of that city, passed away suddenly on 


tioners’ 
Monday night, March 17. Many friends mourn his going. 
Office Appliances joins in sympathy to the bereaved 


relatives. 
——@——__ 
The greatest eloquence requires an eloquent listener.—Quality 
Clarke & Courts) 
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How Sally Captured Pasadena 


By J. Edw. Tufft 


D. L. McBride, owner of Mac’s Specialty Pen Shop, 288 





, 
East Colorado street, Pasadena, Calif., recently discovered 
that his youngest daughter—aetas five months—could draw 
more people to a show window than any merchandise dis 
play ever stage Che McBrides have seven children, but 
the youngest is the first to bestow her smiles so generously 
upon a delighted public. 
Mat 1 good pen man and a skillful advertiser. The 
othe thought up a capital pen window, then won 
®% 
4 
— 
MISS SALLY McBRIDE IN A JOVIAL MOOD 
dered what the effect would be if Baby Sally occupied a 
suitable uc the center of the window. Sally is known 
is a pertect Daby Advance notices of her appearance 
were published in four by six inch advertisements in the 
daily newspapers, advising people to see Baby Sally M« 
Bride, “as perfect as the fountain pens her daddy sells.” A 
ard in the window the day before the baby’s appearance 
told the same story 


Her little bed was all prepared and a most elaborate 


display of fountain pens, desk sets and other minor office 
equipment, as well as samples of greeting cards were 
grouped around, while paintings and water color pictures 
relieved the walls. The window is a north window where 
the sun does not beat in 

When the baby was placed in the window the next day 
it ten o'clock, a crowd was already assembled. She re 
mained there until two o'clock with a little attention now 
ind then from her mother, and “Mac” does not hesitate 


t vy that the largest crowd that ever packed around his 


glass gathered to see that beautiful youngster She 


plate 


was only five months old, but at times she seemed conscious 


she was on exhibition and did not hesitate 
part of She also played the part of 


kit ked 


two bottle 


a coquette 


Ithy baby, she cooed, crowed, up her 


eels. took two forty-minute naps. took feedings 


rtant of all, she plaved with a fine assortment 


pens. 
It was real amusing.” savs Mr. McBride, “to watch the 


Taces \ 


express s on people's person approaching the 
‘ wi think at first that the center-piece in the 
vindow was erely a wax doll, and just about that time 
Ba Sal \icBride would kick up one baby foot and 
fountain pens, then there would be 

! x it ‘Wil y tsa re il live baby! At times 

he sidew \ d be so jammed that trafhc could not 
get | ©) not have a successful window without 
i sful day of business. We never have had a 

ett ve never since entering business have had 
. \ created such last yr eftect To this day 
tha ‘ s bringing us business and people coming 
t t say, ‘I first irned ot your place the day 

‘ the window Chat baby has me out 


OFFIC! 


APPLIANCES 


Some of the cards used by “Mac” in connection with this 


“window display” are interesting The largest window 


follow s 


1 above the baby’s bed read as 
Sally McBride, 

“One of the reasons why Mac the pen 
best 


card pla e 
“Baby 
Ina! 


sells the fountain pens and greeting 


cards! 


“There is a reason why you should m 


your selections early, and her 


guaranteed 


“Mac.” 


‘Satistaction 


A smaller card carried the following message 
“A baby is like a fountain pen. When once 
possessed, one wonders how he ever got 
along before he had her.” 
“Mac.” 
And here is another 
“The proper feeding of any fountain pen 
purchased here is assured by Mac the Pen 
Man, a pen specialist. 
“Baby's feeding has been under the dire 
tion of a baby specialist for two months 
“Weight two months ago, 9 lbs. 3 ozs.; 
weight today, 14 Ibs. 12 ozs 
“Mac.” 
That is the story in full. If anyone in the fountain pet 


and minor office supply business knows of a better salesman 
than Baby Sally McBride, he is invited to step forward now 
and proclaim himself or forever hold his peace.—Bart 
_ >_> 


The Guest Book 


DEAN S. PATTON, eastern district manager for the 
Marchant Calculating Machine Company, paid a visit t 
Chicago last month and called at this office Mr. Pattor 


was on his way home from the Pacific Coast, where he had 
attended a meeting of district sales managers at the factory 
of the company in Oakland, Calif 


FRANK A. HOOD of 


Los 


Angeles, Calif., former man- 
ager of the Washington, D. ( office of the Burroughs 
Adding Machine Company, and now selling Sundstrand 


adding machines in Southern California, called Office 
Appliances on March 4 

M. W. WINTERMUTE 
Litton Company, manufacturers of upholstered office furni- 
ture, St Mo., called at March 6. Mr 


Wintermute visited a dealers in the 


on 
sales manager of the Prufrock- 
Louis, this office on 
number of leading 
Middle West in the interests of his company 

L. E. GOENEN, 
St. Paul, Minn., called at this office on March 11 


nen on a trip in the 


manager of The Fritz-Cross Company, 
Mr. Goe- 
He 


was interests of his company 


number of dealers 


HAYWARD of 


called on a 


EARL S. the Woodstock Typewriter 


Sales Company, Battle Creek, Mich., paid a visit on March 
12 to the editor of this journal. Mr. Hayward has just 
established a new business in office machines and has the 


Woodstock agency 


C. A. GOODRICH of the Beck Duplicator Company, 
New York, N. Y., was another visitor on March 12. Mr 
Goodrich is on a trip to the principal cities of the Middle 
West, calling upon agents and establishing new agencies 

C. E. REYNELL of the Oxford Filing Supply Company, 
Brooklyn, N. Y., was a visitor at this office on March 13. 

CLIFFORD R. FRENCH of the International Visible 
Equipment Company, Cincinnati, Ohio, was a caller last 
month He was accompanied by RAYMOND B. LAR 
TER, of Los Angeles, who represents the International in 
that section 

\. BIENENSTEIN of The Conklin Pen Company, 
Toledo, Ohio, stopped a few moments in this office on 


March 20 
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INTERIOR OF HORDER'’S, INC 


CIENT LAYOUT FOR A STATIONERY 
stock of practically every kind of merchandise handled is ke] 
Se wal! paneling issenger elevator enclosure, et« are 
the Service Steel 


general sales manager, Barrett 


H. G. WELLS 


assistant 


Adding Machine Division of the Lanston Monotype Ma- 
hine Company, paid us a visit March 24. He was com 
pleting a trip which commenced right after New Year's 


section of the country. Starting from 
South Atlantic 


return he stopped at 


and included a large 
visited the states and then 
California. On his 
Kansas City, St 


He found dealers enthusiastic about the 


Philadelphia, he 
worke d 


Lake City, 


west to 


Salt Denver, Louis and other 

muportant centers. 

new Barrett models and was successful in establishing im 
rtant new agency connections 
> 

Boonville Girl Wins Prize for Oratory 

\t the 


test, sponsored by the bar association and held at 


Warrick County Bar Association's oratorical con 
Boonvil'e, 


Ind., on Friday night, March 21, Miss Jane Howard won 
the contest over several contestants She is the oldest 
laughter of Mrs. Margaret Howard, owner of an office 
equipment store in Boonville—W. B. ¢ 


> 


Day Heads Jasper Office Furniture Co. Sales 


f 


harles Day, who has been traveling representative of 
the Jasper Office Furniture Company at Jasper, Ind., for 
some time, has been appointed sales manager of that com 
pany He is well and favorably known to the trade —W 
B. ¢ 


> 
Office Machine Dealers Organize at Detroit 
Che Michigan Typewriter and Adding Machine Dealers 
Association was organized several weeks ago at a meeting 
Book-Cadillac hotel, Detroit. 
Ward, Sr, president of the National Associa 
Dealers, Ward, Jr., of 


president ot 


held the 

James P 
tion of Typewriter and James P. 
he Shipman-Ward Manufacturing 


tl Association, attended the organization meeting 


; 


Company, 


ie Chicago 


to assist in working out the situation. Officers were chose: 


as follows A. 
Detroit, president; Mr 


Roberts, Business Equipment Company, 
Dean, Dean Typewriter Company 
Morrill, O. D. Morrill 
Miss Stepke, 
Typewriter Company, Detroit, treasurer 

Mr. Roberts 
ging for the 1930 convention of the National 


Com 
Detroit 


Detroit, vice-president; O. D. 


pany, Ann Arbor, secretary: Erna 


was made chairman of the committee ar 


ran Association 
which will be known as the Busi 


National 


ot Tvpewriter Dealers, 
ness Show and Convention of the 


Typewriter Dealers 





STORE IN THE CONWAY 


Association of 


BUILDING, CHICAGO, A SPLENDID EXAMPLE OF AN EFFI- 
STORE A special feature is the multitude of drawers, over 1,600, in which the open 


All of the fixtures and equipment, shelving, counters, display 


of steel in grained mahogany finish. The installation was made by 


Products Corporation, Chicago 


“Service” Steel Equipment Used Throughout Hor- 
der’s Conway Building Store. 
\n air of neatness and efficiency pervades the Horder’s 


store in the Conway building, Chicago. The layout pro 


vides spacious aisles for customer use and offers splendid 
and stocking merchandise. On 


facilities for displaying 


every hand the rich grained mahogany finish of the steel 


counters, display cases, wall panels, etc., help to create a 
pleasing, dignified appearance 

Along 
department, are drawers of varying sizes housing different 
tvpes and sizes of merchandise. More than 1,600 drawers 


About 500 of these are in the legal blank depart 


all the walls of the store except in the loose leaf 


ire in use 
ment, located in the right wing of the store. At the rear 
of the left wing there are a number of large drawers housing 
envelopes of all sizes, strings and twines. These drawers 
are equipped with glass fronts, protecting the merchandise 
from dust and dirt, but keeping it visible to customers. All 
controlled by the “Service’ 


the drawers in the store are 


patented “out” merchandise signal 
this 
complete island of counter height showcases with tops and 


Close at hand is the centrally 


Che fountain pen department of store occupies a 


located stair 


sides of glass. 


way to the basement salesrooms. The open space at the 


head of the stairs is utilized for showing seasonable open 


display merchandise 
“Service” steel panels encase the private passenger ele 
vator. These panels contain switches controlling all illu 


mination in the store including the lights in the show cases 
In the principal panels are smaller panels that give access to 
On the side wall of the elevator is a glass 
All of the panel work 


telephone wires 
display case electrically illuminated. 
is so constructed that there are no nuts or bolts exposed. 
space in the 
stocked and 
The grilles 


By economical and efficient use of all the 


store, about one-third more merchandise is 

displayed than in most stores of a similar size. 
housing the ventilators and heating units are part of the 
At the rear of the window backing into the lobby 


All electrical 


shelving 
are electrically illuminated glass display cases 
reflectors in the display cases are very small to avoid ob- 
structing a customer’s view of the merchandise 

The entire installation, including glazing, wiring and fab- 
ricating, was made by the Steel Products Cor- 
poration, 912-918 West North avenue, Chicago, III. 


Service 
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Report of the No Hvifies 
in Every Section of the Field. 


American Writing Machine Company Celebrates Central avenue, Newark, N. J. It maintains stores in twen- 


Semi-Centennial tv-three of the principal cities 
Mowesk The little folder which was sent out in celebration of the 





The American Writing Machine Company of 


N. J.. recently sent out an announcement of the fiftieth fiftieth anniversary, presents facsimile likenesses of two 


anniversary of the organization of the company. These sides of a number of medals taken by the company at dif- 
ferent expositions, such as the Centennial International Ex- 
hibition at Melbourne, the World’s Industrial Cotton Cen- 


tennial Exposition, the American Institute and other exhi- 


announcements are interestingly illustrated in colors and 
give pertinent facts concerning the early history of the 


typewriter and the organization of the rebuilding depart 


a as 
| ) ms 
ment of the company lt appears trom the announcement, ition 


which is worthy of a place in the archives of typewriter The original Caligraph is pictured as of 1880 and the 
men, that on January 7, 1880, a group of business men and Remington Noiseless and the Remington portable as of 
1930. There are also pictures of the company’s plant, one 
taken in 1910 and of the new plant taken in 1930. 

Company was the name given in the papers of incorporatior 


| the product of the company was the Caligraph, one ot Back in the Family : 
Che more-than-century-old stationery house of William 


inventors formed a new company to manufacture a machine 


for “printing” letters Che American Writing Machine 


the pioneers in the typewriter field rhe first models were 


1} "es S . LI. > ’ ae 3 > oe 
crude, writing only upper case characters, resembling print, Murphy om Company, Philadelphia, was founded in 
the first type face used being Gothic 1820 by William F. Murphy and, as they grew up, his three 
m= sons, Francis, Charles and Henry, became associated with 

Then follows an account of the difficulties which were ‘ 

, the public | low to tak “printed” Um 
encountered, the pubiic being slow to take up printec . ' . ' . : 
Che firm incorporated in 1892 with Francis W. Murphy, 
etters and some people resenting the receipt of such letters ; 
, the oldest son, as its first president. On his death, several 

is hinting that they could not read handwriting 


The original Caligraph was followed by No. 2 model 
writing both upper and lower case characters, which was 
in turn followed by No. 3 and then by the New Century 
Caligraph, one of the best of the double keyboard type of 


machines. It was noted with interest that there are some ot 


he old Caligrap) still in use One gentleman sent his 
ichine to be overhauled after having used it since April, 
1890, and it was returned to him almost as good as new 
‘receded only by the Remington, the Caligraph held its 
for many vears, while a number of other machines 
ume and passed out of existence Finally, as the single 
K¢ ard ma nes came on to the market and were pre¢ 
red. the New Century was discontinued early in 1900 
it the American Writing Machine Company continued 
ness is sales agents for the Densmore and later the 





The company first began to rebuild typewriters in 1907 
Competition was keen among the manufacturers and it WILLIAM HENRY 


BROOKS, SR 


became necessary in order to sell new machines to take 

old machines as part payment Che company realized that years after this date, Jacob L. Read, not of the family, 
nanv of these old machines were still good for fine service, succeeded him; William Henry Brooks, a grandson, became 
hence the organization of the rebuilt typewriter depart vice-president, and Edward Twaddell, treasuret 


ment, for which the company was admirably fitted by Two years ago Messrs. Brooks and Read exchanged 
reason of their long experience as builders of new machines. offices, Mr. Twaddell remaining treasurer, and now, as o! 
The company’s executive offices and factory are at 449-455 March 1, 1930, Mr. Read having served the firm fifty-eight 





APRIL, 1930 


years, having entered its employ as a clerk, resigned, as 
also did Mr. Twaddell, after 54 years of service, having 
held the treasurership continuously since incorporation. 

To properly mark the event, the store was closed at 4 
p. m. February 28, and the entire store and factory force 
having assembled, Mr. Brooks, Sr., presented each retiring 
officer with an electric chime clock as a mark of apprecia- 
tion on the part of each and every member of the entire 
establishment, each of whom had participated in the pur- 
chase of the gifts 
President, William Henry Brooks, 
William 


Francis 


The new officers are 
founder; vice-president, 
Henry Brooks, Jr., a great-grandson; 


Murphy Brooks, a grandson; treasurer, T. 


Sr., a grandson of the 
secretary, 
Frazer Brooks, 
another great-grandson, thus bringing the conduct and con- 
trol back into the direct line of the founder.—C. H. 


a 
Sainberg in New Home 
Coincident with their removal to the heart of New York’s 


business district, Sainberg & Company, manufacturers of 
desk pads and accessories, have sent out to their clientele 
The attention 


to the fact that Sainberg & Company is now in the center 


an attractive removal notice. notice called 
of the buyers’ hotel district so that out-of-town retail sta- 
tionery buyers will find their new showroom, general offices 
and factory conveniently accessible. 

Although Sainberg & Company have occupied their new 
quarters only a few weeks, their new layout has attracted 
many stationery buyers, both local and out-of-town. 

Sainberg & Company invites out-of-town buyers to make 
the Sainberg offices their headquarters while in New York. 

cninaigalllieeaadinaan 
Reports of Some Leading Concerns in This Field 

The following annual reports indicate a strong condi- 

tion of the market in equipment. 


Almost without exception they show larger profits in 1929 


office machines and 
than in 1928, and augur well for 1930. 

Underwood Elliott Fisher Company 

Wall Street Journal, February 26, 1930: Philip D. Wagoner, 

president, in annual report of Underwood Elliott Fisher Com- 


pany, says that the financial results in 1929 evidence the 
further progress made by the company, and points out that 
earnings after preferred dividends were 57 per cent larger 


than were earnings on the common stock in 1928 

For the first time the company has included in the balance 
sheet the undistributed surplus of affiliated and subsidiary 
companies, not consolidated, but a corresponding reserve has 


been set up so that the net amount of the investment has 
not been increased. 
Company ended 1929 with cash and demand loans of 


$5,894,531 compared with $3,782,010 at end of 1928, increase of 
$2,112,521, after spending $2,906,086 in retiring and acquiring 
15,199 shares of Sundstrand 7 per cent preferred stock, total 
outstanding, 8,100 shares of Underwood Elliott Fisher 7 per 
cent Series B preferred stock, total outstanding, and acquisi- 
tion of minority interest in a subsidiary. It also bought for 
retirement during the 2,134 shares of Underwood pre- 
ferred stock and materially the capital employed in 
the company’s export 

Net current 


year 
increased 
business. 


assets December 31, 1929, $16,921,709, 


came to 


compared with $15,097,371 December 31, 1928, an increase of 
$1,824,337 

Notes and accounts receivable were carefully analyzed and 
after deducting adequate reserves were carried at $5,389,554. 


and on 
cost or at 
which valuation was the lower. 

reserves inventories came _ to 
$7,769,724 During 1929 depreciation of fixed assets amounting 
to $699,491 charged to operating income 

Reserves for and future 
$546,053 during the year 


branches 
either on 


Inventories in factories, warehouses, con- 


signment have been valued basis of 


market value, 
After deducting appropriate 


according to 


was 


contingencies expenditures were 
increased 

Company wrote down the patient, development and good will 
item in the balance sheet $2,000,000 at the end of 1929. 

During the year, pursuant to provision in the company’s 
charter, $200,000 par value of preferred stock was cancelled, 
making total of $2,000,000 par value of preferred stock retired 
to date, and leaving 29,378 shares outstanding at the end of 
1929. 

Mr. Wagoner that the Underwood Noiseless 


states 


type- 


uw 
— 


writer put out by the company during the year has been most 
gratifyingly received. Last year he states the company 
additional new models of existing lines on the market, and 
important improvements in existing models to extent of 32 
items, as well as numerous other improvements. The com- 
pany brought out a comprehensive line of first-grade 
ribbons and carbon paper under trade name of “Ellwood” in 
addition to its well established ‘‘Efco”’ line. 


Art Metal Construction Company 

Wall Street Journal: Report of Art Metal 

Company for year ended December 31, 1929, shows net profit 

of $1,049,986 after charges and federal taxes, equivalent to 

$3.28 a share (par $10) on 320,570 shares of stock. This com- 
pares with $746,617 or $2.33 a share in 1928. 


placed 


also 


Construction 


Then followed a detailed report of income accounts and 
comparison with 1926, 1927 and 1928. 


The Dictaphone Corporation 


Wall Street Journal: Report of Dictaphone Corporation and 
subsidiaries for year ended December 31, 1929, shows net 
income of $728,345 after depreciation, federal taxes, etc., 
equivalent after 8 per cent preferred dividends, to $5.46 a 
share on 114,861 no-par shares of common stock. This com- 
pares with $611,475 or $4.87 a share on 103,750 common shares 
in 1928. 

L. C. Stowell, president of Dictaphone Corporation, 
marks accompanying the annual report, states: 
1929 was the best in the history of the company. Net profit 
of $728,345 after provision for depreciation and income taxes 
was an increase of 19.1 per cent over 1928 net profit. After 
payment of regular dividends of 8 per cent per annum on the 
preferred stock, the balance of $627,056 represented earnings 
of $5.46 on the 114,861 shares of common stock outstanding. 


in re- 
“The year 


Earnings on 103,750 common shares outstanding for the 
previous year were $4.87. 
“In 1929, dividends of $3, totaling $338,262, were paid on 


the common stock. This included extras amounting to $1. In 
addition, a stock dividend of 10 per cent, amounting to 10,409 
shares, was paid in common stock to common stockholders of 
record February 15. 

“Both domestic and foreign sales showed marked increases 
for 1929. Reports for the first month of 1930 were 12 per cent 
ahead of January, last year, which was a record January for 
Dictaphone sales. At their last meeting, directors declared 
the quarterly dividend of $2 on the preferred, and a quarterly 
dividend of 75 cents on the common stock, compared with 
50 cents quarterly on common previously.” 

Concerning the office equipment field at large, Mr. Stowell 
says: “Steady advance of Dictaphone Corporation business has 
been representative of conditions in the office equipment indus- 
try in general. The Wall Street decline worked to the advantage 
of office equipment manufacturers, one immediate effect of the 
market slump being a general quest for new ways to cut over- 
head costs. All modern business equipment which effects 
economy in office operation is now encountering a marked de- 
crease in sales resistance. 

‘Many factors have contributed to the steady growth of 
Dictaphone business. Our organization was one of the first 
to realize that color would invade the executive's private office, 
and Dictaphones are now offered in five colors. The innovation 
has resulted during the past two years in increased use of 
dictating machines at home. In this respect our experience is 
identical with that of the typewriter manufacturers. 

“Several mechanical improvements also have been made in 
our machine, all tending to simplify its operation and save time 
for the executive who uses it. Among these are the feather- 
weight mouthpiece, the automatic indicator, and the warning 
buzzer that prevents incorrect use of the machine. 

“The dynamic conditions of modern business are constantly 
developing new uses. For example, within the past few years 
business men have increased their traveling radius, owing to 
improvement of conditions of rail and air travel. This means, 
of course, that many executives are away from their offices a 
great deal. Dictaphones, as a result, are being used en route 
now on train or plane, by the business man who wants to 
forward his work while traveling." 


The General Fireproofing Company 


carry 


Youngstown Special to Wall Street Journal of February 
26. 1930: 

“Production of aluminum office chairs in a new addition to 
the plant of General Fireproofing Company will start within 30 
days, according to George C. Brainard, president. 

“Our business is good when general business is considered,” 
Mr. Brainard said. “Sales are only slightly below those at this 
time one year ago when Fireproofing’s business was establishing 
new high records.”’ 

Sales during recent weeks have been at a higher rate than 








on 

Nm 
> 
4. 
S 


period of )28 Operations at the General Fire Report of L. C. Smit & Corona Typewrit« Ir ind sul 
prooting pliant are at 90 per ent The company takes steel sidiaries for year ended December 31 1929. s ws net income 
shee arg iantities from Republic Iron & Steel Company of $1,169,349 after depreciatior feder taxe et equivalent 
Young ‘ Sheet & 7 e Company and Sharon Steel Hoop ifter dividends on 7 per cent preferred stock, t $6.29 a share 


161,401 no-par shares of common sté¢ I mpares wit) 


Ss 


Remington Rand, Inc., Situation Good $756,384 or $3.73 a share in 1928 
Stromberg Electric Company Has Profitable Year 
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Burroughs Adding Machine Company 
L. C. Smith & Corona Typewriters, Inc. a asale teens of Tha Wield Gecece femrasl of Mesch 


I WW Street | irnal February 28 presents the 
> savs 


‘ ‘ " res tron the nnua report ot the rbove Rurre ‘ Adding Ml me Campa nt e} P — vear ended 


December 31 1929 December 1 999 net r me f $11.684 fter federal taxes 
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iation, equivalent to $2.33 a share on 5,000,000 
5,264 or $1.65 


1,000,000 


reserves nd depres 


shares of no-par stock This compares with $8,27 
present capitalization and $8.27 a share on 


1928 1929 are the 


a share on 


shares outstanding at end of Earnings for 


largest in company’s history 

Consolidated income account of Burroughs Adding Machine 
Compa! for year ended December 31, 1929, follows: Gross profit 
from sales, $29,503,446; other income, $827,677; total income, 
$30,331.12 osts, expense, etc $17,143,475; federal taxes, $1,- 
503,091; 1 i n $11,684 dividends, $10,392,416; surplus 
$1,299.14 


Marchant Calculating Machine Company 
I l to stockholders of the Marchant Cal 


Che annual 
culating Machine Company of Oakland, California, for 1929 


report 


shows satisfactory progress in all departments. President 
J. H. King presents a resume of the year’s work, and 
voices the conclusion that 1930 has gotten away to a good 
Start 


The president's introductory gives an outline of the figures 
1925 $399,734.23 were the largest in the 


for 1929 Net earnings of 

companys history despite the general recession of business ir 
the fall, costs resulting from plant expansion, and the burden 
of patent litigation utstanding achievements of the year 
included the satisfactory settlement of patent disputes; placing 


the common stock of the company on a dividend basis at the 


rate of $1.60 jr. share ($10 per basis) per year, payable 
quarterly nerease of plant capacity by the addition of 30,000 
square feet of floor space; addition of a building especially 


and equipped for the patent and development divisions 
this depart- 
unit by the 


designed 
improvement of efficiency in 
administration 
presentation of several new 
incre®?sed by 21 per 


and the consequent 


ment relief of crowding in the 
doubling of floor space; models of 


automatic electric calculators; net sales 


cent over the preceding year; net profits increased 22 per cent 
over preceding vear 
Following the report of the certified public accountants giving 
the details of the figures constituting the bulk of the president’s 
annual report there is a list of 205 cities in the United States 


‘anada sales offices, and of sales offices 


ind ¢ having Marchant 
of 108 cities abroad located in 48 different countries 
Sheaffer Shows Twenty-five Per Cent Increase 
increase in net earnings for the 
1930, is the record of the W. A. 
Fort Madison, lowa, according to 


[Twenty-five per cent 


vear ending February 28, 
Sheaffer Pen Company, 
the annual statement issued by W. A. Sheaffer, president of 
the company 

Net profits after all charges and Federal taxes were de- 
ducted amounted to $1,530,714.80 against $1,209,204.88 for 
corresponding period of the previous year. Annual sales, 
statement, were by far the greatest 


As a result of this record, 


according to the same 


in the history of the company. 
earnings of the company on the outstanding common stock 
excess of $8.70 a share. 


months preceding, or 


ot the ( 


At the end of the twelve 


ompany were ll 
February 


> 


28, 1929, the surplus account of the company stood at $3,- 
387,804.99, while at the end of the twelve month period just 
to $4,269,492.24 

period covered by Sheaffer 


big recession in the stock market 


ending, it had risen 


One-third of the this latest 
statement came after the 
which occurred last fall 
— 
American Crayon Company Elects New President 
annual meeting of The American Crayon 
Sandusky, 


personnel of the 


Results of the 


Company, held during the month of January at 


Ohio, revea number of changes in the 


official staff of this organization 


importance is the election to the presi- 


Parmenter to fill the 


Ot paramount 


George E vacancy caused 


ency 

vy the death of L. L. Curtis. Mr. Parmenter has been 
iffiliated with the industry for over fifty years, for some 
time holding the position of first vice-president and Eastern 
sales manager of the company. He maintains his home in 
Branford, Conn., with business headquarters in New York 
City 

Other officers elected at the recent meeting are: Carey 


formerly second vice-president and general sales 


nanager. now first vice-president and director of sales; 


> 


] 


wr 


A. M 
former assistant secretary-treasurer and purchasing agent 


Spore, re-elected secretary-treasurer; Earl L. Curtis 


now second vice-president and purchasing agent; John ( 


Whitworth, made assistant secretary-treasurer; Leland P. 





PARMENTER 


Spore, re-elected auditor and office manager; Lynn B. Cur- 
tis, re-elected factory manager. 

Directors include the above named, as well as Carl (¢ 
Curtis of Pasadena, Calif, and T. B. Taylor of Sandusky, 
Ohio. 

President Parmenter has indicated that the policies of the 
company will be continued along the same lines that have 
been followed in the past, and that the outlook of the organ 
ization at the present time is very encouraging. 

saliiaiagsis 

Boston Wire Stitcher Co. Buys Smart Interests 

Office Appliances is informed that the Boston Wire Stitch 
er Company has purchased the interest of Charles N. Smart 
brother in the Bostitch fastener and other products 
which are manufactured by the The 
will be conducted under the name of the Bostitch Sales Com- 
The company is located at 261 Franklin 





and 
company. business 
pany as heretofore. 
street, Boston. 
—— 
LaCrosse Office Supply House Moves 
The Williams Office Supply Company announces its im- 
pending removal from its present quarters, 119 North Third 
street, La Crosse, Wis., to 524 Main street, that city 
The removal, they believe, will be in many ways advan- 
tageous to their growing business. 
socicianictillliamestibes 
The Heyers Enjoy the Near East and Europe 
Mr. and Mrs. T. A. Heyer returned to Chicago in March 
after a two-month tour The president of The 
Heyer Duplicator Company had a vacation coming, and a 
They joined a Cook Tours 


abroad. 


sea trip decided 
party, sailing east on the SS. “Adriatic” 
the “Majestic.” The tour covered several of the 
ranean countries, and proved delightful in many ways. The 


was upon. 


and returning on 
Mediter- 


countries visited included France, Italy, Greece, Turkey and 
The important cities visited during the tour included 
The 
French capital was a stopover on the overland journey t 
the English Channel. 

The tour had many educational and recreational aspects, 


Egypt 
Rome, Florence, Naples, Istambul, Cairo and Paris. 


and inspired thanks that the general standard of living in 
the United States is superior to that of the peoples abroad. 


aE ES 
W. H. Foster Returns to U. S. this Month 

W. H. Foster, chairman of the board, The General Fire- 

Company, is expected to return to the United 

He has been on a 


proonng 
States about the middle of this month. 
cruise of the Mediterranean the past few months. 


Truth is a newspaper that everybody subscribes for and 


nobody reads.—Quality (Clarke & Courts) 
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Flag Raising at New Art Steel Plant 


As Alexander Burger, president of The Art Steel Com 


pany, Inc., New York, N. Y., assisted by Irving M. Levy, 
slowly unfurled “Old Glory” to the March breeze, the 
joyous shouts of his loyal family of workers and friends 
proclaimed the realization of their fondest anticipations 

their own factory building Thus Saturday, March 22, be 








= 
NEW FACTORY OF ART STEEL COMPANY AT ONE 
HUNDRED AND FORTY-FIFTH STREET AND COLLEGE 
AVENUE, NEW YORK, N. Y 

came a gala day to Art Steel people \t appropriate times 
retreshments were served, appropriate times meaning when 
eve ne ippeare l to be hungry 

Che spac s new Art Steel factory at One Hundred and 
Forty, nit ind ¢ ollege avenue, New York City, leaves 


nothing to be desired as a manufacturing establishment 


On the first floor are the conveniently arranged executive 
office And as one investigates the premises from floor to 
floor he finds that every conceivable effort has been made 
to promote efhciency, speed and accuracy in the production 


of merchandise [he location is exceptional, and through 


out the plant the minimum of artificial light will be required 


factory, The Art Steel Company, In 


are 1n 


ind plans are now being perfected, to extend thei: 


present activities to ine lude the manutacture of practically 
i I lete | ( f steel of e equipment 
Office Apy es extends to Mr. Burger and his ass: 
es sincere congratulations, with the best ot good wishes 
t the ture success and prosperity of all concerned 


2 
Master Whitlock Makes His Bow 


Mr. and Mrs. H. P. Whitlock welcomed their second 
d—a bovy—to their family circle a few weeks ago. Mr 
WI! s a star salesman with the Chicago branch of 
M Safe Compa 
—_>—"'’_——- 
Excuse Us, Please! 
An Erroneous Statement 
il ssue rt Othee \pplhiatr es re 15 
( entitle I E quipme Firn | ‘ 
: t ta le vas stated that the Spee | ce 
( H t e South Texas agent Phe 
N ( Regis ( ny ind that ra ire 
t ‘ Rea i Galvest 
Office A s is t d that this statem« 
t \ \. Ry 515 Caroline street, H ston 
r, , sales ave the Nat l 
Re st ( t cit un ts ¢ S He 
e at 2217 Me Ani¢ 
x 
| (cc. 3. lroy, 875 Pr t 
| lex s t t ‘ sales gent 
Nat ( egiste ( it Beaum nt 


OFFICE APPLIANCES 


In Houston, Mr. Ryan recently moved into a new and 


beautiful building to insure better service to the merchants 
business men in the Houston area The new office is 
outfitted 
Houston 


the 


and 


beautifully and is said to be indeed a credit to 


In its appointments it is a place of 


banks 


the city of 


real service to retail stores, offices, and other 
businesses of the community. 


> 


A Correction and an Addition 
On page 213 of Office Appliances for March, a notice was 
published of the organization of the stationery store of Gen- 
Wis. 
The General Office Supply 
rhe are C.. P. 


eral Office Supply Company of Appleton, 


The name of the company is 


Company of Appleton, Inc incorporators 


Swanson, L. G. Wood, C. R. Kaster and William F. Haefs. 
Note the correction in Mr. Haef’s initials 

Mr. Swanson, formerly with the Remington Rand Busi 
ness Service, Inc., at Green Bay, Wis., is president and 


manager of the new company and is now located at Apple- 


ton The company will deal in Royal Typewriters, Victor 


adding machines, ofhce supplies and furniture 


an ———— 
Price of Merz Typewriter Misquoted 


On page 152 of the February issue of Office Appliances, 


in an article entitled “Germany as an Exporter and Im 
porter of Office Machines,” written by Edward A. Dow, 
American Consul in Charge, Frankfort-on-the-Main, Ger 


many, the price of the Merz typewriters was quoted as 
238 marks Merz-Werke, Eschborner Landstrasse 42-54, 
Frankfort-on-the-Main, Roedelheim, Germany, manufac- 


turers of the Merz typewriter, called our attention to the 


error in the price, which should have read, 


We are glad 


268 reichsmarks 


to have this opportunity to correct the error 


- ht — 


A Slip of the Pen 


In the announcement of the meeting of the seventh dis- 
trict in the March issue it was stated that the meeting would 
be held at the St. Paul hotel, Milwaukee, Wis 
wonder the St. Paul hotel is 
Che should have that the 

Minn., 


at the St. Paul hotel, St 
meet in 


Che sixth 


Many will 
Milwaukee. 
will be held 
on June 9 and 10. 


Milwauke e. 


where located in 


item read meeting 
Paul, 
will 


- =< 


district 


Correction in Meeting Date of Sixth District 


Che sixth regional district of the National Stationers’ Asso- 


ciation will meet at Milwaukee, Wis., June 4 and 5, under 
the direction of Howard L. Watkins, regional governor, 
assisted by the Northwest Travelers’ Association and lieu- 
tenants from various cities in the district 


The forenoon of the first day will be set aside for the 


exclusive use of the retailers present at the meeting. 


-—— 
An Error in Managers 
At item appeared in Ofhce Appliances February, stat 
that L. H. O’Brvan had been made manager of the 
Louisville, Ky., office otf the Royal Typewriter Company, 
Inc [his statement is erroneous. Mr. O'Bryan was man- 
( f the Evansville, Ind., office of the Royal Company 
several years yut resigned his s and came to 
I sville as a city salesman for the Underwood [ype- 
vriter Company about January | 
ry inager of the Louisville, Ky., office of the Royal 
is J. T. Wellman, who has been selli typewriters in 
sville since 1904, and has been wit! Royal about 
venty veare 
Mr. Wellman is one of the three men in the Royal Type 
er Company’s service who have eighty-six consecutive 
~ ecord in the « I inv’s Macl ¢ A-Day Club 
Office Appliances regrets the error the original item 
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Report of German Pen Merger Erroneous 


An item regarding an alleged merger of a leading German 
fountain pen manufacturer and a well-known German steel 
pen manufacturer, which appeared in our February issue 
was, we are informed, erroneous in more than one respect. 
The fountain pen Simplo Fullfeder Gesell- 
schaft, Voss, Lausen & Dziambor, Hamburg—was errone- 
ously referred to as “Simplo Fullfeder Salterfabrik.” Fur- 
alleged Fullfeder 
Gesellschaft, Voss, Lausen & Heintze & 
Blanckertz of Berlin, is not a merger, we are told by Simplo 
Fillfeder Gesellschaft, Voss, Lausen & Dziambor, but simply 
a tacit agreement between Mr. Dziambor and Dr. Blanckertz 
n the application of advertising prin- 


manufacturer 


thermore, the merger between Simplo 


Dziambor and 


to prevent disputes 
ciples, and to avoid too close a similarity in the get-up of 
the goods of the two firms. 


> 


Harber Takes Back Duplicator Agency 
i - 


Duplicator Company 


Harber has been appointed agent for the Beck 
at Fort Wayne, Ind., and surrounding 
counties. 
~<———_ 
A Business Deal in Quincy 

The Jost & Kiefer Printing Company of Quincy, IIL, has 
sold its office supply department to the Office Outfitters, 
Inc. The sale became effective on February 1. 

It is stated that the name of Office Outfitters, Inc., will 
be changed to Delabar-Kiefer Company. Mr. Delabar has 
been manager of this department for a number of years 
and will continue in that capacity for the new organization. 

Henceforth the Jost & Kiefer Printing Company will de- 
vote its attention exclusively to printing and binding 


ee 


Alma Furniture Company Changes Name 


On March 18 the Alma Furniture Company, a partner- 
ship, of High Point, N. C., became the Alma Desk Com- 
chartered under the state 


pany, a corporation laws of the 


named. There is no change of ownership, and the manage- 
ment and policies of the company will remain as heretofore 
rhe 


manufactures office furniture exclusively. 


he company has grown rapidly. It now 
M. C. Hayworth 


Parker, vice-president, and D. R. Parker, 


business of t 


is president; E. A 
secretary and treasurer 

>--- 
Publicity Campaign for Wood Furniture 


Wood 
New 
Lumber Manufacturers’ 
The Wood Office 
manufacturers of wooden desks, and its campaign of pub- 


Office Furniture Association, 420 Lexington 
York, N. Y., has affiliated with the National 
Association in trade extension work. 


rhe 
avenue, 
Association is 


Furniture composed of 


licity will aim to offset the advertising for metal and other 


materials used in furniture construction The campaign for 


desks 


Magazines 


wood will begin in May and June in four selected 


- 


Carter Becomes Secretary of The H. C. Cook Co. 


Raymond B. Carter has been elected secretary of the 
H. C. Cook Company of Ansonia, Conn., taking the position 
made vacant by the death of Frank H. Bradbury, reported 


in another column. 
Mr. Carter is the eldest son of Chapel S. Carter, president 
Cook Company, and | 


as been 
several years 


and treasurer of The H. C 
connected with the production department for 


For the past year he has been in charge of the activities 


of that department. 
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Two Underwood and G. O. E. C. Executives in New 
Positions 

A. E. Tongue, former manager of the publicity division 

of the General Office 

appointed manager of the publicity division of the Under- 

wood Typewriter Company and the General Office Equip- 

M. Simmons, for a number of 


Equipment Corporation, has been 


ment Corporation. W. D. 
years advertising manager of the Underwood Typewriter 
Company, has been appointed manager of the school sales 
division in charge of all school sales for the Underwood 
Typewriter Company and the General Office Equipment 
Corporation. Mr. Simmons will also act as associate man- 
ager of the Publicity division. 

Mr. Simmons’ early career was in connection with com- 
mercial education. The ability, acumen and sound sense 
he displayed in this field brought him to the attention of 





TONGUE 


W. D. M. SIMMONS A. E. 


the Underwood Typewriter Company, and in January, 1914, 
he joined the staff of that company as manager of the edu- 
cational department. afterwood he took 
work of the school sales department, and later on that of 
the credential department. With all this he still had time 
to carry on the work of the Underwood advertising depart- 
ment, which he took over late in 1921. Mr. Simmons has 
the unusual faculty of doing well the work ordinarily per- 
formed by three men and finding time to prepare capital 
articles and addresses on the side. He exemplifies the re- 
mark of Henry Ward Beecher to the effect that the busy 
man always has time for something more. The new ar- 
rangement will enable him to concentrate his energies upon 
the school department. His work in the 
speed with accuracy in typing has brought him in contact 
with hundreds of young people participating in state and 


Soon over the 


promotion of 


international contests, and his qualities of head and heart 


have won him their devoted affection. 


Mr. Tongue, prior to May 15, 1923, was connected with 
the advertising department of the Hyatt Roller Bearing 
Company. On that joined the publicity division 
of the Elliott-Fisher Company. In the Spring of 1925 he 
was made manager of that division, with headquarters in 
New York City. In 1918 he joined the artillery officers’ 
training camp at Camp Zachary Taylor and was about to 
receive his commission when the armistice was signed. On 
leaving the service he returned to his former position with 
His advancement to his present 
is a de- 


date he 


the Hyatt organization. 
duties with the Underwood and the G. O. E. C. 
served recognition of conscientious application plus experi- 


ence and native ability. 





Eighth District Meeting Scores Some High Marks 


The Eight District Regional Meeting ot the National 
Stationers Association held at the Robidoux hotel St. 
losep Mi March 13 and 14 vas the best in attendance 
ind t st the district is id About twice as many 
Vere pres¢ s it il rey is meeting Dealers were 
there trom Missouri, Kansas and Nebraska Che attendance 

is about evenly divided between dealers and repres¢ ta 
tives « manutacturers 

Associati mcers attended ncluded (overnor 
(;eorge Hausam, who presided; Arthur Walker, president 

the National Stationers’ Association: Ed. L. Little, first 
vice-president; Charles Garvin, general manager, and Frank 
Koch, governor of District No. 7 


\ message f welcome was extended by Richard Duncat 


tv counselor Governor Hausam then introduced Presi 


Walker 


condition ot 


who commented upon the sound and profitabl 
He out 


overcome 


ene 


throughout the country 


National 


industry 
the 


the 


lined the purpose oft Association to 


some of the retardant tendencies, and to improve the situ 
itn t the stationer generally Mr. Walker told of cor 
litions in all the regional districts. In closing he said that 
f there is anv one thing that will bring the stationery busi 
ess a more satisfactory share of prosperity than it now 
joys, it is education Previously he referred to activities 
ilready inaugurated by the association to provide informa 


tion alone various lines essential to the stationery business. 


Garvin spoke of association activities 
belief that 


accomplishments of the National Associatio1 


General Manager 


He stated his stationers already are benefiting 


definite 


from 
ind that they will feel the benefit from others soon. Ina 
discussion which followed. Mr. Garvin suggested that a 
Kansas stationers’ association be formed { committee 
headed by A. S. Matthews of Hall Lithographing Company 
Topeka, was appointed to investigate the matter 

Bill” Smith of Chicago, representative of A. W. Faber 
ead a facetious paper on how to kill a meeting 

\. S. Matthews spoke on the subject “How Dealers Can 


mselves and How Dealers Can Help Each Other 


Help The 


points brought out in his talk are 


Some t the important 

iltivate your competitor as you would a customer; tran 
sales pe e thoroughly; watch your letters and be just 
is irt i vith them as you are in your conversation 
wit good stomer or prospect; have an intelligent 
elep e operator who can at once put customers in toucl 
vit the rig ersot e liberal in adjustment vo the tull 





Meetings--Conventions--Dinners 



































distance in service to the various customers of the store. 


Mr. Little 
National 


Run the 


who was next on the program, had the subject, 
Association or Any 
He 


purpose 


the Stationers’ Other 


“Can 


Association Dealer’s Business?” answered no, 


and then remarked that the association's is to help 


in fundamental principles and not to act as a governing 


body It is a meeting-ground to discuss problems which 
need group treatment Not all problems will be settled 
but as a clearing house for good ideas it will continue to 


benefit the industry. 


Che first day’s program was completed by Paul Buck 
walter ot the National Blank Book Company, who, by 
means of his own carefully prepared charts, gave a very 


clear analysis of the Harvard Research Report he figures 


on the chart produced some interesting discussion, after 
which Mr. Buckwalter said that increased profit must come 
from trimmed expenses to be brought about by stock 


control, expense control, market analysis, cost records, more 
efficient training of salesmen, and better sales management 


At the Mr. Hausam 


showed acting 


followed session, 


which 


to 


the banquet 


ability double in brass by as song 


his 


leader and later giving two excellent numbers on the violin 


He 
who delighted the audience 


1e thanks of 


daughter. 
Mr 
association to the city 
the local 
the travelers’ 


was accompanied by his fourteen-year-old 


with two piano numbers. 


Hausam extended tl the 


the Chamber of Commerce, stationers’ 


to 


othcials 


to the national officers, club, 


committee 


ind in particular to Pete McLaughlin, representative of the 


F. S. Webster Company, for their part in making the meet- 


ing such a big success. “Bill” Smith as toastmaster called 


upon Art Walker, Ed. Little, Charlie Garvin, Frank Koch 
of Des Moines, “Jack” Grey of McMillan Book Company, 
ind George McIninch of Combe Printing Company, St 
loseph, former mayor of the city, all of whom made brief 
remarks 

Friday morning Mr. Garvin read an able paper prepared 
»y A. Schooley of Schooley Stationery Company, Kansas 
City Mr. Schooley emphasized in particular the impor- 
tance of co-operation among the stationers in every city 
and the necessity of training salesmen to know lines thor- 
oughly so as to be able to compete successfully with 
specialty men. He attended the convention, but was obliged 


to retur! Thursday « 
Mr. Little appeared on the 
hitting for W. J. Kennedy of St 


home after 


to Kansas City vening 


program a second time, pinch 


Louis, who was obliged 


to remain at having purchased 


transportation to 








. 


NOTABLES THB EIGHTH REGIONAL DISTRICT 


Arthur J. Walker, president; Ed. C. Little, first vice—president 
Koc} Rrothers Des Moines la governor of the seventh district 
ny and = pre lent f th Midwest Travelers club 


Tr 


Midwest 





CON VENTION 


Left to right Charles Garvin, general manager, 

George Hausam, governor of the eighth district; Frank Koch, 

Harold Hoffman, secretary-treasurer of the Smead Manufac- 

ind Walt Stempel, Wilson-—Jones Compan) secretary of the 
ers clul 





— VO eee 
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AS THE CAMERA CAUGHT THEM AT THE ANNUAL CONVENTION OF THE EIGHTH RBGIONAL DISTRICT OF 
THE NATIONAL STATIONERS’ ASSOCIATION, ST. JOSEPH, MO., MARCH 13 AND 14.—Top row, left to right: 1. C. B 
Grey, McMillan Book Co.; Claude M. Conger, vice—president, 


Mathes, general manager, the Conklin Pen Mfg. Co 2. Jack 
Wilson—Jones Co The St. Louis de'egation ,\. J. Bartens, 
>. Barnard Stationery Co.; William Schmiederer, Buxton & 


col Nebr » George F. Malcolm, general manager, F. S 
vention adjourned, showing many of those who attended 


anager of the National Stationers Association, holding a 


Chamber of Commerce 7. Harold Hoffman, Smead Mfg. Co 


Shallcross Printing & Stationery Co.; F. J. Merrill, George 


‘ Skinner Printing & Stationery Co., and Harley J. Wantz, 
Skinner & Kennedy Stationery Co i. Charles L. Mitchell, Crane & Co., Topeka; Bob Latsch, Latsch Brothers, Inc., Lin 
5 Webster Co Center: A group picture taken after the con- 


the center of the front row are Charles Garvin, general 


! brief case; George Hausam, governor of the Eighth Regional! 
District, and Arthur J. Walker, president of the National Association Bottom row: 6. Mrs. Annette Furbeck, St. Joseph 


L. C. Goodhand, Oxford Filing Supply Co.; W. B. (Bill) 


Smith, A. W. Faber S. Members of the local committee on arrangement—Carl Eberhardt, Mannschreck’s Book Store, 
vice-chairman, who assumed leadership on account of illness of the chairman, Harry Grahem; Frank M. McIninch, Combe 
Printing Co Paul Hanne, Nelson—Hanne Printing Co.; Walter H. Durham, Schroeder's Book Store. 9%. Lionel Colomb, Weis 
Mfg. Co.; George H. Geiger, Geo. H. Geiger & Co., Leavenworth, Kansas; W. S. Plant, The Globe—-Wernicke Co 10. Pete 


McLaughlin, F 


St. Josepl In answering the question “Is it necessary 
for a manufacturer to sell in a territory where there are 
competent dealers,’ Mr. Little answered in the negative. 
According to his observation manufacturers with a definite 
dealer policy who occasionally sell direct in some territories 
do so from expediency Such action he believed to be 
unwise and generally unprofitable. 

The next speaker was George F. Malcolm, general man- 
ger of the F. S. Webster Company, whose subject was 
similar to that covered by Mr. Little He advanced the 
thought that the manufacturer will not sell direct in the 
dealer's territory if the stationer gives the manufacturer 
reasonable co-operation. He felt that a dealer should select 
one line of a given commodity and concentrate on it. He 
also stressed the necessity of the manufacturer assisting 
in the training of the dealer’s salesmen along specialty lines 
to enable them to compete satisfactorily with those who sell 


d rect 


Ss 


Webster Co 


“The Future of Your Loose Leaf Department” was dis- 
cussed by Claude M. Conger, vice-president of Wilson-Jones 
Company in charge of the Irving-Pitt division. For one 
requirement, Mr. Conger said, every loose leaf salesman 
should know accounting. He should have enough technical 
knowledge to talk intelligently with those who must use 
the loose leaf forms and systems, be able to analyze the 
customer’s requirements and make recommendations. He 
suggested that any dealer would do well to have some 
connection with a firm or firms of public accountants. One 
could help the other and valuable leads would result. He 
also recommended that the head of the loose leaf depart- 
ment be developed from within the organization whenever 
possible. 

An unusually able talk was given by “Bill” Hoge of The 
General Fireproofing Company, on “The Opportunity for 
Business and Profit in the Office Equipment Field.” In 

(Turn to page 155) 
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Ninth District Stationers Hold Profitable 
Convention 


By B. C. Reber 


years ago, when W Neill Stewart of Dallas 


Ninth 


Houston 


A number of 
was governor of the District, and started his series 
of meetings in Dallas, and San Antonio, it was the 
privilege of this Antonio 


At that time there were only a few retail station- 


correspondent to cover the San 


meeting 


those local men. Charley 


Mitchell, then national president 


ers present, and most of were 
was present with an inspir- 


other good speakers, including 
stood in Mr 


Though the 


ing address, and there were 


the regional governor himself, who later 
Mitchell's 
numbers were 

On March 
Ninth 


It was inspiring to 


shoes as president of association 


small, the spirit was great. 
20 and 21, this same correspondent covered the 


these same stationers 


More than 200 station- 


Regional District meeting of 


note the « hange 


ers and manufacturers’ representatives were registered. 


the Tex-Okla 
The organiza- 


There new organization Travelers’ 


Club 


Was a 
and there were many more stationers 
tion had grown, just as the spirit behind it had grown; and 
all was a purpose and sincerity that will never be 
downed. It was that Arthur 
Walker, Charles Garvin and Ed Little unanimously declared 


that “the Ninth District has set an example that has been 


behind it 


significant such men as 


standard for the other districts And that statement is not 
ambiguous. 

The sixth annual meeting of the Ninth Regional District 
of the National Stationers’ Association, was opened by Gov- 
ernor Leslie B. Waco. Mr 
brief address in which he traced the growth of the district, 
warm praise to W. Neill Stewart, L. B. Clegg and 
parts they had played in making 


Hon. C. M. 


Antonio, who gave the address of 


Gardner of Gardner made a 


giving 
E. Clifton Wilson for the 
this district a success. He then introduced the 
Chambers, mayor of San 
welcome, tendering a key to the city to Governor Gardner 


talk 


a pen and pencil set trom the stationers 


at the close of his Mayor Chambers was presented 
with 
L. B. Clegg, 


behalf of the 


president of The Clegg Company, made the 


response on Stationers 
On motion made by Wm. Clegg of The Clegg Company, 


seconded by O. H. Eisenlohr, it was voted to send a tele 
‘lit Wilson expressing regret at his illness and con- 


Gardner 


gram to ( 


absence from the convention Governor 


Neill 


message 


sequent 


appointed Stewart and Tom Connelly to draft and 


, 
send the 
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In introducing Charles Garvin, general manager of the 


National Association, Gov. Gardner quoted a short para- 
graph outlining what the Association has done, as follows 
“It has provided a national security for stationers, a 


security based on the thought that a great national organiza- 
tion is at the call of each individual merchant to help him 


in his problems, to present a united front to encroaching 


competition and to provide the opportunity tor men to get 
together and work out their problems.” 


Mr. Garvin, whose topic was “What the National Asso 
ciation Is Doing for You,” declared that, “I believe my sub 
ject should have been, ‘What Are You Doing for Your- 
self?’” “Distribution,” Mr. Garvin stated, in part, “is what 
everyone is thinking about. We have plenty of factories, 
and their methods for manufacturing are such as to amaze 
the business men who come from Europe and see them. It 
now comes down to the necessity for a unified policy of 
distribution. 

“The present day is a day of competition among indus- 
tries. Each industry must bind itself together to protect 
its interests, and any disorganization in any industry means 
a lack of preparedness in competing with other industries. 

* We are endeavoring to put the best thoughts before 
the retailers * * * there can be no unless every 
element prospers * * * an army must be marching against 
the same objective if it is to win * * * there was a man in 
Oklahoma and the stationery business had been good to 
him. He did not mind sitting in from nine o'clock in the 
morning until 12 o'clock at night to study problems so all 
could progress * * * a retail stationer has been named on 
the committee appointed by President Hoover. 

“Your progress is determined by your own capabilities to 
take advantage of your opportunities,” Mr. Garvin went on 
“Your national association is in a fine financial condition 
Che industry has the tools with which all other business 
must operate. We hold the progress of every line of busi 
ness in our hand through the forms and business systems 
which we sell. The only thing that stands between us and 
success, or greater success, is our own imagined limitations 
We must carry on, and in doing so, we must exert every 
effort toward making this America’s greatest industry.” 

Mr. Garvin’s address was roundly applauded and received 


success 


many complimentary comments 
Claude M. 
Co., followed 


Wilson-Jones 
Your Loose 


Conger, vice-president of the 


Mr. Garvin on “The Future of 


Leaf Department.” 


“Any manufacturer who has committed himself and put 
several years and many thousands of dollars in any sta- 
tionery line is vitally interested in the stationery trade as 
a group and as individuals,” Mr. Conger began. “To have 
a successful leaf department several qualities are 
necessary to its development. 

“The more a man knows about accounting, the better he 
will be in a loose leaf department. I earnestly urge that you 
look over your group of employes and find one or two of your 
men who naturally have some ability for selling loose leaf sup- 
plies Take them and train them, keep them in one depart- 


loose 
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ment, and in time they will become experts in their work 

‘‘Business is not interested in the binders you sell, but in the 
forms; they are the tools which will accomplish certain results 
that are greatly desired It is largely a question of selling 
forms for doing a certain amount of work 

“I recommend that each store should have a quiet place 
where public accountants can bring clients and work out their 
problems, using your forms 

“To sell locse leaf supplies you must know the methods of 


retail merchandising, stock control, inventory, etc A well 
known statistical firm noted for its conservativeness, has 
made the statement that the best days of the loose leaf indus 
try are before it The surface has not been scratched Good 


merchandising will make your loose leaf department your big 
gest item, and give you your best business.” 


Discussion followed Mr. Conger’s address in which a 
number of the stationers participated 

Gov. Gardner called upon E. L. Little, first vice-president 
of the N. S. A., for a few remarks on “anything” and Mr 
Little responded in fine style. The theme of Mr. Little’s 


remarks was on improving store clerks, pointing out that 
“we have all, to a greater or less extent, overlooked the 
store clerk” and should give this problem serious considera 
tion. He related how, at a meeting of the Fifth District, a 
vear ago, a series of addresses were made, all especially 
prepared for the retail salesmen, and the wonderful results 
attained 

rhe nominating committee was appointed as follows: 
R. W. Moreland, Clarke & Courts, Galveston, chairman; 
Henry Dorsey, The Dorsey Company, Dallas; W. C. North 
ern, Stafford-Lowden Company, Fort Worth; and, P. T 
Pearce, The Cargill Company, Houston 
Jess Beck of Oklahoma City was called upon by Gov. 
Gardner to “talk about a minute-and-a-half” and expressed 
the appreciation of the Oklahoma stationers on being a 
part of the Ninth Regional District 

Thursday’s Session 

[The meeting Thursday afternoon was opened by Gov 
Gardner, who praised the work of the Tex-Okla Travelers 
Club, and called on Horace T. Hamilton, president of that 
body, to relate “What the Salesmen and Travelers’ Club 


are doing for the Dealers.” Mr. Hamilton reviewed what 


the traveling men had done during the past year to promote 
good will among the stationers, and urged greater co-opera- 
tion among travelers and stationers in meeting existing 
problems of mutual interest 
Arthur Walker of Minneapolis, president of the N. S. A., 
ollowed Mr. Hamilton with a fine address on “Proposed 
Activities of the National Association and Some of the 
Things We Have Started this Year.””. Mr. Walker's remarks 
covered much the same ground that he covered in his talks 
at St. Joseph and at other recent regional meetings. 

W. H. Greenleaf of the Carter’s Ink Company gave a talk 


ol Salesmanship 
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“There is too much said about salesmanship, and not 
enough done about it,” said he. “You hear a lot from 
people who do not know a lot about it. It reminds me of 
the two elderly Irishwomen who had been to church one 
Sunday morning. As they walked home, one said to the 
other, ‘Wasn’t that a fine sermon Father O’Brien preached 
on matrimony this morning?” To which the other replied, 
It was, indeed. It was a beautiful sermon, and he preached 
it well. I only wish I knew as little about it as he does.’” 

Chere is an excellent opportunity in our industry today 
for better selling, Mr. Greenleaf declared. It is a good 
thing to know what it costs you to do business, but unless 
you have clerks on your floor who know how to sell, there 
won't be any business. 

The round table discussion, mentioned in the program, 
Was upon two subjects: “Should the manufacturer continue 
to sell a dealer whom he knows to be a consistent price 
cutter?” and “Does the stationery industry need a confer- 
ence with the Federal Trade Commission?” 

Following this discussion the meeting adjourned. 


Friday Morning’s Session 

\fter Gov. Gardner had called the meeting to order, 
Charles Garvin offered a resolution thanking the Tex-Okla 
lravelers for the fine entertainment they had arranged. 
rhe resolution was adopted by an unanimous vote. 

Phil Webster responded to the “Good Morning” with a 
series of interesting anecdotes which helped to liven things 
up. 

“The Retailers’ Division of the National Association and 
its Suggested Activities,” which was to have been discussed 
by E. Clif. Wilson of Houston, was explained by President 
Arthur J. Walker in Mr. Wilson’s absence. Mr. Walker 
explamed the plan for a retailers’ division in the N. S. A. 
to be operated exclusively by retailers for the study of 
financing, research and selling. The plan is known to all 
stationers by this time. 

George C. Brainard, president of the General Fireproofing 
Co., of Youngstown, Ohio, gave a fine address on “The Busi- 
ness Outlook for the Coming Year.” 

Mr. Brainard, in his remarks, pointed out that through all 
the reports from various parts of the country, runs a thread 
‘f optimism which forms the backbone of American busi 
ness. The speaker declared himself to be optimistic. Rea- 
sonably good business is in the offing and those who are 
awake and alert to opportunities and possibilities will suc- 
ceed. The future is in our own hands, provided we give it 
thought, energy and time. The office equipment industry 
has just completed a year of remarkable growth, owing to 
good conditions in this country and a tendency to improve 
and modernize in many fereign countries. In no wise can 
we see that the demand for office equipment has materially 
lessened 


(Turn to page 156) 
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Office Equipment Manufacturers Institute Meets 


The Office Equipment Manufacturers’ Institute were the 


Hotel Roosevelt for their regular 


March 20 and 21 Che 


members displayed in 


meeting 11 
sessions were 
ell attendes [he interest of the 


e matters under discussion indicated a keen understanding 


f the problems the industry presents today 

hursda rning, the 20th, disposed of the pressing 
utine order suusiness of the Institute A discussion ot 
Che Institute Membership in the Chamber of Commercs 

he United States,” led by Clement Ehret, followed 

And in concluding the morning sessions, W. C. Dunlap and 
Ml A. Seelev led a discussion o1 Methods of Securing Co 
peratior f Salesmen in Making Direct Mail Advertising 
Ee ftective 

At the ‘ held in the hotel, W Donald, mar 
‘ ge direct f American Management Association, pre 
sented a nteresting talk in which he told ot “The Busi 
ess Qutlool r This Industry 


troduced his remarks with a briet synopsis 
' 


yUSINESS ycles leading up to the statement that the 

resent recession in business actually started in May of 
, ' , 

ist veal ind w ¢ were more or iess suddenly made i¢ 


Nove mibe I 


now 


juainted with the tact during last 


TT eback than we are experiencing 


e expected He reminded us that it 1s in the 


dull periods that the full power of the brains of industry ts 


concentrated ‘rogress and it is usually in such a time 
that the greatest benefits to business are derived 
\s ‘ usiness equipment industry, Mr. Donald 
elieves that this particular period that we are now ex 
eriencing offers unusual opportunities, tor business met 
general! more receptive to every economy that can be 
idopted. Business, Mr. Donald finds, shows a definite trend 
ird a tensive study of office output and upon this 
view! int § industry ts the growth of this field de 
vendent While, in the past, we have made exhaustive 
research of production osts and accounting, business today 
s new competitio ind increasing marketing costs 
g it to an intensive study of marketing cost accounting 
Mr Donal forecasts that there will be a definite and 
tear trend toward better business mnditions that will be 


elt in Ma ind in the early fall The year he thinks will 
re yt pen-mindedness vit ntensive ipplie ation to the 
sa nane 
the Tl iv afternoon sessio1 Che Foreign Market 


Tendencies in Its Sales 


Othce Equipment and Modern 


i Ad S Pe es commanded the attention of a 

large and interested grou Fric T. King, chiet of the 

Sp alit ) oO of the | » Department of ¢ nerce 
\ ( ind M. S. Evylar directed the discussio 





OFFICE IPMENT MAN! 

FACTURERS INSTITUTE 

CLOSES CONVENTION WITH 

A BANQUET IN THE HOTEL 

ROOSEVELT, NEW YORK 

CITy THURSDAY EVENING 
\IARCH 





Morse made a fine speech in 


evening Mi 


dinner im. the 


which he pointed out some opportunities the industry is 


neglecting. He said that the office equipment business has 


outgrown its short that we have neglected and are 


large opportunities 


pants; 


neglecting some We are teaching many 
& ; 


vocational arts in the public schools, including the domestic 
] 


irts and woodworking, metal working, etc., even including 


electricity and automobile repairing. Our educational system 


should take as much pains in giving the youth proficiency 
t ~ 


in machine accounting as it does in teaching the three R’s 


plus some commercial law, business English or even pen 
accounting There are only fifty-one public high schools 
n the United States which offer any sort of a course in 


ine calculation and in these fifttv-one high schools only 


3,226 pupils are enrolled 


Commissioner John Cooper of the Department of Educa 
tion, Washington, D. (¢ 


f commercial educatior 


, deplores the fact that the courses 


do not as a rule include instructio1 


calculating and bookkeeping machine operation. There 


s even a scarcity of teachers for such courses. He advised 


that those who are responsible for local programs of com 


mercial education find out what ofhce equipment should be 


taught in the different types of schools, train teachers t 


effectively teach the operation of the equipment, adjust 


ling programs in day and evening schools to meet local 


needs, etc Many of the largest and most famous univers 


} 1 


ties omit from their technical courses any course specifically 


. . ] ] + : 
devoted to machine accountancy, calculating, recording 


It follows that graduates go out with their 


of theories and almost no practice. They, there 


re, have to start at the bottom like anyone else 


The speaker recommended the vitalizing of the activities 


th Institute so as to make it a potential force along 


various lines, one of which is the promotion of commercial 


ind vocational courses throughout the schools 
The young man who takes the vocational course should 
be equipped to do the job when he comes out of school 


| nder the 
the Department of Commerce, the government did several 


influence of Mr. Hoover, when he was head of 


important things in the interest of efficiency in the office 
machine business, standardizing many forms and operations 


The |i 


n forms and practices 


stitute could help advance all lines of standardization 


This the government views aS a! 


let 


effective detense measure 


Che speaker advised that the Institute become more close 


ly associated with the certified public accountants and give 


them the proper appreciation of the economy of the right 
sort of office machines Thus the manufacturers would add 


ibout eight thousand volunteer salesmen to their staffs. 


In conclusion, the speaker suggested that a committee be 
ippointed to give serious thought to cooperating with the 
government and the school systems of the United States 
to put office machine courses in educational institutions. 

Following the dinner the members of the Institute re- 


erained by Fred 
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On Friday morning, G. R. Whitetord and E. E. Snodgrass 
resumed the Institute's work with a discussion on canvass 
e W. M. Cooper and W. D. M. Simmons offered some 
aluable ideas on Types of Sales Promotion That Can Be 
Used to Advantage Other Than Publication and Direct 
Mail The subject of Compensation of Branch Managers 
ind Salesmet: was directed by T J Sheridan and H. A 
Noble 


t Institute ad 


, 
work laid out, the 


May & and 9. 


Having completed 


journed to mee igain in loronto, Ont 
>—— 


Kansas City Office Appliance Managers’ Association 


Looking back over the first quarter, the Kansas City 
Office Appliance Managers’ Association may feel justly 
proud of their work In January they elected the following 
new officers for the vear ot 1930: President, O. W. Slay 


Checkwriter Corporation; vice-president, 


yack of the F & E 
Fred Gould, L. ¢ [ypewriters, Inc., sec 


Dick Company. A. B. 
and 


Smith & Corona 
retary-treasurer, S. Shields of A. B 
Wever of the Elliott Addressing Machine 
R. G. McInnes of Thomas A 
directors With 


forward to a successtul year, 


Company 
elected 
look 


interesting meet 


Edison, Inec., were 


these men in charge, the club may 


with many 
ings. 

\n enthusiastic group may be found every Monday noon 
at the Kansas City Athletic Club, where the association has 
been holding their luncheons, and quite a number of guests 
have been with the club recently. Among them were Joe 
Best and M. B. Sands of the Dictaphone Sales Corporation; 
Frank Maines of the 
A. D. Redfern of the 
Mr. Olsen of the Triner Scale Company; E. B 
the A. B. Dick Company and J. B. Wickard of the General 
Office men had 
something of interest for the 
an invitation to meet with the Kansas City Ofhce Appliance 
in Kansas City. 


Slliott Addressing Machine Company; 
Kee Lox Manufacturing Company; 
Terry of 
Each of these 


Equipment Corporation. 


members and all are extended 


Managers’ Association when they are again 


includes other members of the traveling 


this field 


This invitation 


brotherhood in 


During the past month the following members of the 


S. Shields 


association have demonstrated their products 


of A. B. Dick Company, Mimeographs; M. A. Timmig, 
Monroe calculators; T. W. Atkin, Kee Lox Manufacturing 


MESSAGE WRITTEN 
ON UNDERWOOD 
GIANT TYPEWRIT 
ER FROM THE AT 
LANTIC CITY RO 
TARY CLUB TO THE 
CHICAGO ROTARY 
ON THE OCCASION 
OF THE CHICAGO 
CLUB'S TWENTY 
IF TH ANNIVER 
ARY TUESDAY, 
RUARY 25 1930, 
AT THE 
MONTHLY 
EON OF 
TER 





REGULAR 
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THE LAT- 

CLUB 
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Company, carbon papers and inked ribbons; Marvin Perrin, 
More chairs. 


x * * 


Iriner scales and Do 


Ed. Vincent of the International Business Machines Cor- 
The members 
luck in his 


poration has been transferred to Chicago. 


of the association wish Ed. the best of new 
work and feel sure that he will make a complete success 
of it 

x * * 


Fred Gould of L. C. Smith & Corona Typewriters, Inc., 


has been made district manager for that company. 
i a 

Lou Wenzel slipped away on the fellows and was married 
recently. The members of the K. C. O. A. Managers’ 
Association thank him for the cigars and are looking for 
ward to that big Sunday dinner that they feel sure Lou will 
invite them to.—T. W. A 

a 
Chicago Rotarians Receive Big “Telegram” 

At a meeting of the Chicago Rotary Club the latter part 
of February in the hotel, the Rotary Club of 
Atlantic City, N. J., congratulations to the 
Chicago club on the occasion of the twenty-fifth anniversary 


Sherman 
extended its 
of its organization. The congratulations took the form of 


a giant “telegram,” which was shipped by express. It was 
produced on the Underwood Giant typewriter, and was so 
big that it was suspended from a balcony above the speak- 
ers’ table, from whence its typewritten words could be read 
Following is the message: 


J., Feb. 22, 1930 


by everyone in the big hall. 
Atlantic City, N. 

Floyd L President, 

Chicago Rotary Club. Chicago, III. 

The Atlantic City Rotary Club wishes to extend its con- 
gratulations to the Chicago Rotary Club on this, its twenty- 
fifth birthday. May your club continue as an outstanding 
example of the principles for which our organization was 


sateman, 


founded. 
L. H. HARVEY, President, 
Atlantic City Rotary Club 
Readers of Office Appliances will recall the Giant Under- 
wood typewriter exhibited on the Boardwalk at Atlantic 


City. It cost about $100,000, and weighs 28,000 pounds. 


Each letter is several inches high, and the frame is twenty 
one feet wide, with height and depth in proportion 
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CONVENTION OF EDIPHONE 
rERRITORY., HELD IN SAN 


SALES 


Ediphone Pacific Coast Sales Conference 


At San Francisco, March 5th, was held the Ediphone 
spring sales conterence for the Pacific coast region. Nelson 
( Durand, vice-president of Thomas A. Edison, Incorp« 
rated, preside 

The picture shows a group of sixteen men at the sales 
dinner which followed the business sessions. The combined 
record of these men shows the interesting total of 170 vears 
of Edison service 

Mr. Durand visited all of the principal Pacific Coast Edi 
phone ofhces and a number of those in the western part ot 
the country before returning to the Edison Laboratories 


about April | 


an 
Stationers Guild Holds Interesting Meeting 

[The annual meeting of the Stationers Guild was held on 
February 24 in Philadelphia 
and took place at the Bellevue-Stratford hotel 


elaborate program of profes 


Chis was the third convention 


At the banquet there was an 


[The serious work of the c 


of welcome by William Henry Brooks, 


vention included an address 


president of Willian 


F. Murphy's Sons Company, Philadelphia. Some remarks 
on Guild's Development and Progress were made by A. 
Pomerantz, president of A. Pomerantz & Company One 
Hundred Twenty-Five Years in the Stationery Industry 


ubject assigned to Theo. A. Steinmueller, president 
Reaction of the Sales Force to Guild 


Milo Schuitema, president, 


of Lucas Bros., Inc 
Merchar lise was discussed by 
: Grand Rapids, Mich., 


Tisch-Hine Company, who spoke for 


the North; Clarence . Smith, 


& Compan) 

ribution, the Problem of the East, was covered by William 

E. Ward, president, John Ward & Son, New York, speak 
for Kennedy, president of the 


ing for the East, and William ] 


president, Clarence R. Smith 


Louisville, Ky., spoke for the South. Dis 


William J. Kennedy Company, St. Louis, speaking for the 
West 

The final address of the day was entitled Forward! by 
A. W. ums, general manager of the Guild 

1 Tuesday there was a continuation of the review o 
the Gull erchandise line followed by presentation and 
discussion of each line by manufacturers’ representatives. 
[The manufacturers continued this discussion in the after 


noon, at the end of which the meeting adjourned sine die 


Review the line of goods under the Guild was made by 


Mr. Pomerantz. Many changes were recommended and 
new items were inspected and discussed. The lines sub- 
mitted were approved and these included blotting paper, 


clip boards, index trays, thin colored lead pencils, etc., etc 
The problems of successful advertising were discussed and 
plans were formulated for a progressive campaign during 





2S IN THE PACIFIC COAST 
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the vear Advertising leaflets and show cards are to be 
prepared and window displays will be featured at regular 
intervals. Every Guild stationer in Philadelphia decorated 


his window with Guild merchandise 


store of A. Pomerantz & Company 


produced with the 


\ pilgrimage to the 


] ] 


evidenced what a striking effect can be 


gravy and white goods, 


together with the aid of Guild show 

cards 
Some exceptionally fine addresses were given, including 

Hundred 


Industry, wherein he 


Mr. Steinmueller’s address, One Twenty-Five 


Years in the Stationery reviewed not 


only the last one hundred twenty-five years, but went back 


to beginnings and discovered a number of things which 


are not commonly known about the inception of the station- 
ery business. It appears that some time ago Mr. Stein- 
mueller obtained from several sources material that helps 
much further 


to take the romance of stationery 


than one hundred twenty-five years 


back very 
The modern station- 
ery business, it appears, is one of the oldest commercial ac- 
tivities in existence. It started when people began to write. 
Modern stationery business began with the revival of learn- 
ing in the fourteenth and fifteenth centuries and was greatly 
inventor of printing, in 1438. 


stimulated by Gutenberg, the 


Passing down through the years, the speaker touched upon 


business, the organiza- 


the development of the stationery 


tion of the Guild in England and the vast authority that it 
wields He then 


United States and traced its growth and development, point- 


discussed the stationery business in the 
ing out that this development has been due to the vision and 
enterprise of stationers, and that the success of the Guild 
is due to the long vision of its founders. 

by the way, have been in business over one 
hundred twenty-five William F 
Murphy Sons Company has passed its century mark. These 


Lucas Bros., 
vears, and the firm of 


points were brought out by Mr. Steinmueller in his re- 
marks. 
Che speech of A. W 


getic. He expressed the satisfaction h« 


attended the 


Williams was compact and ener- 
felt over the strong 
growth which has Guild movement Guild, 
he said, is rendering a service to the industry that has been 


needed for many years. He complimented the National Sta- 


tioners Association for the good work it has done and paid 
a particular compliment to Mr. Gibbs and Mr. Stevens of 
Chicago, whose work on the old recommended price list 
was influential in establishing the high standing of the Na- 
He touched upon the work of the Har- 
the advantages 
This is a day of 
specialization and Guild is specializing. In traveling over 
the country, it is evident that Guild stationers see that 
Guild merchandise is placed together in a prominent spot 


tional Association 


vard Bureau and then described some of 


which Guild has brought to the trade 
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in their stores. Usually the clerks like to sell it and are 
familiar with it 
After a few further remarks, Mr. Williams emphasized 
the point that Guildsmen are all one big family, willing to 
help each other 
en 


Tex-Okla Travelers Meet 

rhe third annual meeting of the Travelers’ Club, and the 
first to be held since Oklahoma became a part of the Ninth 
District of the National Stationers’ Association, making the 
travelers association the Tex-Okla Travelers’ Club, was 
held in the Oriental room of the Gunter hotel, San Antonio, 
Texas, on the afternoon of March 19, with President Hor 
ace T. Hamilton of Dallas, representing The Reyburn Man 
ufacturing Company, presiding 

The meeting was called to order by President Hamilton, 
and a parody on “Happy Days,” reflecting the belief in 
good business for the year, was sung 

The report of the secretary, Tom. S. Conneely of Dallas, 
representing The General Fireproofing Company, was read 
This was followed by the report of the treasurer, L. H 
McDaniel, also of Dallas, representing the Wilson-Jones 
Company Mr. McDaniel’s report showed the finances of 
the club to be in excellent condition. 

Secretary Conneely reported that the club now has a 
membership of 157, as compared with 138 at the Fort Worth 
meeting last year Mr. Conneely also praised the trade 
publications for their excellent cooperation and urged the 
members to send in more news items for use in these peri 
odicals 

A telegram was read from Clif Wilson of Houston ex- 
pressing regret at being unable to attend on account of 
illness. A reply was sent on the suggestion of Mr. Hamil- 
ton 

Harry Frater, representing Wilson-Jones Company, re 
ported that hotels generally were willing to accord every 
possible concession to salesmen who bring their wives. 

Edward L. Little, first vice-president of the N.S. A., was 
called upon by President Hamilton for a few remarks, at 
the same time thanking Mr. Little for his fine cooperation, 
and mentioning that Mr. Little was registration No. 1 at 
the present conventio1 

At the request of President Hamilton, Phil. M. Webster 
of San Antonio, honorary life president, appointed the 
nominating committee, as follows: Eldridge Allen, Dallas, 
Globe-Wernicke Company, chairman; Dick Lanham, Dallas, 
Binney & Smith Company; Jack Grey, McMillan Book 
Company; O. D. Mann, manufacturers’ agent, Houston, and 
I. G. Rush, Dallas, Sanford Manufacturing Company 

New members reported were W. J. Tynan, W. J. Car 
roll, E. J. Moran and Robert Reid 

The nominating committee reported as follows Presi 
dent, Horace T. Hamilton, to be re-elected; first vice presi 


dent, George Cunningham; second vice president, Tom Con- 
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neely; secretary, L. H. McDaniel, and treasurer, Wm. Elli- 
ott. W. C. Northern was nominated associate secretary. 

Phil Webster moved that the report of the nominating 
committee be adopted, and that the officers nominated be 
elected by acclammation. The motion was seconded by 
F. M. Von Ritter, and unanimously carried. 

Credit should be given President Hamilton and his mem- 
bers in the fine work they have accomplished. They have 
not only built up a fine organization among themselves, 
but they have served as missionaries in building up the 
retailers in the Ninth district, and in bettering the industry 
as a whole. Under the commanding leadership of President 
Hamilton, the club should continue the good work it has 
started this last year.—B. C. R. 


——_<@> _ 


N. Y. Typewriter and Adding Machine Men Meet 

The regular monthly meeting of the New York Type- 
writer and Adding Machine Dealers Association was held 
at the Hotel Claridge, Monday, March 10, and proved to be 
a very lively session. 

To the credit of the organization and several of the 
leaders it was reported that eleven new members had joined 
within the last month. The total is now some seventy odd 

The organization is tackling problems in a studious and 
intelligent manner that is gaining ground slowly. A num- 
ber of communications were read calling attention to cer- 
tain trade practices that are not strictly ethical. 

The .members came to an agreement on the subject 
of free trials on rebuilt machines and were in accord in the 
belief that a one-day free trial for any factory rebuilt 
machine is sufficient. 

Discussions on the practice of guaranteeing factory rebuilt 
typewriters revealed many interesting side-lights. A motion 
was proposed and rejected to eliminate the guarantee on 
factory rebuilt typewriters selling for under $65 to six 
months and a year for those selling for over $65. 

A practical suggestion was made that the organization 
adopt a trademark and seal and the members were asked 
to give their opinion of a design submitted by a member. 

This Association is taking on a big job and the member- 
ship is to be congratulated on their enterprise and energy 
in attempting to arrive at mutual understandings. 

— — ~F - 
Pacific Northwest Meeting Date Decided 


The annual convention of the Pacific Northwest Station- 
ers’ Association will meet June 25, 26 and 27 at the Van- 
couver hotel, Vancouver, B. C. Secretary Heppner states 
that one of the best programs that has ever been arranged 
for a convention is being formulated and that the largest 
attendance is expected that has ever been present at any of 
the Pacific Northwest meetings. 

Vancouver is easily accessible by automobile from all of 
the cities belonging to the Pacific Northwest Association. 











ANNUAL BANQUET OF THE METROPOLITAN SALES FORCE OF THE ROYAL TYPEWRITER COMPANY, GIVEN RE- 
CENTLY BY CAPTAIN LAVAT ON THE ROOF OF THE HOTEL CHALFONTE, NEW YORK, N. Y. 








S6h 
Annual Convention I. B. S. A. in May 
e annual meeting of the Illinois Booksellers’ & Sta 
ers’ Association will convene in Springheld May 6 and 
t the Abraham Lincoln hotel. [The morning of the 
t day will be devoted to registration and to the first 


ess meeting of the convention [The noon luncheon 

e give y the courtes ot the local high school and 
feteria, sponsored by the high-school During the tim 
upart for the luncheon and other matters, there will be 


Springfield covering 


tomb, and the 


o Lincoln, his home, his park sys 


session W 
[The 
carried out in cabare 
fun After 


in the exhibit hall to inspect 


the hotel for the atternoo1 ere 


eral fine business addresses will be delivered dinner 


6th will be 


tvle wit entertainment and for everybody 


ner the convention will meet 


e exhibition of the different manufacturers. At this time 
the business and professional men of Springfield, pur 
1S gents, bookkeeping classes, etc., will be present 
at the vitation of the Association to see new things 
ng equipment, ledgers, office supplies, et« 
Che second day will open with the regular meeting 1 
e morni The noon luncheon will be in conjunctio1 
vith the Mid-day Luncheon Club of Springfield who will 
e as speaker Carl Sandberg, who will give his very 
nteresting talk on Lincol: [The afternoon session will be 
igain devoted to the remarks of the lecturer, and the final 


wind-up of details, election of officers, etc Che final 


banquet will be held on the evening of the second day with 


Favors and gifts for the ladies 


1 most interesting program 
vill be provided This event will be followed by the formal 
lance and entertainment Any additional particulars will 
é ted in the May issue 
en 
Philadelphia Stationers Meet 
Che administration of President Connell is notable for 


e increased attendance of members at the stated meetings 


At the March meeting, held March 13 at the Bellevue 
Stratford Hotel, 31 persons sat down to a turkey dinner 
which was followed by the business meeting at 7:30 After 
the usual routine, correspondence with congressmen was 
read urging the passage of the Capper-Kelly Bill, the treas 
urer reported an increased balance in the treasury and the 
Allied Trades Committee presented plans for the April 
meeting It is proposed to hold a 6 o'clock dinner so that 
ealers and their sales people can visit the factory of the 

S. Pencil Company to observe the making of lead 
encils It is planned in May to pay a similar visit to the 


chairman 


Walter I. Crap 


the proceedings 


Pen ( ompany 


e Educational Committee, took overt 


ked the Allied Trades Committee for its cooperation 
at a work the Association, and introduced 
c Kelly of the William H. Hoskins Company as 
‘ the United States Government had called in 
tat business efhiciency, and who would present 

‘ 1 per of the evening 
MM Kelly said that exactly the same course should be 
ued in the office as is followed when a tactory lays 
t a routing of processes in the art of production where 
‘ terial enters at e end of the plant and comes out 
t e othe is finished product In office work, beginning 
‘ the coming mail, a route should be mapped out frot 
e desk where it is opened, until the copy is filed after ship 
é nade Reports of the various steps as each 1s cot 
é s necessary, with an examination of the details of 
t of each department in turn Thus, every cond 
ide apparent, resulting in economy of time, space 
efi ivoiding repetition and gaining efhciency by this 
\ rate reports will s vy where the work is unfinished 
wile will s w what departments are rampet 
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or needlessly spread out. Let a map be made indicating 


filing cabinets, chairs, stenographer’s chair 


to be 


where desks, 


wardrobe, etc., are placed. In moving from one office 


to another especially, a floor plan drawn to scale compar 
ible to that of the old othce will facilitat the placing of 
equipment 

“The private ofhce idea seems t ve passing; the bigge 
concerns place the executive wher can see the entire 
department If partitions are necessary, they should be 


removable so that a department may be 
work 


Most employees do 
room TO 


idjustable and 


expanded or contracted better 
of their chief All 
} 


if under the eye ow plenty of 


uisle space and for revolving chairs, filing cabinets, etc 


The physical condition of the office with regard to heat, 


light ventilation, etc., has an Important influence on the 
umount and character of work turned out 

[he speaker then gave some information about lghting 
tests, which proved that natural light is best. In a dark 
room, with dark trimmings, furniture, etc., direct light is 


t 


The semi-direct is becoming mot 
the desk, and 


and spread over the entire office 


desirable e popular, giving 


a soft light on vet is thrown on the ceiling 


The heating and ventila 


As far 


eliminated. 


as possible noise 


tion are for the expert to take up 


and confusion should be 
With regard to equipment the speaker said that the flat 
desk is increasing in popularity, particularly since the 
advent of practical filing devices. He then discussed single 
and double desks, typewriter desks, et The book-keeper’s 
desk has given way to the flat top, and the card ledger and 
desks mntal and vertical 


filing cabinets, fireproof safes, etc 


top 


efficiency He then spoke of horiz 


It was suggested that the June meeting be an outing, and 


President Connell appointed Messrs. Casey, Walsh, Paist, 
Nelson Bushnell, and William H. Brooks, Jr., as a com 
mittee to take the sentiment of the Association 

Ed. Eisenstein was called on to discuss the benefits to 


Eisenstein 


Mr. 


said in the last five years he had changed his opinion about 


be derived from Association membership 


Association work, and is now enthusiastically for it. The 
causes of his reversal of opinion included the following 
things which the Association means to him onfidence, 
pride, stability, profits and friendship He then discussed 
each subject in turn 

Russell A. Ogden suggested that besides visiting manu 
facturing plants it would be helpful for dealers to visit 
each other's stores The President thanked him for this 
suggestion and directed him to forward it to the Educa 
tional Committee. On motion, the meeting adjourned to 
iccept the invitation of the Purchasing Agents’ Associa 
tion who were holding a merchandise exhibit in the same 


iotel.—C. H 
> 
New York Stationers Hold Regular Meeting 
March 24 at the Drug and 
commenced 


The regular monthly meeting 


tol ot Ne W 
Chemical Club, 85 John 
Che principal speaker of 


ounsel, 


York was held o1 
street. Che dinner 


he evening was N. Austi! 


Was 
it 6:°SU t 
Hanau 


element in tl 


Sales ( who spoke on the most important 


1e development of a successful retail advertising 


effort Mr. Hanau’s address was listened to with clos« 
attention and at his conclusion he was given the hearty 
thanks of the Associatiot 


i 
Stationers’ Night at the Square Club 
April 24, we are 


On Thursday evening, informed that 


bie doings will take place at the Level Club, New York 
City, where the Stationers’ Square Club of Greater New 
York. No. 576. will hold its Stationers Night George A 


Nitschke. Chairman of the Program Committee, requests 
he fullest possible cooperation tron el ers f the Club 
t} itting 1 t} best poss ble progran 


an hers in pu re c 
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. INCORPORATED 
x 
g Principal Office and Factory, PARK RIDGE, N. J., U.S. A. 
“ 
: Manufacture the Most Complete Line of Superior 
at 
ie e 
nked Ribbons & Carbon Paper 
id 
al “M & M” Typewriter Ribbons have been the Standard of Relia- 
bility for Forty Years—unsurpassed for all legal and commer- 
id cial work. 
me “M & M” and “MITVOL” Typewriter Carbon Papers are both 
ad of the same Superior Grade. They are made by our original 
Duplex Process, insuring unusual durability, density of color and 
= wonderful sharp, clear, lasting copies. Supplied in black, blue, 
purple, green, yellow or red, as desired. 
u 
he “M & M” Typewriter Carbon Paper, standard 7-lb. weight, is 
1g adapted for making 1 to 6 good copies at one writing. 
ie “MITVOL” Typewriter Carbon Paper, light 4%-lb. weight, is 
- adapted for making 1 to 15 good copies at one writing. 
u- WRITE for illustrated catalog and complete information regard- 
sit ing our “EUREKA,” “SILK SPUN,” “TAGGER” and “PLENTY 
is COPY” brands. 
“a 
1 “We meet Every Condition: We Fill Every Requirement” 
la 
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Kansas Book Dealers Hold Successful Convention by May 1, a second 20 per cent will | ided 


| i ( aéz pe ce will ¢ idded to the dues, 
Kansas Book Dealers’ Association held their fou nd if not paid by June 1, the member will be dropped 
ual meeting at the Hotel Kansan, Topeka, Fel Second-hand school books was the next problem. About 
18 The atte nee of dealers, manufacturers 50 per cent of the members were in favor of the dealers 
lesalers was the reest ‘ storv of the ass taking care of this business, and some members were in 
Over sixty +. % le displays in the fine con favor of advertising and paying cash for old school books 
, arnished 1 the hotel The roof garde: John Crow of Topeka and Charles L. Mitchell were quite 
‘ entire te af « tel building. and this roon inxious to have the meeting go on record as allowing 40 
vith displavs rows of tables placed around per cent of the new price for old books, and making a resale 
ice of 60 per cent. Mr. Porter of Salina, and many other 
dealers, did not like this plan, but thought each book a 
separate problem which should be handled according to 
S naition 
e balance « the after on was take: p in round table 
ilk in regard to the state of Kansas having two lists of 
hooks. One list, known as the adopted list, is returnable 
the dealers, and the other list, known as the approved 
ist, is not returnable except at a discount of 10 per cent 
The contract for the copyrighted line of school tablets 
d note books, which amounted to $110,000 last vear, was 
given to the Lee Mercantile Company of Kansas City, Mo., 
I the coming vear 
[The contract for the high school not »*k cover was 
given to the Irving-Pitt Company division of the Wilson 
Tones Company, on the same terms as a year ago. This 
PHIL M. ANDERSON, Pres- ntract will amount to about $40,000 and the Irving-Pitt 
eee - : Se oe Company has taken it for the last four years 
ele secutive tern The manufacturers were generous to members of th 
issociation, and at the adjournment of the meeting at noon 
‘ S the meetings being eld i the first dav, each member was provided with a carry-all 
Mat n ers brought their wives r al bag and loaded with an assortment of stationery, pencils 
rom the hrms the guest list was tully as ink and other items. At the opening of the convention each 
the dealer list member was presented with an official Conklin pencil and 
insas Associat S g a better response every an Irving-Pitt note book At the opening of the afternoon 
the wholesalers me of whom have never missed session, special awards were given members who reported 
of the conventions on time. Six handsome gifts were presented 
eting was called to order at 9:00 a. m. Monday Che banquet was held in the roof garden Monday eve 
resident. PI AY Anders ot Newt residing ning, February 17, and after the dinner oastmaster Ander 
é Miss M C. Stromberg, acting secretary son introduced Miss Betty Graham, a clever dancer, wh 
ve | the Dennison Manufacturing gave two numbers This number was by courtesy of 
1 charge t registration and John Crow Charles L. Mitchell and John Crow of Topeka. Next came 
vas the idge engraver. the badges be 1 musical diversion number by the Media Chanters, cour 
rv the peka Chamber of Commerce tesy of Hall Brothers, greeting cards, Kansas City, Mo 
trodu the members and wholesalers Che Chanters sang some clever songs with local hits. Miss 
g got down t siness with an opening talk by Helen Dittemore, a talented violinist of Kansas City, next 
t k > a iw he ever mut il nsurance rave four enjoyable num be rs Tr} e t¢ stivities closed with 
t troduced H. L. Covert of Abilene, who went a talk by Beryl Johnson, a Topeka attorney, on the Drama 
regard to t subject of the Law, followed by a dozen decisions in regard to 
Ni s of G Cit ide an inspiring tall entanglements a book dealer might face in the law. During 
n ¢ t of the school book and sut the banquet several clever souvenirs were passed out, among 
O Charles L. Mitchell, Mr. Nor vhich were small bottles of “Snow-White” ink, presented 
ere I te the K. B. D. A. |] le rW Joh st f Rochester 
rris is ¢ vith a ready wit, a1 e was Second Day 
Will R Ss the K. B. D. A.’ r} first ber on the program was the talk on the 
sess ( the as vw “O-P Art e by the president of the compa 
] Che 2 t secretar s Y t f.arie Opie of Sa lusk This new t consists cra\y 
il 1 ‘ Tl tte¢ { 1 nN I line 1 cras! hangers 
es, vit ( t idited and O. K.’d the report I. E. Henry of the International Mortgage Trust Com- 
t itter | ig vas the $300,000 bond ar pany give a talk and O. K.’d the treasurer’s report showing 
t Kansas |] k Dealers’ Association carries wer $4,000 in the association bond account Chis report 
ate Kans t handling of school texts pleased the members, and R. S. Markwell of Hays, moved 
ment Chis ingement which has beet seconded by Charles McCrum of Coffeyville, that the meet 
er twel s s been influential 1 ld ng express entire satisfaction with the bond arrangement 
iti toge is the Saving to one! ember as 1! Ww carried on 
< K Cit Kas.. was fifty dollars The next speaker was George Allen, state superintendent 
of instruction. Mr. Allen explained to the meeting that the 
me ers n wr their inning. and after State Text Book Commission had recently passed a reso 
Harry Tibbs Kansas City made a move, which lution placing map books, history books and tablets on the 
ed by Mr. Detrick of Caldwell, that members free list. They also stated that the K. B. D. A. spelling 
d for non-] ent of dues March 1, to be rein blank could be used as well as the one published by the 
the payme t of a ”) pe 


10t paid state. but that each countv superintendent should decide 
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CARBON PAPE PAPERS 
RIBBONS 


“The Line that can’t be matched” 





A line which has both quality and individ- 
uality, variety enough for every requirement 
and manufactured with the greatest care. 


Manifold Supplies Company 
188 Third Avenue 
BROOKLYN, istationi2) N. Y., U. S. A. 
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POLAR 


makes a wide assortment of 


Practical Office Articles 


in addition to an extensive line 
of the finer executive items. 








Commercial Tray Non Shine Chair Pad 








Oak, Walnut, Quality 
Mahogany A 

or 

B 





4 
Colors 


Pocket Index Card Cases 
1 or 2 compartments 





Coin Tills and Note Trays 





white maple 












Typewriter Shock 
Absorbers 


Combination 
Paper Weight 
& Memo 





Desk Drawer 
Stationery Rack 












Made 
in two 
sizes, 


Commercial 
Stationery Rack 


Mahogany 


Valuable Paper 
Wallets 





Oak, Walnut 
and Mahogany 


Desk Work 
Distrib- 





Two 






utor 
No. drades. 
32 leather 














or fabrikoid 
6 or 10 pockets 





Leather, Fabrikoid 











Send for our Catalogue 


Polar Manufacturing Co. 


Philadelphia, Pennsylvania 
lf it?s a Polar Product—Quality is assured 
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which one for the sake of uniformity. Mr. Allen also stated 
that there would be no change this year in the bookkeeping, 
physical geography or first year algebra, but that the bal- 
ance of the high school books would likely be changed. 

At the adjournment for the noon meal the dealers were 
given another bag of clever souvenirs consisting of books 
and stationery items from manufacturer and publisher 
friends. Mr. Endacott of Manhattan and Mr. Cooper of 
Columbus, tied as being the father of the most boys and 
each was presented with a toy to take home to the youngest 
member of the family. W. P. Talbot of Parsons was pre- 
sented with a beautiful “Tickle-Toes” doll for being the 
father of the most girls. 

rhe afternoon session was opened by O. T. Bracken, 
western manager of the Dennison Company, who gave a 
talk on the new Dennison products, and Mr. Erren, who 
gave a clever and illustrated window display talk. The 
Dennison Manufacturing Company presented each member 
with a copy of their window decorating book, “Putting 
the Win in Windows.” One point Mr. Erren brought out 
in his talk was that in putting paper in the window the 
decorator must always fold the edge to be tacked to top 
or bottom toward the decorator and always to put the pastel 
shades in the center and the darker colors on the outside, 
and that darker colors do not stretch as much as lighter 
shades, due to the coloring. He also stated that you should 
always stretch the paper used in a window, otherwise it 
will stretch and sag if it gets damp. 

Election of Officers 

On motion of Harry Tibbs, seconded by Mason McCarty, 
the old officers were re-elected. This is the eleventh time 
Phil M. Anderson, the president, and Frank G. Orr, the 
secretary-treasurer, have been elected, and the third time for 
Charles States, the vice-president, of Dodge City. Miss 
Mary C. Stromberg of Newton is the acting secretary- 
treasurer. 

There was no opposition to Topeka as the next meeting 
place, which will make the seventh meeting in succession 
for Topeka. 

Mr. Moore of the Pyrene Fire Extinguisher Company 
made a comprehensive talk on the use and sale of fire ex- 
tinguishers. Hundreds have been sold in the last year by 
Kansas dealers. 

The Hausam Penmanship Corporation of Emporia was 
represented at the convention by Mr. and Mrs. Arthur 
Kreuzer, who brought to the convention announcement of 
the complete new lines to be put on the market by the 
Hausam Company the coming year. This firm is a new 
Kansas institution and will handle everything connected 
with penmanship from the pencil used in the primary up to 
high grade high school penmanship supplies. It is expected 
that the Kansas Book Dealers’ Association and the Hausam 
Company will work together closely. 

The Beck-Nor Income Tax Record Books were repre- 
sented by Paul Darby, who outlined the extensive additions 
which have been made to the Beck-Nor line, published in 
Salina, Kas., and extensively sold throughout the United 
States 

The Sengbusch Self-Closing Inkstand Company of Mil- 
waukee, Wis., was represented by W. H. Silliman and 
S. M. Woodruff, who presented the different models made 
by this popular firm. 

Miss Lorraine E. Wooster, publisher of school books from 
Chicago, was a visitor at all meetings. 

W. E. North of Moran, made a pleasing talk in a humor- 
ous vein on the future of the book dealer, and predicted 
many things as possible happenings to the members present. 

The meeting closed with one hour of group buying on 
over a hundred different stationery items proposed by Pres- 
ident Anderson. The response was much larger than ex- 
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A “ClemcoGlide” Typewriter Desk with panel removed showing simplicity 
of mechanism and ample knee room for operator. 
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{iss Patented Feb. 3rd Also Foreign 
iry- and Nov. 10th, 1925 Countries 
TWO-FOLD PERFECTION 
si0n 
The first requirement of any machine is that it be mechanically fit for its job. Then, and only then, 
any can you be assured of profitable return on your investment. 
ex- 
- by A mechanically faultless mechanism which has proven that its use yields the greatest returns in the 
form of better stenographic work is the “‘ClemcoGlide” Typewriter Desk. Supported by many pat- 
was ented features such as: The ‘““CLEMCO” Tie Rail which keeps the pedestals in alignment; the rigid, 
chor vibrationless typewriter platform which eliminates the possibility of dangerous eye strain, and no harm- 
t of ful “dropping or slamming”’ of the lid—the ‘“‘ClemcoGlide” offers your customers a value service which 
the they readily appreciate. 
ead “ClemcoGlide” offers Two-fold Perfection—Mechanical Perfection—and that second perfection" so 
cte visible in the balance and design, quality of woods used and master cabinet workmanship for which 
fae “CLEMCO” is justly noted. 
‘cte 
isam Thus, “ClemcoGlide” offers Value Truly Beyond The Expectation Of Buyers. This value will 
reward you in greater and more profitable sales, when you carry ‘“‘ClemcoGlides” in stock. 
sd Are you offering your customers the “‘World’s Best’’? 
‘d in ; 
nited Pin this to your letterhead and mail to 
HE CLEMETSEN CO. 
Mil- 3401 Division St., Chicago, Ill. 
and ae mn pent Conginte Information on “ClemcoGlide” Type- 
made 
PD isccncssen 0695004000s0—neueeanseecadencell 
from 
is. s 00 0600008ecnenneeseseseenenkenenstianapeeeel 
imor- 
noe THE CLEMETSEN CO. 
Ss . 
g on 3401 Division Street, Chicago, Illinois 
Pres- 
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n ex- 

















“gol 


(CF L TAP SIBLE, 


“7 
Ren E Fy” 





From: BANKERS BOX CO., Inc. 
To: EVERY LIBERTY DISTRIBUTOR 


Subject: INCREASING SALES 


ANY LIBERTY Distribu- 
tors call at our offices. This 
is in fact an invitation for 


LIBERTY Distribu- 


tor who comes to Chicago to call on us. 





every 


what we shall say 


to you is exactly what is indi 


If you can do so, 
ated in 


the following paragraphs. 


First, by any test the user ares to 
use I IBER I Y I iles 


actually give the 


prove them- 
selves best They 


user better service. 


It follows that users are satished and 
that they will continue to use LIB- 
ERTY Files The very first user of 
LIBERTY Files, who began 


than 10 years ago, is still today a satis- 


more 


fied customer. 


Second, LIBERTY Files are the lead- 
ers in their held They far outsell 
competing lines. The result is larger 


prohts for every distributor 


when the right sales effort is 


Third, 
used, it is easy to open new accounts 
for LIBERTY Files. 


Distributors are showing very gratify- 


Many of our 


ing increases in their sales volumes 
from year to year Often this in- 


crease runs over 100° 


Fourth, we want to cooperate with you 


in every way possible. If you are not 
using our cooperative helps, write for 
them They will aid you very much 


in building sales 


Bankers Box Co., Inc. 
RAND McNALLY BUILDING 
CHICAGO 
ILLINOIS 








Easy to Use 


Low in Cost 




















OFFICE APPLIANCES 


pected and the future of this department appears very bright 


at the present time. 
President 

World: 
ant pays your taxes, keeps up your s« 
Mitchell of Topeka, chairn 


committee, was voted a beautiful desk pen set for his un- 


“Hello, 


iat your home mer- 


Anderson opened every meeting with 


Don’t go ’way ‘till I tell you tl 
ools and churches.” 
Charles | an of the convention 


ring labor in taking care of the displays as they arrived, 


some displays arriving two weeks before the convention. 
Phil M. Anderson, the president, was also presented with a 
handsome desk set given to the associatior by a good whole 
saler friend Mary C. Stromberg, acting secretary, also 
received a dainty ladies’ set presented by inother wholesaler 
riend 

As a grand finale a great table of gifts was offered by 


member went home 


item of value, donated by friends among the manufacturers, 


the committee, and every with a special 


publishers. 
———_~<- - —— 


Dallas Apelans Elect Officers 


wholesalers and 


The Dallas Apela Club of Dallas, Tex., has elected the 
wing officers for 1930 President, W. E. Campbell, 
Klliott Addressing Machine Company ice-president, Fox 
Holt, L. C. Smith & Corona Typewriters, Inc.; secretary 
treas George H. Randolph, | ( Smith & Corona 
Cypewriters, Inc 
Secretar Rand ) Ssavs 
A ¢ ¢ l et-together eeting ¢ eld in the near 
F | ¢ ‘ sure e wil larger ink better 


Stamp Manutfac- 
March 21 and 22 at the 


tel 1 ( hicag Che meeting Vas under he direction ot 


Bismarck 


Cottingham of 
harles W. Stein- 


Following registration at 9:00 A. M Friday morning 


March y4- the meeting was called t order in Parlors E 
nd F on the third floor The program was outlined by 
Frank Eyman, president of the Chicago Stamp Club, and an 
ldress of wel e was resented | Henry Holm of the 
Gregg school At 11:00 o'clock | \. Craig, managing 
secretary of the International Stamp Manufacturers Asso- 
ation, presel ted al addre Ss oO! Re 1 edie S tor Price Cut 
gy and LU nethn br ictices ie S was followed by a dis- 
ss problems members until noon time when the 
session adjourned for luncheon, which was served Parlor 
\ he t ra fic A 
| afternoon session devoted itself to the discussion of 
s atters luding group round table discussions 
lhe principal address of the afternoon was made by E 
st | » Lew is, trade < sell ( Detroit, who spoke on 
\lerchandising e Sta cturers’ Product. Mr 
$s gave a power! " teresting address, containing 
valuable suggestions 
\t 3:00 P. M. the group round tables discussed rubber 
1 su es: steel stamps and brass dies: seals and 
st s, and checks and badges he business session ad 
ed at 5:00 P. M. and 6:15 the banquet and entertain 
t were give | lors G H 
{ t I ge dav the shed business ot the four 
sessions W taken up and disposed of, reports of 
ttees were he rd and Ch * is selected as the 
lace of the next zone convent Che meeting then ad 
9 ed 
he entertainmel it the bat juet included plano selec- 
s bv Art Kindt: community singing, etc.: and the “Gold 
Dust [wins presented their inimitable farce entitled 


Round by Round Followed then some original numbers 
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ny ONE of the Following Uses Makes an 
Addre ssograph Profitable in Your Business 


A> 
/ THAN AN 


Ws 


SELLING 


Addresses: Envelopes, Circulars and Post Cards. Fills- 
3 i in Letters. Speeds out Announcements, Book- 
- | lets, House Organs, Catalogs, Bulletins, Price [] 


Lists. Provides systematic “Customer Control” 





























RECORD-KEEPING 

Heads up: Statements, Cost keeping records, Inventory 
records, Personnel forms, Ledger pages, etc. Com- 
pletely writes Trust statements — addresses 

Credit advices and other bank forms. Writes 

Tax rolls and Tax bills. 










ROUTING 


vy Lists: Driver's route sheets and Call lists. Imprints 

* names, addresses and data on Laundry slips, 

5 } Bundle tags, Driver's receipts, News- [] 
} paper bundle labels 










IMPRINTING 
Imprints: Booklets, Blotters, Mailer strips, 
Short messages on postals, Wrappers, 
Folders, Swatches 










SHIPPING 


Uo 











KS | Addresses: Bills of lading, Route sheets, La- 
~~ bels, Shipping envelopes, Way bills, Tags, 

* H singly or in gangs. 

=); COLLECTING 


| Fills in: Bills, Collection letters, Follow-up notices, 

| Installment collection forms, Meter-reading 

1 forms, Premium notices, Public service bills, 
Receipts, Statements 










| 

| DISBURSING 

Imprints: Dividend checks, Pay-checks, Pay- 

roll sheets, Pay-envelopes, Pay-roll receipts, 
Stock holders lists, Voucher checks. 


CJ 











SCHEDULING 


Writes: Production orders, Progress records, Schedule 

cards, Routing tickets, Requisitions, Cost forms, Piece 

\ worker's Time Tickets, Coupons, Vouchers, 

etc. Imprints Order schedule forms, Heads 
Tickets, Tags, Labels, etc 


WAY 


CJ 














MAILING 
Lists: Mailer strips. Imprints addresses on margins of 


Publications. Addresses Publication envelopes 
and wrappers. Addresses church and lodge [] 


Announcements, Notices, Bulletins, etc 













IDENTIFYING 


Embo/jses or Indents: Metal directory plates, Machine 
namegolates, Motor name plates, Employes’ 

bs ges, Shrubbery tags, Cream can tags, [] 
Metal shipping tags, Metal labels. 



















ag PLICATING AND PRINTING 


mbon duplicating or ink printing: Complete letters, 
alletins, price lists, pamphlets, folders, letter- 
heads, booklets — in one or two colors [| 


at same operation 
























MANUFACTURERS WHOLESALERS 
INSURANCE RETAILERS 
COMPANIES PUBLISHERS 
FINANCIAL HOUSES LAUNDRIES 
PUBLIC UTILITIES EVERY BUSINESS 
BANKS LARGE and SMALL 


LANNING for profits is putting your finger on spots 
where time and dollars, now being wasted, can be saved 
—by reducing expense, eliminating errors and careless 
ness, increasing efhciency, increasing sales. 
As tens of thousands of concerns have learned in the past, addi- 
tional thousands are learning every year that Addressographs 
have brought to modern business a new conception of speed, 
accuracy and economy. 


Whether your business be a small retail establishment or a huge 
corporation, your business forms can be written twenty, thirty, 
fifty times faster—things can be done on time—mistakes can be 
eliminated—expense can be reduced—sales can be increased— 
profits can be increased! 

Addressographs are speeding the flow of daily routine in thou- 
sands of concerns by imprinting names and data on business 
forms quicker, more accurately, more economically than any 
other method. Countless forms are being handled—telephone bills, 
insurance premium notices, statements, stock records, factory 
schedule forms, gas bills, shipping tags, collection forms, route 
sheets, light bills, pay sheets, payroll and dividend checks, cost 
forms, factory time tickets, sales letters, bulletins, price lists, en- 
velopes, post cards, etc., in a fraction of the time formerly re- 
quired. There is an Addressograph representative in your locality 
who will be glad to give you full information without obligation. 





Sales and service agencies in the principal cities of the world 


ADDRESSOGRAPH COMPANY 
General Offices, 901 W. VAN BUREN STREET, CHICAGO, U. S. A. 
Canadian General Offices, Addressograph Co. Ltd., !0 Front St. W., Toronto, Ontario 
European General Offices, Addressograph Ltd., London, England. 
Factories: — Chicago, Toronto, London, Berlin, 








Electric 
and automatic 
Addressographs 





perate at speeds 

from 2,000 to 12, 
impressions per hour 
Electric machines $295 
to $713 — automatic 
machines $595 to $12, 
750, f. o. b. Chicag 









y 










Class $200 
Dupligraph 
produces 500 
personalized let- 
ters per hour with 
mame and address, 
salutation, body of let- 
ter and date. Price 
$300, other duplicat- 
ing machines $57.50 to 
$2,225, f.0.b. Chicago. 


Small Addressographs 

Operate at speeds from 

$00 to 1,800 impres- 

sions per hour. Prices 

from $20 to $264.75, 
f. o. b. Chicago. 
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NEW modern typewriter, the Remington Portable, combines to 


an unusual degree utility and smart appearance. Strong... com- 
pact... light... fast...durable ... beautiful. Small wonder that its sales 
are soaring. Dealership franchises are still available in some localities. 


Write us... today. 


REMINGTON 


Portable Typewriter 


Remington Rand 


BUSINESS SERVICE 


BUFFALO. NEW YORKA 


APRIL, 1930 


by John Higgins and an act by George Schmidt and as- 
sistant. 

About sixty persons were present at this zone meeting. 
There were several recommendations, including one advis- 
ing the adoption of a standard scale for rubber stamps, 
similar to that employed by engravers and electrotypers, 
whereby a charge would be made for the area of the stamp 
as well as for the number of words put on it. 

Suggestions were also made as to getting up a cost 
system for manufacturers of stamps and stencils. 

mccuneuiiiisaaeians 
Eastern Zone Meeting of the I. S. M. A. 

At the recent zone meeting of the Eastern District, In- 
ternational Stamp Manufacturers’ Association, held several 
weeks ago, many important matters were taken up. The 
New York members of the association prepared a delightful 
surprise program of entertainment. On Friday evening 
the majority of those attending the convention were enter 
tained at a first-class cabaret and on Saturday evening a 
banquet was given at the Hotel New Yorker with enter- 
tainment after dinner 

Present at this convention were no less than one hun- 
dred ladies and gentlemen, not all of whom came from the 
East. There were four prominent stamp men from Chicago, 
and, of course, many from New York and Philadelphia 
The cities represented included New York, Chicago, To- 
ronto, Richmond, Baltimore, Boston, Philadelphia, Pitts- 
burgh, Hartford, Providence, R. I., Springfield, Mass., 
Washington, D. C., Orange, N. J., York, Penna., Hamilton, 
Ontario, Canada, Worcester, Mass., Passaic, N. J., New 
Haven, Conn., Newark, N. J., Bridgeport, Conn., and Brook- 
lyn, N. Y 

Present at the meeting were twenty ladies and eighty 
men 

——____<g————— 
Cleveland Typewriter and Adding Machine 
Dealers 

The Cleveland Typewriter and Adding Machine Dealers 
Association held their regular monthly meeting last month 
at the Olmsted hotel [here was a good attendance, and 
dinner preceded the business session. President Adler pre- 
sided. Routine business having been disposed of, the secre- 
tary read a letter from the National Association on the 
subject of concerns belonging to the national body, but who 
do not belong to the local organization and who use the 
national emblem in their advertising in selling merchan- 
dise at cut prices. There was a discussion and the secre- 
tary was instructed to take the matter up further with the 
National Association. Members reported that business was 
beginning to show an improvement and expressed them- 
selves as optimistic as to the future outlook. The subject 
of sales service and overhauling was again brought up and 
discussed at length, and the point stressed by several mem- 
bers that the surest way of increasing business is to render 
honest service at reasonabie prices —A. E. D 

en 

Noelting Heads Evansville Furniture Manufac- 

turers Association 

Clarence B. Noelting, of the Faultless Caster Company at 
Evansville, Ind., has been elected president of the Evans- 
ville Furniture Manufacturers’ Association at Evansville, 
Ind., to take the place of Walter C. Bieneman, formerly as- 
sociated with the Imperial Desk Company at Evansville, 
who resigned his position some several weeks ago to take 
a position at Grand Rapids, Mich. Noelting will serve 
during the ensuing year. He has been active in the Evans- 
ville Association for a number of years 

\t the last meeting of the Evansville Association at which 
a banquet was served, William H. Wilson, vice president 
of the American Furniture Mart Building Corporation of 
Chicago, made an address —W. B. C. 
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OFFICE AND DIRECTORS’ TABLES 





SPECIAL 
TABLES 


In our sales work the question 
often arises regarding Sam- 
son tables with an extra num- 
ber of drawers, tables with no 
drawers, linoleum tops, spe- 
cial finishes, etc. 


We are prepared to handle a 
great volume of this detail. 
Quotation, of course, can be 
furnished only when we know 
the exact nature of the job. 


For educational institutions 
there are many details re- 
quired that can not be covered 
in our regular catalog. We 
invite you to get full informa- 
tion covering such installa- 
tions, sending it to us. We 
are well equipped to handle 
such special specifications in 
a profitable manner for you— 
building the special require- 
ments in the same practical 
and satisfactory manner as we 
build stock Samson patterns. 


All Samson dealers are re- 
quested to encourage business 
of this nature. We will help 
you make your sales with 
profit. 


Mutschler Bros. Co. 


504 Madison Street Nappanee, Indiana 
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OFFICE APPLIANCES 
Chicago Typewriter Men Hold Regular Meeting 
Che March 

Association was held on Tuesday 

( Id 


Dealers’ 
March 11, in the 


meeting of the Chicago Typewriter 
evening, 
Town room of the Sherman hotel 


Immediately following the dinner, W. J. Montgomery, 


manager of the portable division of the Roval Typewriter 
Company, was introduced by President Ward and gave a 
capable talk on the matter of portable typewriter sales and 
how to make the Most Profit in this field 

He stressed some of the essential points of proper ac- 
counting methods, inventory and credit control in order 


He 


also emphasized the futility of trying to operate a successful 


to assure success and derive profit from any business. 


business on a price cutting basis He said that having 


visited dealers from coast to coast, it was his opinion that 


we have more and better dealers today than ever before. 


For much of their success the portable typewriter is respon- 
sible, the field for this machine ever enlarging and prom- 
ising in the near future to outrival that of the standard type- 
take 


Che portable 


writer. The dealer has a great future, but he must 


advantage of his present position in the field. 


machine is a dealer proposition. In the case of the porta- 


ble machine, the prospect usually goes to the dealer. The 
home is the real future market for the portable, and there- 
fore, the store of the dealer is needed. There should be 
more units of distribution, more ground-floor locations, more 
display A good dealer knows how much profit he must 
make and goes out to get it irrespective of cut prices. The 
successful dealer is selling typewriters, not price. He is 
selling service, courtesy, convenience He knows where he 
is going and how to get there. In many cases the so-called 
cutters are not as bad as they are painted. There are a 
good many instances when the customer is simply baiting 
the dealer and somebody gets credit for a poor deal. Good 
dealers are needed with stiff backbones who can lead the 
race. The smaller fellows are always ready to imitate the 


big ones. If one is tempted to cut the price, try losing a 
t » 


few sales, focussing your mind on better salesmanship. 


[here are price cutters in every line and always will be, 


but they do not prevent the wise dealers from being suc 
cessful 
In conclusion, Mr. Montgomery presented eight points 


which make for success, including better inventory control: 


ontrol; guarding 
the 


a higher quality of personnel; better credit 


of gross sales, where it is well to keep in mind law 


of diminishing returns; better accounting; better store lay- 


ords 


Don't let 


out; co-operation and better re¢ 
lead 


you astray, but lead him into your organization if you can, 


Talk with successful dealers. the cutter 


provided there is a chance to achieve his reformation 


[vpewriter manufacturers fully realize the future of the 
iortable typewriter business and are spending large sums 
of money to get the portable machine before the public 


At the conclusion of his talk, Mr. Montgomery received 
a rising vote of thanks 

[The keynote of the evening’s discussion was an adver 
tisinge program submitted by President Ward, and on mo 
tion, duly seconded, it was ordered that the association 
advertise in the Sunday Tribune, the first three advertise 
ments to be paid for by the associat 


Mr. Moores of the 


Underwood Typewriter Company, pre 


sented some convincing comments stating that in his opinion 
e of the real problems of the associat is informing its 
members of better wavs of business and selling them on the 
dea of proper business methods. He suggested the sub 
ject, How to Figure Overhead as a most pertinent topic 
for an evening's discussior 
After some further remarks, the association decided to 


representative « facturer to address 
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DEALERS JOINING ff &e 
CO-OPERATIVE CAMPAIGNS 
FIND IT SO! 

















THIS MONTH ---A 
CAMPAIGN ON THESE 























S1-SELLING DESK SPECIALTIE: : 











Better merchandising—well planned campaigns to promote the sale 
of items that business institutions NEED, and will buy—is the key 
to bigger sales and profits during 1930. How well the Weis 
Monthly Co-operative Merchandising Campaigns fit into this new 
scheme of things! Essential, over-the-counter items are featured 
in each campaign. Effective window display ideas are worked out 
at the factory, and instruction for their installation, together with 
striking display material, furnished dealers free of cost. News- 
paper mats and electrotypes, and attractive envelope enclosures 
tying in with the window display are also supplied without cost. 
Counter displays are provided. No angle that will create business 
is overlooked. Prove this to your own satisfaction by joining us in 
the current campaign. 


















These Display Cards Sent 
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Weis invites you to take part in a merchandising activity to 
Free Imprinted promote the sale of three office appliances that help to keep 
desks orderly and neat, and greatly simplify desk routine 











Enclosures ~~ i - Ss. tical 
Weis Desk Trays, Weis Redi-Racks, and Weis Ezefiles. 
Three attractive and attention-compelling display cards in 
] a quantit ( . . ; . 
Gilinine, tniaiiainiy alien duumeiiiinns Ue colors for use in the window,are shown on the opposite page, 
tn me ao . ~ fray and or in a window of your own designing, are yours for the asking. 
uzetile nese folders are attrac 7 . 
tiv n colors and may be Additional cards may also be had for use inside your store. 
had mprinted No charge what 
eve W rite is today, stating how ; ; ; . 
and how you hese cards, as the illustration above indicates, not only pic- 
printed . ° ° 
ture the products to be featured during the month, but bring 
- °@ out salient points about each appliance. Together with the 
€ window display and other merchandising helps supplied, the 
cards should create real interest in desk accessories and lead 
The Weis Manufacturing Co. to many profitable sales. 






Union Street 


Monroe, Mich. 






Write us today requesting that a set or two of the display 





cards be sent to you, together with the other helps described 






on these pages. Hundreds of Weis dealers have proved con- 









clusively that these monthly campaigns “bring home the bacon.” 
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Retailing has become highly competitive. In order to do a 
profitable business, dealers must sell worth-while merchandise 
and take advantage of every selling force that can be used 


economically to increase volume. 


Window displays should not be overlooked. They are the most 
direct contact the retail merchant has with his buying public. 
They should be designed with a view to giving maximum 


usefulness. 


The hundreds of dealers who have been participating in Weis 
Cooperative Campaigns have found Weis Window Display 
Service of invaluable assistance in creating interesting, 


effective, sales-making windows. 


This month the Window Display Department offers you the above sug- 
gestion for a forceful desk accessory window display—a display that is 
easy to install and adapted to almost any size or shape of window. 


Enlarged views of the cards used are given on the opposite page. 
Write today for a set for your window—and a set for use inside your 
store. No charge whatever. Also check up on your stock of Redi- 


Racks, Ezefiles and Desk Trays. 








Free Newspaper 
Mats 


Do you advertise in your local news- 
papers? An advertisement or two 
on Weis Desk Trays and Redi-Racks 
will tie up with your window dis- 
play and direct mail efforts—add to 
their effectiveness. We can supply 
you with mats or electrotypes for 
such use. Let us know your require- 
ments and suitable material will be 
forwarded immediately. 


Wivte 


The Weis Manufacturing Co. 


162 Union Street 


Monroe, Mich 





New York:-A. H. DENNY, Ir 
i acdway 
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Weis Redi-Racks 


Redi-Racks provide an arrangement of desk trays 
that is both economical of space and convenient. 
The outfit consists of wooden base, with heavy felt 
bottom, and a metal holding frame, firmly attached, 
for holding TWO, THREE or FOUR letter or cap 
size desk trays. The trays may be had in a finish 
to harmonize with the finish of desk. 


Redi-Rack may be used open or closed. A slight 
backward push on the top tray slants the frame so 
that the trays are readily accessible, and papers 
easily removed and inserted. 
across whose desk flows a steady stream of cor- 
respondence and papers, a Redi-Rack will facilitate 
filing and sorting and routing to various depart- 
ments. It will save working space, promote 
greater desk efficiency, and make for orderliness. 
Push Redi-Racks. Join us in this accessory cam- 
paign. They’ll make new friends for you—and 
increase your business. 


Weis Ezefiles 


The Ezefile is a special desk tray with heavy felt 
bottom into which is installed a special pressboard 
index with tabs. Each guide is cloth-hinged 
and through the hinge is a round rod, the ends of 
which are inserted in metal channels. This enables 
the guides to be raised, as shown, and provides 
for ample expansion when the index is filled with 
papers. The guides are always held in correct 
position. The outside dimensions of the trays are 
24"x93"x15}". The trays come in quartered oak, 
walnut and mahogany finishes and may be had 
equipped with A-Z or 1-31 indexes, or with fifteen 
blank metal tabbed guides. Ideal for filing special 
correspondence and papers. 


Weis Desk Trays 


These quick-selling specialties need little introduc- 
tion to a majority of dealers. For years they have 
contributed substantially to the profits of thousands 
of office equipment retailers. You'll find them in 
use in offices the world over. 


No finer desk trays are made. The three-ply non- 
warp bottoms are covered with a green felt to pro- 
tect the surface of the desk. The corners are 
dovetailed and glued. When two or more trays 


The Weis Manufacturing Co. 


For the office worker 





of cis PRODUCTS of 
UNUSUAL FEATURES 





are needed, brass finished metal posts are provided 
with which they are easily put together in stacks, 
one above the other. Furnished in quartered oak, 
walnut and mahogany finishes, letter or cap sizes, 
regular or extra deep. Make sure you have a 
supply of these demanded trays in stock—and 
feature them along with Redi-Racks and Ezefiles, 
using the sales helps previously described. 


162 Union Street Monroe, Michigan 
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THERE LS A DIFFERENCE IN CARBON PAPERS 








Like as Two Peas 


are two pieces of carbon paper—SOMETIMES ! 


(NE of the most difficult obstacles in carbon. paper 
making is to get every sheet of the same uniformity, 


quality and dependability. 


Columbia ‘‘Pinnacle” is as nearly perfect as long experience 
backed by ample resources has been able to make it! 


Dependable quality carbon paper—each sheet like the next 
means more to your particular customers than the lure 


of a lower price. 
We can prove to you that there is a difference in carbon 


papers—and we can show you, too, a most profitable plan 
to increase your business. Write for details—no obligation! 





RIBBON & CARBON MFG. CO., INC. 
Main Office and Factory Glen Cove, L. I. N. Y. 


Branches and Agencies in all Principal Cities of the United States; Also Toronto, Mexico City, London, Madrid and Milan 











THERE [IS A DIFFERENCE IN TYPEWRITER RIBBONS 
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INSTALLATION BY OHIO DESK CO., CLEVELAND 


Develop This Profitable 
IMPERIAL MARKET 


USINESS men today recognize the importance of creating a favorable 
impression by the appearance of their offices. 
Some furniture stores have sensed this profitable new market and with a little 
extra planning and sales effort have added considerable to their regular volume 
and profits. 


Imperial has a number of distinguished office groups for executives. The designs 
bed 

possess dignity and character, and enable a business man to express his own 

taste and individuality. 


The group illustrated is the Roosevelt, made in both oak and walnut. The top 
is inlaid with broad bands of finely figured Pollard oak, which lends harmonious 
color contrast to the panel surfaces and posts. 


WRITE FOR SELLING ARRANGEMENT IN YOUR CITY 


IMPERIAL FURNITURE CO. * GRAND RAPIDS, MICHIGAN 
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G aincene = ANNounces 


the opening of a new and modern showroom, executive offices and 
factory, in the very heart of New York’s thriving business center, 
37-43 West 26th Street, just off Broadway, in the center of the hotel 
district making it convenient for our friends from out-of-town. And, 
in the very midst of our host of local friends. 

Our new location and new facilities for manufacture and delivery 
mean a new type service for the dealer. 

We will be happy to have you drop in to look over the Sainberg line 
of desk pads and leather covered desk accessories. You will find in 
these items a new note in craftsmanship, expressing all that is rich, 
exquisite and attractive in leather covered desk accessories. 

When you come to New York you are cordially invited to make our 
offices your headquarters. 


Send for the Sainberg catalog “Beautifying the Office”. 


SAINBERG & COMPANY, INC. 


Manufacturer of Desk Pads and Office Accessories 


37-43 W. 26th ST. + 
° 








NEW YORK, N. Y. 
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Will Buy Outright 
Or Invest 


in established manufacturing 
business 


Business man with unusually broad and success- 
ful experience in the manufacture and sale of 
office devices and supplies through the sta- 
tionery trade, will enter into negotiations 
with manufacturers with the follow- 


ing ideas in mind: 


swe Ee 


Outright purchase of a meri- 
torious office specialty to be sold 
through stationers. 


Investment in and executive di- 
rection of established concern 
manufacturing lines for sta- 
tioners. 


Other arrangement having to 
do with successful marketing of 
office utilities and supplies 
through stationery dealers. 


Interested Only in Devices or Supplies 
of Proven Merit 


Perhaps you have 
a good article which does 
not fit in properly with other 
goods you manufacture, or 
you may have something of merit 
without the capital to push its sale 
properly. If you have an article for 
sale which is capable of increased distribu- 
tion, or will be interested in an experienced 
executive with a record of accomplishments 


who will invest in the business, send particulars to 


KT-30 
Care OFFICE APPLIANCES 
417 S. Dearborn Street 
CHICAGO 
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Northern New Jersey Stationers Banquet 

With the opening strains of “My Country ‘tis of Thee,” 
the seventh annual banquet of the Stationers Association 
of Northern New Jersey got under weig! Chen how that 
gang of 200 men “hove to” on the menu Che cocktail, 
soup, sirloin steak, salad, dessert, coffee and what-not dis 
appeared with gusto, accompanied by selections rendered 
by the Gold Room Orchestra 

And there was not one speech to dim the memory of 
the terpsichorean antics of the “Dazzling Dancing Damsels,” 
the harmony of Jimmie and Burt, the twinkling heels of 
Peter Pan, the cleverness of Trixie and Peggy, and the wit 
of Leroy and Rogers, all of whom seemed to satisfy the 
masculine ideas of a delightful evening's entertainment. 

More than a little fun was had in the award of the prizes 
donated by well-wishing manufacturers and jobbers. 

Chairman Martin Escoffier, William E. Schroeder, Leo 
Denning, and Carl A. P. Meyer of the banquet committee, 
and others who gave unstintingly of their time and labor, 
deserve credit and much praise for an evening which every 


one present thoroughly enjoyed 


seciiamahiieialiiiatiaeine 
Constructive Meet of Ribbon and Carbon Men 
The Carbon and Ribbon Dealers’ Association of Northern 
California held its monthly meeting at the Bellevue Hotel, 
San Francisco, the evening of March 13. J. Francis O’Con- 
nor, the vice-president, presided Following the dinner 
interesting addresses were given by C. E. F. Russ, San 
Francisco district manager for the Royal Typewriter Com- 
pany, Inc., and H. G. Hastings, president of the San Fran- 
cisco Typewriter Dealers’ Association. Both spoke on sus- 
taining the interest of members in a trade organization. 
Mr. Russ recently had a clever demonstration given for the 
Carbon and Ribbon Dealers’ Association of the Royal 
“Inter-Fold” machine, and this demonstration was still 
strong in the minds of his hearers, as it was part of the edu- 
cational program which marks their activities this year. 
Mr. Hastings urged the need for every individual mem- 
ber taking a personal interest in the work of his trade 
organization and being faithful in attending the meetings, 
instead of letting a few members shoulder all the responsi- 
bility and efforts. The addresses were followed by a general 


discussion 


a 

Remington Rand Chief Meets Coast Staff 
W. F. Merrill, president of Remington Rand, Inc., vis- 
ited the Pacific coast territory in March and spent several 
days in San Francisco with C. B. Waters, Pacific coast 


manager for the corporation. Mr. Merrill also visited Los 
Angeles and returned east via Kansas City It was the 
first trip he had made to the Pacific coast since being 


1 


elected president of Remington Rand, and it was quite an 
event for the Western officers to welcome their honored 
t Mr. Merrill was accompanied by W. H. Brown, 


comptroller for the corporation 


gues 


[he six regional managers of the Pacific Coast zone of 
Remington Rand Inc. held a joint meeting in San Francisco 
the middle of March. The policies of the company were dis- 
cussed and plans and preparations made for the current year. 
The six regional managers attending were K. Cooper, 
Los Angeles; C. E. Roseland, San Francisco; J. W. Hamp- 
ill Portland (Ore.): H \. Silvernail, Seattle (Wash.); 
H. W. Evans, Spokane (Wash.), and O. E. Guyre, Salt 
Lake City (Utah) 

The Remington Rand organization has just completed 
holding a systems salesmen’s training school in Seattle, 
where a group of men for the four Northwest states was 
schooled in the Remington Rand products. A school had 
been held previously in San Francisco, and the instructor, 


B. R. Lindgren. from that citv, conducted the school in 
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A beautiful line of desks in Walnut for the man 
who wants something nicer. 


TURNED LEG 
MOULDED TOP 
\LL WALNUT EXTERIORS. 
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The line is complete, four sizes of flat tops, sin- 






EP Sen den ele and double drop typewriter, pedestal type- ne 


writer and tables. 


NGLEWOOD 


UU 








=; =)5 l The brochure illustrating the entire ENGLE- 
= WOOD line will be mailed on your request. 
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ENGLEWOOD DESK COMPANY 


58TH AND LOWE AVENUE : . : . . . . CHICAGO 
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Light on three sides 
—no tall buildings 


nearby. 





8'-6"x 18" | 
RECEPTION | 


L 12'x 16-6; 
uh ' Ww — 

LOW PRICED ,! 

RENTALS 


in a high priced section 


149 East Ohio Street— Seymour Building 
CHICAGO 


One Building East of Michigan Avenue 











Horder’s, Inc., Stationers and Office 
Supply dealers, Chicago, built the 
beautiful Seymour Building — 149 
East Ohio Street — to accommodate 
their rapidly growing North Side 
business. All space in this modern 
fireproof building, other than that 
occupied by the owners and the 
adjoining store, is available at the very 
small rental of $1.65 per square foot. 
Units to suit tenant—from single office 
and reception room at $95.00 per 
month (30 ft. x 174 ft.) to 6,000 square 
feet—an entire floor. 


The Seymour Building is an ideal business home 
— exclusive, well arranged, convenient 
and moderately priced. Consult 


EARLE A. SHILTON, Rentine AcENT 


605 North Michigan Avenue S$UPerior 4373 
CHICAGO, ILLINOIS 













































APPLIANCES 





OFFICE 


Midtown Commercial Stationers Meet 
About a half ago Jack Applebaum of the 
Atlas Printers, Inc., New York City, called a meeting of 
Midtown stationers in New York to ascertain what if any- 


a year and 


thing could be done to rectify unfortunate conditions in the 


trade The meeting was attended by about thirty stationers 
ind everyone was asked to express himself freely. The 
upshot was the formation of the Midtown Commercial 
Stationers Association of New York, now composed of 
almost every retail dealer between Fourteenth and Forty- 
second streets, about ninety in number 

Mr. Applebaum was elected president 

Bringing all these dealers together was a Herculean task 
made possible only through the continuous and untiring 
efforts of the president and a small executive committee who 
devoted almost day and night labors to prove to dealers 
that better conditions could be brought about through 
cooperation \ number of manufacturers volunteered to 
assist the committee. One of the greatest tasks was to 


smooth out personal differences between some of the dealers 
Some of the grievances proved to be entirely fictitious, but 
it was a real job to demonstrate. The association has 


eliminating 


this 


succeeded to a considerable extent in some 


of unfair competition, taking away one another’s 


A helpful credit information bureau has 


forms 
sales people, etc. 
been established and a new feeling of good will among man- 
ufacturers, and jobbers and dealers has been engendered. 
the association believe in the spirit of 


[The members of 
live and let live and in return expect manufacturers and 
jobbers to play fair 

By making it possible for dealers to earn a legitimate 
profit, they are in a better position to pay their bills 
promptly, which materially helps the manufacturers. It is 
the intention of the present administration, according to 
Ben Grayson, to consolidate the entire stationery industry 
in New York City, which comprises about two hundred 
fifty commercial stationers, into one group 

The last meeting of the association took place on March 
5 and was attended by one hundred five stationers. The 
next meeting will take place on Wednesday, April 2. 

[The officers of the Midtown Association are: President, 
Jack M. Applebaum, Atlas Printers, Inc.; vice-president, 
I. B. Bristol, Bristol & Bristol; secretary, Sol Wasserman, 


Waterman Company, Inc.; treasurer, Joseph M. 


stationery 


Lazarus, Universal Paper Company, Inc recording and 
field secretary, Ben Grayson 
en 


Atlanta Office Appliance Association 


members have been welcomed recently into 


Three new 
the ranks of the Atlanta, Ga., Office Appliance Association. 
[hey are, G. W. Farrar, manager of the A. B. Dick Com- 
pany branch; E. H. Denny of the Addressograph Sales Com- 
pany, and E. W. Pohl of the Tabulating Machine Company. 


well known in Atlanta and fellow 
s of the association are glad to welcome them into 


All these gentlemen are 


member 


the organization 
——— 
Illinois Booksellers and Stationers Active 
At a recent committee meeting of the Illinois Booksell- 
ers and Stationers Association in Peoria, the Boorum & 


Pease Company was given the contract to supply the I. B. 
S. A. school Both of these are imprinted 


with the insignia of the association and sold to mem- 


cover and filler. 
are 
bers only 

[The committee was headed by President C. H. Marquis 
The other members were Homer Jaquin 


300k-Store, Peoria; Mr. Temple of Temple 


of Bloomington 


of the Jaquin 


& Carroll, Galesburg; Mr. Foster of Wertz Book Store, 
Monmouth; Frank Simmons of Springfield, and E. A. 
Nichols of the Real Co-op., Urbana. 
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YOU CAN SELL 


STURGIS 


POSTURE CHAIRS 





ENJOY THE EXTRA PROFITS; THE QUICK 
SALES; THE ENTHUSIASTIC APPROVAL OF 
YOUR BIG CUSTOMERS. 









No. 80 
Executive Model 


FEATURES: Quick, Positive Back Adjustment 
WITHOUT THE USE OF Tools; Eagle Ottawa 
Leather; Du Pont Duco; Faultless Casters; Steel and 
Malleable Welded Construction. 


Investigate its Possibilities Then Write for Our 
Proposition. 


STURGIS POSTURE CHAIR CO. 





STURGIS, MICHIGAN 








NEW 


STURGIS 


ALL METAL 


TYPEWRITER STAND 





No. 10 


Features 


1. All steel top with desk linoleum inlay. 


(Green. ) 


2. Tubular and cold rolled steel rod, 
welded construction. 


3. Choice of olive green, walnut, mahog- 
any or black DuPont Duco. 


4. Faultless hard rubber castors. 


5. Height, 26 inches. 


Write Today for Dealer 
Proposition 


STURGIS POSTURE CHAIR CO. 


STURGIS, MICHIGAN 
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Munson QUALITY 
LEADS 


VERYWHERE 
that rubber typewriter 
keys are used Munson is 
known for outstanding 
Quality in material, 
workmanship and _ ser 
vice. Munson Interna 
tional Rubber Type 
writer Keys do more 
work for their size and 
ost than any other office 


nece ‘ 
ecessif 


High standard of Qual 
ity and National De- 
mand for Munson Keys 
create a profitable mar- 
ket for retailers. 


No premiums— 
just the best 
In profit - mak- 


ing merchandise. 


MA 


One Grade 
Key Only— 
the Best 





MUNSON SUPPLY COMPANY 
The Largest Exclusive Man- 
ufacturers of Rubber Keys 

348 Hudson Street NEW YORK 
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New Orleans Stationers Association 
A postponed meeting of the Stationers Association of New 
Orleans was held March 27. Dinner was served at Kolb’s 
restaurant. General Manager C. P. Garvin was among the 
guests specially invited to the dinner-meeting. The attend- 
ince was large and some lively and interesting talks were 
Additional particulars are expected for our May issue 
eS AES 
Speakers Selected for Fourth District Convention 
Governor Austin Leftwich has conferred with committees 
New Orleans and elsewhere in the South, and has selected 
speakers for the program at the Fourth District Regional 
meeting to be held at Nashvilie Mav 8 and 9. A large and 
enthusiastic attendance is assured 
- — 
Cleveland Typewriter Man 
Fre ' 


1 B. Snyder, proprietor of the Be 


Aids in Arrest of Crook 
Sest Ty 
Superior Arcade, is the hero of the local trade in caus- 


ng the arrest of one of a pair of crooks who have been 


pewriter Serv- 


swindling merchants in Cleveland, Detroit, Pittsburgh, Buf- 
falo ind Erie by means of forged I ne orders Mr 
Snvder was at lunch in a nearby restaurant when one of 

salesmen came in and told him that two men wished 


tvpewriter and offered in payment a Post Office 


ney order for $100.00. The restaurant proprietor, over 
ring e conversation, told Mr. Snyder that the Cleve 
land Credit Men's Association had sent out warnings about 
stolen monev orders. and gave him the serial numbers. He 
ick to the store and saw that the money order bore 

ne of the serial numbers, and told the men he did not have 
suthcient money nm hand to make the chane Chev left 


the pretext of going to the Post Office to get the order 
hed, promising to come back. Mr. Snyder followed them 


g 
low e street until he met Mounted Policeman Clarence 
| ¢ \ n he told of the incident Che officer accosted 
the two men, whereupon one fled, and as he started to a 


patrol box with the remaining crook, the man drew an 


iutomatic pistol and covered hin In the struggle to get 
DOSSESSIOI oft the gun several shots were fired which 
wounded two bystanders 

At the police station the man gave his name as Thomas 


\. Harrison, 33, of Buffalo, and admitted he was a forger. 

He denied stealing the money orders \ search disclosed 

two pocketbooks, each containing money orders He also 

id $386 in cash, two $100 Liberty bonds and about $300 

in negotiable securities [The money orders were stolen 

from Post Office Station 119 in Detroit, serial numbers 
ranging from 12522 to 12600 4. E. D 

ae 
New Stationery Concern in Chicago 
he firm A. J. Bidwell & Company was recently incor 


rated in Chicago for $10,000. The new company is located 


the building at 511 Plymouth court, where a complete 
stock of commercial stationery merchandise will be carried 
he office, stock room and print shop floor space totals 
ut 5,000 square feet Selling is t e done through 
n il se citatio 
e company has already arranged to handle many well- 
wn lines of merchandise, includit Wilson-Jones loose 
eaf equipment; Van Dorn metal furniture; Reyburn tags, 
tickets, labels, etc.; Sanford inks; Dix und Eberhard Faber 
pencils; Jasper Desk Company office furniture, and C. | 
Barkle filing s lies 
[he incorporators of the new firm are experienced in the 
ymmercial stationery and printing business. A. J. Bidwell, 
president. and H. \V Preston, secretary-treasurer, are well 
rsed 11 printing al d engraving (rt ree Ry ckaert, vic e 


lent, is thoroughly acquainted with the stationery trade 


ted at different times with 


Chicago, having been connec 


Wilson-Jones Company, the Burr-Vack Company and 


A successful 
mailing— 





























like a tempting sauce— 


must “reach the spot’? 


ERE’S one way to make catalogs, booklets 

and other mailings do a far better job of 
selling for your customers. Protect them with 
Improved Columbian Clasp Envelopes. 

Then when they arrive at the desk of the 
prospect, they'll have the same fresh, attractive 
look they had when they came from the presses. 
of If you want to increase your clasp envelope 
d business, pass this important tip along to your 
customers. They'll be glad to hear about it. 
And it’s easy enough to show the extra protec- 
tion of Improved Columbian Clasp Envelopes, 
fe with their sturdy stock, rip-proof seams and 
re safe-anchored clasp. 

There are 32 sizes, enough for any mailing 
job. Your paper merchant has them in stock now. 


ce UNITED STATES 
: ENVELOPE COMPANY 





an 
et The world’s largest manufacturers 
ch of envelopes. Springfield, Mass. 
as 
er. 
ed 
so 
00 
en 
rs 
or 
ted 
ete 
ed 
als EIGHT REASONS WHY THE 
iwh f IMPROVED COLUMBIAN CLASP 
ENVELOPE IS THE STANDARD 
ell- ys J Extremely tough, flexible stock . . . Scotch 
ose J seams; they never give . . . malleable metal 
/ clasp — anchored at all points chrough double 
LS >> thickness of paper .. . flap-hole reinforced 
ber with patch that always lines up with clasp... 
| name and size number on lower flap... 32 
stock sizes... buff color enhances any other 
: colors you use. 
the 
ell, 
vell 
ice > 
>. y 
ade ™ ) ry ‘ 7 7 
- “a ed COLUMBIAN 
™ 
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CLASP ENVELOPES 
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Sensational Receptio 
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Shaw-Walker now offers a complete line of SKYSCRAPER 
Desks in three standard lengths, including three typewriter 
models, and tables to match. Olive green and wood finishes 
Extensive national publicity has already appeared. At least 
two more full-page advertisements will appear in early issues 
of the Saturday Evening Post. 


Let us explain the Organization Features and send you com- 
plete information concerning the SKYSCRAPER Desk 
Franchise Your territory may be open; why not tie up 
with a line that has been lifted oul of competition by sheer 
beauty of design and the ingenious Organization Features. 
Coupon brings you complete information, with no obligation 
on your part 


lo The Shaw-Walker Company, Muskegon, Mich. 


Please send complete information on your new line of SKYSCRAPER Desks and Tables. 


Name City 


Although the new Shaw-Walker 
SKYSCRAPER Desk has been 
available only a few months, we 
can point to scores of large in- 
stallations in all parts of the 
country. Not only are the larger 
companies enthusiastic about it, 
but the small and medium sized 
concerns also say it is the first 
forward step made in desk mak- 
ing in a generation. 


All this for two reasons! 


1. It’s the handsomest desk ever 
made to sell at a commercial 
price,—a steel foundation 
desk, but radically different 
from the ordinary steel desk. 


2. It’s the only desk that is sci- 
entifically organized for work! 


“Built Like a 
Skyscraper” 
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Flexipost Binders Preserve Valuable Documents 


I hi Wert! . f the Stati cers Loose | Car 4 mpany Mil 
waukee, was Washing recently and in « ection with 
S e wor ‘ vas di yw | e con | ~ gents, Charles 
( Stott & Con earned that a quantity of Flex: 
1 st pinders were I ust \ thre State aepartment ror 

eserving ce! Id and valuable records Mr. Kerns, 

pal ied Sales \ inavge!l Clen Seely alled upon 
r stat Wepartment s | atterward ind i spected these 
nteresting records t was not an easy teat to get permis 
sion to inspect these precious documents, but leave was 
illy given and some thirty or more large binders were 
ex re Cac aving the Practibilt Fle xipost mechanism, 
the metals being about thirty-four inches long and the 
ri er size eing s irge and the contents so heavy that 
tw mie vere req read t | dle eac oO! the books 

| hes aers re ¢ I ed ill ot the or villa icts of 
the first seventeen Congresses of the United States, and, 

t the final drafts I @€at ( the first te amend 
ments te the CLonstitut r the l ted States d the 
ratinca €a h « these tet alice caine ts | thie States 
thie < ris @e the United States of America 

Lhe de ents were ll eng ssed on ge ne parchment 

ad ve ore histor i \ las se time ti value 


The first document in Book No. 1 was the first law 
passed vy the first congress ot the United States in 1789 


when the seat of government was in New York City, the 


enactment ng bee signed by John Adams as vice- 
president and countersigned by George Washington, Presi 
dent t pertains t import duties 

Che visitors were told that until these | nders were used, 
the records and documents were in very bad shape The 

nder was chosen on account of its strength and extraor 
d vy compressio! 

Mr. Kerns a Mr. See looked upon these historic 
docu ents wit! i sensat ( reverence realiz ne that 
the were examining the ve parc Ne ts whicl | id been 
read, rerea ind signed { org¢ Washingt ind other 
pat S S tink 

= > 
Ivan Allen-Marshall Co.’s Pen Stock Stolen 

Burglars who recently entered the store of the Ivan 
Allen-Marshall Companv on Marietta street Atlanta, es 

iped with betwee $1,000 and $1,500 worth of fountain 
r . the « tire st ck 

Climbing through a third-story window from the root of 
i smaller building, they ransacked the store trom top 
to bottom, using hammers and screwdrivers taken from the 
asement to open drawers and showcases in the main store 


\ large electric register was jimmied open, but was found 


to contain only business records, and no attempt was made 
to open several safes in the building. A number of valuable 
desk sets were within easy reach, but remained untouched, 
as the thieves evidently concluded they were too heavy to 
Carry away 

\ I imber other stores the ft st fi OT tie wilding 


Chicago Printer Displays at Exhibition 


Che annual exhibit Dv the society ot Cypogra] lic arts 
was held in March at the Newberry Library, Chicago 
Frederick W Goudy, tvpograpn director of the lLanston 
Monotype Company, gave an address on types and typogra 


phy. Many exhibits of typography and design were shown, 
including representation by the Marshall-Jackson Company. 
Chicago stationer and printet 

ae 


He aims straight who 1s straight.—The “Y and E Idea 
(Yawman and Erbe Manufacturing Company) 








Manufacturers 
of 
Carbon Papers 
Since 1902 





A Standard Line... 
Easier to Sell... 
Means More Business 


Dealers —increase your business 
through a sure-fire seller! For 28 
years the Grand Prize Line of 
Carbons and Ribbons has been a 
winner—building up repeat sales, 
satisfying customers everywhere, 
through its sheer merit—through its 
maintenance of uniform quality and 
unrivaled durability. 


Why It’s Easier 
to Sell! 


Noted for their remarkable lasting 
quality and manifolding properties, 
Grand Prize Carbons are non-curl 
and non-smudge. Every copy is 
“clean as a whistle’—with excep 
tional sharpness, no faded spots and 
no blur. 

Grand Prize Typewriter Ribbons 
always give clean impressions 

last long make pleasing letters. 
Learn more about Grand Prize 
Products . . . profit-builders. The 
GRAND PRIZE TESTER, a de 
vice for testing carbons and rib- 
bons, will help increase your sales. 
May we explain how you can ob- 
tain one free of cost? 


GRAND PRIZE 


CARBON AND RIBBONS 
Pacific Carbon & Ribbon Mfg. Co., 


J. Francis O’Connor, President 
1451 Harrison St. San Francisco, Calif. 
396 Flinders Lane, Melbourne, Australia 


Write us on your letterhead for 
details of the Grand Prize plan 
for dealers, and how you can 


obtain this costly tester free. 
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Two Canco qualities 
that build 


office basket sales 


| famane you sell Canco office baskets, 
you have two important appeals— 
style and fireproof metal construction. 


Style means sales from buyers who need 
baskets to blend with office furnishings 
—and Canco offers attractive finishes 
to do this task to perfection. And when 
utility and construction are foremost in 
your customers’ minds—point out the 
advantages of Canco materials—of fire- 
proof qualities throughout the entire 
line. 

Canco office baskets are available in 
many types and sizes. Baskets in green, 
corrugated or plain—rich finishes of 
oak, walnut or mahogany—white bas- 
kets for institutions. 


Galvanized Ware Department 
AMERICAN CAN COMPANY 


- 
Toledo CANCO Ohio 
Ne 





Illustrated here ts the Canco 
No. 82 size, furnished in green, 
walnut, oak or mahogany. We 
have avatlable also the small 
size corrugated basket No. 
160, also No. 480, a larger 
corrugated basket. Both of 


these baskets can be had in 
esther green or white. 
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Office Equipment Exhibits at Industrial Show 
\ number —f manufacturers in the fice equipment ar 


lisplaye t the National Industrial Equipment 
Stev. ( 2 \l ) clusiy 
. ~ is ~ 1) i 
‘ tt 
ome. 8 | 
| i t cTs t Lt 
i 
e A mati X ( (hicag I 
» equipment sting ys, ete. W. 1 
ue ( ( are 
: . , 
\ll-Steel é Compa \ ra, Ill 
é S t ( < ¢ ‘ 
‘ 
| \ ( ‘ \I I ( ( i M vi 
1 
ive aesks vy ca ets CSK Side eq 
embodying e ste ealed Safe W. H 
(hicag ria ( ese i Sin ¢ ite 
Co " ( cag displave 5 


s in charges 
he Do/More Chair Compat s] ed its line of off 
> 
Ventura Typewriter Shop Moves 
The Ventura Typewriter Shop, which had been located at 
’ South California street, Ventura, Caltt., has moved t 
» Man Street ly eased space is et secured at the 
vy locatio Chis business was tounded about two years 
gy C. O. Scott and E. S. Dupuy e shop has et 
ved a steady growth, bot n sales of machines. and in the 
pe tf its repair Operations t is the county agenc) 

R i ew ( i in ett idding ma 
es Vent i and S i par 1 ti Ss territories 
e sale of Reminget sh registers 
e Ventura 1 ewrite Shop is added office equip 
t iding desks g t various types ¢ 
leri ce nia t 
> 
Stepping Up in 100 Per Cent Plus Club 
Che 100 Per Cent Plus club of the Yawman and Erbe 
Manufacturing Company, Rochester, N. Y., has reported 
he following advanceme s by members 
Diamond pin, third quota period—Emil DeVecchio, Sa 
cise 
Diamond p first quota pe d ird |. Ford, ma 
ger, Springtield, Mass 
Diamond pin—N. Nagle, Newark, N. J 
Plain p second nd—R. F. Baughe Washing 
; ms 
Plain pin. first quota period—|I H. Harris, manager 
idgeport, Cont L. R. Klein, traveler; E. A. McElwan 


> 
Lithographic Industry Plans Trade Conference 
\ number of bank and commercial lithographers hav 


inged a trade conference with the Federal Trade Com- 
ission to establish a code of trad« practices Che meeting 
was held at ¢ g epresented about eighty per 
nt t the output \ special committee was appointed t 
se the code adopted tatively to meeting witl 
be eral rade ( l SS 
ithe comn tec ed by G H B m, general sales 
ina Che | { ) cludes George B 
Cs ( ‘ 1) ‘ I I sta ery ( ee | 
St. Louis, M« 


New York Export Managers Met in March 


The annual meeting e Ex} \Mianagers’ Club of 
York was held March 18 at tl Hot Pennsylvania ] 
speakers included Thomas J. \Watso1 president of the f 
ternational Business Machines ( it and Philip B 


ine, of The York Safe & Lock Company, who spoke on 


ew Markets 









for every 
purpose 


Displays sell this at- 
tractive pencil easily, 
A good profit, high 


turnover line 










No. 42 
$1 00 







B Seemmyie an Autopoint for 

every purse and purpose. 
In lovely colors, attractive de- 
signs—a variety of models—the 





No. 19X 

Autopoint display sells Auto- Asersative 
points, makes high turnover, Ladies’ 
quick easy profits. For samples — 

gold tips, a 

and details, write us or ask wide variety of 

your wholesaler’s salesman. colors $3 50 





The new 





ed by patent. But one ful onyx-like, _light- 


$1 00 simple moving part. weight material. 


Nothing to go wrong. 3 Lead always firm — 


Autopoint 
at double -tip 3 Big Features 
1 > ‘ > 

pencil—red it lee 
2 ond bine— | Cannot“jam”—protect- 2 Bakelite barrel, beauti- 


Display Piece, in 
Colors, for No. 42 











. No repairs. e ” 
Display o oP will not “wobble. 
- FREE Material 
B FREE 
m 
Attractive 


a Display Material 
tg for No. 12—FREE 





Better Pencil’’ 
Made of Bakelite 


THE AUTOPOINT COMPANY, 1801-31 Foster Avenue, Chicago, Illinois 
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ituries a favorite in history and 
jade Riv nard I ne I ton Heart typi 
fies the rugged character of Lyon 
products. Steel served Richard well 
just as today it does able duty for 


modern business crusaders 
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Helmet of Richard. Painted by L Gassner 


STEEL—IN MODERN DRESS TO FILL THE 
GROWING DEMAND 


——-, office equipment made by Lyon takes 
two decided features from the armor of early 
days: strength and character. 

Business executives are quick to recognize that: 
Its permanence is augmented by its adaptability; its 
style is supported by the lasting beauty of modern 
finishes. Dignity is gained by the real harmony of 
Lyon units that may be added from time to time as 
the need arises. 

Each day progressive retailers are opening new 
avenues of profit by selling office equipment of steel. 
There are no mark-downs to make—no waste in val- 
vable storage space. Office managers realize that 
there is no obsolescence or upkeep charges to cut 
profits. Fire hazards are reduced. 

Stories of real sales successes, attested to by hun- 
dreds of dealers, are yours forthe asking. We are ready 
to help retailers organize for bigger sales in new LI-FLAT CABINET 
fields. Our brochure, “Equipment and Man Power, “will 
interest every executive. Copies mailed at your request! 


-» LYON 


LYON METAL PRODUCTS, INCORPORATED 


Converters of Sheet Stee! into Practical Conveniences 


AURORA, ITLLIN OTS 








Branches, jobbers end Deolers in All Principel Cities 





WASTE BASKET 





DESK TRAY 
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More Monroe Men Qualify for High Point Honors 
\1 ne the recent members to be elected to the High 
Club of the Monroe Calculating Machine Company, 

N. |.. are Leighton Forbes, manager ot 
he Northeastern Division, who has his headquarters at 
100 Washington street, Newark, and A. H. Ridgley, man 


ver of the Pacit Coast Division at 60 Main street, San 
} tat Pointe Cl nl ary organization whose 
The Hig omt Cl s an honorary organization whose 
membership is limited to sales representatives who make 


ver one hundred per cent of their sales quota tor twelve 
nsecutive months The admission to the club of Mr 
tidglev. who has supervision over the Pacitic Coast states 
as tar east as the Dakotas ind lexas, and Mr Forbe s whose 
Northeastern Division includes the New England states 
New York, New Jersey, Delaware, and Eastern Pennsyl 


Vania signihes that sales quota throughout these two sec 


ns of the country was exceeded for a twelve months’ 

é 
. } " ‘ — l, t ntl, Ii) 1 
(othe sales repres¢ tatives who were recent aqcinittec 
membership in the club are E J Demarest assistant 


divisiot the Southern Division at Atlanta; C. I. 
Vreeland ot the l ptow! New York othce: R B Brady, 


er of the Phoenix, Ariz., district, and R. H. Pennock 


> 


Knoxville Dealer Adds Furniture 
S. B. Newman & Company, 617 Gay street, Knoxville, 
lent has added an ofhce furniture department he dis- 
play occupies a balcony over the B W Akers jewelry 
store, and is reached from the second floor of the Newman 
store Among the lines handled in the new department are 
those of The Leopold Company, Art Metal Construction 
Company, Johnson Chair Company, Murphy Chair Com 
pany and the Myrtle Desk Company 
>  — 


Muskegon Store Open for Business 
rhe Ofte Equipment Company, Muskegon, Mich., 
opened for business several weeks ago in the Hathaway 
yuilding, 1169 Third street [The company has been in 
corporated with a capital of $10,000. It will handle steel 
office furniture exclusively, distributing the “All American” 
line of The Browne-Morse Company J. A. Straub is 
resident and treasurer of the Office Equipment Company, 
Frank Morse. Ir., secretary and manager 
. a 
Office Equipment Operations Analysis 
lhe monthly bulletin of The National City Bank of New 
rk included a tabulation of the net profits of a number of 
\merican corporations. Included in this table were figures 


onsolidated from statements of nine companies in the office 


juipment field The net profits shown are for the three 
vears indicated (1927) $15,253,000; (1928) $17,394,000: 
1929) $22,326,000. Per cent of increase 1929 over 1928) 
28.4 per cent; (1929 over 1927) 46.4 per cent 
> 


Foote a Director of Atlanta Retail Merchants 

Walter O. Foote of the Foote & Davies Company, a 
leading stationery and printing house of Atlanta, Ga. has 
een elected a director of the Atlanta Retail Merchants’ 
\ssociation, and will represent the office equipment as well 

is the printing trades in that organization . a me 

> 
Elliott-Greer Open Branch Store 

he Elliott-Greer organization of Amarillo, Tex., recently 
opened a branch store at Lubbock, Tex., where they will 
carry a complete line of office supplies. It is understood 


that they have the Underwood typewriter agency for twenty 





Pencil 








LOR 


“Steps” to 


Sharpener 


PROFITS 


The 
complete 
APSCO 

LINE 
provides 
a model for 
every need 
in Office, 


School or Home. 






80% of the Stationers in 
America can’t be wrong— 
they sell the complete line of 


APSCO 


AUTOMATIC 
PENCIL SHARPENERS 


Are you selling APSCO 


to your Schools? 


AUTOMATIC PENCIL 


SHARPENER CO. 
Chicago, Illinois 
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SALMAGUNDI 


Fifteen Years Ago 





Retrospective Glimpses at Office Appliances 
Published when Genial April Showers were 

















Warming Up Mother Earth in i915 
L ive k whit \\ i t | re | ~ S 
l i \. Fe le I lade | e | 
Better P1 ts 
Pen l Mak w i ( ( » I 
iddress b W. G. St ore e lose Dix ( 
Comne esented ‘ . | . § 
Associat I 
Dx ition Sale ( ce ( erchandising 
mice tur ure is <« t te \ W hee ‘ 
Me 1& Wheeler ¢ n il Cc] re 
I kq ipment Handi ips Unite _ s 4 Ss ~ 
the dithculties ot in g | cle Sa iirs i 
IS ess basis Ha \ things are ( ( 
MIDGET Che Office Appliance Compar er] it 15 Stat 
BINDER . 7 
mar : street, Bost \lass id move ‘ mor s 
: juart t 191 Devons e street 
. Che first direct bran¢ thik Che Sate-Ca et ( 
i id bee opene 37-39 Met o. | 
cag ) es P. Sharpe 
(,eorge I. Caavd il. tact P ‘ S 
é et d1 eC 47 A stre¢ New Yor N. ¥ 
a to 50-506 J street 
¢ > = 
; Census Report on Blank Book Making 
P rl United States Bureau of the Census has publisl 
Z ( the 1927 census Ila lag es covering | 
cj a blank MOOK 1 ik v st comprist 
establis ents engaged primarily the dir f | s 
ets tiie tact e « } OKS suc ~ 
s1 edgy rs ( t < < ‘ on S ece < ( eckKSs 
( le cit s ent Ss i] cs ind exes i 
t { el te - 4 ~ ‘ T lin ~ d itt I i el | » ~ 
iper ete ) sa gy, et Lhe 
, : all ore ‘ te ” the 
: : ssues Is not included 
thet Che data following covers establishments with product 
excess of $5.000 annually these plants producing be 
$5,000 annually were cluded th. 0 census: but 
e 
ani i succeeding ‘ 
, Number establishments ( 1.11 (1921) 869 
Si 1923) 965: (1925) 970; (1927) 1 
Wage « ers, average r the ‘ 919) 20,36 92] 
ME STAPLE CO george Bom ahpe rtp gg pron By gape dpe 
AC ‘6 Wages 1919) $18,658,821 (1921) $20,317,877; (1923) 
1643-47 Haddon Ave., Camden, N. J. $25.216.000: (1925) $26.005.621 1927) $28.281.066 
Cost of materials, supplies, fuel and power—(1919) $23 
235,171 (1921) $19,886,243 (1923 $23,073,048; (1925 
$24,127,012 1927) $25,875,185 
Value products 1919) $66,020,677 M21) S19. 8ee 
243 1923) $76,959,421 1925) $81,600,3 1927) $25,875 
185 Values ) scellane: s S eeat ye] re 
g t er industries ide as se¢ ( roducts bv esta 
shments engaged T ily k} ( re d blank b 
" g ncluded as l 1925) $862,035 1927) $957 
S81: corresponding amounts tor earlier vears not available 
Values of bookbinding and _ blanl ook making done as 
secondary activities | establishments classihed n other 
ndustries are not included 1923) $17,130,856: (1925) 
$18,506,791 1927) $22,051,738 mparable figures for 
ee ACME NO. 1 ea4rin ears are ! t a\ uilal le 
_ ro mple ‘ Value added by manutacture 1919) $42,785,506; (1921) 
$43 968.1590 1923 S53 R&G 372: 1925) $57 473 290: (1927) 
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Génuine Leather 


‘ 4 Choice of Colors 
















The Low Price Opens Up 
a New Sales Market 


Everywhere this remarkable innovation in 
leather office furniture has been shown it has 
received a most enthusiastic welcome. The 
dealers who ordered a sample suite when it was 
first placed on the market, earlier this year, 
have ordered and reordered. 


Np RS ES ae ae aeY RD 


It sells for just a little more than wood or fibre 
furniture. That means many extra sales to 
oflices where leather has been wanted, but cost has hitherto been prohibitive—doctors, 
lawyers, banks and general offices where quality at a modest cost is demanded. 
Write for prices and samples of the different colors of Dixie grade EAGLE- 
OTTAWA leather used on this No. 1210 suite. Colors include Brown, Blue, Red 
and Green. Also may be had in the new Vealskin finishes. Full spring construction 
throughout, cushions filled with Nachman feather spring units, frames of selected 
hardwood, double dowelled and glue-blocked. All filling material is flax fibre and 
white cotton. 


Please direct inquiries to our General Sales Office, 333 State Street, Detroit 


VANDERBILT 


MANUFACTURING Co. 
General Sales Office....DETROIT....333 State Street 


Philadelphia Show Rooms....29 North Second Street 
Factory....Vanderbilt, Michigan 
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RETAIL PRICE 


$8.50 


An Extra Dollar 
Profit For You 










Model */50 
AUTOMATIC NUMBERER 







ANY popular-priced numbering machines now! 






Many manufacturers who see that the public 








wants a good machine at low cost. 





But the “‘Force’’ Model 150 is still at the top. At 
$8.50 it still represents the biggest value to the 






consumer, with its long lasting beauty, its sturdy 
construction and its many mechanical advantages. 
And the Model 150 still is one of the most profit- 
able items you can carry. The extra dollar in 
profit, plus the saleability and the merchandising 
















help we render make this the most attractive buy Write today 
. for our in- 
in numbering machines today. coresting 

proposition, 






discounts, 


WM. A. FORCE & Co., INC. merchan- 


dissing aids, 
105 Worth Street - - - New York etc. 
180 No. Wacker Drive - Chicago, Ill. 
573 Mission St., San Francisco, Calif. 
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l l REASONS 
WHY YOU SHOULD STOCK AND HANDLE 


ne 











ONLY THE NEW ROYAL 
l 
2 
3 
5 
6 
7 
8 
9 
10 
11 


PORTABLE TYPEWRITER 


Without question, the New Royal Portable is the finest, most beautiful, 
home-sized typewriter on the market! 


The Royal Portable is the easiest to sell of all portable typewriters. 


Royal is the only portable manufacturer to give you “Vogue”—a distinc- 
tive style of type-face designed expressly for personal correspondence. 


In three years the Royal Portable has won first place in dealer sales. 
Royal offers complete dealer promotion and protection. 


Royal alone offers to dealers a definitely controllable stock method 
through easily interchangeable masks. 


Royal offers the biggest and most powerful magazine advertising cam- 
paign in typewriter history. 


Royal's window displays are unique, outstanding and compelling. 
Royal offers its dealers cooperative electric store-front signs. 


Royal gives you free the greatest volume of carefully planned and ex- 
ecuted dealer helps. 


Royal provides its dealers with sound, productive local campaigns. 


* Royal has prepared a Brochure which fully explains its 
dealer policies and principles. In view of the tremendously aS 


increased consumer (and dealer) acceptance which has 


ROYAL TYPEWRITER COMPANY, INC. 
316 Broadway, New York City 


been created by the new Royal Portable we suggest More than 2000 Royal Portable Dealers in the United Stetes 
that you write for your copy. There is no obligation. RO NR 
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Inia, Yl 
announces 


$=My Budget= 





(Budget - Household Expense - Income Record) 


his My Finances $ has a brother. $= My Budget = $ 
1s dedicated to ““Budgeteers’’, those intelligent, for- 


ward-looking people who have the vision and will to pre- 


vide for their future financial welfare. It is radically dif 


ferent from all other budgets; its simple handling of the 
complex subject is so remarkable that all previous concep- 
tions of budgeting must now be discarded and revised. 
Those who have been keeping a budget will find it ex- 


ceedingly prohtable to set aside their old one for tlus new 


modern method. 


$ = My Budget = $ provides a series of “Steps’’ which 
divides the budget in a logical way and eliminates all 


contusion. 


By a simple process of elimination, $ = My Budget = $ 
segregates the Daily /tems from all others. One column 


tells from day to day just how much has been spent for 





these items, and beside it another column tells how much 


was allowed to spend. Such information availabie at all 





times, is the “KEY” to successful budgeting; as it is the 


guide which gives a masterly control. 


Forms are 8)" x 52" and interchange with MyFinances 








NEW and TIMELY! 


Since the stock market crash last fall, 
people are realizing more and more that 
it isn't what they make, but what they 


save, that counts. 


A budget-minded market has al- 
ready been created by the many 
writers urging the public to adopt 
a budget. 


We recommend your ordering at least 


samples with window display cards at 


once. 

Prices 
411 R.B. Red Cloth $2.75 list 
411 H.B. No. 1 Cowhide 


Mahogany colo: $5.50 list 
Subject to regular discount. 


Obsoletes All Others 


TRUSSELL MANUFACTURING CO. 
POUGHKEEPSIE, N. Y. 


23-29 Cottage Street 


9] 


mf aii ni fn an cama] AS. . Ss 
08 THIS NEW DICTAPHONE 
raves are shown in cach two-year period under the! CORRECTION DEVICE 

















( s Cat vs ( excel ‘ ‘ trie ol 
é iblis ts t cast e 1919-1927 pe showed a 
ecreast 
Numbe establis (1919-1927) « cast 4 
cent 1923-1927, 10 ce 1923-1925 er ce 
(1925-1927) 96 per ce 
\Wave earners, average 1919-192, 7 er cent 
Q?3-1927) 5.7 per ce 925-1927) ) ( ( 1925 This New Model 
1927) 5.1 per cent 1-10X is equipped 
\Wages—(1919-1927) 51.6 per cent 1925-1927) 12.2 per with an Auto- 
1923-1925) 3.1 per cent, ( 1925-1927) 8.8 per cent matic-Indicator. 
Cost of materials, supplies, fuel and power—(1919-1927) 
1.4 per cent: (1923-1927) 12.1 per cent; (1923-1925) 4.6 per 
1925-1927) 7.2 per ce 
\ alue | lucts 9] 927) 2.3 pe cent; 1923-1927) 
13.5 ‘ ( 1923-1925 U er c¢ 925-1927) 7.0 
ce 
Value added b < 1919 1927) 43.6 per cent 
923-1927) 14.0 per « Y 1925) 6.7 pe ent 1925 
927) 6.9 per cent 
Horse yer en ‘ 919-1927) 72.5 pe ent: (1923- 
1927) 22.5 pe ce 1923-1925) 3.9 per cent; (1925-1927) 
17.9 per cent 
Is the val Ss Classifications 1 1927 Number « 
establishments, 1,065; total number of persons engaged 
26,477 which comprises 927 proprietors and firm members, 
3.641 salaried officers and employees, 21,909 wage earners 
erage for the vear); hors powell employed, 19,038. 


an 


Legitimate Practices for Trade Associations HE new Dictaphone Automatic-Indicator is the 


+h 


rade associations, by observing the “rules of the road,” easiest, surest, quickest correction device yet 


contribute mage ei wie poe ae . better man produced. A flick of your finger across the key 
“y coe a ean seg aera oh Png a right in front of you...that’s all...and a little silver 
Cmeieamen ot the UUslind Gets tn on ails tee stylus places a mark on the sensitized slip...says 
National Management Congress held at Chicago March 3 to your secretary: 
he rules under which trade associations can operate most “Listen here before you type!” 
effectively, he said, have been rather generally defined today 4 


‘Under our anti-trust legislation, made up of the Sherman NOTHING MORE! No waste motion. No loss 


‘ +1 tot + vad +i ro : + , 4 ‘ leral P a? y : ° ° © 
A e Clayton Act and the organic act of the Federa of time. No pencil, guide or pointer to fuss with... 
frade Commission,” Dr. Baker explained, “there are three 


les in particular which must be observed. Business men You flick the key and address your Dictaphone 
heir associations or out, so far as that is concerned just as you would your secretary. A flick to the 


~~ tnaethes = 1s to the price of their co é wl: * ° 7 
ah Bt agree a he price eir com left tells her to “listen here”... to the right, “this 
oditv or service lf we vere to examine critically agree ° * 

~~ is the end. 
ments for price tixing which have in the past been declared 

Stan exrmeete tr, the iil ) tt would seer ore than le mn . . 
e illegal, it would seem more than evident The local Dictaphone Representative will be 

at it is not only illegal to fix prices but it 1s uneconom« ‘ey . 
as | pleased to let you try it in your own office. 

never Works Tor ny ength t time Men pers of an s * * 

t agree to restrict production nor can they 

low te or divide sales territory hese three rules must be 

served } associations both in letter and spirit 

rtau ssociation activities are carried o1 i trade asso 


's operating @ credit bureau it cannot set up a black doubles your ability to get things done 


« ed ‘ , s members] icti ty « The word DICTAPHONE is the Registered Trade-Mark 
. : . at , P , | of Dictaphone Corporation, Makers of Dictating Machines 
wrea | OTLAall Ce © iii bers Cannot agree as to the and Accessories to which said Trade-Mark is Applied 
raw st ot their com tv or service lf the associa- 
is developing facts s to the industry and presenting a by . . oO . : 
, Pap a DICTAPHONE SALES CORPORATION 
t s facts Statist lo! nich again 1s ¢ t ie 
vat — ee Oar = GRAYBAR BUILDING NEW YORK CITY 
ost S things ‘ b arried or \ 1 ass 
: uve b de ri a — Cable Address: Dictaphone, N. Y. Code: Bentley 
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WABASH 
= DUO-PRONG 
BINDER 











i 











cA Good Item to Push 
tor Added Sales/ 


Duo-Prong Binder Fasteners or 


Two other styles optional 
on any style or kind of folder 


ACCO FASTENERS 
Brass Eyeletted Tangs 


HERE are real possibilities in Wabash 

Binder Folders if you will do a little cre- 
ative selling. Quantities of them are needed 
in every office, but you and your salesmen 
must tell your customers about them. The 
demand is increasing and you can profit- 
ably stage a drive for real business. Folders 
of any type or kind can be furnished com- 
plete with fasteners of either style attached. 
Get sample kit now. Use the coupon. 


Wabash 


SUPREME QUALITY FILING i 








THE WABASH CABINET CO. 
Wabash, Indiana. 19 





Gentlemen 


Send sample kit of Binder Fasteners and complete information 


about Wabash Binder Folders 
Firm 
Address 


By 














OFFICE APPLIANCES 
and not attempt to interpret their meaning for the member 
While the average 


h what it can do 


association 1s much more con- 
with what it cannot 


theless the rules of the road which the ass« 


cerned wit rather than 


do, never clation 
care fully served.” 


> 


ist travel should be most 


South African Controversy on Cabinets 


Che South African Stationery Trades | il commented 
iction of the commissioner of customs in a ruling that 
xed stationery cabinets are subject t i duty ot twenty 
cel nd not T r i The editor's 
c i ing is tl ne | du ary quarto 
Iscap cabinets of four. six or eight drawers. used for 
itioneryv a t 

Che editor protests strongly against this interpretation 
‘ stationery cabinets ot drawers are ertainly not filing 
cabinets, neither are they files he cabinets are nothing 
less than receptacles for storing stationery; in fact, 
stationers themselves generally use some variety of cabinet 
i < I | wZ tocks of loose ft olscap In differ 
é re lega I c and ( e used for this 
same purpose in the offices of legal ommercial and other 
iness concerns all over the world If these cabinets oft 
i < ‘ ike i | ( binets,” then the 
i \\ cde sta eT i¢ i equally liable for the 
itus Che atte ¢ 1 as “stationery” at twenty 
ind he edit opi rrect classi 

r the cabinet drawers al 
Transvaal Stationers’ Associatiot1 is made an effort 
ese cabine idn ed at twent er cent duty but 

esstul 


ae in Checks 
Che Gill-O-Gran The J. K. Gill Company) published 
helptul to other 


to bad checks 


e under this heading which ca 


g ioss due 


etail organizations in avoidin 


e check for goods, particularly when some 
‘ 9 given on the check, some particular attention 
| given | lesman to tl presenting 
e checl 
“First mpress in your mind the height of the person 
w he r ile \r mark « icé hands, etc... 
that distinguishes one person from anothe: his dis 
ting s} ng ark 1s rie lv al ] 
sé I \ desc | 1e ¢ r as this is 
é e very identification needed to locate the party. 
hird Name of the partv making the check and the 
‘ ‘ hereor The address of both the endorser and the 
iK¢ e che k any Cast i convenience, 
< e part r i ire px ill l 
t Hou iber [store se r till number 
\ < nitiais clerk r some ae cation to make 
it posi e jus iss is a check comes into possession of 
fice after | 2 esented to the bank [his ofttimes 


saves much unnecessary delay if anvthing 1s wrong 


“A check is only a scrap of paper until it is cleared 


> 
Mississippi-Warrior River Service Resumed 
The M SSiIssipp! Warrior freight service on the Mississippi 


rive 1 M itter iving ( closed down 
aur wintel This line conducted for the United 
St ( ernme g ill water service from St. Louis 
t Memphis here Ss regular dispate Puesday and Sat 
ul st r 
\I 
S St St. Pa I er, is 
very irs é i ! 
Mississippi-Warrior service nterchanges with rail 
‘ , salen Gai 1 re provided 
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The Lifetime Binder with the 
Money-Saving Mechanism 







LEXI-POST Binders have a patented time-saving, cost- 
cutting mechanism that is the most important factor in 


binder capacity, speed, durability, and sales. 





The bond that guarantees lifetime service from this mechanism 
serves the purpose of a Flexi-Post guaranty of five lifetime savings: 






Longer life saves replacement costs. Unlimited capacity permits 
greater volume of work from fewer binders. Quicker, wider release 
saves time in adding and removing sheets. Firmer compression holds 
pages in exact alignment for convenient work and preserves sheets. 
Flush posts save vault space and prevent scratched desks. 










Fourteen years of world-wide success! Binders that grow in value 
as they grow with your customers’ business! There are lower-priced 
binders than Flexi-Post but none cost so little per year. Satisfied 
customers! The demand for Flexi-Post is always increasing. 









National advertising steps up sales. Exclusive 


franchise steps up profits. 
STATIONERS LOOSE LEAF CO., Wisconsin 














REG.U.S. PAT. OFF 
anteed Binder - a Unit of the FAULTLEss Line 


STATIONERS LOOSE LEAF COMPANY, Dept. C-4, Milwaukee, Wis. 
Is my territory open for Flexi-Post? Send booklet and guaranty particulars. 







Name 
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HEYER ~Rotary- 


- TRAOE MARK - 






Good Logie 


Major Premise 


The demand tor a low priced, high quality 
duplicator is universal. It’s needed by busi 
nesses, schools, churches, clubs, ets 
° > ° 
Minor Premise 

The Lettergraph is such a duplicator It re 
tails at $35, completely equipped (opies 
nvthing tvped, written or drawn, in one or 
more colors, from postcard size to 9x15 
sheet Fasvy to operate .. durabie 


i) ( ree 


Conclusion 


The Lettergraph should ...and do sell 
eadilv. It offers dealers a sales opportunity 
that’s really exceptional The goualit 


HW rite for our attractive 
Dealer Proposition 


rhe HEYER DUPLICATOR CO., inc. 


Established 1903 
9145 W. Jackson Blvd. 
SUPPLIES FOR 


Chicago, Ul. 
iLL DUPLICATORS 
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English Writer's Desk Equipment 


susiness (Londo lished “Why I Have Seventeen 
(sadgets My Des seph Peter Th rp the author, is 
vertising mal I ramatic rit lo facilitate his 
rk he has a special walnut tray ith compartments of 
Ss sizes itor li v place tor the essel tial devices ust 1 
ly work s desk | dition to the usual 
st ( s | I rp S i d ting al d nut 
stan sa dispenser iper pune Knives stapling 
( ste ) cig ‘ ‘ lig ter Bates telephone inde xX 
l ter, pe vit l nated point for use in the 


Russian Economic Notes An American 


rp contesses that many ot his 


including the desk 


Market for Calculating Machines Suggested 


engineer, a 


ember of a well k \ m, engaged in technical aid for 
the construct the Dnieprostroy, made a report to the 
Soviet Western er of Commerce which he criti- 
cized the ethods of engineering management now existing 
Soviet Russia. In his statement he admits that he was 

\ bly impressed by the statistical methods used in 

‘ g the operation of industrial plants here is a 
g t amount of unnecessary paper work which, according 
to the American's views, results in constant delays of oper 
ms The functions of such statistical methods are to 
facilitate a diagnosis of the industrial maladies, and they 
re effective only in case where the results obtained by the 
calculations are promptly used for remedying any given 
( cult The world markets have a great number of 
calculating machines which might be used for more expedi- 


; 
‘ 
ic 
Sele 
t 
cep 
tiie 
the 
14 
es 
I> 
I 
} 
Wit 


calculating work Although the selection of calculating 
nes must be done in much the same manner as the 
ction of other industrial equipment, the problem will 
e solved unless the proper organization of statistical 


irtments is entrusted to engineers well acquainted with 


lustry It 


is suggested by the 


it the exchange of experiences between 


directors of various industrial undertakings be intro 


ed. Such co-operation is regarded by him as one of the 


methods of overcoming present engineering difficulties 
ie a 
Rules Adopted for Gold Stamping 

solutions have been adopted by the executive commit- 
f the Emploving Bookbinders of America governing 
use of the ter gold stamping \s applied to the 
die stamping of book covers the ymenclature adopted 
e « sidered standard specifications and will be used 
members in referring to this work [The resolutions 

se the low £ 

Stamped gold” shall mean genuine gold leaf of not 
than 22 karat. When less than 22 karat is used, the 
‘ <t e spe ed 

Stamped in imita gold” shall be particularized as 
s Sno te ;, 

} la mitati y ! +h + aper 1 ick 

Paner backes sation wold 

Gold ink 


he members of the Employing Bookbinders of 


and be <« publishers e urged to use these terms 

ict f books, and that the publishers use 

deviation from these specifications by the book 

turer with intent to defraud the publisher or the 

ll be g to t ittent the association 
= 

! s inds of time turn 

cof Tl I nd & Backus Com- 
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THE MONGOL 





COLORED 
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INDELIBLE PENCIL 


WILL NOT BREAKS Tell that to 


your customers and you'll make money on 


There’s a ready-made 
demand for this new 
colored pencil. Here’s 
the proof! The photo- 
graph shows just a few 
of the hundreds of let- 
ters asking for these 
pencils, received in re- 
sponse to our first ad- 
vertisement. Get your 
share of this profitable 
colored pencil busi- 
ness. Stock, display, 
feature the Mongol 
Colored Indelible 





SB 


OU know the ordinary colored pencil. 

It won’t take a fine point. Crumbles 
easily. Snaps off under pressure. Unsatis- 
factory to use, unprofitable to sell. 


No wonder pencil users, pencil dealers, 





have enthusiastically welcomed the new 
Mongol Colored Thin Lead Pencil. 


Here’s a colored pencil that takes, and 
holds, a fine needle-point . . . a colored pen- 
cil that’s guaranteed not to break in normal 
use. 






Water colors from a colored 
pencil! It’s easy. Saves your 
customers time and trouble. 


The unbreakable feature sells this pencil 
on sight. But there’s an added use, an extra 
selling point. Your customers can use it like 
a crayon, then spread the color with a brush 
dipped in clean water! The result is a smooth, 
even wash, that looks exactly like fine water- 
color work. 


The Mongol Colored Indelible puts your 
colored pencil business on a new and more 
satisfactory basis. It ends complaints. Brings 
— you satisfied customers. Satisfactory profits. 


Good business to sell from 
the Eberhard Faber Pencil-Selection Chart 


You please your customers . . . you assure them of fast, pleasant 
writing, more efficient pencil performanc: . . . when you help 
them select the right pencils for their work. The Eberhard 
Faber Pencil-Selection Chart makes it easy for you to do this. 
It tells instantly what pencil, or pencils are best for every pencil 
use, every pencil user. 

No need to stress the business-building value of giving your 
customers exactly what they need. 


Punched viciously through thick cardboard, 
still it will not break. Try this test yourself. 
Prove the extraordinary strength of the 
Mongol Colored Indelible. 








EBERHARD FABER PENCIL CO, 
Dept. OA-4, 37 Greenpoint Avenue, 
Brooklyn, N. Y. 


Send me FREE copies of the Eberhard Faber Pencil 
Selection Chart, imprinted with name and address. 


EBERHARD —— 
\ Street =e i. -7 
m City State__ 
* FA B FE a , Please Print Plainly) 
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Smith-Corona Typing Awards 





i he L. C. Smith & Corona Typewriters Inc., has pub 
-_ c lished its 1930 typing awards, covering tests made by the 
WILLOY ¢ C ¥DCC 7MADE N co-operation of commercial schools throughout the United 
wo PR « vers . . . 
: —<?P . States In order to widen the scope of the training de 
be veloped through these typing awards, the monthly award 
= it tests include practice tests in tabular and columnar work, 
The GD@ loose-leaf products of il idle RN ci ait hate ioe a ciel ak atiaaiel 
< V usUd Vl Sp “ aii] Att uls« 7 wl Site 
W. G. Lloyd Company manufacture, a) matter 

outstanding because of advanced me- {| A ecdies of awards is oben to contestants. These incind: 

chanical construction and design, to- + the following 
gether with superior quality and [ypist's certifticate—Awarded the teacher or student who 


writes thirty, and less than forty, net words per minute 


workmanship, are 


The (DCO Chain Post Binder 


(Adapted also to Machine Bookkeeping) 


with not more than five errors 
Bronze pin—Awarded the teacher or student who writes 


forty, and less than fiftv, net words per minute with 


'=ys 


more than five errors. 


_ 


a) a) aT 
ee ee 


Silver pin—Awarded to the teacher or student who writes 
hftv, and less than sixty, net words per minute, with not 
more than five errors 

Gold pin Awarded to the teacher or student who writes 


sixty, and less than seventy, net words per minute, with nm 


more than five errors 








} 
N Mechanical pencil—Awarded to the teacher or student 
i who writes seventy, and less than eighty, net words per 
4 minute, with not more than five errors 
t Fountain pet Awarded to the teacher or student who 
q writes eighty or more net words per minute, with not mor¢ 
nt than five errors 
4 Corona Portable Awarded t teacher or student, wh 
| writes equivalent to sixty words per minute for fifteet 
minutes, perfect This test includes straight copy matter 
decimal tabulation and columnar work Che Corona Port 
able test is held in December and May of each school vear 
under specific rules. 
Che mechanical pencil and fountain pen offered in the list 
of awards are fine, high quality writing instruments in the 
i ind ear t sh 
Equal in quality and workmanship tt 
: Office Machines Irk Printers Abroad 
} but more standard in general con- hth 2 a Bel 
; j re rish rinter reports an objection by the Beltast 
i struction are fi lypographical Association to the use t the Gammeter 
t Sectional Post Binders Catalog Covers | Multigraph by the cit A proposal had been made t 
) Solid Post Binders Magazine Covers nstall a Multigrap The representative ot the Asse 
I Prong Binders Telephone Book Covers sninted out that the Multiorash wees individeal 
7 Loose Sheet Holders Machine Bookkeeping Binders |  gmapataies ahr i ; aki H oe oe 
ind is operate vy turning andl e mentiones 
: he municipal corporation at Cardiff had installed s 
a Forms, indexes and other loose leaf : : ; p — ; 
. . ‘ ir machines, but that they were operated by men whe 
} equipment are carried in stock or | ; : ti pee s 
\ erstan¢ ers t ( Ci 1 ved 
* manufactured to order. et - ' ' ; s printing don 
, at 
yy Blank Books, Ruling and Printing \, jC Wa \! oi? Danube 
nN Also Made to Special Order wy oie ee attain ot Me 
= 


(ADCO +295 PRODUCTS 
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 - , . iin ; : 
P) Complete in Line—Competitive in Price 
, Individual and Alone in Quality 
iY and Workmanship 


: 
] 


— 


A. 





» 


For particulars and prices address 


|W. G. LLOYD COMPANY 


| 

_ 

i 

S 

4 Accounting Devices Company Consolidated 


) 626 SOUTH CLARK STREET, CHICAGO, ILL. 
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APRIL, 1930 


TANGIBLE EVIDENCE OF THE VALUE GPF A “¥ 4a 2 FRANCHISE 






This attractive colored display 


helps make sales for “Y ana E” agents 











1880 : 

“¥ yar, 
. | Modernize 

1930 your office 






“Foremost For Ye 
Fifty Years” SIEEL DESKS 
Ab 










President to 





*"Y and E”’ Steel Desks are easy to sell 


HE “Y and E” trade-mark on a piece of office equipment is con- 
clusive evidence of quality. The new “Y and E”’ Steel Desks are 
no exception to this rule. 

The strong, sturdy construction . . . the wide choice of natural 
wood finishes . . the ball-bearing drawer suspension . . the character- 
istically fine ““Y and E”’ workmanship . . all combine to make this a 
profitable fast selling line. 

The display shown above is one of many selling helps we offer to 
our agents—an added evidence of the value of the ““Y and E” Fran- 
chise. Mail the coupon today for more information. 


YAWMAN »> FRBE MFG.(@. {0c 





455 JAY STREET ROCHESTER, N. Y. 455 Jay Street, Rochester, N. Y. 
Export Dept., 368 Broadway, New York, N.Y., U.S.A. Please send me complete information about 
Cable Address: «-Yawmanerbe” New York your Steel Desks and selling helps. 
In Canada: The Office Specialty Mfg. Co., Ltd., Newmarket, Ont ; 
Name 


STEEL AND WOOD PILING CABINETS STEEL DESKS 
STEEL SHELVING SAFES OFFICE SYSTEMS 
AND SUPPLIES BANK AND LIBRARY EQUIPMENT City 


Street 





APPLIANCES 


Les all right 


in a circus 


{ ys 











‘ts E three-horse rider thrills the 


crowd because his feat is danger- 
ous and calls for skill. But why 
should you do circus stunts behind 
your pen counter? Why ‘ride’ two 
or more pen lines when Sheafter 
100% Dealers will tell you that 
their heaviest profits began when 
they started selling, Sheaffer s exclu- 
sively? The reason for such profit is 
that Sheaffer's dealer-minded poli- 


chan tae J n to Date 


SHEAFFER'S 


PENS-PENCILS-DESK SETS:‘SKR 


FORT MADISON, gy 0 U.S. A. 





cies, stronger advertising, support 
and high quality have combined to 
make Sheaffer outsell all others 
in the world. Therefore, when you 
sell Sheaffer exclusively, you re- 
ceive the Sheaffer profit advantages 
in fullest measure. Ask forthefolder 
diving all the factsabouttheSheafter 
100% Franchise— ii has started 
many dealers toward pen profits 
of unexpectedly large proportion. 
et, “Must the Successful Merchant 


ee wr ‘ 
Get yourcopy sorsiey Mer- 
ess! 


~~ Toront qQ 
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BALANCE 
The only Balance® 


pen and penci 
is Sheaffer's 



















\ \ ~ 
‘ ~—, ( 
: “ 
T] ly Bal 7 d 1 WR 
1e only Balance pen and pencti WY 
\ / ai 
’ | p'.2, | 
is Sheaffer's HK 
¢ ) \ a 
| ; | Wa 
; Sheaffer alone has jovernment might to use the words: LRG 
€' Balance® and Lifetime’. ‘Balance®’ ends pen top-heavi- ys) \ 
} Lifetime’ | ness, brings speedy, relaxed writing. ‘Lifetime” means that y 6 
| pen by ti . » ; 9 . . ‘ \A 
white dot. / your pen will serve for your life span. There's a Lifetime® )/f 
. . . ° . bd jf / : 
ta pen point for every handwriting, style; try writin’, with LVL 
ren the correct point, and see what Balance® did for writinp! (h//. 
Jip - 
Sw At better stores everywhere 
» f r\ 3 All fountain pens are Auaranteed against defects, but Sheaffer's Lifetime® > 
4 , ; is iaranteed u lit ily for your life, and other Sheafier products 
8 *) ’ a ver Sua eed against defects in materials and workmanship. 
)// | —<_— PENS-PENCILS-DESK SETS-SKRIP Yr? 
7 ; . W A.SHEAFFER’ PEN COMPANY, FORT MADISON,IOWA,U.S.A \ 
V New York : Chicago ; , San Francisco “% 
) j W.A. Sheaffer Pen Co. of Canada, Ltd., 169-173 Fleet Street—Toronto, Ont. a a, { 
Ly Wellington, N. Z Sydney, Australia - London, Eng. re ~I 
7 ‘a % Reg.U.S.Pat.Off @W.A.S.P.Co., 1930 WF - —_— a % 
by sf pe <> SAFETY SKRIP, “4. 
‘eee i yh — OF >"* rs“ am, 7 / (3< é Successor 10 irk, \' 
J % : . CS ** — / (Xx ™ Skrip-filled, 50¢ 
a | £4 L/ Lon SO?" ~ tt Y= sy LO IN \ , = ~ SS 
— ee E x 4 <_— : a VY fy nt 0.) —f w~ bata Ld L “\ AD - Oo Y ws 





OFFICE APPLIANCES 


DOOL CAR 
OPPORTUNITY 


OF INTEREST TO EVERY 
OFFICE EQUIPMENT DEALER 








Now you can buy your complete require- 
ments of desks, tables and chairs from these 
3 well known Factories for Pool Car Load- 
ing, resulting in many worthwhile savings. 


DINE 
SETAE 


Y 
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House Organ Philosophy 


e trouble with waiting for something to turn up ts 
that in the meantime you ma ve turned dow! Che Coacl Combination 
ly a , , , > ) Counter Height 
ublished co-operatively by the Boorum & Pease ( on Unit No. $44 
’ Eberhard Faber Pencil Company, C. Howard Hunt 
Pen Company and Sanford Manufacturing Company 


Mavbe the fellow who said originally that people are just 


i t 
like sheep meant that sor ebody shears bot! regularly 
Faultless | sé r Bulletin (The Stationers Loose Leal 
( ompany 
Plenty « people have o ad aim 1 life it a lot ot 
them dont pull the trigger Jaiton Expe rt Bulletu { é 


Dalton Adding Machine Sales Company). 


lf you want to test vour memory, try to remember the 
things that worried vou vesterday It's Said and Done 


(Dictaphone Sales Corporation) 





It's all right to dream of the things you're going to do 


f 


if vou begin to work on them right now.—Bramword he 
Bramwood Press ' Feature These l 


No business is so prosperous that parsimony cannot hurt 


it Che Berlovalist (The Be aie Manufacturing , | wena special BENTSON 


> 
1 ' a oa 
If vou are not tired at night you are not don yy your file units! 
part The Office Cat (The Richmond & Backus Company) 
Ch : ones 9 on I ‘ | — : rl \ . | E” The compactness and convenience of these counter 
e pro SIMA, ila ACCPS Ss promises . allt height units, when well displayed, have sold many 
Idea (Yawman and Erbe Manufacturing Company) prospects. Just a good window display with quan- 
1e@; a\ l i Manuti Ins ip. ; 


tities of material stored in the cabinets and with 
door and drawers open, is enough 


Even if you didn’t make a dollar on it, the sugges- 


> 
Ross E. Wilson Traveling for “Y and E” 


Ross | Wilson has been assigned to Territory No. 69 tion of your label on the cabinet, where office records 

are filed or stationery is stored, is worth a great deal. 

yy the Yawman and Erbe Manutacturing Company Chis But these counter height units have a sizable margin 
tor ve 


ymprises the states of Minnesota, North and South Dakota, 


The combination unit No. 544 is especially useful In 





\ 1] . : -¢ ; ‘ na . . ' ' “@ j - 
Nebraska, and parts oO L a and \\ isconsin He succeeds many offices; the top drawer will carry 3 by 5 or 4 by 
1 14 6 inch cards; the two shallow drawers are very handy 
Sy » Griel ho ic now n ; f ¢] stem ser ) 
aniey mie be W i oW Manager of the sy em service for legal blanks, electros, charts, ete., and the stand- 
department at the home office Rochester. N. Y. ard letter size drawers are convenient for Various 
storag p Ost 
He is traveled extensively in the west, and has had 
: . The cash service unit No. 540 is adapted to many 
several vears experience 11 omce equipment and supplies classes of retail stores and business offices where there 
Ml ' .: ae ' s a limited amount of cash transactions. The storage 
Mr. Wilson is a adtlve © e middle west He served in compartment has two shelves, the lower one adjust- 
at , , , able on 1! inch centers; the compartment measures 
e coast artillery of the United States Army; studied at . “eas : 


16 inches wide, 20% inches deep and 28% inches high. 





lowa Weslevan college; saw military service on the Mexi- . ;, ' 
Further information of these cabinets and of our com- 

al border 1916. winning i commission During the l plete ne, with prices and discounts, on request, to 
lealers 


orld war he was recalled tor service, serving some time ] 


at Fort Sheridan, Il.. and going overseas later with tiie 


renga train of the 108th field artillery ot the pug The Bentson Mfg. Co. 


1V1S101 Since the Var his interest has been in the 
Aurora, Illinois 


ivalry branch, 11 which he olds a reserve Commission 
oe - 
Assignments to Sheaffer Territories 
A. H. DENNY, Inc. 
e W. A. Sheaffer Pen Compan ort Madisor ow: si 
eafter | ny, For lad . Lowa, 356 Broadway 


is assigned two men to sales territories. W. J. Freer is near Leonard St. 
i territorial manager, with headquarters at Toronto. Mr. New York 
reer 1s a native of England, and has been a resident of Eastern Wholesale 
, Distributors 
loronto the past ten years He is well know retal 
rcies Ing been a plonect offeri Spe sales pre FRED C. FUNKE 
t ind dis y service e Domink He id bes P. O. Box 244, Detroit 
engage nt work , six vears. and renders cet Michigan and Ohio 
Cay ee nM) af + Semis Representative 
t ez ( ¢ i¢ S i ‘ sers 
erating n Canada 
( \\ , . . 5: VERNON J. SELFRIDGE 
Vits ‘as of ssigned to a sales tel I 800 N. Spring St. 
Virginia, making headquarters at Richmond He een Los Angeles, Calif. 
gaged sales capacities wv the mus "usiness a mbher Western Representative 
yCalrs l M SSISSIp \ lhe cities 


. > 
Newell B. Newton Co. Represents “G-F” 
The Newell BR Newto1 L_ompany, Toledo, O] 1 has bee 


Cash Service 
Counter Height 
Unit No. 540 





















Thin Lead 


HEXAGON 
Colored Penci 


Back of “The Winner” are 168 years of 
lead pencil making— you can recommend 
it to your trade with utmost confidence. 


IT IS WORTHY OF ITS MAKERS 


EASILY SHARPENED— CEDAR WOOD 
POINT STANDS UP MAKES CLEAR IMPRESSION 
STANDS ABNORMAL PRESSURE 


“The Winner” appeals to 
Draftsmen, Architects, Engineers, Artists, Auditors, 
Accountants, Bookkeepers, Trafficmen and others — 
for checking, marking, underscoring, shading, 
sketching, signatures, etc. 





Order our 2379 “THE WINNER” Assortment of 
12 Pencils — 12 Colors = Try Them — Prove Them 











COLORS 
Red Blue Dark Green Light Green Orange Yellow 
Black White Olive Violet Light Brown Dark Brown 


A.W. FABER 


NEWARK, N. J. 


Makers of the 
Famous “Castell” Drawing Pencils 
Since 1761 
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increases were made In saies 


‘FFICI APPLIANCES 


Office Appliance Exports Gain Eleven Per Cen 


Commerce Reports] United States exports of office ap- 
pliances rose to a new high level during 1929, totaling $53. 
754,331 i crease of |] er ct those of 1928, 
amounting to $48,469,205 \ substant d consistent 
growth has bee s} eX ts ippliances ol 
ill classes during the past four vears They were 48 per 
cent greater last vear than in 1926 Onl four classes de 
reased in 1929 compared with 1928 ird punching, sort 
ng and tabulating machines. other ilculating, including 
ised and rebuilt, listing adding machines and listing adding 
wookkeeping machines These decreases, however. were 


set by large gains in all other classes 
Che figures which follow show United States exports of 


othce appliances for the vears 1926 to 1929, inclusive 


Listing adding machines—(1926) $2,194.89 (1927) $3.1230.490 
(1928) $3,785,512; (1929) $ 6,196 

Not sting dding ma I (1 rs dl (1927 
$11 9 (1928S) S120 888 ea) Fr } 

ta i nz ! chines ( ») & ; ») $1.767.48 

S) 32 1.826; (1929) $ 62.1 

\ inting and tabulatir n t $1.14 (1927) 

Sez £a l sewher ( Js) seg Z T (1929) se 


vregated elsewhere 
Listing-adding—bookkeeping machines (1926) [not enumet 


ited separately, but included with billing nd bookkeeping ma 


chines] (1927) $2,203,110: (1928) $3.883.61° 1929) $2.871.975 
Typewriter billing and bookkeeping n hines—(1926) $3.356. 
61; (1927) $2,875,197; (1928) $2,352,183: (1929) $3.549.186 

Card punching, sorting and tabulating 1 hines—(1926) [not 
eregated ] (1927) $1.115.5 (1928) $1,119.48 (1929) $868,553 
Other machines, including sed and rebuilt—(1926) $275,770 
(1927) $272.770: (1928) $981.924 (1929) $258 

( : 1 totals f nm 1 gw ¢ ss i S ~H) ty 7O0 

’ ’ > 174 ‘ (1928) $13,878,360 (1929) $14,120,397 

Exports of Typewriters 

s lard w typewriters —(192 ‘ ! 24) 14,954 
IS: ¢ S) $14.62¢ 192 $15.771.088 

New por ble vpew rs—( » § (1927) $4.700.342 
1998) $4.986.581: (1929) 191.284 

l'sed and rebuilt (192 SNN2 HF (1997) $1.2 1% (1928) $1 

558; (1929) $1,581,172 

i s if typewrite MH) SSO] I 1.899 (19°) 
fuix xe (1929) $1,269 { 

Total of typewriter classification 1926 SIS,19S.381 (1927) 
$20,855,755; C1928) $21,010,890; (1929) $22,815,644 


Exports of Cash Registers and Other Machines 


Cash registers—-(1926) $5,138,752; (1927) $6,793,783: (1928) $ 
171,652; (1929) $9.525,155 

Parts of cash registers-—(1926) $522,486; (1927) $622,125; (1928) 
$672,732; (1929) $1,079,843 

\ddressing and duplicating machines 1926) $430,736: (1927) 
$594,220; (1928) $569,215; (1929) $811,096 

Other office appliances—(1926) $2,429,251 (1927) $2,742,876; 


(1928) $3,914,945; (1929) $4,104,842 


Total for cash registers and parts, addressing and duplicating 
nachines, and other office appliances—(1926) $9,412,156; (1927) 
$11.762.703; (1928) $13,679,955; ©1929) $16,790,290 

Grand total of entire offic pplian: 21 p—( 1926) $36,511,110 
1927) $44,094,374: C1928) $48,469.20 (192%) $53.754.331 


Exports of office appliances were consigned to 110 tor- 
eign countries in 1929. The dominant position always held 
by Europe was further accentuated, approximately 63 per 
cent of the total exports of office appliances being sent to 
this area as against 61 per cent in 1928. South America, 
including Central America, Mexico and the West Indies 
absorbed approximately 17 per cent; Canada and New- 
foundland, 7.7 per cent; Asia, 7 per cent: Oceania, 3.3 per 
cent: and Africa, 2 per cent [The leading markets for 


} 


129 were the | nited 


office appliances in I! Kingdom, Ger- 
many, France and Canada Approximately 76 per cent ot 
countries. Sub- 


the total exports were consigned to fitteen 
stantial gains were registered in practi illy all of the lead- 
‘tion of Italy. ex- 
ports to that country decreasing by Notable 


the United Kingdom, France, 


narkets of the world, with the exc 


' 
' 
S$308.563 


Argentina. Australia. Sweden and Mexico, as shown in 


1 
‘ Y ; owing 
é es tollow 
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‘Foremost For Fifty Years” 


ON THOSE ROCK-BOTTOM BIDS 





White Ruled (ards, 7; —8 points thick 
$23 end 6 = 4— 1000 in a box 


> 


‘ 


gets the business with your regular profit too! 





FE veERY dealer has customers and prospects who always say, 
4 **Remember I've got to have a rock-bottom price on this.” 
Your salesmen want this business, but even the lowest possible 
Se prices on your regular line sometimes fail to land these orders. 





Rochester Brand Supplies have turned this discouraging 
fee . situation into extra business. On each Rochester Brand item 
. you can quote a price that beats competition, and the best 
| part of it all—the price buyer gets such good value that he 
| reorders! Write us for samples and prices. 


Ses moh dase acti toe YAWMAN 4» FRBE MFG.(0. 


genmaSastaa 413 JAY STREET ROCHESTER, N. Y. 
~<_ ss Export Dept., 368 Broadway, New York, N. Y., U.S. A. 
r . - . Cable Address: «*Yawmanerbe,”” New York 
wt 
=, ' *) STEEL AND WOOD FILING CABINETS ¢ STEEL DESKS + STEEL SHELVING 
SAFES + OFFICE SYSTEMS AND SUPPLIES ¢ BANK AND LIBRARY EQUIPMENT 
. | uennnentinmeins 
i YAWMAN AND Erbe Mec. C 
| 413 | Street, Rochester, N. } 
Please send me samples and prices of your Rochester Brand Supplies 
. = ie 
Alphabetical Vertical File Guides 


17 point manila or 20 point pressboord Iddr Cc 
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OFFICE APPLIANCES 


SALES ARE CLIMBING 


Since its announcement, the New 
Indiana Chair line —featuring the 
Bank of England type—has con- 
tinued to register an upward curve 
in sales. It had favorable recep- 
tion at the start and those first in 
use gave a marked stimulus to 
additional sales. The Three Hun- 
dred line shown here, also made 
in stenographer and side chair 
style, is a remarkable value. 








New Indiana Chairs are pro- 
duced in a modernly equipped 
factory, conveniently located to 
materials needed. Shipping 
facilities are favorable. All in 
all the line is what many 
dealers have been looking for. 
Perhaps it is the one for you. 
Write for full information 


then decide. 


Mew ENDIANA CHAIR COMPANY 
JASPER, INDIANA 


Orders may be pooled with shipments from Indiana Desk Company: carload lots 
require less handling, arrive in first-class shape, and cost less per hundred weight 
than |. c. l. shipments. 


viii.) A (| 
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MAKING FRIENDS EVERYWHERE 








Indiana desks are making friends everywhe ‘remaking 
friends because the vy repay thal “ir cost over and over again. 


)- nn ° -— ; ‘ ° ° ° 

The price is an important item in considering the pur- 
d chase of most desks. but the service is more important. 
oO However great may be the advantage of price, it cannot 
a atone for any le tting down of its ade squacy. The econo- 
' 

mies which make ‘possible the exceptional quality of 
n 

Indiana desks were adopted only when proven without 
) pre judic e to usefulness and durability. 
r. 

Indiana desks might ¢ “asily sell for more money and a 
i. 

worth it. But our policy of extra value has proved s 


unive rsally satisfactory that we stick to it. 


Would vou like to sell these desks ? 


y INDIANA Desk COMPANY 
JASPER, INDIANA 


Orders may be pooled with shipments from New Indiana Chair 
Company. A pool carload makes a convenient stock, easily 
handled and quickly turned. Ask us. 











i 
— 
— 
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FFICI APPLIANCES 


THE NATIONAL 
ACCOUNTING MACHINE 


SETS NEW MECHANICAL ACCOUNTING STANDARDS 





The National Accounting Machine will 
solve all your bookkeeping problems .. . 
give you accurate, printed records quickly 
and at low cost. 


It is simple to use. It can be operated by 
any one who can typewrite and run an 
adding machine. 


Its work is completely visible at all times. 
The operator can see every amount key she 
has depressed and every figure or letter as 
it is printed on the inserted form. 


It handles every kind and size of record for 
every kind and size of business. Accounts 
receivable and payable, general ledger 
work, billing, sales analysis, voucher check 
writing, expense distribution, stock rec- 
ords, all kinds of journals, bank transit and 
bank bookkeeping. 


It is backed by the world-wide service of 
The National Cash Register Company. 


Our agent in your city will be glad to 
explain this machine to you. 


THE NATIONAL CASH REGISTER COMPANY 


World’s Outstanding Producer of Accounting Machines and Cash Registers 
DAYTON, OHIO 
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[Typewriters accounted tor 42.5 per cent of the total 
) 
exports ot office ay phances in 1929 Shipments imcreased by 
8 Of - 20 
$1,832,754 Portable ewriters valued at $5,491,384 were 


xported as against $4,986,581 in 1928, a gain of 10 per cent 


sed and rebuilt typewriters increased from $1,397,558 in 


1928 to $1,581,172 in 1929—13 per cent gat Exports of 
standard typewriters reached a new high point in 1929, 
totaling $15,771,088 as compared with $14,626,751 in 1928, a 


cain oft & per cent 


i 


; , 
e main trade areas as follows 


Distribution of Typewriter Exports 
Exports of typewriters during 1929 were distributed to 
Europe, 59.2 per cent; 


unada and Newfoundland, 4.5 per cent; Central America 


nd the West Indie Ss. 5.4 per cent; South America, 14.6 per 


Asia, 9.8 pet ent 


Oceania, 3.4 per cent; and Africa, 
ntinued to be the leading market 
pewriters Sales of standard typewriters 


j 


that country dropped off slightly, but those of portable, 


eC ind re It machines increased. France was the sec- 
nd most important market, taking larger shipments of 
tandard, used and rebuilt machines. Noticeable gains were 
nade in Augentina, Germany, Canada, Brazil, Czechoslo- 
vakia, Chile, Netherlands, Mexico, Switzerland and Sweden. 
Che change to the Latin alphabet, which went into effect in 
1 { 
turkey in 1929, was the principal cause of the marked gain 
exports to that country—from $73,276 in 1928 to $419, 
$11 in 1929 Exports t Austria, Italy and British India 
ease 
Fol { l'nited States ex ts type 
re f ‘ ets of all classe ( vewriters 
he period of 1926 to 1929 ing lusive 
United States Exports of Typewriters by Countries 
ed Kingdon (1o2¢ $2 GR0.159: (1927) $3,419,948: (19288) 
$3. 18 ) 
Fra i“ { t <1 ) . i 2 Ss 1.61 
19 » & 7 
Arge) g , $1 $1.020.702 
99) ¢ g] 
Germany 1926) S66 (1927) $1,051,109 (1928) $841,010; 
(1929) $1 > ¢ 
Canada—(1926) $807.56 1927) €851.89 (i928) $1,000,944 
(1929) $1,018,487 
Brazil 1926) ST51.621: (1927) $694.179: (1928) $821,184: (1929) 
$887,931 








Increased Sales! 





No. 2001 


Pictured is ONE of the many styles 
available to dealers handling our com- 
plete line of steel cabinets. 


The “2000” line of cabinets covers a 


variety which includes storage, ward- 
robe, combination, desk and counter 
high, and storage racks. 


Storage and wardrobe cabinets are 
made in two convenient heights, 66° 


and 78’. 


{ In addition, we manufacture a ) 
full line of transfer cases, two, 

| three, and four drawer upright ; 
| filing cabinets, and blue-print 
cabinets, at competitive prices. 
Write for full details amd prices. ) 








You can meet your customers’ require- 


“AURORA LINE” 


ments with 
Cabinets. 


Aurora Metal Cabinet Co. 


Aurora, Illinois 
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¢€ z. Office labor saving machines, comprising the group mad 
- } up of accounting, adding, calculating and tabulating ma 
chine s, represented approximate] 26 per cent of the tot il 
imports of office appliances for 1929. Total exports reached 


725 
$13,878,360 in the previous 


$14,120,137 as compared wit 
vear. Exports this class of office 
1922 While decreases 


tl 1 300 per cent since | 
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machinery have 
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te! ymprising this grou 


PAPER PENCILS © @ Seen 
BR § the loss was more than offset by gains in other classes 


United Kingdom Leads This Classification 


Ss cK 


The United Kingdom in 1929 displaced Germany, whic! 
irket for this class of Ameri 


‘ge STRONG -SMOOTH : ¢ United Ki 
‘ me )6formerly was the leading m: 
GR HTLESS ; office machines. Exports of typewriting, bookkeeping, and 
l increased moré¢ 


hines to the United Kingdom 


| 7- a | TO SHARPEN > billing machit 
than 300 per cent. France, Germany, Canada, Italy, Bel 


ler named, were outstanding 


ECONOM ICAL : af gium and Argentina, in the rdet 
: —— 


markets for these machines. | orts were practically world 


wide. 
rts in the last four vears 


Che trend in l nited States expo 





is indicated in the following figures 
MARKINGS BY ; United States Exports of Accounting, Adding, Calculating and 
eopiaaa RENT 1 Tabulating Machines by Countries 
_ United Kingdom—(1926) $654 127) $1,126.89 (1928) 
- : 441.387; (1929) $2,237,500 
CcoLornsA hi lee 
SP a“ MM 6 (1929) $2,237.30 
a/ ‘ : = Germany (1926) $1,507,030; ¢19 ») $2,118,286; (1928) $2,402,527 
; (1929) $1,625, 43 
Canada (192¢ ode t (1 t (1928) $915.6 24 
$746,511 
Italy 1926) S41. 64 : \ x) Sot s ( ) 
$617.584 
Belgiun (192¢ ( » s § (1928) See 1é ( " 
$584,949 
Argentir t $ 75 ' $450,089 (1928) $496, 12¢ 
(1929) $ 61 
Y : : : . Switzerland 26) §$ $ine (1928) $567, 04 
< Puy SS "Yeh: SEs q (1929) $511.1 
‘ ‘ Australia—(1926) &$ Gud (1928) $384 l 
Prerteag (1929) $473.14 
WRITE FOR FREE Sweden (1926) $398,217; (1927) $821,702; (1928) $959,416; (1929) 
$449,505 
We will gladly send sample FREE, any colored All other countries—(1926) $2,593. 1927) $3,593,601; (1928) 
“GB” Paper Pencil you desire for testing purposes. $4,169,667 
This is an “Old Faithful” product, backed by this Total—(1926) $8..00.205; (192e) atl. de 1; (1928) $13,878, 3605 
Made in twelve colors. Stamped aay inane ; a , , ' 
1 \\ record tot i was Teac t qauring tie pas year m 


famous guarantee. |! 

. Ay | i 

in gold. . so 
exports ol ht hipments amounting to $9,525,155 

ne” ceeieee ee coe aoe SS See r, the difference 


rease Of approx- 


[MASEL THES COUPON TO-DAY/]| (ooo ccs or ors percent, An in 
inl ne 3 rded ne the $2.838.146 total 


THE AMERICAN (7?) CRAYON COMPANY imately 340 per cent 1s recorded s ! 
HOME OFFICE AND FACTORIES 807-907 HAYES AVE. SANDUSKY OHIO of 1922. Germany continues to be the outstanding market 
for American cash registers, and the United Kingdom, 


SAN FRANCISCO 116 NEW MONTGOMERY ST- DALLAS, TEXAS SANTA FE BUILDING ; 
NEW YORK OFFICE 130 WEST PORTY-SECOND STREET aan 
Argentina, Brazil, Australia, France and Japan have mau 


il customers for such ma- 


Yes, send FREE (color ) “GB” Paper Pencil - for our inspection. ‘ 1 their lien 
ained ne posi mons is 

Name chines Outstanding gains were registered in Europe, most 
Company Name countries in South America. Oceania, and South Africa; 
ts to Central America and the Far East, with the 
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~ Follow this exclusive 
special 
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Try the Desk Companion! You don't 
have to sell it—with Automatic fea- 
tures it sells itself—and it’s an item 
that no one else can offer you. The 
sales on this specialty for one dealer 
amounted to $70,000.00 in one year. 


And behind it is a complete line of 
files, desks, filing systems and spec- 
ialties that make the ordinary line of 
similar equipment obsolete—not just 
a list of items that must meet com- 
petition on price, but a line that can 
be sold at a price! 


Send in the coupon—get the story of 
these new features. Write—W rite— 
W rite—now. 


THE AUTOMATIC FILE & INDEX CO. 
General Sales Offices 

1320 STEGER BLDG. 28 E. JACKSON BLVD 
CHICAGO, ILLINOIS 


Factory: Green Bay, Wisconsin 
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United States Exports of Cash Registers by Countries 
] ] 1 7 r 1¢ » $1.8 


1880-1930 


50 YEARS 
of 


a (192% S44 , (19 ) £409 yt (1928) $413.605- 
‘rance (79%8) § s ‘ 1927) $ ] 14 (192s : ‘) 
| Switzerland—(1926) $104,872: (1927) $128,322; (1928) $254.68 
| (1929) $254,681 
Sweden—(1926) $214,814; (1927) $199 (1928) $153,813; (1929) 
therlands ‘ $ (1928) $66 
D \ ae ener 
All other 
$9 499 TE 
Tota (1926) %5.158 3 ( 97) a ; _ 1928 74.4 
( 0 V E R S Miscellaneous Office Machine Exports 
Total exports of machines falling under the classifica 
ee ] im ‘ : } . } 
————————— tiol oO ote’? ¢ ce ap] ances su¢ as a Mad nes 
mailing and letter opening machines, stapling machines 
| numbering n chines, and other office machines, increased 
from $3,914,495 in 1928 to $4,104,842 in 1929 rhe United 
Kingdom, Canada, Germany, France Argentina, Switzer 
land ind Australia. 1! the ordet I the Tr it portance, were 
] AR] S tials SU] ] LIES the leading markets tor “other ofhece applhiar ces,” and al 
a rhec n ‘ 0 ner ‘ § the total ports 


“INVINCIBLE” PLASTIC TYPE. [ff | _ sien and uptcating machine exors increased 












Ribbons- Carbon Papers | ddressin and d iat f machines in 128. 
BLICK - PARTS -- TYPE- | OMe “PI hance Ss Ol " kinds 2 d t! od : al ; foreign co! 
WHEELS--PADS [py | (225 2" hese not heretofore handled American offi 


" INVINCIBLE - . | “aie ceeceuiaias ss saiiartnedin 
TYPEWRITER SUPPORTS y | American standards of business management and of 


there is a gradual if not a rapid development toward a 
reorganization of business methods. and the installation o! 
equipment that will simplify and expedite office work. The 
stablished reputation oO! eTical il al es re. irdle 
the higher prices that ofte1 ve to be paid. has crea 
demand that should enabl Ame nm manutact t 
nly to hold their own, but t et a su ntia 
t ? i | 










l AMERICAN We re es te estore, “American maufactn 
WRITING MACHINE Sitsien, have ould eo aging 
COMPANY ive mark ties from year 


449-455 Central Ave., Newark, N. J. 
and 
21 Principal Cities 


Established 
1880 


I. S. M. A. Meets at St. Louis in October 
he annual convet ational Stamp Manu- 
acturers Associatiot vill be eld October 6-7 clusive, a 
Hotel Jeftersor St. Louis, Me 
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institution brought its problem of office 


layout and equipment to Globe-Wernicke. Another Globe-Wer- 


nicke Authorized dealer profited. Another client is made for 


both Globe-Wernicke and for the Authorized Dealer. The of- 


fices of the Fire Association of Philadelphia located in Chicago, 


are now completely equip- 
ped with Globe-Wernicke 
Steel Office Equipment .... 
all units recommended and 
used for a particular pur- 
pose. The half-century of 
Globe-Wernicke’s experience 
can also be yours for the 


asking ...... write ....... 
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...are you looking for a 
fresh business builder? . .. 
here it is... the Globe -Wer- 
nicke Cello-Clip . . . truly a 
little giant of a sales maker 
... the only filing device that 
successfully employs single 
sheet suspension for large 
plans, blueprints, tracings, 
maps and all large sheets . . 


a 


... the illustration to the right 
shows a Cello-Clip installation 
... easily and quickly put in 
... notice the vertical suspen- 
sion of all sheets... this af- 
fords perfect preservation ... 
easy equipment to sell. . . of - 
fers a dealer the opportunity 
of making a real sales drive 
on architects, contractors, en- 
gineers ... 





... and here are three mer- 
chandising pieces for you to 
use in opening up your Cello- 
Clip drive... to the right a 
complete book on Cello-Clip 
... giving all uses... showing 


installation . . . selling the pro- 
duct to your mailing list... 
a ° ° 
profusely illustrated with ac- 
Céllo-Clip tual photographs of installa- 


PATENT APPLIED Fo" 


...to the left are other two 
pieces that Globe-Wernicke 
offer interested dealers to use 
in their Cello-Clip sales drive 
...two compact broadside 
folders as followups in your 
merchandising campaign... 
they are yours for the asking 
..+ just write... 


a ae 

...at the immediate right, & 2s ) 

an illustration showing how J — WH 

the exclusive Angular Tab Hil} a 
| \ 
NN) ie 

iil 

Pill 
Wi “. 





Guide, made only by Globe- 
Wernicke, is adapted to the 
Cello-Clip filing system... 
listen dealers, this Cello-Clip 
plan opens up a multitude of 
new roads to new business 
and new sales... 







| SS X WW 


... to the right a «close-up» 
of the application and instal- 
lation of the Cello-Clip... 
sheets quickly suspended... 
if you want «NEW BUSI- 
NESS AMMUNITION» 
write Globe- Wernicke, Cin- 
cinnati, Ohio, today for 
CELLO-CLIP CAMPAIGN 
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Pass your business 
in review every day 


even necessary to add a single 


VERY department of your busi- 

ness on your desk every morn- 
ing... marching past you while 
you review them one by one. 
Physically impossible? Yes. Why, 
it would even be impossible for 
you to make a daily inspection 
tour of every department. And 


monthly reports can soon go stale. 
Fresh Business News 

The answer is daily reports. . . fig- 
ures that bring you an exact pic- 
ture of each department for your 
unhurried scrutiny. 

With Elliortt-Fisher you get 
these figures at nine o'clock every 


Elliott-Fisher © 


Flat Surface Accounting -Writing Machines 
GENERAL OFFICE EQUIPMENT CORPORATION 
Division of Underwood Elliott Fisher Company 
342 Madison Avenue, New York City 
“Underwood, Elliott-Fisher, Sundstrand, Speed the World's Business” 


morning. You get them hours 
fresh, not weeks old. You get them 
summarized in a clear, simple form. 
Sales, shipments, inventories, bank 
balance, etc. One calls for instant 
action. Another needs careful 
watching. All these figures are vital 
to the sound and orderly conduct 


of your business. 


No Payroll Additions 
Elliott-Fisher Accounting-Writing 
Equipment will not interfere with 
your present routine. And it is not 

The Elliott-Fisher 


flat surface ac- 


counting - writing { 
machine ‘ 


name to your payroll. In fact, in 
many cases fewer people do more 
work with Elliott-Fisher. 
Hundreds of firms use Elliott- 
Fisher today. May we show you 
what it does for them? Write for 
full information or ask to have 


our representative call to see you. 








General Office Equipment Corporation 
342 Madison Avenue, New York City 


Name 


Gentlemen: Kindly tell me how Elliott-Fisher can give me closer 
control of my business. 





Address 
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This new Commercial Dipaday Desk Set 


is a Volume Seller! 
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Never before has Sengbusch offered you such a profit opportunity. 
Here for the first time is a Dipaday desk set with every practical fea- 
ture of the most expensive sets—adjustable swivel socket, full range of 
colors, genuine self-closing inkstand and Dipaday pen — at the re- 
markably low price of $7.50. 


Standard Desk Equipment 


This price puts set No. 305 in the class of standard office equipment. A sensa- 
tional opportunity. Now offices, large and small, can equip every desk with a 
Dipaday set. And these volume sales will make unprecedented profits for dealers. 


For the first time an adjustable swivel socket is provided in a low priced Dipa- 
day set. But No. 305 is not only intensely practical, it is beautiful. It is fur- 
nished in a choice of nine striking colors—mottled green, mottled red, mottled 
orange, black, red, green, blue, orange, yellow. It is equipped with No. 74 ink- 
stand and No. 40 Dipaday pen. Its crystal base has a convenient pin tray. 


Every month is a profit month with this new set. Now is the time to “get set”. 
Order a complete stock at once in assorted colors and pen points. Feature 
them in your windows and on your counters. Watch them sell themselves. 


Sengbusch 


SELF-CLOSING INKSTAND CO. 415 Sengbusch Bldg., Milwaukee, Wis. 
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cAdjustable 
swivel socket, 
full range 
of colors, 
complete set with 


Dipaday “Pen — 


$7.50 
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Munson “Round-Up” Contest Terminates 
Successfully 

Che Munson Supply Company at 350 Hudson street, New 
York City, manufacturers of Munson rubber cushion keys 
for typewriters and calculating machines, recently held a 
novel “Round Up” sales contest over a period of eight 
weeks, which started Monday, January 13th, continuing up 

and including Saturday, March &, 1930, under the capable 
leadership of “Range Boss” J. J. Brady, manager of the 
company 


] 


The object of the contest was to “round up” every avail 
able “steer” in the territories, better known as the “range 
[he sales were translated into points and expressed in terms 
of “steers.” By allowing extra “steers” on outstanding 
achievements, the company made sure that every salesman 
who was entitled to a prize received one. 

Che contest was kept at white heat through the medium 
of numerous “pep letters” sent to the “cowboys” at intervals 
These letters were on picturesque letterheads depicting 
round-up and riding scenes on the western plains 

At the beginning of the contest, each “cowboy” was pre 
sented with a miniature lariat which was contained in the 


first letter, which bore the caption “A Mean Rope,” to 


assist him in “roping the steers.” This was followed by 
further letters on various letterheads bearing inscriptions 
such as “Rid 'em Cowboys,” “The Branding Iron,” “Taking 
the Bumps,” “Bust ‘em” and others ending with the “Round 
Up.” Each week brought many interesting changes in the 


; : 
standing of the contestants 


Many cash prizes were offered There were prizes for 
the first five men to cross their quota line, as well as prizes 
or those who obtained their quota ot “steers.” 

Che Grand Award was captured by O. F. Alben of the 
Cleveland office G. W. Hedden and J. R. Scott of the 
New York office were second and third respectively H. E. 
Dimler of the Newark office was fourth and Mark H. Mun 
son was fifth. The other prize winners were I. Cooper of 


the Philadelphia office, fF. F. Becker of the Boston office, A. 
C. Teany, Canadian representative, L. F. Meaney of Seattle, 
Washington, and A. Sullivan of the local staff 
It was a most interesting and successful contest, and the 
men immediately grasping the spirit and responding with 
great enthusiasm 
al 


Northwest Office Supply Co. Moves 

[The Northwest Office Supply Company, Green Bay, 
Wis., has moved from 205 Pine street to 212-14 Pine street 
lhe latter is almost across the street from the former loca 
The new store is more commodious, and shows many 

new office conveniences for the service of the business com 
nity Che company is exclusive agent in Green Bay for 
the desks and filing equipment of The Automatic File & 
T 


index Company, manutactured at Green Bay 


> 
Mardi Gras Boat Carried Large Globe-Wernicke 
Shipment 


titty-hve tons of steel and wood office equipment made 
Che Globe-Wernicke Company of Cincinnati, Ohio, was 
hipped recently to New Orleans via the Ohio and Missis 


sippi rivers. This equipment was consigned to Cia. Frieden 


berg » A. of Mexico ( it Mexico. and | F. Hat sell & 


Bro. of New Orlea 
> 
Havana Sample Fair Date Changed 

The sixth annual Havana International Sample Fair and Ex 
IM sition will be held at Havana, Cuba, from May 10 to May 26, 
930) The date was changed from February 22 te March 9, 
nclusive All types of products, samples and models may be 
shown. Detailed information about the fair may be obtained 
from Roberto de Guardiola, Feria Exposicion Oficial Interna 
onal de la Habana, or from consulates of Cuba in the United 
states and othe countri 














AN 
OPEN 
BID 


for the Stationer’s 
Business of the 
United States 


In order to prove our 
worthiness, we will send upon 
request samples of HECTO- 
GRAPH CARBON and an 
Autographic Register Roll for 
any machine. These are two 
of the most difficult items in 
the carbon line to make suc- 
cessfully. 


Our Hectograph Carbon 
will produce from one im- 
pression—more copies than 
any other sheet made. 


Our Autographic Register 
Roll is the cleanest of them 
all, and in addition will equal 
in number of copies the soft 
roll of other manufacturers. 


Let one of your valued cus- 
tomers test these samples, and 
if they are not pronounced 
the best ever produced in 
every respect, we withdraw 
our application for your busi- 
ness. 


Phillips 


RIBBON & CARBON CO. 


INCORPORATED 


Main Office and Factory 


61 Halstead Street 
Rochester ,New York 























is the instant favorite of every pencil user 
who tries it. Perfeet lead. comfortably 
rounded corners, smooth writing. long lasting 


—it’s all quality 


Yes, Semi-Hex is popular! And since popu- 
larity means profits to the dealer, you ought 
to be selling Semi-Hex Pencils. If vou're not, 


write Us, 





Made in 
5 degrees by 


GENERAL PENCIL 
COMPANY 


Jersey City, New Jersey 
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Marine Motif in Pen Display Features a Waterman 
Anniversary 
\ display of Waterman’s pens in a marine setting with 
Statue of Liberty in the background was the feature of a 
rominent boardwalk window at the Du Pont Products 
Exhibit at Atlantic City during a week in February Che 
principal floor decoration of the space had been built up 
» simulate water, the natural colors of which were repro 
luced by combining different shades of Cellophane, white 
veing laid over blue In this decorative piece, pen desk 


sets in boxes were shown riding the waves like small rafts 





DU PONT’S PRODUCTS EXHIBIT SHOWING WATERMAN’'S 
T 





PATRICIAN” FOUNTAIN PENS WITH THE STATUE OF 
LIBERTY AS A BACKGROUND FEATURE 


The Statue of Liberty in the background was encircled by 
a caption reading, “The Pen Enlightens the World.” Re- 
productions of a ship, a buoy and other typical marine 
decorations were part of the scheme. The whole was lighted 


brilliantly. 


[he display featured the forty-seventh anniversary of 
the L. E. Waterman Company Che new Patrician pen 
was the product around which the display was built. The 
exhibit attracted great numbers of visit 

> 


New Typewriter Store in St. Louis 
J. G. Withington of the Withington Typewriter Com 
pany, 2033 Railway Exchange building, St. Louis, Mo.., 
states that his company is opening a beautiful new store at 
1104 Locust street, across from the St. Louis premises of 
the Underwood Typewriter Company and Remington Rand 
Business Service and next door to the L. C. Smith and 
Corona offices 
The Withington Company expects to be in its new place 
by April 1 
> 
New Office Equipment Store in Norfolk 
J. A. Moore & Company, Inc., have opened a new “Office 
ll street, Norfolk, Va., 
‘ | ‘ 


where they carry a well selected stock of commercial sta- 


Service Station” at 129 West Tazewe 


tionery, steel and wood office furniture, safes, loose leaf 
devices, machine bookkeeping supplies, filing equipment, 
steel shelving, ribbons and carbons, blank books, rubber 
stamps, engraving, et« They also handle the L. C. Smith 
ind Corona typewriters, and Sundstrand adding and calcu 
lating machines The stationery department is under the 
management of J. H. Gammon 
—_ 
Moncada Visits Some of our Southern Neighbors 
\. Moncada of the export department of the Crown 


~*~ 


Ribbon & Carbon Company, Rochester, N. Y., started sev- 


eral weeks ago on a trip through Mexico and Cuba. 
Mr. Moncada is well acquainted with the trade through- 
wut Latin America. This is his eighth visit to Cuba and 
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B. L. MARBLE CORRECT POSTURE CHAIRS are more compact, 
are less complicated in construction and are decidedly 
easier to adjust than any other so-called Posture chair. 
Most important of all... a refinement in design with 
an “eye value” that wins the instant approval of 
prospective purchasers. 


)To help B. L. Marble dealers sell, we offer a complete 
campaign that includes newspaper mats . . . colorful 
window displays . . . folders for mailing and counter 
distribution . . . and a four-page Dealer mailing piece. 







The demand for the posture chair is HERE. Why not profit 
by it? MAIL THE COUPON. 
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THESE FIVE 
-EATURES SELL 


B. L. Marble Posture Chairs 


The snugly fitting back support induces 
an erect position of the body. 


The anatomically shaped seat distributes 
the weight of the torso evenly and nat- 
urally on the spine. 


The tension of the flexible, tilting back 
is adjustable to provide support in all 
positions. 


. The back support with its composite 


curve and shaped spindles can be 
adjusted forward or backward. 


The height of the seat from the floor 
can be regulated so that the feet rest 
flat on the floor. 





THE B. L. MARBLE CHAIR COMPANY 


Send full particulars about B. L. Marble 
Posture Chairs and your Dealer plan. 


Name 






















Bedford, Ohio 








Address ____- 
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STEELCASE SUCCESS 


Has Never Stopped 


ROW! NG" 


OR 18 years now, the Steelcase line has forged 
onward and upward. With every passing year 
the Steelcase selling franchise has become more 
















valuable. 


Ask any Steelcase dealer—ask a dozen of them and 
they will tell you that the Steelcase line of steel 
desks, files, safes, trays, waste baskets, etc., builds 
business and builds good will. And that’s what 
you want. 


We believe it unnecessary to urge you to write to us 
for all of the facts about the Steelcase line. A hint 
is enough for any dealer who enjoys the music of a 
cash register. We are ready to do our part. 


METAL OFFICE FURNITURE CO. 
GRAND RAPIDS MICHIGAN 


ABOVE 


Steelcase filing cabinets 

single to five drawer—meet 
any filing requirement that 
modern business demands 
The line is quality through- 
out complete in every de- 


tail--and a profit maker 
always 

AT LEFT 
Steelcase desks are per- 
manently beautiful in ap- 


pearance and permanently 
perfect in operating quali- 
ties. Many of the country’s 
largest offices use Steel- 
case desks. You ought to 
know more about these 


outstanding desks. Ask us 


Save with Steel 








~ 
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Development of Industrial Salesmen 


“Industrial concerns are too prone to judge their salesmen 


by how well they know the product which they sell, rather 


than from the state of mind of the buyer, the conditions 
winder which the product ts sold and the limitations of the 


salesman’'s ability to sell,” said W. A. McDermid, consultant 
in sales management, at the Industrial Marketing Confer 


ence of the American Management Association at Chicago 


March ¢ 

Many of the questions asked by the buyer about a prod 
¢ re e te the customers use ot the device and not t 
its mechanical merits. Companies which devote too much 


time in a sales training program to technical education make 
a mistake By presenting too many technical details con 
cerning the product which they sell, held men lose many 
al ordet 

Mr. McDermid believes that the character of the average 


sales training program can be substantially improved by 
emphasizing the human aspects of selling. “The whole pro 
ceeding should deal basically with the salesman as a man, 
ind the buver as aw Sales educational programs gen 
erally have neglected the old-fashioned fundamentals of 


salesmanship as they exist regardless of product 


“We need to take our sales job apart and find what its 
component elements really are,” Mr. McDermid said in 
conclus 

| ‘ were Tt I ake a real analvsis ot the actua! 
conditions under which its products are bought or not 
d for what reasons (and this cannot be done by 
mail questionnaires, but in the offices of the prospects 
hundreds of them), the answers to most of the serious 
es s involved in making sales profitably, will begin to 
ppeat ute matically ” 


> 
Askews Celebrate an Anniversary 
Che Askew Office Furniture Exchange, of which Lesli« 


lL. Askew 1s owner at d 


anager, observed its eighth anni- 


versary during the month of February Che annual ban- 
quet of the company was held and special radio broadcasts 
were given over Dallas stations [The company handles 


ce furniture exclusively, selling new and reconditioned 
merchandise Che othce and showrooms are located at 
12 North Akard street in Dallas, and a warehouse 
and onditioning plant is located at 2101 North Akard 
street M.H 
i 5 


Leimkuhler Takes Larger Quarters 


Math. F. Leimkuhler, stationer and printer, formerly at 


building, Baltimore, Md., has removed to a 


store location at 502 East Lombard street, having a large 

] . ] | . . . 

show window and ample space for displaying merchandise. 

\ complete steel fixture and shelf outfit has been installed. 
Chis concern are the agents for the Quik Lok storage 


and carrv a complete line of gen 


al 
Will Fox Resumes His Travels 
W. D. Fox, traveler for Geo. E. Fox & Company, Chi 
cag is recovered trom the illness which interrupted his 
fall trip last vear, and is again in the harness He will 
tart Ay 1 on a trip which will include Michigan, Ohio 
and Ind i. His many friends in the trade will be happy 
_ < ‘ 9 . eee ] 
c s rounds again 
> —__—_ 
Mr. and Mrs. Gustave Erbe in California 
Mr. and Mrs. Gustave Erbe have been spending several 


months at the Lake Norconian club, near Riverside, Calif. 
[he president of the Yawman and Erbe Manufacturing 
Company had excellent opportunities to keep up his golf. 


He and Mrs. Erbe will return to Rochester early this month 


An Important 
Department of the 
Stationer’s Business 


While it is true that there is exceedingly keen 
competition in the manufacture and sale of 
typewriter ribbons and carbon papers, it is 
also true that commercial stationers must 
handle these items in order to give their trade 
a complete service. And the fact that com- 


petition is keen, is an indication that users 
generally are getting a high degree of service 
in this line. 

Selling typewriter supplies is not a matter 
of adjusting your price-list below that of your 
competitor, abusing his policies or — 
his judgment. It is just the simple matter o 
offering your trade the best the market affords 
for the particular purpose at fair prices. And 
we have been co-operating with dealers on 
this basis for over thirty years. 


Have you seen our book, “How to Select 
Your Carbon Papers”? If not, write for it. 


THE BUCKEYE 
RIBBON & CARBON CO. 


1466-68 East 55th Street Cleveland, Ohio 
Established 1896 
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Good Service Means Good Business 


Your Salesmen Have | 
~ e By J. Schillinger, Manager General Service, 
Something to Talk About ” © “Royal Typewriter Company 


wh n h Ys >|] e | Service is always in demand. Service is one thing which 
a . €Y a 7 is not season work, the start of the new year does not 
DE L UX K actually affect service work. While a product is on the 

market there is always a demand for service 
[The Service Department has a great responsibility It 


Expanding Wallets, File Pockets, Ete. 


npt and efficient service is rendered when 





PATENT NO. 1,734,612 





They are made in the Modern Way with 
the following Qualitybilt Features which 


invite comparison. neti erie 
undo the good-will which took the sales organization much 


J. SCHILLINGER 


here is a call for it. In five minutes poor service can 





valuable time and zealous effort to establis! 

Diplomacy, courtesy and common sense are all combined 
|—Uniformity in color and finish. in service All work hand in hand. Build up good-will 
9 , . ~ Have full knowledge of your work, produce your best at 
2—Made of the Best Materials by Ex- c 


all times, try to keep your shop operating on a paying basis. 
pert Up-to-Date Workers. ee ee ee » asta agate et toasts ogee 
Never overstock—use good judgment in ordering parts and 


3—All Flaps are Reinforced Across En- take care never to run short of parts. A shortage of parts 
tire Fold which prevents tearing and means loss of business and loss of money 
cracking. Never forget that service work presents a fine oppor 


tunity to build good-will, to push your product, and to add 


t—Durable Attractive Looking Tan 
Cloth Gussets which will not burst 
open al the corners. 


1 


to the prosperity and progress of your company 
— ~~ 
Many Erasers Exported 
A preliminary analysis of the export trade of the United 


States for 1929, made public on February 9 by the Depart 


5—All standard stock sizes are packed 
Ten Wallets to a neat, dust-proof shelf 
carton. Just the quantity for small 


: ment of Commerce contained a number of interesting things, 
retail sales. 


among which was evidence of the profit accruing to Ameri 


can manufacturers by the mistakes of foreign peoples as 





revealed in the statistics showing exports ol rubber erasers 
7 . . . during the vear, valued at $386,086 
Why allow your competitor to get the act hen ; 
| : | . f thi hich] fi bl \ representative of Office Appliances sent a clipping 
s > _ * aw i! ' , * » 
args rs are Oo t MS Ne a y pro ita vie containing the toregoing intormation to Warrett Roberts ot 
° 9 
" >» 1 1 - > } T 
busine SS; the Weldon Roberts Rubber Company, Newark, N. J., and 
: - 
Mr. Roberts responded with a series of blotters showing 
Send us a trial order for some of the appropriate pictures on each, bearing the statement that 
best selling sizes. ‘Industrious Italy uses Weldon Roberts erasers to correct 
mistakes in any language The same wording was to be 





found above the jinrickisha of Japan, the Eiffel tower of 
France, a harbor scene in China, a Viking ship of the 





We make them in old stvle red paper ancient Norsemen, a pretty senorita and her serenader of 
gussets also. Sunny Spain, and the parliament buildings of historic Eng 
lat d. 

_ . These blotters afford a clever and interesting novelty by 
Give your custome! the prompt service he wav of advertising the wide distribution of the Weldon 
demands—write, phone or wire to our well- Roberts products. 
stocked Chicago Warehouse. ae 


Ernest Stewart Recovering 


Ernest Stewart, brother of W. Neil Stewart of the Stew 


+ > EF | C Ofiiee < ie C : ‘ , ORE: P 
‘ , ‘ . 4 1g art Office Supply Company, Dallas, is recovering from the 
Quality Park Envelope Co. pply Company, Dallas, 
* serious injuries caused from a fall through an open elevator 
; 1 9 . iy ' . . 
Midway 162 N. Franklin St. shaft some weeks ago. His many friends will rejoice that 


ft il 
St. Paul, Minn. Chicago : 
he is getting along in a satisfactory manner 
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A New sTORAGE CABINET 


by TERRELL 


New in size...new in price...and 
economical always. With shelves 
for supplies or equipped as an 
executives wardrobe, this new 
Terrell cabinet brings order, effi- 
ciency and dignity to every office 
—at a price that is surprisingly low! 


An Intermediate Size 


The following features will sell 
this Terrell 
storage equipment is used: Hand- 
- Better door 
construction — Special 3 - way 


lock — Shelves adjustable with- 


out tools Easy to move— New 


cabinet wherever 


some appearance 


convenient size. 


ORDER A SAMPLE TODAY! 


As An 
Executive's Wardrobe 


339 


F. O. B. Factory 






















Shelves adjustable on 3”’ Centers 
Fully Equipped 
With Four Shelves 


LISTING AT 


$362 

a 

IN OLIVE GREEN 
F. O. B. Factory 










SPECIFICATIONS 


Outside dimensions: 72" high, 
34" wide, 18" deep. The door 
opening is 64" high, 312" wide. 


TERRELL’S EQUIPMENT COMPANY 
Grand Rapids Michigan 


453 Greenwich St., New York...115 Purchase St., Boston 
923 E. 3rd St., Los Angeles 
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OFFICES OF 
TOMORROW 


_ 


Jon pany, 


GRAND RAPIDS, MICHIGAN 
NEW YORK: 
545 FIFTH AVE. WHERE NOT EXCLUSIVELY 
j Arr REPRESENTED WE ARE 
CHICAGO: . INTERESTED IN RESPONSI. 
610 SO. MICHIGAN AVE. BLE CONNECTIONS 





Tacoma Stationery Houses Merge 


Capitalized at $100,000, the new Pioneer Ofthce [quip- 


4} t 
nent Company, Inc., is the amalgamation of the firm known 
1s Tacoma Stationers, which has had headquarters at 1009 
\ street, with that | .112 South Twelfth street, 
la 1, Was! 

The onsol ite ‘ re ed s the sale 

e ¢ { es extent the la ma 

ele ( »\ € Lcd rters he | e¢ cor 
» | , hile Piones I vil 

k-binding and printing business 

Pioneer Office Equipment Company is manned by the 
apable executives who have guided the Tacoma Stationers 
through the past eight vears, since their establishment in 
e Calife 1 building, acoma, and those who have 
headed Pioneer Inc.., Since it was conceived 11 1876 at 
Walla Walla, Wash., and started in that city by Mrs 
Phoebe A. Howe. he company came to lacoma a year 
later in a box car, or, rather, the physical assets did, with 
the household possessions of the Howe family in the same 
cal [he business now consolidated through the merger 
is to be one ot the largest firms of its type in the Pacific 


Northwest 
Officers ot the new mcern selected at the time of the 
amalgamation are Frank W. Lilly, president (he had been 


head of the Tacoma Stationers); William Howe, who has 


headed Pioneer, Inc., vice-president; M. A. Howe, formerly 
secretar'\ Oo! Pioneer. Inc , secretaryv; Harold I Dahl, sec 
retarv of Tacoma Stationers, treasurer, and W. S. Little, 


assistant treasurer. 

Bv reason of the high standing of the houses concerned 
and the joining of their interests in the merger mentioned, 
the consolidated Pioneer Office Equipment Company, Inc 
will take a place in the front ranks of the retail distribu 


irs of othce equipment ( M. L 


“Cesco” Lines in New Chrysler Building Sales 
Office 


I Sheppard ( 1 inv, manutacturers <¢ the 
Lesc line ot loose leat equipment, has take i long 
le is¢ il the new sevent tour storv ( hrvsler building 
Forty-third street and Lexington avenue, New York City 
| She d ‘ iintain their sales and execu 
ce the torv building which they erected 
1 Cit il ut ten years ago Che space il the 
( rvsler building whicl . ibout 2,500 squart leet will 
( s d city sales of < > e ¢ 
e executives will als« their headquarters in the 
‘ W hile ong Island City is just across the 
r the ce New York, being eality the 
i I < \ ¢ | lis tis 1 \ con 
the Cal serve their trade better and operate 
( ng a centrally located city 
Later on it is possible that the entire general and 
x ces S nsferred from the Long 

Chrysler building 

> 

A. E. Besser Improving 
‘ S¢ t ft the |. G. Shaw Blank 
( S Ss 1 ted na ey S ssu¢ 
eC ‘ Since Ni Vel ¢ 4 t 
S His friends will vit 

< ind is bl ( 
H covery 1S assur 
> — 


Auburn, Wash., Typewriter Concern Moves 
Vall [vpewriter Exchange of Auburn, Was has 
ken new headquarters at 119 East Main street—a pr 


i 
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The New 


STIKIT 


MUCILAGE BOTTLE 
AND SPREADER 


Feature this new, interesting, useful spe- 
cialty in your window and counter displays. 
Bright nickel and oxidized copper finish 
combine in an attractive article, adding to 
the appearance of any office desk. It makes 
a beautiful gift for use either in office or 
home. STIKIT is now supplied with 


ash tray base at no increase in price. 


Always clean, always convenient, STIKIT 
has no brushes, no sticking tops, no squeez- 
ing, no hardened mucilage. Simply lift 
bottle out of container and use it like a 
brush; a special gauze fabric over the 
mouth regulates the flow of mucilage. Fab- 
ric is always moist and mucilage cannot 
harden. When thru using, drop bottle back 
into container and set cap on, keeping out 
dust and dirt. 
nient for ashes, or for pins, clips, rubber 
bands, etc. 


The tray base is conve- 


Write, wire or phone for full details 
with prices and discounts to the trade 


The Ault & 
Wiborg Company 


CINCINNATI, OHIO, VU. S. A. 


Established 1878 : Manufacturers of inked rib- 
bons for typewriters and all other machines 
which print thru ribbons; carbon papers for 
typewriter, pen and pencil; Reflex writing inks; 
show card colors; stamping and numbering ma- 
chine inks; office paste and mucilage. 
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Whatever Any Business Needs .... 


N your daily contacts with the hundreds 

of business organizations in your city you 
see industrial leaders deep in the work of 
1930 business. You can materially help 
them and at the same time bring to your 
own business handsome profits. 


(Commercial Desks 


from $45 to $80 


kez "ulive Desks our ° ° ° 
peer ; These business leaders will appreciate your 


helpful suggestion of adding that ‘‘charac- 
ter and efficiency touch”’ to their surround- 
ings by selecting GF Allsteel standard- 


from $175 to $500 


, } y h sAer 


THE GENERAL 
Youngstown, Ohio 


BRANCHES AND DEALI 


COMPLETE 


FILES SAFES 


DESKS 


RS 


OFFICE E 


SHELVING 


ized general and private office equipment 
GF Allsteel contributes to that impressiv 
appearance in all business offices whic 
gets customer confidence. It is a_ truh 
sound investment. 

Dealers have built a profitable and ver 
successful business, with a small investmen 
in GF Allsteel. It is not necessary to carn 
a large stock. Our complete line meet 
every customer's requirements. 


FIREPROOFING COMPANY 


Toronto 
CITIES 


Canadian Plant, 


ALL PRINCIPAI 


“Serves and Survives” 


QUIPMENT 


FILING SUPPLIES 








ymen! 
ressivi 
whict 
trul) 


d vel 
stmen 
» cary! 
meets 
















4 Lote’ 


The 1930 Sales Catalog... 

the largest and most comprehensive catalog ever 
printed by an office equipment manufacturer. It 
contains the complete line... beautifully illus- 
trated in color . . . thumb indexed and sectionalized 
for convenient reference. 

In it the salesman finds all the details necessary for 
the sales presentation of any product. Sales helps 
like this help to make successful dealers. 
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BUILT FOR 
A BUSINESS 
LIFETIME 















ees en Oecd, Eon 


ce. ©. 6.6 


AUTO-FLEA 


Automatic. Flexible. Chain Post 
Bindernis an outstanding contribu- 
tion to the field of record-keeping 
equipment=---the ideal binder 
for all loose leaf record work 


Your Own Stationer Will Demonstrate Auto-Flex 
—or Use the Coupon for Complete Information 


Avuto-FLEx | WILSON-JONES COMPANY 


futomatically in- . NEW YORK General Offices and Factory k ANSAS CITY, MO. 
aie “ . 233 Spring Street 3300 Franklin Blvd. Fighth and Locust Sts. 
creases tts capacity CHICAGO 
i ee, ic, cut, cease cue inti ani: dain. SSll “GAA tus Gnh- MED Ohh eee Gen eae Gm om 
more working space WILSON-JONES COMPANY, Adv. Div. O-4130 ' 
a Permits changing of 3300 Franklin Boulevard, Chicago, Ilinois. ; 
sheets without delay Please send complete information concerning Auto-Flex Chain Binders ( 


and their use. 





Gives flat writing sur- 
Jace Name 


= Non -protruding posts 










Address 
protect desk surfaces 
; . ‘ cit State 
® Provides flexible ca- ~~ sa 
pacity My Stationer is I 





—————« 











Serving Business Through Progressive Stationers 


—_ 











| 
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Arizonian Gets Highest Percentage of Monroe Sales 


Quota 
} b Bra inage or the Phoenix \y aistri oO 
e Monroe Calculating Machine Company Ine whose 
ct 22] hrs ! the Vv eT the banne 
esente ‘ e distri selling the highest 
eree we s s gq 192! Sales I enix 
e ¢ \ ye er cel ver edeter 
ed ¢ rt ik ‘ @ distr 2 tr 
M | i Ss et ue i the Monroe ( i s 
| enix \ ‘ M last year, during wh 
é ( is \ Ihal é iS1S S 











S. L. SHANKS i. J. POLLARD 
been presented with a yearly banner Mr. Broome has for 
e vears bee i member s company’s honorary sales 
ga ’ e High |] Club, and is the wearer of 
e five-vear key His district was the winner of four of 
c hy nts awarded during 1929 
rd at pl; inne for 1929 sales records were 
esented to District Manager S. L. Shanks of 1104 Vert 
t avenue, N. W., Washington, D. C., and District Mai 
ager R. J. P | 417 R erts-Banner building. El Paso, 
lex Mr. Shanks is a member of the Monroe Seven-Year 
C] ib and ‘ t ‘ rst 1! il 1! his orgval izati I to carn the 
ve-vear ke f the High Point Club Mr. Pollard has 
een a member ot the High Point Club for two vears 
. eae: 
Fire Takes Horne Warehouse Unit 
ntly destroved one unit of the two-unit ware- 
Horne Desk and Fixture Company at 235-237 
Hous ‘ XN. | \ Ga Phe iid t 
Ave e¢ etwee $7 OM Sk 000 ered hb 
i H. R 








CANODE 





The office supply dealer intent upon a program of 
“Everything for the office” welcomes the Canode 
line of SUPERFINE office supplies. Inks for 
every purpose are included in this broad line, every 
kind of supplies for rotary duplicating devices, paste, 
typewriter brushes, ribbons—carbon paper. 


IMMACULATE carbon made on a fine Crompton 
tissue is a high grade correspondence carbon meeting 
favor in competition with the best of the others. 
SUPERFINE offers a new standard of service in 
the general ofice—a carbon affording complete sat- 
isfaction to average users. 


CANODE carbon is a popular price grade—the 
happy medium combining price and quality answers 
the demand of the great majority of the trade. By 
concentrating on the most popular weight and color 
and selling in volume, we can provide an attractive 
package and put quality in it, and Canode pencil 
carbon provides excellent quality. 


We shall be pleased to send full information with 
price list and complete line discounts. 


Canode Ink and 
Office Supply Co., Inc. 


3005-17 Carroll Ave. Chicago 














127 











128 OFFICE APPLIANCES 


Important Steel Counter Installation 
The C. F. Heller Bindery of Reading, Penna., recentl) 





installed an interesting series of steel counters the 
larges general insurance agency Pe Ss Va i outside ( 
Pitts gh or Philadelphia Chest steel counters were 
made ) the \rt Metal ( s ( ( ( my} V ind con 
sist that company’s 4200 line ( é ts 
lt s said that this counter s stalled is the 
est col Ss <« made s ck uni ts in the 
eastern Pennsylvania district It is sixty feet in length and 
will be used tor current office les d files to house the 
ecords of the following departments: life and accident 
e and mariné Ac its, automobile and miscellaneous 


F.xcELLeNtT 


SERVICE 


TYPEWRITER PARTS 


TYPEWRITER TOOLS 
RUBBER PLATENS Jf 





Included in these three classes of type- 
writer shop supplies are thousands of 
items, many of them in continual de- 
mand among typewriter dealers. Suc- 
cessful dealers all over the country sat- 
isfy this demand by availing themselves 





PART OF ART METAL STEEL COUNTER INSTALLATION 





of Ames service. By concentrating their IN THE OFFICES OF ESSICK & BARR AT READING, 
needs in one order, they save valuable PENNA.—Ses ty the C. F. eter Dinaery 
time and much trouble and expense. lines, bond and compensation, inspection department, audit 
ing department and claims department. The firm of Essick 
Ames branch offices are located con- & Barr, in whose offices this installation was made, occupy 
veniently for quick service. Orders for the entire third floor of the Sharp building at Reading 
tools, platens and parts are shipped Chey have represented the Aetna Life and afhliated com 
within twenty-four hours of time re- panies for thirty years and the John Hancock Mutual Lite 
ceived. Our service is for the trade Insurance Company for thirty-seven years [They are also 
only; we leave the retail field entirely district agents for a number of other companies, © 
The 4200 counter is made up of thirty-nine letter sec- 


to our dealers. 


tions, several of the new type storage cabinets with disap 
earing doors, bill size sections, legal sections with card 

If you buy AMESCO platens, you know + ; ‘ge ; 
lex and cash drawer inserts, railing and five gates. Con 


we give every order utmost attention; us “Artolin” tos ce a eae 
. . tinuous d Oo 1 tops cove nis cout 
why not obtain the same service for po 


. Che C. F. Heller Bindery Company, under the guidance 
typewriter parts and tools? Remem- ot Chinn b Gemciuet. tan candied 6 soe bak o 
ber that ord in the Philadelphia district, and stand out as among the 

leaders in the Art Metal agency organization, trom the 
- ne. -_ standpoint of sales 
Ames Means Excercent SERVICE | > 
- — \ Corona Essay Contest 
L. C. Smith & Corona Typewriters, Inc., have been par 
ticularly gratified with the response trom users of Corona 
AMES tvpewriters to their $1,500 Corona essay contest 
. The contest was inaugurated on February 1 and will close 
May 1 Replies are coming in at the rate of 200 to 250 
SUPPLY 1 day and all the magazines in which the advertisement de- 
scribing the contest will be used have not yet appeared 
[The replies are expected to produce many interesting 
COMPANY ingles that will make excellent material for advertising and 
merchandising campaigns 


564-572 W. Randolph St., Chi | "ane | 
sis age Chicago Man Organizes Engraving Co. in Alabama 


Branch Office and Export Dept., Branch Office, . ized 
50 Lispenard St., New York 583 Market St., San Francisco The Monte Sano Engraving Com y has been organizes 


Great Britain Office: Longs, Ltd. at Huntsville, Ala., with Frank D. Barton of Chicago as 


78 and 80 Queen Street, London E. C. 4, England 1 ate Be canal 
2 its president. The « ympany re entire third 





ck 
py 
ig 
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— and Junior adds the final touch. He Lnows—~he feels instinctively —that his 


father’s oflice is a true reflection of his Dad —friendly —pleasant—hospitable. 

And the reason Dad's ollice is sO truly reflective is because of the Leopold 
furniture, mastercralted for American executives who appreciate inspiration, beauty, 
and quiet refinement in their offices. 

Leopold office furniture is furniture at its best. It’s authentic, naturally, for 
Leopolk he as gone to the ol | masters for the de “signs. It i Is qué ality, for Leopold uses 
only the finest woods— perfectly mi atched. Its atmosphere is perfect —for each 
piece 1s designed to be a part of the complete ensemb le. 

Your office —rez ally your home for the greater part of your time, the place you live 
every d: ay—can am you at your be “st > it is equipped Ww ith Leopold furniture. 

If you would like to hi ave such an oflice, write for pl. ans of office decor: ation. 
There are unlimited combinations from which to choose—one of which will be 
typically you. The Suite shown 1s the Jacobean, made by The Leopold Company, 
Burlington, Lowa. Makers of fine furniture since 1875. 
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The SET-O-TYPE 
adds a bonus 
to your MULTIGRAPH profit 


A thirty-minute job of Multigraph type- 























setting becomes a five- to eight-minute 
job with the Set-O-Type. Time saved— 


80 per cent; cost saved—50 per cent! 


Any office that has occasion to use a 





reasonable amount of composition for 
letters, bulletins, house organs, and similar 
material will find that gains credited to 
the Multigraph can be greatly enlarged 
by gains in time and money made possible 


by means of the Set-O-Type. 


Any typist familiar with the standard 
typewriter keyboard can set type with this 
speedy machine as rapidly as she can do 
ordinary typewriting. Type distribution is 
eliminated. Clean, fresh type is used for 


each job. Ask for a demonstration. 


THE AMERICAN MULTIGRAPH SALES COMPANY 
1836 EAST 4oth STREET CLEVELAND, OHIO 


or consult your city telephone directory) 
Y Y 


~ ft 





88 Folder 58 Folder lever Addresser Model 60 Multigraph Model 100 Multigrapn 


— The MULTIGHAPH Line 


Ne 








Addressing Multigraph Printing Multigraph Lever Compotype 
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EVERYBODY .- SAYS: 


“FINEST + FILING - EQUIPMENT: EVER - MADE” 
-*+*DO-+- YOU - KNOW: WHY? 


ODAY anybody will hesitate to make a statement 
like that above unless it can be backed up. Folks 


everywhere, however, who have seen and examined 
the new JoneSteel filing equipment make that statement 
without qualification. And now we want you to 
know WHY. 


The chief reason lies in SUPERIORITY of CON- 
STRUCTION FEATURES. For instance, the DUST 
PROOF LIP (an exclusive feature) keeps contents of 





Jamestown Metal Desk Cy. Inc. Jamestown, N.U. 











Above installation 
of counter height 
type JoneSteel files 
with marble tops is 
in the handsome new 
offices of the Clay 
W. Hamlin Co., in 
the recently - con- 
structed Rand Build- 
ing, Buffalo, N. Y. 


These offices are 
also. equipped with 
JoneSteel Metal 
Désks. 











files absolutely clean and fresh. FULL BALL BEAR- 
ING ROLLER SLIDES completely eliminate friction 
in opening and closing drawers. An unusual degree of 
FLEXIBILITY is possible in arrangement of these files, 
even when they are in use. 


There are other important reasons. We believe you 


would like to receive our catalog and learn why 
JoneSteel Filing Equipment, in all wanted types and a 
beautiful range of finishes, is making SALES RECORDS 
and INCREASED PROFITS for appointed dealers. 


Write for a copy today. 
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LaFerrier Advanced in L. C. Smith Ranks 
LaFerrier, formerly 
Smitl & Corona 


Frank | 
Minn, sub-branch of L. ¢ 





FRANK J \ FERRIER 


ini was recently appointes I inager mr the Kansas City 
Mo., branch ot that com; 
Office Ap} 


creasing Success 


a 
Cleveland House Adds Office Furniture 


The Ideal Office Supply and Stationery Company, 1040 


Prospect avenue, Cleveland, Ohio, having newly remodeled 


ind enlarged their establishment, opening a second-floor 


fice furniture department, celebrated the event throughout 


the entire week beginning March 3. Many beautiful flowers 


ere sent by loca ends and traveling men to grace 
¢ cccasion, and the manager, Sidney I. Glueck, received 
eart congratulations I those who visited the store 
Souvenirs consisting of | irp pencils were presented to 
sitors 
The Cle eland Pla 1) el i eta ceme o! 
€ n ce ed store vave K < s Ss ré t 
( W 2” tacts 
\ ut ears ago Mr. G K, the i ears 
ld, starte with a tal $60, his par contribut 
39 Q like su With t ~ oney the rga ed a ny 
' Stati CT > t ~ wl is sed 1 ne | elt I t { 
il Ss  ¢ st stock « Siste about 
undred dollars’ worth of inks, pens, pencils and rubber 
ands by this modest beginning the business grew to 
S ent por s g a store and basement 
‘ cluding the rece 1 othce turniture department, 
nere “Be steel ‘ ote shel re nes the 
walls d serves as s oxed goods, et¢ Rand vis 
ble equipment 1 t rt is show nm convenient 
i | ( 


> 
The Munsons Finish One Trip—Plan Another 
G. W. Munson, president Munson Supply ¢ 
350 Hudson street, New York City, manufacturers of 
Munson rubber cushion keys tor typewriters a1 


returned to New York after a six weeks’ 


ompany, 


d calculating 


p 
Mr. Munson t , is Sacaliliaen — 
et equal those " eal evertheless. he ad . dif 
cult ni ling st c the cities visited 
Mr. Muns a ( Mrs. Munso w enjoy 
gal icath | I i Upo the et t New 
York ll sail | ‘ vhere \ \ the 


sent the ent 
- 
A New Chair Catalogue 

| ( Newar ey hair Cor iny Ine . 2 34 Nuttn il street 
Ne Vark N | is just ssued an attractive new 24 pagt 
italogur ( describes this ympany’'s 
J ev x s é f urs f f erstuffed 
' ca eT < Ss ¢ ] iw de irs Copies 
— ll ilers st e1 


manager of the St. Paul, 







Ceece 
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Gat atagat, 






_Nace Brothers 






> 
Nechman H« or 
; & Sor 
of T Nacht ia 
one | Nach 
} : Nak Henry 
[Nadel & Nad : 
obs T Nesey nese — NewYork 
LU Sa ew Yor 
} 

















Profit Makin 
Leaders .. .— 


Products that cover a wide 
range of business tools. Whether 
for hand or machine kept rec- 
ords Cesco Dealers are in a posi- 
tion to fill the “needs of their 
customers efficiently and in addi- 
tion he has the advantage of 
having the most saleable Visible 
Record Equipment on the mar- 
ket. Catalog on request. 
NOTICE TO THE TRADE 
We have just been granted patents covering the 
“two opening’ position catch uséd in Cesco 
Visible Record Binders—(Patent No. 1746015 


Feb. 4, 1930). Dealers are warned against in- 
fringing devices. 














THE C. E. SHEPPARD CO. 
271 Van Alst Ave. 
Long Island City, N. Y. 
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You 


Insist on Seeing QU/IK-LOKS Before 
Again Purchase Storage Files 





Easy to Open and Close 


LIKLOK 


wan olavsible BTNMAGE 


THE ONLY FILE HAVING 

1. Automatic Spring Lock; 2. Triple-Steel 
Reinforcement; 3. Heavy Three-Ply Bot- 
tom; 4. Handy Pull Strap; 5. Dust-Proof 
Top; 6. Sag-Proof Lid; 7. Bulge-Proot 

Eads; &. All Surfaces Smooth; 9. Mois- 

| ture Resisting; 10. Never-Spill Features; 



















11. Unausua!l Durability; 12. Portability 
and Lightness. 





86 SIZES—5 FINISHES 


Tan, Olive Green, Mahogany, Oak, Walnut 

. . ~ . Quik- Lok Storage 
Files will keep your in- 
active records clean, 
orderly and accessible for 
immediate reference at 
the lowest possible cost. 
Quik-Lok Storage 
Files should not be con- 
fused with the ordinary 
storage files on the mar- 
ket today—they are dis 
linetly different, not only 
in construction but in 
ease of operation, con- 
venience and durability. 
Quik-Lok Storage 
Files are distinctive in 
Convenience, Durability, 
and Appearance— yet cost 
no more than the ordinary 
fibre board files. 
Quik-Lok Storage 
Files are Guaranteed to 
assemble and fasten 
perfectly, quickly and 
easily, and to give salis- 


factory service. 
| Quik-Lok Storage Files have no parts to wear, tear or tangle. All outside 
| 








/lhustrating our A-124 for Letters 
and A-93 for Cancelled Checks 


and inside surfaces are smooth—ne projections to catch on the shelving and 
nothing to mar the Gnest furniture. Send today for your sample 
Call up your favorite Stationer and give him your order—or write us NOW 

TO DEALERS—Write today for literature and discounts 

Complete Stocks of Sizes Carried at New York, Pitteburgh, 
Chicago, Lincoln, New Orleans, San Francisco, Los Angeles, 
Portiand, Ore., Toronto, Canada 
Dealers in Moat of the Large Cities 


THE KAY-DEE COMPANY 


Mirs. Steel, Fibre and Paper Transfer and S\orage Files 
441-04 Bo. 36th St. Lineoln, Nebraska 
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Kritikson Heads Illinois Paper Company Sales 


John H. Kritikson of Chicago joined the staff of the 
Illinois Paper Company, 516 West Jackson boulevard, on 
March 1 as manager and director of sales. He will also 
assist the company’s president, A. W. Young, in matters of 


nature. Mr. Kritikson, who is the inven 


check protecting pen, has for the last 


een manager and 


an administrative 


tor of the Security 


ten years | sales director ot the Security 


Pe ( ompan\ His vears of experience in spe cialty sales 





KRITIKSON 


JOHN H 


pleasing personality and his. well-kn¢ 


motor his 


energy will be applied to sales develop ent we rk 


Che compal y's vice-president, G. R. Higl will assume 


he duties of general field supervisor thus enabling the com 
pany to carry out a program of close personal contact wit! 
their dealer organization which is rapidly growing. Mr 
High is already well known to the trade, and the appoint 
ment of Mr. Kritikson relieves him of duties which have 
heretot confined him more or less to Chicago. He is 
theretore, in a position now assist the company’s dis 
tributors more intimately in the development of assigned 


Che Illinois Pape r Company 1s offering the new “IIlpaco” 


line of dry stencils and duplicating inks, selling the products 
through dealers They also handle inked ribbons, carbo 
papers, office supplies and equipment 

> 


Joslin Acquires Enameled Sign Plant 


The A. D. Joslin Manufacturing Company, Manistee 
Mich., has purchased the business of the Graphic Arts Sig 
Company, Inc, Grand Rapids, Mich This branch will 
be operated as a division of the Joslin business. The 


Graphic Arts Sign Company, Inc., produces an inexpensive, 


tor danger zone, traffic and stop 


[The growing number of stationers who hold important 
ositions in municipal governments makes this addition t 
interest 

faiieaciciarete 
Another General Stationers Corporation Store 


neral y2 


the loslu line ot special 


The Ge Stationers Corporation, 122 East Forty 


second street, New York City, announce the acquisition and 
ening of a beautiful new store at 26 J] il Square 
Jersey City, N. J 
The ew store will be erate ic¢ ling o the same 
( es and policies that ive esta shed e ¢ cess of! 
Ss « i New \Y K ( I Ss 1s e six store 
t { 4 i 
> 
Rohr Joins Fransen Company at Seattle 
Richard (“Dick’’) Rohr, formerly with the Pacific Man: 
ding Company of Seattle, Wash has joined the staff 
the A. E. Fransen Company, stat ers of that city 
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NCREASE 


--your Profits and Prestige! 


The SECURITY Line 
includes 


Steel Filing Cabinets 
Desks, Storage Cabinets 
Office Tables, Safes 
Bookcases 

Transfer Cases 
Shelving, Waste Baskets 
Trays, etc. 


Write NOW for Catalog 
no obligation. 


SECURITY Dealers have the advantage! 

They sell the products of steel equipment specialists. Yearly, the 
demand for STEEL is greater. This affords YOU, as a SECURITY 
Dealer, a splendid opportunity to increase your profits and prestige. 
Why not go after this large potential market... . with SECURITY 


Steel Equipment? Certainly, there are some open territories... . 
just write.... 


STEEL EQUIPMENT CORPORATION 
AVENEL, N. J. 


Branches: NEW YORK, NEWARK, BOSTON 
CHICAGO, NEWt*HAVEN, PHILADELPHIA 
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TOT SOR NTN 
awe Ul 


395 


‘It has doubled my market” 
SAID ONE DEALER 


IS IDEA was that offering a high-grade, 
hew typew riter tor $29.50 attracted a 
lot ot people into the store who would hav S 


held oft it they had seen only S60 machines 


in the window. Once in the store, the cus- 


tomer has a selection. Of course a lot of 


people decide on the standard, four-row key 
board Corona when they see the two models 
side by side, but an amazing number of Corona 


oper ials were sold during 1Qo20. 


absolutely 


You are passing up a good many sales if 


you don’t carry this splendid little typew riter 


in stock. Don’t forget that more than one 
million people have tound Corona to be 


satisfactory —sturdy, dependable 


and trouble-free. 


Corona Special is featured in all Corona 
advertising. There is a real demand for it. 
Your profit is ample. Don’t let this plus 


business go to a competing dealer. 





L C SMITH & CORONA TYPEWRITERS 


MADISON AVE., 


1832 NEW YORK LIFE BLDG., 


INC 


NEW YORK CITY 


— 7s 


na 


us 


C) | 
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Southern Office Furniture Factories in Sales 
Combine 
The Myrtle Desk Company of High Point, N. C., mat 


facturers of medium priced ofhce desks; the Alma Furni 
ture Company, also ot High Point, manufacturers of low 
priced othce desks and the H fi Point Bending and ( hair 
Company, Siler City, N. ¢ facturers of othce chairs 
recently combined their selling organizations into a coopera 

tive selling, loading and shipping service which promises to 
effect material savings in freight and time. The arrange 

ment also gives the salesmen « the respective panies 
one of the strongest and most complete lines of mediun 
and low-priced ofthce turniture and chairs to be found undet 


unit ed control. 


In combining their sales or nizations the three tactories 


will be able to cover more territory with effectiveness, 


efficiency and economy Hereafter members of the trade 
will be able to buy from one source, so far as purchase, 
shipping and delivery are concerned, instead of from three 


The arrangement will enable dealers oftentimes 


sources 





o take advantage of carload rates when ordering medium 
and low priced lines, instead of being obliged to stand the 
iigher tariff levied on less than carload lots. An economy 
W also be effected in the concentration of orders, resulting 
less accounting labor nd greater convenience of 
andling 
All loadings w High Point, the ctory iN 
ng the greatest weight t der taking the respons 
yility ‘ the omil ed i Ample stocks \ 1 be carried 
y all ict s there shall be dela 
. rTTI¢ Ts 
[The high reputation and dependability of the firms in 
volved in the combine assure satisfactory service to all 


j 


dealers who avail themselves of Chis method of shipping 


and selling allied, but non-competing lines has proved suc- 


t tai in this one. 


Enlarging a Collegiate Outlet 
\lready an important retail outlet for typewriters, office 
“student suppliers” for col- 
legian and co-ed in the Northwest, the University Book 
Store of Seattle, just off the campus of the University of 


Washington, is being enlarged, remodeled, and re-furnished, 


and will be on ot the largest collegiate stores n the 
country 

In order t ‘ store more comprehensive and 

mplete 1 evel deta and provide for the comfort and 
patronage of the ten thousand men and women students 
of the University, the faculty members, the business inter 
ests and residents ¢ the l niversity District ot Seattle, a 
large study and recreation and rest salon is to be built into 
the expanded « ok store 


1 


come and study at the tables, well illumi- 


ated and artistically g sit in the comfortable chairs 
Or lounge and recuperate between classes Facilities for 
holding committee meetings of the student bodies, or of the 
ite ties are provided 
An outlay of one hundred thousand dollars or more will 
be made ‘ rging this iil outlet, catering to the inter 


ests ot the students, who deal with the University Book 
store, which gives a back dividend each period to the Asso- 
ciated Students’ Association, for their benefit 

In the expansion program being started in March, whe 
al story is being added to the building, conside 


able floor space is also being added by taking over adjoin 


ing property, and extending the store front with a new 
tacade that will cover the contiguous building. About sixty 
‘ 


housand dollars is being spent for the enlarged floor space 


at will permit all the departments of the store to be aug 


ed and stocked with many new lines of office equip- 
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The Soviet Government selected and pur- 
chased the Eff & C chairs—The Mexican 


Government installed them at Sonora. 


DEALERS 


Don’t delay — Start selling 
this active line today. 


Over six thousand Eff & C chairs were sold 
the first twelve days of March, 1930—over 
five hundred each day. 


THE FRITZ-CROSS COMPANY 
SAINT PAUL, MINNESOTA 
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ment and stationery for the students’ as well as the public's 

|} use; while forty thousand dollars will be expended for the 
decorations, improvements, and the equipment needed for 
the expanded retail enterprise —C. M. L. 


i ieee 
The Cardinells to Visit Europe 

John D. Cardinell of the Cardinell Vellum Manufacturing 

Company, Inc., Montclair, N. J., manufacturers and dis 

tributors of Inkout and other products, will leave for Europe 

early this month for the purpose of increasing distributio1 


of the Cardinell products in the principal countries of that 








MODEL 


e)- °: 
LAS 
—# } 


ae JOHN D. CARDINELL 


ee 


ERE is the newest and best oe ee eer a a 
in Hotchkiss Fasteners. hey expect to return some time in July 


. | The company believes that personal contact of dealers 
Nearly forty years of experience |..."\* 


iwi Cardinell will bring about a substantial increase 


in designing and manufacturing in the volume of the company’s business abroad. Mr. Car- 
paper fastening devices are be- dinell will visit all of the larger cities in Great Britain and 


k the continent and will cover the field thoroughly, making 

hind it. tvery nown improve- selling arrangements for the various products 

ment is combined in the new Office Appliances is informed that although the Cardinell 
° ° ° ° sales in 1929 were the greatest in the history of the organi 

Number 1A. It 1S light in weight zation except those of 1918, sales for January and February 


but with a sturdiness that will of 1930 show an increase of nearly twenty per cent over 
make it last through a lifetime of 1929 for the same period. 

daily use. It is noteworthy for Kellogg Division Announces Linweave Expansion 
dependability. Every unneces- | | Program 

sary part has been eliminated and | ccrnyany presented to all the Linweave distributors at the 
it can be operated either by strik- ee eR As Bie kee eas a 
ing or pressing the plunger. All City recently a greatly enlarged program for Linweave 


wedding and commercial paper lines, sales and advertising 


parts subject to wear are made of for 1930 


hardened steel. The new Num- 3 Two Ww any rs were annout a . nan ely a pre 
° ° ipan white ant vory in antique and hall tone finish, ; 
ber 1A Hotchkiss is good to look Free ages tno catia ay, se ngelogntbonioty yg 7 


Weave oldstream, a 1 high rag content 


at in its trim, stream-line neat- especially made for the printing of fine booklets, advertisins 
ness. We are certain it will com- announcements and business letter heads 


‘ Manager Fred A. Williams presented a series of interest- 
mand attention from customers ing charts picturing the yearly gain of Linweave sales since 
and will prove an item of rapid 1921. He also presented a complete and interesting line of 

dealer helps, including a triple paneled deluxe window dis- 


turnover to ever y stationer. vw store counter cards, sample books, swatch folders, etc. 
Write us. E. V. Johnson stated that 1929 was the largest year in 


Linweave history and that everything indicates 1930 as 


THE HOTCHKISS SALES COMPANY " “The record-breaking year 


. Che Linweave advertising schedule for this year includes 
Norwalk Connecticut . ip. = Cie - 
irteen different publications and durin the year 1,500,000 


inweave messages will appear in the leading consumer, 
g, advertising, sales and engraving publications. 
> 
—— House Appointed ‘ ‘G-F Allsteel” Distributor 


1-King & Company, Ithaca, N. Y., has been ap- 


S TADp LI N G MAC H IN E |, any distributor by The General Fireproofing Company. 


A 
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HEN you start a 
prospect at a higher 
price level he is less 
likely to purchase the 
cheapest you have. 























SPECIFICATIONS 
OXFORD No. 0 STEEL TAB 


1. Small width to fit 5 across on 
F guide S A LEADER ITEM 


2. Height to fit in any standard 
file drawer. 


3. Mazimum of label space for to boost your sales vol- 


large subdivisions. 
i Readily readable angle 


S.No shasp corms ume on card guides, we 


6. Velvet black finish. 


7. Easy insertion of labels and 
— suggest these 


8. Bulk on body of guide does 
not exceed that of iN) 
DURABLE insertable cellu- 
loid tab. 


Improved 


Write for samples and price information 


OXFORD FILING SUPPLY COMPANY 
500 Driggs Ave. . « Brooklyn, N. Y. 
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== et this Famous Finish 


help your Equipment Sales 


DUCO finish has much the same value on office 
/ equipment that the sterling mark has on silver. It 
gives the customer added confidence in the merchandise 
you sell—confidence that goes a long way toward mak- 


Ing the actual sale. 


There are definite reasons for this. In the first place, 
Duco has established its worth beyond all question, in 
the hardest kind of service—on automobiles. To more 
than 8,000,000 car owners in America, Duco means 
rugged, lasting beauty. In addition, consistent advertis- 
ing for the last six years has built this reputation to a 


point where it is a genuine sales asset on any product. 


Alert ofhice equipment dealers evervwhere recognize 





the importance of this reputation. They take advantage 
of it by featuring Duco-finished products—for easiet 
sales and faster turnover. Let us send you the names 
of manufacturers who use a Duco finish. Just write to 


the address below. 


E. I. DU PONT DE NEMOURS & CO., Inc 
Industrial Finishes Division, Parlin, N. J., Chicago, Hl., San 


FINISHED WITH 


OST 


PEG_us paT.orF 
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Burden of Increased Volume Caused by Price | 
Cutting 
‘Crow j ess =< publicatiol ol ( owl | 
Rib! & Carl Com] Rochester, N. Y.., a rece 
ISSUE s¢ ed i¢ llow g article which discuss« rT ‘ 
- cutting av we have heretofore noted Beliey re 
5 ur readers ill be ere venture to quote the ticle 
ull 
‘It 1s S¢ ae i the 1cé ove article 
S ¢ eq il m Ss require t ec ma 
tain ne of ti t st happ« Either the 
qual the pre duct read ced Su cr tl t« Ve 
me the « rtionately large n 
f business example : g 
twent é ‘ t g S 
Cost « 
Goa 
| S; Sole 
S1T00.00 SRO OM ¢ $20.00 gross 
\ 5 
( 00 Ni) 15.00 
L¢ 6.6 5.00 
$126.64 $106.66 S70 Of 
‘lh de il al p $20.00 t 
ast t ( if t l Cast vi 11 
f the sales $1276.66 d e cost price « e ou ds sold 
$1006.66 ving e in the cost price the | 
ds ok >< 6.6 thing of the crease s 
lling ge al ‘ merchandise 
\ ( 7 le 
{ ~ 
{ 
Sa Sok 
SQ? 5 SRO_Of lds $12.50 gross pr t 
eS ef 12 (V1 7 5( 
S148 1 £128 | $70.00 
ealize ( { ont S20. ec Ca 
7 he ( sé £ ce the ve ne sold must be 
( eased 4x‘ ere ( . ( é voods sole S 
ised | OU as ¢ I \A h tl © ¢ v al sale Ss 
| THI le 10 | 
Cost 
| 
Sale Sol 
S00 00 $80.00 vields $10.00 © < 
9O_Of 80.00 10.01 
S180 00 $160.0 S70.00 
\ original sales of $100.00 
ata @ ss ( $20.00 Vs at a 10 reducti 
elling e « s tor é the volume of sales of 
SO% vi ly ¢ e cost ot the goods sold ( 
100° maintan he original gross pr 1 $20.00. 
Now You're Not Through 
“In ade t] ( f 100% in cost ds sold, | 
e cos dhi 9 aise s ld is cre ised in 
a like t e sales overhead, a fact whicl 
does t ‘ ( L Ss wi il ve hic S 
< cf 
Che id aoes ot necessar1l any 
par ease e necessary to mainta the 
Orig il l On the other hand leads to 
suspi é the iver that quality is not being 
Maintainec c tends i} to increase sales resist 
ance, bi ilso to dest dence, which is the basis ot 
all business that is permanent and worth while 
“De ( ise price cutting with price reduction. Price 
educti s jyustihed whet the original ost of the article 
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ANNOUNCING 
The Sunruco 


DESK SHOES 





With the creating of Sunruco Desk or Furni- 
ture Shoes, gone is the foe of fine floors and 
expensive floor coverings. No more gouging 
and indenting of linoleums. No more ugly 
spotting of rugs where the heavy furniture 
stands. No more scratching and marring of 
polished hardwood floors. Then, too, when 
the furniture, on hard composition or marble 
floors, is shod, there will be no more skidding. 


Moderately priced, in sets of four. 


Easy to apply; just set leg of furniture in 
shoe. 


Sunruco Desk Shoes are produced from a 
high quality, firm molded rubber, neatly fin- 
ished. Each shoe reinforced with an enam- 
eled metal insole, an exclusive Sunruco fea- 
ture, that provides extra resistance. 


Two sizes in square shape, two in round, to 


select from. Brown in color. Per 
Set 
No. 1—134” square opening...... $1.00 
No. 2—2” square opening...... 1.50 
No. 11—15%” round opening...... 1.00 
No. 12—2'4y” round opening...... 1.50 


Packed one set of four to box. 


The Sun Rubber Company 


Barberton, Ohio 
U. s. A. 





The name *SUNRUCO” identifies exceptional 
merchandise offerings of rubber office specialties. /t 
is your guarantee of quality and satisfaction. 


Send today for prices and illustrations of the com- 


plete *“SUNRUCO” line. 


























“Jim—that Barr typewriter looks 


than the other portables, 


gger 
doesn’t it?” 

“VYes—it 1s bigger, Bill, and 
that’s one of the reasons why I am 
selling Barrs to lots of business 
men, for regular office use as well 
is to the people who want a real 
tvpewriter that may be carried.” 

“Don’t the stenographers kick?” 

“Oh, yes! Some do when they 
first see the machine; but after 
they once try writing on the Barr 
they like it. It handles just like a 


big machine and has the same solid, 


business-like feel to it, when you 


. ”) 
operate it. 


“T guess you are right, Jim. 
[here was a fellow from South 
\merica in my store the other day 
ind he said the Barr was going big 
in his country, because it comes in 
it a low duty and sells as an inex- 
pensive office machine.” 





BARR-MORSE CORPORATION 
ITHACA - NEW YORK 
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is lowered either to the manufacturer by improved methods 
ind increased production, or to the retailer by a better price 


from the manufacturer. But, in price reduction, one is not 
reducing his legitimate profit—he is merely passing to the 
customer the benefits of a lower cost to himself. 


‘Price cutting, on the other hand, is merely a lazy sub- 
terfuge. It is used instead of intelligent merchandising and 
has been proven thousands of times that the cut in price 
does not produce the necessary increased volume, while it 
icreased handling expense, greater 


loes produce contusion, in 


credit risk, greater delivery expense, et cetera 


—_—— ~> 

Making a Window Pay Dividends 
‘The window can be made to pay gratifying dividends to 
e typewriter man,” declares Frank Haberle, manager 


he Allentown, Penna., agency of the Royal Typewriter 


Company “I speak from an experience of several years 
th experimenting in effectively selling typewriters to the 
usual passerby as a supplement to our regular office busi 
ess, W é wea Sually ¢ é S cit 

Che itright sell ypewriters the individual is 

i angie that al Ss i « sider i portion of the 





A STUDY IN CONTRASTS THAT SOLD TYPEWRITERS.— 


This display, prepared t rank Habe I ger of the Royal 
gency in Allentown Penna is the result of a good idea 
everly worked out Unfortunate t us olors could not be 
reproduced, the illustratior does not d fuil justice to the 
ia ‘ . ee ¢ he d 
sales volume if an effort 1s made to get it Chere is no 
etter way than to get them directly in front of your store, 
putting a bit of thought into your sales message 


“IT have found a greater and greater trend toward indi- 
idual ownership of typewriters. Most of this came about 
vithout any solicitation whatever. Nowadays, particularly 
since the day of the portable, there has been a tre- 


mendous leap in this direction. Office workers, school stu- 


dents, and others who are obliged to work with the in- 

strument, are ready-to-sell prospects. Like any other kind 

f business, it is rare to find such customers if the type- 

writer man does not fully present its attractiveness in his 
! 


‘The colors of the new machines are in themselves one of 
he finest features to form a window display. There are 
thers as well. The mere sight of a conglomeration of 
ypewriters does not give full return for the window space 


nvolved. There must be something with a ‘kick,’ to blend 


tractively with colors, that will compel the hurrying 
asserby to pause d look in Once that interest is 
iroused, you have one party who is going to have type- 
writer on his he eventual buver 


SERENE » » leek ata 


JL We. ST 


: 
3 
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Don’t Let Spring 
Fever Cancel Your : 
Selling Plans!! 


There is a tendency for many 
ofusto relax with the coming 
of Spring. Sometimes we forget 
the Necessities of Life for the 
Joys-of Living. 


Remember that your customers 
feel the same way. - That very 
soon spring fever, vacation 
plans, sulphur and molasses and 
golf, will all tend to make the 
buyers of the goods you sell 
more or less apathetic to your 
selling efforts. 


Remind them that they can 
“Stamp It to Speed It” with 


CROWN Daters and Num- 
berers. 

TRIUMPH Self-Inkers.. 

VOLGER’S Inks afd Stamp 
Padsi-) >: =: ; ; 

“Special’”. made-to-order 
stamps. 


and save many’ minutes. each - 
day, towards being : sure of their 
vacation plans, 


Of course, you must have your 
stamps and supplies displayed 
where they can be seen; as well 
as a copy of Stewart’s Dealer 
Catalog handy, for ready: refer- 
ence. 


Another good idea is to have a: 


supply of our attractive folders - 
on hand for counter distribution 
and to enclose with your letters - 
and statements. 


These sales helps will be-mailed } 


you at Once at your coerce 


Every. Stamp SOLD ..6. 
Records a Rohr 


oS 


R.A. STEWART & CO,, Inc. 
80 Duane St., New York 





aces 
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Invincible Concealed Safes 
are built in 2-drawer, 3- 
drawer and 4-drawer files, 
desks and desk cabinets. 


{LL FINISHES. 
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Advertisement from 
ipril 12 issue of the 
Saturday Evening Post 








2d pee se : 
LONMCEQ!S Fie ° . 
de a W hat if anything 
2 . 
hd Can Bring You More 
New Business? 





Put your money on a winner! Never 
the history of the office equipment business 






False F on s ‘ . e 

"Caneeal Safes has a NEW IDEA fone Over as big as the 
opt ge ig Invincible Concealed Safe! Never has a 
and on the Exten : : a 

sion Shelf above NEW IDEA worked in so well with other 
1 mcecaicd ate 


equipment on your floor. 


CONCEALE D SAFE ne ae Ws ee 
Keeps’ Private’ Matters PRIVATE! very sale is a new sale. oes 1 m 


= ~ pete with the sale of any other item or 

» thousands of ces, banks, and government offices, e 

on “Te cor , 1 withir . Ph be: : Yes . e ° ° ° ° 
— ppomntfel Desk line. National advertising is establishing 


Cabinet Model above has a safe 2 
wide, 13" high and 16's" deep. Combina- 









Lock. Three oint automatic lock sales in growing volume. Gel vour share of 
bolts. Countless uses Yesigr ymbines : ; : 4 “ 
See ee this new Concealed Safe business now! 
Higher in distant points. Weight 175 ibs 
Star lard vincible steel files and des ks , J 
mp mre Neo Order a display cabinet today. We supply 
I ’ yn vou effective sales literature free. Address 
t inet ail : , 
them thr weg our nearest office. 
their o ces. 1 
Mail the couson | METAL FURNITU RE co | I 
Forder anaprices| MUysiegsret of Steal Bank and Qihce Furniture INVINCIBLE METAL FURNITURE CO. 
St agi phe ~ MANITOWOC, WISCONSIN 
NEW YORK CHICAGO LOS ANGELES 
RK. Orthwine H. W. Curran, Matt M.Corbett 
344 W. 34th St 325 W. Madison Sr. 1206 Santee St. 


Medallion 0040 State 8904 
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“One of the big successes individual typewriter sales 


; 


came about through a window which brought out contrast 


Since I had no great amount of space available, | was com- 
pelled to put it over in as terse and clear a manner as 
possible 

“On each side of the window, I placed a two-step plat 
form, covered with a shiny silver cloth On one side, | 
started at the bottom with the writing brush of the Chinese, 
then the quill pen, and then the p rtable and the new office 
Royal typewriters lo offer a comparative contrast, | 
placed on the other side trom top to bottom, a candle 
an old kerosene lamp and a modern electric light Be 
cause of the electric light effect, a photo of Thomas Edison 
formed a good center balance 

“It cost very little to arrange that display Che cloth 
could be used again and again Che picture, the lamps 


And 
yt in selling typewriters 
have not approached.’—D. A. DI 

‘ sien 
Globe-Wernicke Conducts Visible Record Campaign 
record division of The 
Ohio, 


extended trip through the east and middle 


I 


quills, etc., 1 borrowed from friends 1 counted a de 


cidedly neat pri to people whom 


] could ordinarily 


Hale Cadieux, manager of visible 


Globe-Wernicke Company, Cincinnati, returned re- 


cently trom an 


west On this trip dealers were assisted in establishing 











HALE CADIEUNX 


visible record departments and the present visible record 
campaign to dealers and also to consumers was brought t 


the attention of the former 


Many large dealers have already established departments 
the purpose of specializing on Globe-Wernicke visible 
records exclusively Che company states that considerable 
enthusiasm has manifested itself among dealers over this 


This campaign 


lol 
ob 


campaign, which is now being mailed out 


" . ] ] . 
s the largest and most complete ever conducted by G ¢ 


uring visible record business 
gladly be 


Cincinnati 


Wernicke for the purpose of s« 


tor dealers Information given any dealer 


vy The Globe-Wernicke Company, 


- a 
Birmingham Pen Concern Enlarges Plant 


Che Artcraft Pen Company of Birmingham, Ala., has 
recently enlarged and modernized its plant at a cost of 
$100,000. Included in the new machinery installed was a 


seven-ton grinding machine The company is now equipped 
to turn out 3,000 fountain pens in a nine-hour day. Ford D 
Cromer is president of the concern G. H. W 

= > 


Well-Known Stationers Head New Atlanta Concern 

Ivan Allen and Charles M. Marshall, heads of the Ivan 
Allen-Marshall Company of Atlanta, Ga., 
secretary Kennon-Bryant 
Company, which has a well-equipped 


184 Alaban i street, S W 2. 


are president and 
Litho. 


t 


respectively of the new 


7 
piant ¢ 


established 





PAPERS ARE 
TIGHTLY BOUND 
ONLY BY 


COMPRESSION 


PAPER fastener or binder 
doesn’t necessarily compress 
it’s an ACCO Fastener. 


And loosely or ineffectively bound 
papers are just like papers coming 
out of a too loosely bound book or 
an ordinary file folder. Such 
methods are much inferior to the 
tight and secure way—the ACCO 
way! 

The broad base of the ACCO Fast- 
ener and the broad compressor 
strip at the top are made wide par- 
ticularly to protect papers from 
tearing off, and to assure plenty of 
pressure surface for tight binding. 
And the slide straps that extend 
across the entire width of the top 
compressor strip hold the springy 
prongs of the base tightly down, 
against a constant tension that 
makes for the finest type of paper 
binding! 


—unless 


Test this for yourself and be con- 
vinced. Send for free sample 
ACCO Fastener and price list. No 
obligation. 


AMERICAN CLIP COMPANY 
ACCO PRODUCTS, INC. 
Beebe Ave. and William St., Long Island City, N. Y. 














''" ACCG 
FASTENER 
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Young Woman Makes Good Record Selling 
Dictaphones 










R. J. Malcolm, manager of the Pacific Northwest Branch 
the Dictaphone Sales Corporation, S¢ ittle, Wash., is 
tching with interest the development in salesmanship of 
Miss Betty Mason, who started her career selling Dicta- 
nes last October. Her first six months have been very 


" 


Miss Mason is twenty-six years old ind has had all of 
her business experience in Seattl Prior to connecting with 


PRESS TEEL’S 





o! 




















increased capacit The card is NOT 
held fixe a its hinging axis form- 

ing a wide angle with the tray bott 
and is fre t rise Vv ically in the 
aring 


who gets your share of 
visible record sales? 


If you are not selling visible record the Dictaphone, she was the executive secretary of 





equipment, somebody else is getting 
Miss Mason says, “Why shouldn't women be successful 


the selling field? If a woman attacks selling with an im 


the gravy. Why? There is no mystery 
to visible record selling. Just plain 









personal attitude and does not expect any undue considera 
application of sound principles of Sie Cine alle We i tated ie Bide waa elias old 
business control. n't succeed. However, I believe a woman expends more 
The need is universal. With PRES- ervous energy in selling and therefore, has to take excellent 
STEEL VISIBLE you can offer your ire of her health 
customer 15% to 40°, greater capaci- Or lvantage a woman has in selling dictating equip 
ty per unit, greater flexibilty with- t is that after selling the executive, she can help his sec- 
out the hazard of the usual guess- | hi , rite pee F oem dts - phe stay sone 
work anticipating future needs. > Caeiahalies” iis Abie anata adil Uc oe ve iin 
PRESSTEEL “grows with records.”’ 
Get your share of the gravy. We —_~> 
will tell you how. Basinola Company Reports Encouraging Progress 
The Basinola Company, Room 1802, No. 122 East Forty- 
Pressteel Engineering street, New York, N. Y., having taken over the sale 
f the Basinola from the Auto-Oven, I: report that the 
Corp. evice, which is a sightly affair intended to replace the 
DERBY, CONN. is iets Se statis: eit ieee Meee Oh aeie ae 
bed Office Appliances for December, page 148. 
\ gh t ew etal wash | er has been on 






e market only a short time, many of the largest concerns 





Idings in the untry have shown their interest. 





Several ot the eading on furniture SUDDIY ouses have 









New York 


52 Vanderbilt Ave. ver practica 
Ss 










ight The Basu i Cor ul has a very attractive 


rs’ proposition to offer in some territories which 


PRESSTEEL V2rs“s - 


“G-F” Foreign Traveler Visits General Offices 


iia —, Bip AS John G. Gill, foreign traveler for The General Fireproof- 


Company, spent a few days recently at the general 








es and factorv of the company t Youngstown, Ohio. 








CHAIRS OF 
ALCOA ALUMINUM 


NO SPLINTER TO 
TEAR SILK STOCKINGS 


FEATHER WEIGHT 
EASY TO MOVE 


e, reasons 


why you can count on secretaries 


and stenographers to help YOu close 


sales of Alcoa Aluminum chairs 








a2 4 @ @ @ 











A Selling Chestnut—sure! but Alcoa 


Aluminum chairs make it work 7 7 7 


Here is a simple plan to get extra business and extra profits. 
You may say it is an old selling chestnut. Sure enough it has 
been tried many times before. But it works to perfection with 


Alcoa Aluminum Chairs. 
Read what a Butler, Pennsylvania, dealer writes: 


"While passing through Zelienople recently, I 
happened to have an aluminum chair with me and de- 
cided to put it on demonstration in the offices of 
the Herman Pneumatic Company. 

"Mr. Ringle, the manager, was very busy, and 
therefore I had no opportunity to go over the 
aluminum chair proposition except very hurriedly, 
and secured his permission to leave a No. 208 in 
his secretary's office. 

"A few days later we received a purchase order 
which read: 

""One chair, which you left for trial purposes. 
Also one additional chair, same as above’. 

"I doubt if Mr. Ringle even remembered the 
price of the chair since no price was mentioned on 
his purchase order. 

"This, however, is not the first sale which re- 
sulted from just leaving the chair to try out. 
Other sales include two 403s, a 405 and a 501. I 
don't believe that there is a possibility of 
stressing the demonstration idea too strongly since 
I believe that the sale to the Herman Pneumatic 
Company was made by the chair itself and not by 
the writer. You can rest assured that we will 
continue to use this idea in the future". 


Because strong Alcoa Aluminum Chairs are splinterless— 
feather-light and easy to move, they are easy to sell. Made in { 
a wide variety of types, in natural finish aluminum, two shades 
of green and in wood grain finishes, they harmonize with mod- 
ern furniture. They are upholstered in blue, brown, green and 
maroon ;also in many different fabrics. ALUMINUM COMPANY 
of AMERICA; 2492 Oliver Building, PITTSBURGH, PENNSYLVANIA. 


CHAIRS OF 


ALCOA ALUMINUM | 















THE GOVERNOR 


” Site 


A distinguished interpretation of the per- 
manent or modified moderne. 


Typical of Dealer Comment “Congratulations 
on having produced a masterpiece in design” 


This is one of three new suites, all characterized by creative 
designing, and based upon our dealer questionnaires. Wagemaker 
Suites are built to sell; for those who sell them. 


{ Write us for more information. Your territory may still be open. 


WAGEMAKER CO. “Stands for Quality” Grand Rapids, Mich. 
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FO® bwERY OUSwEsS 


want” 


“That’s the style of table we 
—is bound to be the decision of your 
client when you show him the com- 
prehensive line of Conference and 
Director’s Room Tables in the new 
GUTH Catalog. 


Did you get your copy—if not, we'll 
gladly send you one. 





The sturdy appearance of the “Fifteen and 
One-Half” Series is lightened by the grace- 
ful lines of this Florentine Design. 





Series will add to the 
Its appear- 
ance is truly symbolic of its inner quality. 


The “Seventeen” 
most dignified surroundings. 


Catia. 


If it’s 
GUTH 


something special in TABLES, 
will gladly cooperate with you. 


titted 


GUTH TABLES constitute a omar 
hensive line—from the simple 

leg on y _ most as ond 
carved—all d to harmonize 
with the lines CC: hairs as made by 
leading manufacturers. Stock sires 
from three to sixteen foot lengths, 

larger sizes on special order. 


a 


x 


tS 
x 


if 
GUTH, INCORPORATED 


(Formerly Henry L. Guth Associates) 


Main Office and Factory—Fleetwood, Pa. 
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“How to Turn People Into Gold” 

It is a tribute to the importance of the office equipment 
industry that the book entitled “How to Turn People Into 
Gold” by Kenneth M. Goode opens with: 

“Mr. Saul, of Salisbury, sat at his desk. He surveyed 
a busy sales floor overflowing with 6,000 different items of 
stationery and office supplies His big pink checkbook 
was $4,296 overdrawn. Skewered on a sharp spike, unpaid 
bills amounted to $22,500.” 

Beside Mr. Saul’s desk, these words were framed: “The 
retailer's true function is to serve as a purchasing agent to 
his community. If he fails in this responsibility . 
if he performs only as a distributing agent for the manu- 
facturer he ceases to be an economic factor.” (Reso- 
lution adopted by Conference of Retail Merchants in Wash- 
ington, D. C., in 1922.) 

Ihe records in Mr. Saul’s case are official. The author 
has selected the incident from a governmental report. (“Re- 
tail Profits Through Stock Control,” by G. E. Bittner, 
Bulletin U. S. Dept. of Commerce, 1928.) 

“How to Turn People Into Gold” carries a foreword by 
E. St. Elmo Lewis, whose name has long been linked with 
office equipment advertising. In view of the opening, it is 
fitting that the introduction should be by Mr. Lewis. The 
book, however, is not a plea to office equipment folk—it 
appeals to every one interested in advertising and merchan- 
dising. 

Mr. Goode makes a stirring plea for a reduction in waste 
—wastes which are prevalent in our present system of 
distribution. And quotes from an address of Dr. Julius 
Klein, who estimates wastage at $8,000,000,000 a year. In 
commenting on the cost of distribution, the author says: 

“In fact, we are galloping towards a time when it will 
be cheaper to give away goods than to sell them.” 

Mr. Goode’s free, easy style presents an economic condi- 
tion with all the spell-binding impulses of a drama. Each 
chapter is anticipated with the keenness of the next act. 
Facts are portrayed in a manner that encourages thinking; 
there is none of the customary dryness surrounding many 
economic books. 

“How to Turn People Into Gold” 
& Brothers, New York and London. 
$3.50 


is published by Harper 
The price here is 


————— 
Evansville Stationer a Banker, Too 

A. S. Butterfield, senior member of the firm of Smith and 
Butterfield, office equipment dealers at 310 Main street, 
Evansville, Ind., is a director of the Morris Plan Bank at 
Evansville, which concern now is building Evansville’s tall- 
est skyscraper. The bank has taken over the Mercantile 
Bank of that city that has assets of several million dollars. 
The merged bank will be located in the new Morris Plan 
Fourth and Sycamore streets.— 


building at the corner of 


W. B. C 
—_—<__——_ 


Hayes Returns from Latin American Visit 
C. L. Hayes, Chicago manager of the Tabulating Machine 
Company Division of International Business Machines Cor- 
poration, with Mrs. returned recently from a visit 
to Cuba and British He reported a most de- 
lightful trip and returned to Chicago in time to see his 
office exceed its quota for March. 


Hayes, 
Honduras 


Mr. Hayes is president of the Chicago Office Appliance 
Managers Association 
Ge 
Cleveland Desk Company Represents Stow-Davis 
Lines 


The Cleveland Desk Company, 1321-27 Superior avenue, 
Cleveland, O., have been appointed exclusive distributors 
for Northern Ohio for Stow-Davis office furniture. A com- 
plete line is on display in the company’s beautiful show- 


rooms.—A. E. D. 
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To Meet Another Customer Demand 
~~ Another New Line 


The New Milwaukee 


772-773 Chairs 

















7724%W 


CHAIRS OF UNUSUAL DISTINCTION 








HIS new line is the most economical, in first 

and final cost, of any turned leg design. And 
being a Milwaukee Line it offers abundant chair 
quality which makes the eight chairs in this line 
exceptional values with a ready market. 


Enduring Comfort is secured through the shaping of 
the back (spindles, backposts or upholstering). 
The flattened ball design palm rest of the shaped 
arm also promotes a most comfortable feeling to the 
user. The saddJe wood seat is scientifically shaped 
to conform to the anatomy of the body, and the 
edges are rounded so as to prevent any discomfort 
due to restriction of blood circulation. The seat 
having a 3-inch back tilt holds the user comfortably 
“in” the chair. 


The famous Milwaukee ‘“‘Double Dowel” construc- 
tion insures sturdiness and prevents any rocking or 
loosening of the joints. The front corner block 
construction—holding the front legs rigid—is hand- 
fitted, glued and screwed to the boxing and front 


legs. There are no sharp edges on chair legs to 
injure the body, and due to the turnings there can 
be no splintering of the wood to damage clothing or 
hosiery. And many other exceptional construction 
features too numerous to enumerate. 


In design, the new tapered, fan shaped spindles add 
a note of individuality—making the 772-773 Line 
pleasingly unlike other chairs offered as competition. 
The shaped top rail further enhances the design value. 
The leg and arm design of these chairs is decidedly 
new and pleasing. The full turned arm post adds that 
finished effect which bespeaks quality and thought- 
fulness. Made in birch (mahogany or walnut finish), 
or genuine mahogany and genuine walnut. 


Office Furniture Dealers who want more profit will 
inquire about this wonderful 772-773 Line. There 
are a few very valuable territories still available— 
possibly your own town—in which an exclusive sell- 
ing right is offered. If interested, send for full partic- 
ulars and new Milwaukee Chair Catalog Supplement. 


THE MILWAUKEE CHAIR COMPANY 


Executive Offices : 666 Lake Shore Drive, Chicago, Ill. 


Factory: Milwaukee, Wisconsin 


MILWAUKEE CHAIRS 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of The National Stationers Association 








OFFICERS: 


Arthur J. Walker, President, Minneapolis, Minn.; Ed. L. Little, First Vice-President, Wabash, Ind.; B. A. Tuttle, Second 

Vice-President, South Bend, Ind.; E. Clifton Wilson, Third Vice-President, Houston, Tex.; Fred. Christensen, Fourth Vice- 

President, New York, N. Y.; C. A. Stott, Treasurer, Washington, D. C.; Fletcher B. Gibbs, Auditor, Oak Park, Ill.; Charles 
P. Garvin, Secretary and General Manager, Washington, D. C. 


REGIONAL GOVERNORS 


District No. 1. D. D. Mac- District No. 4 Austin 
donald, Bradley & Sco- Leftwich, Tropical Print- 
ville, Inc.. New Haven, ing Company, New Or- 
Conn leans, La. 


District No. 5. R. M. Tus- 
sing, The Victor Safe & 
Equipment Company, 
Marietta, Ohio. 

District No. 6. H. L. Wat- 
kins, National Bank Sup- 
ply Company, Milwaukee. 


District No. 2 Charles 
Sinisgalli, Utica Office 
Supply Company, Utica, 
N. 


District No. 3. W. E. Wise. 

Stockett, Stockett - Fiske District No. 7. Frank J 
Company, Washington, Koch, Koch Bros., Des 
Dd. C Moines, Ia. 





REGIONAL GOVERNORS 


District No. §&. George District No. 11. Pal Clark, 
Hausam, Hutchinson Of- Clark’s Book Store, Wal- 
fice Supply @& Printing la Walla, Wash. 

Co., Hutchinson, Kans 
District No. 12. Charles R. 
Barry, Charles R. Barry 

District No. 9 » Co., San Francisco, Calif. 

Gardner, Hill Printing & 

Engraving Co., Waco, District No. 13. Percy F 

Tex. Grand, Grand & Toy. 

Toronto, Canada. 


District No. 10. L. BR 
Kendrick, Kendrick & District No. 14 William 
Bellamy Co., Denver, E. Ward, John Ward @& 
Colo. Son, New York, N. Y. 


GENERAL OFFICE and INFORMATION BUREAU—525 Investment Bldg., Washington, D. C. 
Place and Time of the Next Annual Convention, Book-Cadillac Hotel, Detroit, Mich., October 6, 7, 8 and 9, 1930 


Fifth District Plans Record Breaking Convention 
Che regional meeting of the Fifth District of the National 
Stationers Association, comprising Ohio, Indiana, Michigan 


ind West Virginia, will be held May 5 and 6 at the Cleve 


land hotel, Cleveland, Ohio, under the supervision of the 
regional governor, R. M. Tussing, president of The Victor 
Safe & Equipment Company Marietta, Ohio 

. Ss. Feel of the Burrows Brothers Company, 633 
kuclhid avenue, Cleveland, is general chairman of the ar 
rangement committees which include Program committee 
R. H. Barker, S. Barker Sons & Company, Cleveland, chair 
man; hotel committee, R. Bishop, Office Supply & Printing 


Company, Cleveland, chairma entertainment committee 


joseph Krall, Buckeye Office Supply Company, Cleveland 


th 


chairman; publicity committee, M. Barnes, The Brooks 


Company, Cleveland, chairmar 
Governor Tussing has appointed the tollowing heutenant 
overnors as a governors’ council for the district F. H 


Laird, Laird Office Equipment Company, Charleston, W 


Va | B. Busse The Franklin Printing & Engraving 
Compan Toledo, Ohio; C. B. Mathes, The Conklin Pet 
Company, Toled C. W. Roth, Roth Office Equipment 
Company, Dayton, Ohio; W. R. Diehl, Diehl Office Equiy 


ment Company. Columbus, Ohio: R. B. Sanders, The F. W 
Cleveland, Ohio: W. H. Stanage, Woo 


row-Weil-Stanage Company, Cincinnati, Ohio; C. L. Dow 


Roberts Company 


ney, The C. L. Downey Company, Cincinnati; E. |. Baer 
Baer’s, Canton, Ohio; Milo Schuitema, Tisch-Hine Con 
pany, (ral d Rapids Mich I I Little, Wabash Cabinet 
(ompat! Wabash, Ind | | Agnew, W. kK. Stewart 
Company, Indianapolis, Ind A. S. Butterfield, Jr.. Smut 
& Butterheld Evansville, Ind ] 2 Sprott The Berwet 
Manufacturir g¢ Company, Canton, Ohio H. J. Koel 
Gregory, Mayer & Thom Company, Detroit, Mich 
[The keynote at the meeting of the Fifth District will 
Ideas and Methods” and “Elimination of Profitless Oper 
itions \ one engaged in this industry who its interest 
sel e supplies and office furniture, or responsibl 
r profits, will be handsomely rewarded ittending t 
ee? i 
L he Cl ) rt s district will have a sche 
ull the ‘ evi man traveling in the terest of tl 
! T) ¢ NW BS j ‘ , hand 


Fourteenth District to Meet April 21 

Notice of the coming meeting of the fourteenth regional 
district of the National Stationers’ Association appeared in 
the March issue. Since the publication of the item, we 
have received additional information concerning the pro- 
posed program of this meeting, which will take place at 
the Hotel Astor, New York, N. Y. Governor William E. 
Ward of John Ward & Son states that Harry Horder of 
Chicago and J. S. Sprott, general sales manager of The 
Berger Manufacturing Company, Canton, Ohio, will be 
among the speakers. A representative will be present from 
the Harvard Bureau of Business Research, and Charles P 
Garvin, general manager of the National Association, will 
present a talk on “Finding Facts and Facing Them.” 
Woodson P. Waddy of Richmond, former president of the 
National Association, will tell of the work done at the 
governors’ meetings in Washington in Februar 

We are advised that one ticket which includes admission 
to the afternoon meeting and dinner will be issued to one 


representative of each retail stationer in the metropolitan 


district If the retailers desire additional tickets, the cost 
vill be $3.50 each. Tickets to manufacturers and jobbers 
vill be $3.50 each The invitation to retailers is through 


e courtesy of the Stationers Association of New York 
\ll applications for tickets for the regional meeting to be 
held on Monday, April 21, at the Hotel Astor at 2:00 p. m., 
followed by a dinner in the evening, should be addressed 
Edward Gash, care George B. Hurd, 425 Broome street, 
New York City 
- ‘i 
Nashville to Be Host to Fourth Regional Convention 
The ninth annual convention of the Fourth Regional Dis- 
trict of the National Stationers’ Association will be held 
Nashville, Tenn., on May 8 and 9, 1930, with headquar 
ters at the Hermitage hotel. 
The date selected for this meeting is an ideal one, espe 
l 


ly for this particular locality, just when Spring is in full 


loom After working through the weary winter months 
nany will be glad to get this opportunity of taking a few 
ays’ vacation and recreation, and Nashville, the “Athens ot 
the South,” extends a hearty welcome to all those conten 


, , 
iting attending this meeting 





eetisarettey| 


sestettestaty 


jeesessees 
334444 


bos SeeSecseeece recess esse: 
> 








[css sceecesessesse ss 






























































































































































































































































































































































































































































































































































































































































LUCK IN BUSINESS 


Of course there is something of luck in every success. 






























































But certain it is that luck comes most to him who has 






































the necessary ability and equipment to profit by it. In 


























today’s strenuous competition the Mimeograph is a 





























factor of good luck. Sales letters, bulletins, charts, 















































questionnaires, direct mail circulars, house organs, price 



































quotations, stock lists, reports, etc., it produces in limitless 









































quantities, with unmatched dispatch— written or typewritten, 





























and illustrated as desired. But not merely speed and accur- 





























acy are the Mimeograph’s forte. Real economy is its big 





























virtue. And its famed stencil sheets— Mimeotype, and the new 









































Cellotype—give mimeographing today at less cost than ever be- 


fore. Reach out for better luck—save time, make money with 

















this great business getter and organization welder. For particulars 
































write A. B. Dick Company, Chicago, or branches in principal cities. 


‘'MIMEOGRAPH 


[MIMEOGRAPH | 


CHIE Key 





































































































































































































































































































































































































































































































































































































































































































154 


FFICI \PPLIANCES 


This is the kind of protection that | 





This Victor Safe owned by Joseph 
Rassas withstood attack with tools 
and an acetylene torch. 


Unretouched photograph) 


After knocking off dial and handle 
and using crowbar, burglars gave 
up attempt on this Victor belonging 


to Canheld & Tack, Inc. 
(Unretouched photograph) 


Sold only through dealers— 
Attractive Discounts 
Write to— 
THE Victor SAFE & EQUIPMENT Co. 
Marietta, Ohio 


Sells Victor Safes for You! 











What the Owners 
Have to Say— 


. . the Victor Safe successfully with- 
stood a most determined attempt by 
burglars to enter. 


“We feel very much astonished that they 
did not succeed as they were not only 
equipped with jimmies and drills, but, 
actually used our own acetylene torch on 
the door of the safe... .” 


Joseph Rassas, 
Oakland-Pontiac Agency, 
Long Branch, N. J. 


“We feel that the Victor Safe ‘made 
good" in a crisis and is entirely satisfac- 
tory for our use. We are now ordering 
another safe, an exact duplicate of the 
one that was burglarized.” 


Maude Frazier, Supt., 
Las Vegas City Schools, 
Las Vegas, Nevada. 


“We can recommend the Victor Safe 
very highly and, as proof of our conf- 
dence we wish to place another order for 


a No. 521 Victor Safe.” 


S. P. Greenberg, 
Ladies’ Ready to Wear, 
Los Angeles, Calif. 


. when they were unable to get into 
the safe they wedged a crowbar under 
the crack around the door and tried to 
open it in this manner—the safe was 
intact and everything in it secure when 
we arrived ... . we feel that this speaks 
very highly for the material and con- 
struction of your product.” 


H. L. Canfield, 
Canheld & Tack, Inc., 
Rochester, N. Y. 


Victor Safes Build 
Confidence Based 


on Performance 





New, modern colors and 
finishes. Sizes for 
every purpose 








Worked all night with plenty of 
tools. Yet burglars failed to open 
this Victor in the Las Vegas High 
School Office. 


(Unretouched photograph) 





Determined attack on lock of this 
Victor Safe owned by S. P. 


Greenberg failed completely. 
(Unretouched photograph) 
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(Eighth District Regional Meeting—Continued from 
page 57.) 

business structures of today. The field for modern office 
equipment, he said, has scarcely been scratched and is grow- 
ing every day. Some of the points he covered involved 
the importance of sales meetings, the necessity for sales- 
men to originate more business instead of waiting for the 
buying impulse to come from the customer, the value of 
knowledge of the needs for the dealers’ wares, sources of 
supply, performance and markets, and the standardization 
of lines. He recommended that dealers carry adequate 
stock, display it properly, advertise their wares and support 
the trade associations. 

After a five-minute recess the convention divided into 
two groups—one for retailers only and one for manufac- 
turers. At the retailers’ meeting Eugene Willoughby read 
a paper on “Geyer’s Survey”; William Schmiederer of 
Buxton & Skinner Printing & Stationery Company, St. 
Louis, handled the topic, “Can Stationers Profitably Sell 
Office Specialty Devices,” and Charles L. Mitchell of Crane 
& Company, Topeka, past president of the association, cov- 
ered the subject, “How Can Better Trade Relations Be 
Established Among the Dealers?” 

The Friday afternoon meeting was opened by W. E. 
Royse of the Combe Printing Company, who delivered an 
interesting address on “Dealers’ Sales and Salesmanship.” 

“Pete” McLaughlin, who was one of the founders of the 
Mid-West Travelers’ Club, next gave some serious thoughts 
on association affairs in a humorous vein. 

Mr. Malcolm gave the report of the manufacturers’ con- 
ference. The manufacturers were unanimous in their pur- 
pose to back the National Association. They also expressed 
their full approval of local associations. A pertinent rec- 
ommendation was that more proprietors of stationery con- 
cerns become interested in association work, the reason 
being that owners should have first-hand information about 
important developments, such as the Harvard Research 
Report, stock control and other subjects of equal importance 
covered at the regional and national gatherings. The need 
for educational work in selling was emphasized and the 
dealer was cautioned not to substitute cheaper goods to 
make an easier sale. The report also brought out a point 
covered earlier by Mr. Malcolm that manufacturers want 
to tie up with stationers and that if they get the co-opera- 
tion needed there will be no problem of direct selling. It 
was recommended that the dealer concentrate on the prod- 
uct to which he is committed. 

A resolution of appreciation and hope for speedy recov- 
ery was extended to Harry Graham of the Robidoux Print- 
ing Company, St. Joseph. A resolution of sympathy was 
extended to Charles Meyer of Burnap-Meyer, Inc., Kansas 
City, on account of illness. Resolutions of thanks and appre- 
ciation were extended to all who had co-operated in the suc- 
cess of the two-day meeting 

The nominating committee selected George Hausam as 
its choice for regional governor next year, because of the 
able manner in which he handled this meeting, and the work 
of the district generally. William Schmiederer was selected 
as governor of the retail division. The report of the com- 
mittee was unanimously adopted. 

Much of the preliminary work was done by the Mid-West 
Travelers’ Club, of which Jack Grey of McMillan Book 
Company was president, and Harold Hoffman of Smead 
Manufacturing Company, secretary. During the conven- 
tion the travelers’ club held its annual election, which re- 
sulted in Mr. Hoffman becoming president. Al Besser of 
Buffalo was elected vice-president; William Schmiederer 
was re-elected treasurer, and Walt Stempel of the Wilson- 
Jones Company, secretary 

The Chamber of Commerce assisted in a big way and 
took complete charge of the registration. 
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More Peerless Dealers? 


Because 
More Peerless Demand 


—That’s Why! 


HE Peerless dealer family includes 
the best of the country’s stationers. 
There’s a reason for that—Peerless Type- 
writer Keys are in demand and demand 
spells profits. 


Peerless Keys are the only ones for which 
a demand has been created for you. They 
are the only rubber typewriter keys with 
a 5 year guarantee against deterioration. 
They are not sold direct — consumer 
orders are referred to Peerless dealers. 
There is a complete line of Peerless 
rubber typewriter accessories. 


In a nutshell that is why Peerless Key 
dealers are making money. It is why 
Peerless is a name known and honored 
by the trade and the trade’s customers. 
It is why you ought to be using the eye- 
catching, sales making displays and other 
advertising we furnish to Peerless dealers. 
In short, it’s why you ought to write for 
the Peerless proposition and join the 
Peerless dealer family yourself. Send 
the coupon now. 


176 Fulton Street New York City 


PEERLESS KEY COMPANY, INC., 176 FULTON 
STREET, NEW YORK CITY 

Kindly send us, without obligation, details of 
your profit-building pan for dealers, ther with 
a sample Peerless Key and sample dealer helps. 





EERLESS 


KEY CO., Inc. 
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need no longer 
be expensive! 


IMPERIAL Desks, 


of selected materials, 





made by 
skilled craftsmen 
are available in a wide variety of styles 
and grades at moderate cost. 


IMPERIAL Desks satisfy the 
most discriminating, yet their price range 
offers the dealer splendid opportunities 
for increased volume and very satisfac- 
tory profits. 

Whether 
guided in their selection by low prices or 
style — there is an IMPERIAL Desk for 


every need. 


your customers are 


Vore than 200 numbers constitule the IMPERIAL line. 
We 


giving you complete coverage in every price class. 


weleome inquiries for catalog and full details. 


| eae Hii 
Pevaey ll 








IMPERIAL DESK COMPANY 


EVANSVILLE** INDIANA 





ate add 


fears and ¢ 


OFFICE APPLIANCES 


achievement in handling this meeting 


Mr. Hausam’s 


marked him as a man of unusual executive capacity. He 


has a real task ahead to produce a better meeting in 1931, 
at he will do it 
ailiieaianete 


ut we are confident tl 


Ninth District Regional Meeting—Continued from 
page 56c. ) 
In touching on basic conditions, he stated that such 


now are due to psycho- 
logical factors Che people have watched the stock market 
and that is a very unreliable thermometer. Only 
a very small number comparatively experienced any loss or 
gain in the stock market. We should shake off our own 

| be willing to buy the things we really need. The 
whol of business methods ts a cycle of exchanging 
commodities for money and spending that money for other 
modities or Our industry depends on no one 
business for its prosperity. We do not always feel 
a business depression so soon as does the hardware dealer 
or others, nor do we sense the revival quite as quickly. The 
of fear cannot prevent Americans from demand- 


onditions as may xist 


advers¢ ( 


; 


too closely 


s¢ he Ine 


services 


psychology 

ing the best. We may postpone the day of purchase and 
look for a bargain. Right now it may be good business to 
encourage us by providing some inducement Once the 


process is started, the cycle will continue to work. In times 
such as this the wide-awake salesman should get in as much 
work in study of the prospects’ needs and requirements as 
possible He must till the soil and believe with the farmer 
that preliminary work does count. This is the time to build 
up and strengthen our organizations; to obtain good men; 
to eliminate the inefficient and the unfaithful. The man 
who begins and ends the day by complaining about business 
adds to the fear that underlies the situation. If every man 
would assume a more optimistic attitude, there would be 
no need to worry about the future 

Che Nominating Committee reported as follows: 

For Governor of the Ninth Regional District, Lee Cole 
man of E. L. White & Co., Fort Worth 

For Representatives from the Ninth Regional District in 
the Retailers’ Division of the N. S. A.: Henry Dorsey of 
The Dorsey Company, Dallas 

These two men were elected by acclamation 

Neill Stewart of Dallas put his city before the convention 
for the next meeting place and, there being no opposition, 
Dallas was selected as the place for the 1931 meeting. 

C. B. Mathes, vice-president of The Conklin Pen Com- 
pany of Toledo, Ohio, was next on the program, his sub 
ject being, “Is It Necessary for the Stationer to Keep Up 
to Date?” 


Mr. Mathes observed that “the only constant thing in 
life is change A man or a business must progress or 
minimize and shrivel up. There must be a continuous 


progress, a continuous forging ahead, or there will be 
retrogression “T want to leave with you the slogan of 
our company, and I want you to take it home with you 
and to think it over in your work, in your plans. It is 
Honor, Honesty and Hard Work. Without these three 
things, no business can hope to prosper and flourish. 

“The world may improve, man and methods may change, 
but the principles of business do not change 

“Honesty does not necessarily mean honesty in your 
dealings It may also mean honesty with yourself. Be 
honest with yourself, be honest with your name, be honest 
with your business, be honest with your employes, be 
honest with your customers, be honest with the world. 

‘Nothing is accomplished without hard work. One of 
the biggest executives in the country stated recently that 
one of the best ways to succeed is to leave all possible detail 
work to subordinates. He did not mean that he wanted 
ou to be lazy. He wanted you to cut out the petty work 
and save yourself more time for bigger things. He wanted 
to make a bigger man of you.’ 


Mr. Mathes’ 


address was roundly applauded, for it was 


one of the most inspiring in a group of addresses which 
were all of an exceptional nature 

Announcement was made by L. B. Clegg of the Gol! 
Committee concerning the golf tournament to be held that 
ifterno There being no further business the sixth annual 


Regional District of the N. S. A 


Ninth 


red adjourned 


convention of the 
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COLONIAL _ \ 
Posture Chairs 


NO WV 9 Colonial brings out this new 


“Bank of England” posture chair, believing that 
for design and comfort these chairs excel any- 
thing heretofore offered. 














Examine the photographs carefully. Note the 
deep, two-way seat scooping, as well as the re- 
verse curved and shaped back spindles, espe- 
cially designed to give the maximum comfort. 


Chairs are of most sturdy construction, yet re- 
taining the finest of general design of Colonial’s 
“Bank of England” line. 


Your efforts along the line of proper seating 
make many new friends for you through the 
sale of these chairs. 


Made in solid walnut, solid mahogany, quar- 
tered oak, imitation walnut and _ imitation 
mahogany. 


Ask for further particulars on Colonial’s “719” 
line. 


COLONIAL CHAIR COMPANY 


SEND 
for 


OUR 
CATALOG 


oon ‘ 








COLONIAL CHAIR COMPANY, 
1740 N. Maplewood Ave., 
Chicago, Ill. 
Gentlemen: 

Without any obligation, please send cata- 
log and advise whether the franchise for 
the sale of your chairs is open in our city, 
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re You Leaving: 





Out of Your Sales ? 


If you aren't taking advantage of your opportunity to place Harter 
HANDIS TANDS in scores of offices in your community, you 
are overlooking real pro = di lars that should appear in your 
sales. Typewriters, adding machines—dozens of different 
kinds of portable office equipment are perched on desks, 
tables, makeshifts of every description, causing incon 
venience and inefficiency. HANDIST ANDS are 
logical solutions for these problems. Their rigid, 
steel construction, yet flexible adjustment make 
them readily adaptable to every auxiliary 
desk need . . . make them easy to sell 
one, two, three, four at a time. Add 
these profit earners to present office 
equipment lines and watch the 
extra dollars roll in. Write for 
interesting details, prices, 
discounts. No ob ligation 
whatsoever. 


Write for 
Dealer Plan 


No. 500 
Handistand 
Height from 
floor 25”—Ad- 
justable 25” to 
41” — Top 18” 
x 36”. Leaves 
each 10” x 18”. 




















ys | Bee 
BOOK $3 sales $ 
$ ¢ ‘Bik $$ 








HANDISTANDS are built in 






No. 450 
Handistand 
Height 25° — 
Adjustable 25” 
to 41” — Leaf 
13 x 1514”. 





















HANDI 









routine. HANDISTANDS 


Handistand in Use 







. ’ a pa" 
The Harter Corporation  uasdisema’ “ 
eight 2 
STURGIS, MICHIGAN Top 16” x * $u¢ 3 
1614” with Pad % 
Manufacturers o Leaf 91,"x16”. Bs ¢ 
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de Harter Hondistanth: 
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Stationers attending the sixth annual meeting of the 
Ninth Regional District had no cause to complain about their 
entertainment. A luncheon was given at noon of the first 


day, followed with a stag party and banquet that night. 
Phil Webster, beloved by stationers and manufacturers’ 
representatives alike, was toastmaster and master of cere- 
monies. The banquet was given by the Travelers to the 
Stationers 
Entertainment Features 

rhe following night the stationers returned the complli- 
ment with a banquet and entertainment, with Charles Garvin 
acting as toastmaster. This frolic was featured by officials 
of both the travelers, stationers, and speakers on the pro- 
gram appearing in wide sombreros, with red _ kerchiefs 
around their necks 

President Walker was presented with a “five gallon” 
Stetson hat of fine quality, and a lurid orange kerchief. 
Mr. Garvin, armed with a formidable six-shooter, kept 
order. L. H. McDaniel of the Travelers and E. L. Little 
insisted on interrupting the speakers and were shot down 
by Mr. Garvin, and carried out on stretchers, miraculously 
returning to life a little later. An original Mexican band 
and some charming senoritas helped to make the evening 
much less than dull 

Golf 

The golf tournament on Friday afternoon, despite a 
drizzle, was a fairly popular event, and a large number of 
prizes were donated to be awarded to the successful contest- 
ants. The awards were made at the banquet by L. B. 
Clegg, chairman of the golf committee, to the following: 


Best gross score, W. T. Broudus, golf bag from The General 
Fireproofing Company; second best gross, Lee Coleman, desk 
set from The Conklin Pen Company; best net score, Jack Au 
trey, set from The Carter’s Ink Company; second best net, Tom 
Riley, traveler’s fitted case, from Reed-—Cook, Inc.; best score, 
first nine, Preston Moore, sweater suit from the Columbia Rib- 
bon and Carbon Company; second best, first nine, G. A. Bone, 
black and pear! pen from the Wahl Company; best gross score, 
second nine, William Clegg, sweater suit from the Sanford 
Manufacturing Company; second best gross, second nine Ed 
Hussion, pen from the W. A. Sheaffer Pen Company high 
gross, R. T. Lohse, special prize; high net, Alex. Zsafir, special 
prize; best dressed golfer, Arthur J. Walker, one dozen golf balls 
from the Stow-—Davis Company; best dressed dub, Harry Balch 
box of cigars from Stationers Loose Leaf Company; best net 
score, match play against eighteen par holes, W. W. Carter, 
Swan set from Mabie, Todd & Company; second best net score, 
Anson Bennett, Parker set from the Parker Pen Company; best 
net score, match play vs. par first nine holes, George Flliott, 
guest book from C. R. Gibson Company; second best net score 
Dick Lanham, Superfine memo book from Irving-Pitt Division, 
Wilson—Jones Company; best net scor match play against 
second nine oles, D. D. Gray, DeLuxe pencil from Autopoint 


} 
Company; second best net, Cecil Combs, Superfine memo book 
from Irving—Pitt Division of Wilson-—Jones Company best net 
score medal play, open to manufacturers and travelers only 
Georg: Brainard, special prize fror The Clegg Company 
worst dressed golfer, Henry Hamblin, special prize for the 
most sixes, F. H. Palmer, memo book from Trussell Manufac 
turing Company: consolation prize Harry Frater, golf sweater 
from The F. S. Webster Company 


+ nh 
Seattle Typewriter Dealers’ Association 
Members of the Typewriter Dealers’ Association of 
Seattle unanimously adopted the following resolution at one 
its regular weekly meetings 
“Resolved, That the Typewriter Dealers’ Association of 
Seattle go on record as opposed to all discounts on portable 
typewriters and that the secretary forward a copy of this 
resolution to all portable typewriter manufacturers.”’ 
President H. J. Hastings of the San Francisco Typewriter 
Dealers’ Association has been informed by the secretary 
of the local organization of the pledged support by the 
Seattle dealers to co-operate at any time in efforts for the 
betterment of the typewriter industry on the Pacific Coast. 
J. L. Hoyt, Seattle manager of the Underwood Type- 
writer Company, has been elected to serve for one year on 
the executive committee of the Retail Trade Bureau. 
Among those recently elected to membership is R. B 
Wells of the Seattle Platen Company. 
All members of the organization closed their stores on 
Washington's Birthday this year, following a custom prev- 
alent in this city for a number of years.—J. C. J. M. 





All Your Mail 


The 
new Standard Stamp 
Affixer affixes stamps 
5 times faster than 
by hand, neatly and 
securely. Many im- 
provements in this 
new model. 





The Standard Junior Sealer 
affords a permanent and 
efficient method for sealing 
your mail. It handles every 
style, shape and size of en- 
velope, filling the needs of 
both small mailers and also 
the larger mailers who use 
it in conjunction with auto- 
matic sealers, for catalogues 
and bulky pieces. 


It does its work quickly and 
neatly applying just enough 
moisture, without soiling 
the envelope or the letter 
inside. Moreover the Junior 
is strictly sanitary and elim- 
inates unhealthy sponge 
cups or rollers—traps for 
germ-laden dust. There is 
nothing to wear out; no 
adjustments, cleaning or 
replacements. It will last 
a lifetime 


Dealers 


All Standard Machines are so simply and durably 
constructed, so easy to operate, and require so little 
service that they can be handled very conveniently 
and profitably by Dealers. Standard machines are 
guaranteed and nationally advertised. 


Standard 


MAILING MACHINES CO. 


Everett, Massachusetts 


Also various hand and motor-driven envelope sealers— 
| Postal Permit machines — new Rotary Duplicator. 
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stir worth uttering are worth a thought: 
' words worth writing are worth two 
thoughts: The second thought to the paper 
on which they are to be inscribed. And today 
it is largely through the dignity of the paper 
chosen that written words get the second 


glance. Choose and use 


DEFIANCE 
BOND 


for all that you write. It has a crisp crackle 
and a dazzling sparkle that imparts at once 
an elegance without making the vehicle para- 
mount to the thought inscribed on it. For the 


correspondence of thinking people. 


/ ou are not familiar with the comple te Weston 
line, please send for samples 


BYRON WESTON CO. LINEN RECORD 
is used where ONLY THE BEST will serve 
Records Deeds and Wills Policies Stationery 
Minute Books Ledgers Maps 


WAVERLY LEDGER is used where 
QUALITY AND COST ARE FACTORS 
Blank Books Ruled Forms Pass Books Drafts 
Stationery Legal Blanks Diplomas 


CENTENNIAL LEDGER is used 
wherea GENERAL UTILITY PAPER isrequired 


Ruted Forms Broadsides Accounting Forms 
Stationery Pass Books Legal Blanks 


FLEXO LEDGER is used where a 
FLAT LYING LOOSE LEAF sheet is desired 
For High Grade Loose Leaf Ledger Sheets and 
Special Ruled Forms 


TYPACOUNT LEDGER is used where 
quality and permanence are required in 
Machine Posting Forms 


WESTON’S MACHINE POSTING 
LEDGER 
a grade below Typacount But Made to the 
Same Exacting WESTON Standard 


DEFIANCE BOND is used where a 
quality bond OF HIGHEST CHARACTER counts 


BYRON WESTON COMPANY 


{ family of paper makers for nearly three-quarters of a century 


DALTON, MASS., U. S. A. 


Leaders in Ledger Papers 


FFICE APPLIANCES 
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PASSED AWAY 


Frank K. Pennington 
\fter a long period of ill health, the last year and a hali 





of which he was bedridden, Frank Kenyon Pennington, for 
many years prominently identified with the office equip- 
ment industry, passed away at his home in Evanston, III. 
on March 21. In the death of Mr. Pennington the industry 


loses one of its strongest and most virile personalities. 

Frank Pennington was in all respects a man of notable 
stature, in physique, in mind and in character In height 
' 


he stood about six feet and three or four inches, but he 


vas well-proportioned and carried little if any excess weight 





FRANK K. PENNINGTON 


Like many men of conspicuous physical powers, he was 


of equable disposition; and he possessed a logical mind and 


a quick and comprehensive grasp of the problems encou 


tered in the management of a sales organization. He was 


ever kindly and approachable, and during his long experi 


ence in this industry he had made a host of friends wh« 


will sincerely grieve at his passing 
Mr. Pennington was born on a farm about four miles 
southeast of Noblesville, Ind., about sixty years ago His 


1 
} 
t 


incestors were of that grouy 1 mora 


» or Quakers whose hig 


j 


ualities so greatly influenced the life of central Indiana and 


nd 

lett their impress upon succeeding generations As a boy 
e helped with the work of the farm, caught fish from the 
waters of the Wabash and walked the trails that Tecumsel 
and his braves passed over in the stirring and tragic days 
if those pioneers who wrested a living from Hoosier soil 
vhen the musket and the hoe were the inseparable com 
panions of every worker. From story and legend Frank 
Pennington as a boy absorbed the very spirit of aggressive 

rage which animated the people from whom he sprang, 
and his imagination was quickened by tales of bravery and 
self-sacrifice carried down the years from campfire to 
hearth 

After finishing his formal education, Mr. Pennington was 
for a time connected with the retail printing and stationery 
susiness in Illinois. We recall him later as a leading mem- 
ber of the Chicago sales organization of the Oliver Type 











161 


APRIL, 1930 


CA Gty WOtthin A Cty 


Served By ASE Cabinets 
And Lockers | 


PES, 


Differenl Models 


Standing as the highest architectural and engineering 
achievement of the present day, the Tribune Tower 
does honor to those who had a part in its conceiving, 
designing, building and equipping. 











And to serve this myriad of shops, stores and offices- 
a virtual city within a city—A-S-E lockers and cabinets 
are practically standard equipment. 


This would not be possible in spite of the superior de- 
sign and construction of A-S-E cabinets, if it were not 
for the completeness of the A-S-E line 


For the requirements of this towering skyscraper are 
exceedingly varied—but all of them can be met by the 
29 different types and sizes of A-S-E cabinets 


Whether your customer manages a small store in a 
remote village—or occupies a palatial suite in the most 
modern office building—there is an A-S-E cabinet which 


a Nes bai cain Combination 
will exactly meet his needs. Stounee aa 
Wardrobe Cabinet 


To better serve him and increase your own profits, you 
need the completeness of the A-S-E line and the many 
advantages which recommend these cabinets for such 
modern buildings as the Tribune Tower 


Send the coupon for the A-S-E Office and Factory 
Equipment Catalog. No obligation. 








ALL-STEEL-EQUIP COMPANY 


600 Griffith Ave. Aurora, II. 


> 





Please send me the A-S-E Office and Factory Equipment Catalog. 
Name 
Company 
Address 


City oh 209 Ook sh ecewndue wa 
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IMPROVED / 








Gummed Cloth Patches 


These gummed stickons are superior in every way. They excel 
in quality and are lower in price than any offered on the market. 

\ Protex Stickons are manufactured in two sizes, No. 2 and No. 3, 
| and are packed 100 to the box. Electros of the illustrated box 





furnished free of charge. Write for fully illustrated price list. 


Improved Letter Folders 


The only folders of their kind on the market. They are finer 
and uniform in quality, yet lower in price. The corners are 
rounded, and the scoring is clearer, allowing these folders to 
fold easily. The tabbed folders are made in 1/2, 1/3 and 1/5 cuts, 
and are priced slightly above the straight cut folders. We carry 
a large stock on hand, assuring immediate shipments. Write 
a for free samples. 


Gummed Cloth Index Tabsand Strips 


(+ See! aa Fecasaks ae. Se 
naa x 
™ . 
. 





ee 





The tabs and strips are made of the most durable gummed 
cloth. The strips are supplied in 6 and 12 inch lengths. 
They are uniformly cut,’and packed in attractive boxes, each 
box containing one dozen strips. Free samples of tabs and 
strips sent upon request. 





Write for free samples and fully illustrated 
price lists of the above items 


THE W ARSHAW Mgea.Co., INC. 


35 YORK STREET BROOKLYN, N. Y. 
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writer Company about twenty-two or twenty-three years 
He was with that organization many years as salesman 
His work attracted the attention of 
the Columbia Phonograph Company, who were then mar- 


ago. 
and branch manager 


keting the Dictaphone, and Mr. Pennington was offered and 
accepted the position of sales manager, where he remained 
In December, 1921, the A. B. Dick 
Company of Chicago, having created the office of general 
selected Mr. Pennington to fill it. He 
accepted the offer, and filled the 


for a number of years. 
sales manager, 
position with his charac- 
teristic ability and thoroughness until about two years ago, 
to relinquish all business activities. 


Dial Har- 


and his aged 


when illness forced him 
Mr. Pennington is survived by his wife, Mrs 
Paul 


now well on in the 


Monday, 


riet Pennington; a son, Pennington, 
eighties. Funeral 


March 


who are 
held at 2:30 p. m, 
I 


parents, 
services were 21, at 
Rose Hill cemetery chapel 

x * * 

Big of mould in body and in mind, Frank Pennington was 
sound in “heart and hand.” It was my good fortune to have 
his friendship for many years. From every contact with him 
I received some inspiration: sometimes concerning business 
practice and business relationships and sometimes concerning 
the way of life. 

Out of his experience Frank Pennington developed a fine 
sense of relative values; which sense resolves many of the 
illusions that retard progress toward life’s goal—perfection of 
character. 

Frank Pennington impressed me as being one of those who 
have thought their way through to where spiritual forces are 
contacted. Those who do this add much to the sum of human 
happiness —E. J. 

' & & 


Albert H. Holladay 

Typewriter men in the San Francisco bay region felt as 
a personal loss the sudden death, March 10, of Albert H. 
Holladay, which occurred at his home in Oakland, Calif., 
following a few days’ illness. He was a native of California 
and is survived by his widow, Elizabeth A. Holladay, their 
two sons, George and Ernest, and brothers and sisters. 

The deceased had belonged to the Shrine and the Scot- 
tish Rite and the Masons funeral services 
on the afternoon of March 
room, though large, 
including heads and representatives of most of the Oakland 


conducted the 
13 in Oakland. 
crowded by 


The mortuary 


was sorrowing friends, 


and San Francisco typewriter firms. A number of former 
present. In speaking of the 
deceased, nearly everyone could 
“Bert” Holladay 


From point of service to the industry, the late Mr. Hol- 


typewriter men were also 


recall acts of kindness and 
unselfishness done by 
laday was one of the oldest typewriter men in the San 
Francisco Bay region, though he was only forty-seven years 
of age at the time of his death. He began as an office boy 
with a former San Francisco typewriter firm, Scott & Ban- 


nan, agents for the Bar-Lock typewriter, and as a boy he 


learned the business until he became an expert mechanic. 
About fifteen years ago he went into business for himself, 
establishing the Holladay Typewriter Service Company, 


now doing business at 366 Market street, San Francisco. 
The only time he ever left the typewriter industry was 
about four years ago, when he placed his concern in other 
hands and devoted his attention to automotive activity. At 
the expiration of about a year it was found that the busi- 
ness had not been ably managed by those in charge, and 
was some $3,500 in debt. Mr. Holladay at once took the 
concern back and assumed full financial responsibility. 

For a number of years past, R. R. Stiles, of the Wholesale 
Typewriter Co., Inc., San Francisco, and the late Mr. Hol- 
laday were close personal friends, as well as fellow com- 
muters in crossing the bay. Speaking for Office Appliances, 
Mr. Stiles said that “Bert” Holladay just about lived long 
enough to pay, in full, the debt of honor he had shouldered. 


He was not obliged to take the Holladay Typewriter Service 
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ANNOUNCEMENTS 
REPLY CARDS 
SALE BILLS 
CIRCULARS 
CATALOGS 
ETC, 
The only 


machine 
of its 


kind 








PATENTED 














A PROVEN NECESSITY 


Stamps and seals in one operation. 
Uses Government pre-cancelled 
stamps in rolls of 500 or 1,000. 


The Lessmann economizes and speeds 
up all direct mail. The demand for this 
machine is made evident by the hun- 
dred thousands of Government Pre- 
cancelled Stamp Permits issued. 


Write for particulars. 


LESSMANN MFG. COMPANY 


DES MOINES, IOWA 





Performance 
guaranteed 


Thousand 
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a new 6-drawer 
legal blank cabinet 





HIS new member of the ASCO 

family offers the same ultra qual- 
ity at a popular price that has brought 
world-wide recognition to the ASCO 
line. 


Made of the best grade furniture 
steel, electrically welded, the new 6- 
drawer legal blank cabinet is as sturdy 
as Gibraltar. 


Finished in olive green, mahogany or 
walnut finishes, this new unit is very 
attractive. Equipped with the ASCO 
stacking device, the new cabinet stacks 
readily with our double drawer 3x5 
card cabinet. 


The finger hole in the bottom of the 
drawers facilitates the removal of con- 
tents. The drawers pull easy, positive 
and smooth. 


This unit can also be used for filing of 
electros. 


The popular priced ASCO line includes 
card cabinets, card index cases, bank- 
ers’ coin trays and note cases, check 
deposit holders, cash and security 
boxes, personal letter files, transfer 
cases, letter trays, etc. 


If you are not handling the ASCO line 
you are overlooking good sales possi- 
bilities. Our catalog and price list will 
show you. Just drop us a line. 


ART STEEL CO, 


INCORPORATED 


401 East 23rd Street New York 
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Company back again, but he felt that his name and his 
ntegrity were involved. During the past three years he 
paid back, in full, the $3,500 that the company owed, thus 


clearing from all indebtedness the concern which bore his 
name. Mr. Stiles said that Bert Holladay was the best- 
liked man in the Bay region typewriter business, and this, 
indeed, seems to be the general opinion. 

Frank R. Dunn, who became a partner in the Holladay 


[ypewriter Service Company tollowing its re-organization, 


1 


will continue to operate it 


' & & 
Frank H. Bradbury 


Frank H. Bradbury, secretary and assista treasurer of 
the H. C. Cook Company, Ansonia, Conn., died in his 
sixtieth year after a brief illness, death being caused by 
cancel 

His loss will be felt not only by the company, but by 
the whole community in view of his wide acquaintance and 
ong association with the H. C. Cook organization. 


While a boy his tf wire mill of the 


Company, and about 1892 he came to work 


rst job was in the 


American Brass 


mm 4.4 


toolmaker 


ook’s tool shop, where he learned his trade as a 


His progress was steady and as a reward for his industry 
ind reliability he received many promotions, until in 1918 
he was made an officer of The H. C. Cook Company, which 

hee he held at the time of his death 


His unfailing cheerfulness and genuine good heartedness 


attracted all who knew him. His contacts with the trade 
invariably were happy ones and the many tender expres 
sions of sympathy which have come in show the esteen 
which he was held by his associates 
+t FF + 
Charles S. Kiggins 
Charles S. Kiggins, who had been associated forty years 
with Kiggins & Tooker, New York, N. Y., passed away 


March. He 


the acquisition of 


it his home at had retired 


Elizabeth, N. J., in 
sut recently from business, 
Kiggins & Tooker by the National Blank Book Company 

He old, the 
these he commuted daily between Elizabeth and New York 
He the 
New railroad. 


members of the 


following 


was eighty-six years and last sixty-five of 


Central of 
the oldest 


lizabeth 


oldest commuters on the 
Mr 


Presbyterian 
+’ + + 
Harry K. Cramer 

Harry K. Cramer, formerly general 
Middleditch Company, New York, N. \ 
weeks ago at his home in Springfield, Mass 
the Phelps 


survives. Mr. Cramer was a n 


was one ort 


Jersey Kiggins was one of 
|: 


First Church of 


manager for the L 
. passed away some 


He | 


Publishing Company 


ad bee nN 
recently 
Mosaic 


crattsmen 


el gaged with 


His widow ember of 


Lodge, F. & A. M., and a delegation of printing 


ittended the funeral services at Philadelphia Interment 
vas in Fernwood cemetery 
+t + + 
Herbert J. Schnable 
He ert |. Schnable, who has beet vith the Stevens 
Maloney Company, Chicago, Ill., fourteen vears, succumbed 
to an attack of pneumonia March. He was forty-one 
vears old, and is survived by his widow and two children 
Mr. S« le was esteemed highly by his associates and 
the isiness men and women with whom he came tr 
t 
ie 
South African Visitor at “G-F” Plant 
S. Selig, Nairobi, British East Africa, visited the plant of 
Che General Fireproofing Company, Youngstown, Ohio, 


some weeks ago. He represents the Remington Typewriter 
Agency, Ltd.. and also “G-F Allsteel” office equipment 
This work takes Mr. Selig all over the Kenya colony 
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Private office of Mr. Arthur Feuerbacher, President, South- 
ern Commercial and Savings Bank, St. Louis, Mo 


The DRESIDENT 
by CONRADES 


Conrades Chairs — famous for nearly a 
century are now enhanced by a suite em- 
bodying the modern version of the French 
classics and appropriately named, the Presi- 
dent. Its quality is backed by Conrades’ 
experience—a guarantee of satisfaction. 

The fluted posts, carved mouldings and 
beautiful veneers are indeed fitting. The 
rich, dull lustre gives an air of individuality 
and dignity. 

“A Thing of Beauty is a Joy Forever” — 
nothing could more aptly describe the effect 
of this beautiful creation which is just one 
of a new series of Better-Built Matched 
Office Suites now being made by Conrades. 

For full details and prices, write us today. 
A copy of our new catalogue of private 
office chairs will also be mailed on request. 


CONRADES MANUFACTURING COMBPARY 


Makers of Office Chairs and Complete Suites of Office Furniture 
ST. LOUIS, MISSOURI . 
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Here are just a few of the nationally known firms | 





that are now using Postindex Visible Files: 





Innrnors CENTRAL RAILROAD LNDERWOOD TYPEWRITER Co. 


Tima eS RoLcer BEARING Co. Sranks, ROEBUCK AND Co. 


GIMBEL BROTHERS WESTERN UNION 


WestTivcHouse Lawe Co. TRAVELERS INSURANCE Co. 


PROCTER & GAMBLE Co. BALDWIN Locomotive WorKS 

















THESE GREAT NAME 
tell why Postindex sales are 





7. 
- 





EVE told your customers Saving time, cutting out waste and money now for hundreds of firms. 











about some of the firms reducing clerical expense by using Facts that will heip you sell them. 
that are using Postindex Postindex Visible Files. For among these Postindexusersthere | 
Visible Files. How the Illinois are some in the same line of business | 
Central Railroad saves time in con- Why did they choose Postindex? as your prospects . . . interested in the 
trolling purchases. How John David same money-saving methods. Tell 
; Why is this system being selected by . 
speeds up handling credit facts. How like tl r your prospects how these firms are 
firms like these, in preference to a 
the State of Massachusetts simplifies u ’ 7 + L saving money, time and labor with 
otner systems? > thin you now ; 
employment records 5 ’ Postindex Visible Files . . . they'll be 
. acard that is its own holder, that L * a e 
We've told them how one firm savs has four sides to write on. that is quick cnougn to sce how they Can do | 
‘ 4 Ul 4 L ( - ‘ 
that Postindex pays for itself in a , rin ail the same thing in their own business 
23 . | all writing surface signalling , p { 
veal ow another rep ti u . you are not now a ostindex " 
AY SEGEREE SPOTS ChAT CCRT = hs offectting the most positive ; : — . 
clerks now do the work of eleven, and nuitl tame onl teed onle te dealer, write today for full informa- " 
i XX LAL 4 é ik 4 Ati i 
how still another cut six records down Postindex. And four types of fili tion about this modern visible file 
‘ dex. id fou ¢ ing . 
g 1 
ro one. We've told them how count- , 1. : system. Address your letter to the 
device—flat book, drawer cabinet, " 
less firm f national reputation are Postindex Company, Jamestown, 
oo ties onal reputation are rapid stack and swing panel—each “ ape J s 
dividual ad — New York. | 
with its OWN Individual advantages t 
and all together helping Postindex f 
Systems to fit any conditions of space a 
limitations Od. 272 CX 
E 
. , Vv 
Facts for your prospects . y/ * | ; 
We're sure vou know all about these 181D C Z Cs 
things. What we have been trying to I 









4 sides to 
writeon 






do is to give your prospects actual 


facts about how Postindex is saving 
5 


A Division of Art Metal Construction Co. 
Makers of the 
Complete Line of Steel Office Equipment 
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when your prospect says: 


“Tt, 


$F ! 
Ve ! 


“rs on your desk 


watch time? 






. aS 
a 


AISA 
"i 


| 






167 





Every step she saves 
. ’ 
sares you money e 





“Yes... know Art Metal” 


— that’s how Art Metal 
advertising is making 
sales for you 

His year your Art Metal ad- 
vertising is working for 


every day, among all your prospects. 


you 


It reaches your general business cus- 
tomers through the Saturday Eve- 
ning Post, Nation’s Business, and 
Time. In addition, it reaches these 
important special groups: architects, 
and 


bankers, building managers 


superintendents, hospital superin- 
tendents, purchasing agents, and of- 
fice managers. 

Large space in each of the im- 


fields 


will tell these people steadily of the 


portant magazines in these 


various phases of Art Metal service 


BRONZE AND STEEL 


PUBLIC 


INTERIOR 


BUILDINGS. 


... the advantages of the Art Metal 
line. Will tell your customers about 
the new improvements Art Metal is 
offering them, through you. 

This is how we are doing our part 
to make 1930 a banner year for Art 
Metal dealers. By keeping the Art 
Metal line up-to-date in improve- 
ments. By preparing forceful sell- 
ing copy about these improvements. 
By putting it in the magazines that 
your prospects read. 

The Art Metal line is complete, 
and as nearly perfect as constant 
effort and forty years’ experience 
can make it. The merchandising 
program is carefully planned. We 
can use a few more good agents who 
can work with such a 
Write to the Art Metal Construction 


Company, Jamestown, New York. 


program. 


EQUIPMENT 
-»-HOLLOW METAL 


FOR BANKS, 


DOORS 




















Cut out this list 


Keep it handy ...mark the dates on 
your calendar... look up the Art Metal 


advertising in each issue 









SATURDAY EVENING POST— March 15, 
April 12, May 10, June 7, August 30, 
September 29, October 25, November 22. 





















NATION’S BUSINESS — March, April, 
May, June, August, September, Octo 






ber, November. 





TIME— March 17, April 14, May 12, June 
9, September 1, September 29, October 
27, November 24. 







Art 
Metal 


JAMESTOWN ~ NEW YORK 


LIBRARIES AND 


AND TRIM 
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Of Proven Superiority 


The New SELECTOGRAPH TYPEWRITER STENCILS 


' Cost No More Than Ordinary Stencils 
Can be used in any addressing 
machine using a typewriter Stronger and More Durable 


stencil, measuring 2x4} or 


Ee NE Greater Legibility After Inking 


Can Be Read As Easily As Print 


Water, Temperature Change 
and Ink Resisting 


Can also be furnished in thin, 
flexible style, in sizes 2x4} 
and 3x 4} inches over all, used 
for Tag and Label imprinting. 









Produces Cleaner, 
Sharper Impressions 


Never Becomes Sticky 


Can Be Used 
Immediately After 
Cutting 


Selectograph Stencils Are Not Coagulated 
They are coated with a film that is waterproof 
and durable, yet as flexible and soft as silk 


iddresses Envelopes, Hand Selector 
Post Cards, Circulars and Repeater 


Papers, Magazines, 














Let us send you 
sample stencils and 
prices. No obligation 
except to try them 
and be convinced 


Imprints Dividend 
( hecks, Pay Checks. 


Time Cards. Collection Catalogs. 


innouncements, 
Bulletins, Price Lists, 


elc., elec. 


Forms, Labels, 
Schedules, Requisitions, 
Routing Tickets, 
Orders, Public Service 
Co. Bills, Receipts, 


Statements, 1 Complete line of 


Ruled Pav Roll Sheeis AF 


iddressing Machines for 





every business. 


Write for catalog 


Selectograph Will 





2000 
Add resses 
per Hour 





Solve Your 







e Addressing Problem 


Model A - 
. —_. DEALERS’ OPPORTUNITY 


If you represent Selectograph ven havea ny pa 
HAND ADDRESSOR AND PAY ROLL LISTER | 238zempetitits line to. offer “because there is no 
WRITE FOR OUR DEALER PROPOSITION 


Plecloorag 


SELECTIVE AUTOMATIC ADDRESSING 






3126-28-30 West S5lst Street Chicago 
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(New Machines—Continued from page 46) | . | “5 e i ha 
Attractive Line of Office Chairs Al tee -“InN- 


The Newark Chair Company, Inc., 2-34 Nuttman street, 


Newark, N. J., announces a new line of high-grade period 
office chairs and leather upholstered suites It is stated 
that the craftsmanship of these chairs exemplifies the old 










Retail Prices Provides 


Model 110 
(5-Wheel) 


$7750 


Model Ill 


ACTIONS 


EB a a 


6 wheel) I Consecutive 
$250 2 Duplicate 
, 32 —_ 3 Triplicate 
black ‘and red with 4 Quadruplicate 
colorful handle—at- 
tracts big sales. 5 Repeat 





PERIOD DESIGN 


| 
LEATHER UPHOLSTERED NEWARK CHAIR OF | 
periods now so much desired in the better class of offices. | 


[he line consists of straight chairs and of swivel chairs, 


with arms [hese patterns are supplied in solid walnut, 
walnut finish and mahogany finish, with leather color scheme 
to match suites 
Che manufacturer invites dealer inquiries. 
> 


A Ruler That Is Different 


Users of rulers—that is to say, practically everybody 
will be interested in a new type of ruler which is now on 


the market It is called the Graffco Hi-Speed ruler It 





Impression of Figures 


GRAFFCO HI-SPEBD RULER 





By the Makers of the World’s Highest Quality Numbering Machine 


as rubber covered rollers turning on ball bearings, and is THE AMERICAN VISIBLE 


} 


manufactured exclusively by the George B. Graff Company, American Numbering Machine Co 
Cambridge, Mass ‘ 
224 Shepherd Ave., Brooklyn, N. Y. 
With this ruler, horizontal and perpendicular ruling is pChlcege Tie Anacles — Lendon — Paris 
made possible without changing the position of the ruler—a eee Beet enativess N. &. &. Bi. W, Zeagies 


‘ Bt wt — San “= Snoses, Calif. 
feature th: aikee tr . mater fester work “ 2A! AGENTS: A. R. MacDougall &"Co. 
iture that makes for much neater, faster work. Other 51 Wellington Street, West, Toronto, 2, Ont.. Caneda 





/ 


0 








—here’s equipment 
that sells on merit 


THE X-RAY POSTING LEDGER 


Automatic Folding 
Steel Rack supports 
the ledger in correct 
position for posting 
and for reference. ¥% ' 

Sheets can be locked securely and one cover 
dropped down flat for a general review of 
the accounts. 


Sheets rest on non-skid flat base, and can- 
not creep together at the bottom. 





Made in every sheet size, and with from 
114 to 8 inches inside capacity. 


THE ADJUSTO TRAY-BINDER 


Combines capacity of large 
tray, with adjustable sheet 
supports and locking fea- 
tures of the ledger binder. 
Made to fit any sheet size, 
either with or without 
punching. 


Powerful compression lock 
prevents removal of sheets, 
yet any account can be instantly referred 
to when sheets are locked securely. 





Truck stands furnished for either sitting or standing 
position posting, and with or without transfer case. 


THE SERVIBUS BOOK RACK 


Provides a place 
for each book — 
ready for instant 
reference during 


the day. 


Saves carrying 
the books in and 
out of the vault. 
Saves time and 
work. Saves 
floor and desk space. Saves wear on the 
books. 





Made in every size to accommodate any number of 
books, for either pen or machine posting. 


Write for Dealers Price List 
LEFEBURE CORPORATION 


Manufacturers 


CEDAR RAPIDS, IOWA, U. S. A. 
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advantages of this ruler are ink ruling without blotting; 
non-slipping (because of the rubber covered rollers); and 
its weight (having a steel shell) which necessitates less 
pressure of the hand to hold it in position. The groove in 
the top of the ruler can be used to hold pencil or pen when 
not ruling. 

The Graffco Hi-Speed ruler is being made in twelve, fif- 
teen and eighteen-inch lengths. Draftsmen, artists, office 
men and others who use rulers in their callings, are said to 
find the new device particularly convenient. 


—_—@—_——_. 
New Six-Drawer Art Steel Legal Blank Cabinet 
The Art Steel Company, Inc., of 401 East Twenty-third 
street, New York, is offering to the trade a new six-drawer 
legal blank cabinet made of the best grade of furniture 
steel, electrically welded and finished in olive green, ma- 





THE NEW ASCO LEGAL BLANK 
CABINET 


hogany or walnut as ordered. It possesses the Asco stacking 
device, and stacks readily with the company’s double drawer 
3x5 card cabinet. The new device is characterized by easy 
operation and smooth movement of drawers. The unit is 
so strongly made that it can be used for the filing of 
electros. 

The dimensions of the new cabinet are, outside: width, 
12% inches; height, 11% inches; depth, 16 inches. Inside: 
drawer width, 11 inches; height 1% inches; depth, 15% 


inches. 


—— 

Free Polishing Cloth with Sanford’s Polish 
The Sanford Manufacturing Company, Congress and 
Peoria streets, Chicago, IIll., provides dealers handling its 
polish with free polishing cloths, which are given to pur- 
chasers of Sanford’s polish in either the quart or pint 


)ANFORDS 


Riish 





SANFORD’S POLISH WITH 
POLISHING CLOTH 


bottles. This cloth is 17x18 inches, with pinked edges, 
made from an imported fabric with a peculiar nap which 
takes hold of the surface being polished and brings it into 
condition quickly. The cloth is washable 

An authority on household equipment and _ supplies, 
which conducts a laboratory for testing various items for 
housewives, reported favorably on the Sanford polish. The 
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Vv 
ARLAC 









T is inspiring to observe the enthusiasm 
with which users adopt Arlac Dry 
Stencils after they have been subjected to 
the six simple tests enumerated on this page. 


The Arlac Dry Stencil Corporation appre- Six Simple Tests: 
ciates this whole-hearted approval that 1s Compare Ariae with Any 

being accorded its product and is deter- L Res Gioia ie 
mined to merit, in so far as is humanly each — compare the 


6,000th. 


2. Hit letters e or a 1,200 
times, approximately 


possible, the continuance of it. 


A few valuable territories are .20 lines across stencil, 
ual all ros compare first letter 
still available. Write for the with last letter. 
Arlac Plan for Progressive 


: 3. Test heaviness of 
Profits. Sample Stencils free. stroke required to 
knock out an 0, ¢, b, 
or d. 


4. Measure ink consump- 
tion over period of 
time. 


5. Test for sharp lines 
and reproduction of in- 
tricate stylus patterns. 


6. Twist, crumple or fold 
stencils — compare for 
breaks, gum or ridges. 











ARLAC DRY STENCIL CORPORATION, 
418 Fourth Ave., Pittsburgh, Pa. 


- 
| 
| 
Please tell me about the Arlac Plan for dealers, Also 
| 
| 
| 
| 
l 





send sample Stencils for use on ............eceeeeece 
Duplicator. 


DRY STENCIL CORPS 
418 4HAVE PITTSBURCH FA. 


Name 


eee eee eee eee eee ee ee es ee ee 


REE vodeccutemeansteusenisanisesi Le 
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ANN OUN CIN G&G 

















THE NEW 100 LINE VERTICAL FILES 
THE STRONGEST FILES EVER BUILT 


The new BERLOY 100 Line of 28-inch verticals is now ready. 


It incorporates many new and important features. every one of 
which has been fully tested and proven. 


It combines all the development of modern craftsmanship with 
the experience of 44 years in fabricating sheet metal. 


This L100 Series offers new sales-making opportunities, new stand- 
ards of performance, new conceptions of operating efficiency. 


Rigidity—The strongest and most modern of filing equipment. 
Scientifically reinforced at all points where strength is required. 


Efficiency—Kight ball bearing rollers and two floating rollers 
assure smooth, easy, progressive drawer operation. 


Security—A spring thumb latch keeps file drawers tightly closed 
—preventing rebound. 


Protection—An ingenious dust and water check gives utmost 
protection to drawer contents. 


THE LINE IS COMPLETE --- FLEXIBLE--- 








BERLOY 


SUPREMACY IN STEEL 








Desirable territories 
still available. 
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Compressor — The exclusive 
locking compressor operates 
smoothly, saves time and filing 
space. 


Finish—Handsome olive green, 
mahogany or walnut. Bronze 
hardware. 


These and many other distinctive 
features spell increased sales for 
agents and dealers. We welcome 
the opportunity to co-operate 
with you. Write for complete 
information. 


THE 
BERGER 


MANUFACTURING 
COMPANY 


CANTON, OHIO 











ADAPTABLE TO DRAWER INSERTS AND VARIOUS COMBINATIONS 
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Fits Any Desk 


The actual area cov- 
ered by Corona “7” is 
about that of a sheet of 
etter paper. 


ORONA “7” for *60 


Dealers are Actually Selling Corona Adding Machines 
from Window and Store Displays 





IXTY dollars is such an astonish- 

ingly low price for a standard high 
grade adding machine of capacity 
$999,999.99 that Corona dealers are 
finding the new Corona “7” one of the 
most satisfactory and profitable arti- 
cles they have ever handled. 


People accustomed to paying a great 
deal more for adding machines are 
genuinely surprised to find such a 
capable machine for so little money, 
while thousands of others who have 
not heretofore been considered pros- 
pects are glad to buy the machine 
when they see it work and find out 
how little it costs. 


“9 


Corona “7” (made in the L C Smith 
& Corona Factories) makes friends 
instantly wherever it is shown. Its 


fine appearance, its simplicity of dem- 
onstration and operation, its standard 
keyboard, legible printing and easy 
portability all have a strong appeal. 


The wide field for this compact, low- 
priced machine, the absence of real 
competition and our liberal discount 
policy are most attractive to the alert 
dealer. Inquiries invited. 











COUPON FOR DEALERS 


Portable Adding Machine Co., Dept. 230-A. 
Division of L C Smith & Corona Typewriters 


ne 
51 Madison Avenue, New York, N. Y. 
Gentlemen: Kindly send us complete in- 
formation regarding dealership 
Name 
Street 


City ° State 











CORONA 
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consulting chemist found that analysis shows a combination 
of ingredients which is safe to use on the various surfaces 
to be polished. This chemist found that the product dries 
quickly to a firm, non-greasy finish. 

In a practical operating test the report shows that the 
polish cleans the surface remarkably well, and remarks par- 
ticularly on the smooth, hard, non-greasy finish which it 
It is easy to apply, and while the finish improves 
with rubbing, it does not require an undue amount of energy 
to produce a pleasing finish which does not attract the dust. 


produces. 





— 








“SHEAFFER” MASTERPIECHD 
Spanish galleon set of five pieces 


DESK SET Depicting a 
fashioned from American 


walnut, with ship design of polished brass inlaid with con-—- 
summate art. The set, including five desk utilities, retails at 
$100; single items sell at $36.00 for the two-piece desk set; 


$18.00 for the single desk set; $12.00 for the 19x24 blotter pad 
with typical ‘‘Masterpiece’’ ends; $9.00 for the hand rocker 
blotter; $6.00 for the letter opener. Every item is embellished 


with the ship design in burnished brass 








The Hunt Pen Assortment No. 8 
The C. Howard Hunt Pen Company, Camden, N. J., has 
announced a twelve gross assortment of pens, including 
Hunt school and fine writing pens Nos. 21 and 67, brass 
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THE VOTE te 
UNANIMOUS! 





Introduced two years ago, the Century Protectograph 
has made itself indispensable in efficient offices every- 


where. Without exception, Century users commend its 
speed, ease of operation and versatility. Some of them 
say of it: 


“We think the new Century is by far the best check unis 
machine we have ever used. It is very easily operated, easy to in 
and it gives us absolute satisfaction. Again let us say we are abso- 
lutely sold on your Century Protectograph.” 
THE YOUNGSTOWN VINDICATOR, 
Youngstown, Ohio. 


“The Century Protectographs with which we equipped our office 
the early part of this year have fully justified the change we made 
and they are giving continual and satisfactory service both in speed 


and legibility.” 
D. A. SCHULTE, INC., 
384-386 Broadway, 
New York. 


“We find that the Century Protectograph is speedier than the 
prior equipment which we used. The visual feature is of a distinct 
advantage, as it results in fewer instances of the necessity of de- 
stroying checks partially made out. You are to be complimented on 
the progress you have made in improving this item of office equipment.” 














} 





DISPLAY 


CABINET FOR NEW 
PEN ASSORTMENT 


HUNT 


the bowl-point x513. The last two of the Silverine 
series. 


This assortment, known as No. 8, is offered in a display 


are 


case, here illustrated, that occupies a counter space of only 
eight and three-quarters by eight and three-quarters inches. 
Further information can be obtained by writing direct to the 
manufacturer 


stub No. 25, bronze Falcon No. 97B, ledger pen x24 and | 


——— 
A New Faber Portfolio 
The Eberhard Faber Pencil Company of Brooklyn, N. Y., 
has recently gotten out a new portfolio, carefully wrapped 
in an oiled envelope, embodying reproductions of pencil 
sketches done with Eberhard Faber drawing pencils and | 


PRO-PHY-LAC-TIC BRUSH CO. 
Florence, Mass. 


The Century Junior, recently announced, is a worthy 
companion to the original Century. Sturdy, compact, 
moderately priced, it is ideally adapted to check pro- 
tection requirements in the home or small business. For 
full information, address The Todd Company, Protecto- 
graph Division. (Est. 1899). 1129 University Ave., 
Rochester, N. Y¥Y. Sole makers of the Protectograph, 
Super-Safety Checks and Todd Greenbac Checks. 


TODD SYSTEM OF 
CHECK PROTECTION 
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Another 
Splendid Example of 


-« Craftsmanship 
‘ In Wood 


As Featured In 
Our Saturday 
Evening Post 
Advertisement 
of April 19th 


“Times change—but wood re Jn ) 

mains the favored medium of \ i (os ~ . 

the skilled chairmakers”—reads \ meth 25\ 
the second advertisement, of ee Ves — 
this series, which then tells ss ae, } an 
why! \ ie 


THE SIKES COMPANY 
Philadelphia 


Chairmakers for 70 years 










HAIRS 


PHILADELPH 


A complete line of matched office suites and com- 
mercial desks is manufactured by the Sikes- 
Cutler Desk Corporation at Buffalo, New York 
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of color drawings made with Eberhard Faber Mongol col- 
ored indelible thin lead pencil, which latter drawings, when 
the markings are gone over with a brush moistened with 
water produce washed effects. 

contains colored drawings by pupils in vari- 


H. W 


director of 


rhe portfolio 


schools, a handsome drawing by Shaylor and 
sketches Elmer A 


public s hools, done with the Aquarello pencils, etc 
] I 


ous 


by Stephan, art Pittsburgh 


The portfolios are for sale at one dollar each and with 
i 

assortment, No 

Mongol 


each portfolio is sent an Eberhard Faber 


1832, including twelve different colored half length 
le thin lead pencils 

—_—_—> 
Window Front Packets for Moore Products 
The Moore Push-Pin Company, Philadelphia, Pa., manu 


Push-Pins and 


colored indelil 


facturers of Moore Push-less has 


Ne sKicyy2° 


<peee 


pUSH-LESS HANGERS / 





WINDOW FRONT PACKET OF 
MOORE PUSH-LESS HANGERS 


introduced to the trade novelty packets for its products 
cellophane window front openings so 


the 


These packets have 
that 


tainers 


their contents are visible without opening con 


By this means prospective customers can see at a 





FRONT 


PACKET 


MOORE PUSH-PINS IN WINDOW 


vlance the size of the Push-Pins or Push-less Hangers cou 


tained in each packet. The packets themselves are made 
1 several attractive colors 
A good response has already been accorded the new 


wrapping. It is expected that the sale of Moore products 
will be considerably increased because the sizes of the pins 


ind hangers can be seen without opening the packets 


- - 

Booklet on Argus Specialties 
Argus Manufacturing Company, 1134-44 North Kil 
little booklet 


illustrating and describing the 


he 


ourn 


avenue, Chicago, Ill., has published a 


entitled “Argus Specialties,” 





nany items in the Argus line One of the items, the Ow! 
“OWL PEN CLASP 
pen clasp, is here illustrated Che clasp is of nickel plated 
brass with an engraved clasp arm They are mounted two 
dozen on an easel back display card 
Copies of the booklet on Argus specialties are available 


» dealers on request 


os 
Sheppard’s Patent Double Action Catch for Visible 
Record Binders 
Sheppard Company, Long 
the 


N. ¥ 


equipment, 


The ( E Island ( 


utacturers otf 


ity, 


nat “Cesco” line of loose leaf 








Winning Attention 


ERE is a typical window display of 
Columbia steel filing equipment arranged 
by a well known department store. 


Such displays of Columbia cabinets always 
command attention and lead to profitable sales. 


The explanation is clear. 


Equipment of such handsome appearance at- 
tracts passers-by. They admire its clean cut 
design, full finished corners and intersections, 
trim hardware attached without rivets, close fit- 
ting drawers, and beautiful finish. 


The many types of equipment available for 
various requirements—for letters, legal papers, 


orders, bills, legal blanks, documents, checks, 
cards, etc.—appear at a glance. Columbia has 
a file for every standard use, including an un- 
usually wide range of combinations. 


Rugged strength is plainly evident. Even with- 
out careful examination, passers-by see that 
Columbia files are built to resist the stress of 
constant usage. Each file is an indestructible 
unit, electrically or oxy-acetylene welded and 
heavily reinforced. 


Why not cash-in on these attention compelling 
features by taking on the Columbia line? Our 
prices, terms and large catalog will be fur- 
nished gladly upon request. 





Columbia Steel Equipment Company 


P. O. Box 2244 
Philadelphia, Pa. 


Office and Showroom 
Chestnut Street at 18th 


COLUMBIA 


A QUALITY LINE OF STEEL OFFICE EQUIPMENT 
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How Quick 


is your chair 
i on the 2 
















raw 


Perhaps you have never thought about it, but as small a thing 
as poor casters on your office chair can make or mar a busi- 
ness day! Casters, after all, are little wheels—and wheels are 
made to roll. Casters that fail to roll smoothly. 
that stick and bind and gouge, represent a poor 
“buy” at any price. 


1930 Model Casters 


Your chairs and every other office chair in 
America deserve the newest and latest casters. 
Nobody will stop at the small cost involved when 
so much comfort, convenience and floor protec- 
tion can be found with Bassick casters. 


Here is attractive, profitable business for every 
office equipment dealer. An opportunity to in- 
crease profits and offer your customers a service 
which they will appreciate. 


For Every Surface and Use! 


The Bassick Line includes the right and the 
most modern protection obtainable—whether it 
be in Casters, Cups or Rests. 

In this completeness of the Bassick Line lies 
your wide avenue for profits, for it enables you 
to fill every need ideally. 


THE BASSICK CO. 
Bridgeport, Conn. 


Bassick 


FOR 34 YEARS THE BUY-WORD FOR FINE CASTERS AND FURNITURE RESTS 


So 


“DRIVE ON” NO MARS 

“SOCKET NO MARS Ideal for furniture not bored for BASSICK DESK CUPS ROUND NO MAR CUPS 
Fit snugly into caster sockets, easter sockets. Protects rugs, protect floors from For round desk legs, radi- 
perfect protection.! linoleums,. polished floors. sharp-edaged desk legs. ator legs.etc..or caster cup- 






and ative 





THE 
SAFE GUARD CHECK WRITER EVER BUILT 





FINEST 


The new Instant “8’’ Safe Guard Check Writer is 
the latest development of the outstanding leaders in 
check writer design. Distinctive, it offers new, 
exclusive refinements. It is modern, scientifically 
designed to speed the check writing operation. . . 
Attractively finished in jade green and black enamel 
to harmonize with modern office furnishings and to 
lessen eye-strain . . . Compact to economize desk 
room. . . Light, easy to handle. . 


vides more complete protection than ever before. 


. And it pro- 


SAFE GUARD CORPORATION, 


, 


> 
ro) 


Ee Batti ee Hale” 
ie Dee eh aga 





The pace setters in every line of business in stand- 
ardizing on Safe Guard Check Writers, have already 
made this the preferred check writing practice of 
today. The new Instant “8” is so far ahead of pre- 
vious models, it is in a class by itself, offering an 
entirely new conception of check writer service. 


If you haven't already investigated, write today. 
Take advantage of the added advertising pressure 
that is now being put on this new model's intro- 
duction. Get your share of this profitable business. 


LANSDALE, PENNSYLVANIA 














One firm saves 
°7,000 a month 


with 
































f CONOM* in 
management is 
going to cut a big 
figure this year 
lo firms using printing this will 
mean less printing, poorer quality 


or—ROTAPRINT 
With ROTAPRINT, quality with 


economy is a matter of course. It 
produces and reproduces by the lith- 
ographic process maps, charts, letter- 
heads, forms, bulletins, sales litera- 
ture, etc., at high speeds and econ- 
omy almost unbelievable 


One firm using four ROTAPRINTS 
is now saving over $7,000 a month 
\nother company operates five 
ROTAPRINTS at a lower cost than 
known. Other concerns, 
large and small, all over the country 
are making office printing pay real 


dividends with ROTAPRINT 


You, too, can make and save with 
ROTAPRINT. And you ought to 
Start at once [he nearest ROTA- 
PRINT agency will be glad to show 
you just what ROTAPRINT can 
accomplish in your business. Get 


tne facts now 


in business profits 


Was evel 





























REINER’S ROTAPRINT, INC. 
One Park Avenue New York City 


Agencies in all Principal Cities 
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announce that they have just been allowed patents covering 
the “two position catch” used in visible record binders 
The catch is of a unique design, which provides two open 
ing positions Che first or half-open is used for posting, 
insertion 


When the 


overlap just 


while the second, or full open position, is tor the 
removal or rearrangement of the record sheets 
binder is in a half-open position, the prongs 
thrown back and forth 
the lock for 


with the use of one 


enough to enable the sheets to be 


freely and easily The action of releasing 


opening the binder is accomplished 


hand \ slight pressure of the catch opens to the second 
or posting position; a second pressure releases the lock 
tor the third or fully open position 

Che patent was issued February 4, 1930, No. 1746015 


Che Sheppard Company are announcing this patent for the 


benefit of dealers and manufacturers, so that they may be 


on guard against infringements, which will be vigorously 
prosecuted 
> 
A Splendid Charity 

Walter Hanson, the well known typewriter man of Cleve 
land, is president of the Visioneers, an association number 
ing something like thirty-eight people who aim to put sun 
shine 


into the lives of the sightless, cooperating with any 


other organization for the blind. None of the members of 
the association are wealthy and the officers serve without 
pay Money is raised for welfare and investigation work 
by giving plays and other entertainments. If there isn't 
money enough in the treasury for an emergency case, the 
members chip in as individuals to see the matter through 
Anyone who is interested in the work being done by the 
communicate with the secretary, Edward 


Cleveland, Ohio 


Visioneers may 
F. Summerell, 4337 Marvin avenue, 
sevinaseatiisciiania 
House of Guthrie Takes Better Quarters 

Guthrie and Company, formerly located on Fourth street, 
between Main and Sycamore, Evansville, Ind., have moved 
to 210 Third street, that city, where they have much larger 
They 


business i 


well pleased with their location 
office equipment 


vears W. B. ¢ 


> 
Indiana Stationer Robbed 
entered the office of the Farmers News and 


Oakland City, 


Che police in 


quarters and are 


have been engaged in the 


Evansville for a number o 


Robbers 
Book Store, handlers of office supplies at 
Ind., recently and stole $157 from the safe 


neighboring towns in southern Indiana were notified, but 


no clue has developed W. B. ¢ 


Some Weddings 


Seattle Typewriter Man Becomes Benedict 


James ( Il. Martin of the University Typewriter Con 
pany, Seattle, Wash., was married on March 1 to Miss Ros« 
Steinhagen of Minneapolis At the first weekly meeting 
of the Seattle ype writer Dealers’ Association in Marcl 
Mr. Martin received hearty congratulations and passed 
iround the usual box of cigars. E. L. Goss, president ot 
the University Book Store, introduced the bridegroom in a 
witty speech, which was responded to in kind by the hapy 
victim of the remarks 


Mr. and Mrs. Martin motored to Vancouver, B. C.. where 


they spent their honeymoo They will reside Seattl 
Office Appliances extends its cordial telicitations 
- 
Aberdeen Stationer Marries 
Rees Roberts of the News Printing Company, Aberdeen 


South Dakota, was married about the middle of February 
Mr. and Mrs 
( oast 

Office 


Roberts spent their honeymoon on the 


Appliances offers hearty good wishes 
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EVANSVILLE DESK COMPANY, Evansville, Indiana 











EDCO DESKS are built 
by men who know how to 
build good desks, who are 
given high grade materials 
and time enough to do a first 
class job. The designs are 
all new and include most up- 
to-date features. In facility 
of use and occupancy, in 
durability of structure and finish, in beauty 
and dignity of appearance, EDCO DESKS 
are pre-eminent. 





For the good of your business: Compare all the feat- 
ures of the various lines—prices, grades, freight, etc., 
and observe how well EDCO com- 
pares with any and all. Then con- 
sider the needs of various prospective 
buyers of desks in your territory; men 
you know in the different lines of 
business and industry: and notice 
how well EDCO DESKS are fitted to 
their purpose, both in point of appear- 
ance, service and price—not forgetting 
your margin. We should be pleased 
to send catalog and proposition. 























BASINOLA ~— A DeLuxe Office Service 


(trade-mark) 


Exposed Plumbing in Tuxedo Attire 


[he correct thing for the correct office. Now being in- 
stalled in the finest offices throughout the United States. 


It covers what the screen fails to conceal, and is open 
at the back so that it can be easily pushed over any size, 
height, or style of wash-basin, whether of the pedestal 
or wall type; adjustable and seductively convenient, ob- 
viating the need of a screen, thereby saving from eight 
to eleven square fect of floor space. 


Made of pressed steel, it is indestructibly durable, light 
and removable like any piece of furniture, and is 
enamelled to harmonize with any furniture or trim, in 
simulation of the finest mahogany, walnut, oak, or in 
plain olive green. 


It is serviceable, ornate and essential for the well ap- 
pointed office, and is destined to become standard equip- 
ment. The commodious cupboard beneath provides extra 
accommodation. 


The unsightly towel and soap box on the wall will soon 
be as antiquated as the ancient letter press. 


THE BASINOLA CO. 


OPEN—Complete toilet equip- 122 East 42nd Street New York, N. Y. cLosep—a piece of furniture to 


ment instantly ready for use match the best. 
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DEALERS 


HERE IS A LOW PRICED FILE WITH QUALITY 
THAT WILL ASTONISH YOU. 


SHow THE Fite—Quote THE PRICE 
AND THE SALE Is MADE 





The Following Features Tell Why: 


Heavy reinforced case. 

Cap top. 

Reinforced base. 

Front edge 7%" wide. 

Reinforcing spreaders between drawers. 
Cast bronze pulls. 

Roller Bearing suspension. 

Reinforced drawer with box heads. 
Improved side operating compressors. 


A REAL FILE AT A REAL PRICE 
WRITE NOW 


THE STEEL FIXTURE MFG. CO. 
TOPEKA, KANSAS 





“Victory” 
2000 Line 
Files 











THERE’S NOTHING LIKE IT 


emer ap gE 


Fasteners shown are all speed fasten- 
ers. Each model is faster than any V4 
other stapler with which it may be 5, 
compared. be, Yh Z 
The “Babe” is the big favorite for = 


small offices. It is the smallest 
stapling device on the market but 
combines the utility and serviceabil- 
ity of larger machines. Furnished in 
five colors. 


The Model No. 5, the all-purpose 

Speed Fastener permits either tem- 
porary or permanent fastening. The 
change requires only the flip of a 












> ) . 

$3 00 finger. The Model No. 5 enjoys a 

$3.50 Y good demand. ; 

; the "Cg All models carry an unlimited and un- ae 
Missis- |© restricted guarantee. Write for lit- ec 





“PARROT SPEED 920°, 


‘¥ FASTENER CORP. (‘aren )cers 


388 Broadway — 
NEW YORK, N. Y. oS=> 
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Everything to Match in the Office 


Suites and matched sets of ofthce furniture now set the 
tashion for the many new offices opening in Seattle for 
Eastern houses. Modernizing the office, too, carries the 
demand further for these ensembles of design and color 
which give a note of leisure, ease and graceful living and 
which are being merchandized by some of the leading office 
supply and furniture houses of Seattle. 

Showings of complete sets of office furniture de luxe 
exhibitions of the smartest ensembles, matched pieces to 
the merest detail of hat rack, telephone stand, or waste 
basket, have been amongst the recent displays at the store 


»f the Seattle Office Equipment Company on Fourth avenue, 


ot which Carl Terry is president 

[This ofhce equipment house, one of the leading retailers 
in the Pacific Northwest, has helped to bring the spirit of 
gracious living into Seattle business houses, and especially | 
the financial district, Second avenue—the “Threadneedle | 
Street” of Seattlke—where it has popularized the new ensem 
bles and matched pieces of office furniture amongst the 
investment, brokerage, financial and banking institutions | 
whose prestige and air of public confidence is reflected in| 
the impeccability of office furnishings. 

And the Seattle Office Equipment Company knows how 
to popularize the complete sets of the newest types of office 
furniture. Consider this little appeal of the Seattle house 
to the business men and women of the city: 

“Smart dress in the places where your affairs are trans 
acted is just as essential as smart dress for your personnel 
And do you know that desks of the newer type . desks 
fit for the finest offices represent but a capital invest 
ment of seven cents a working day?” 

Che low overhead and operation cost to permit the office 
going after “Big Business” to dress well and succeed is a| 
new, appealing; per diem slant not always on the tongue of | 
the trained salesman, but an excellent selling point, never 


theless. 
And to assure those in the market, or soon to be, that a 
welcome awaits them, the company says: “It will be a 


pleasure to escort a party from your office through our 
spacious displays, where new inspirations will richly repay 
the time so spent.” 

Such visits carry no obligation, and many business execu 


tives and their staffs have availed themselves of the guide 


through the rooms full of ensemble office furniture, which 


helps their business to be “successful.”—C. M. L 
— ae 


Lou Warnica Takes Barrett Distribution in Canada 
[he distribution of the Barrett adding, listing and cal- 





ulating machines has been placed with Lou. H. Warnica, 


who is well known in office appliance circles throughout 


Canada. The Canadian office is located at 92 Jarvis street, 
Toronto—2. Mr. Warnica is a director of Office Supplies | 


Limited 
- -- ~<G -- - — 


Corry-Jamestown Philadelphia Office Moves 


Che Philadelphia office of the Corry-Jamestown Manu- | 


facturing Company, Corry, Pa., has been moved from the 
Drexel building to 420 Widener building, Juniper and Chest 
nut streets, Philadelphia, Penna. The office is now more 
centrally located and in a position to better serve Corry 


Jamestown dealers in Philadelphia 
aa ie ; 
Guth Catalogue D Ready for Distribution 

Guth Incorporated, Fleetwood, Penna., recently published 
its catalogue D, showing the complete line of Guth tables 
for offices, banks, schools, libraries and public buildings. 
The catalogue measures nine by eleven inches and opens on 
one of the short sides It contains thirty-two pages of 
illustrations and descriptions. Copies of it are available to 


dealers on request 


ow 


TELEPHONE INDEX 
Fonds 


NAMES and NUMBERS 


INSTANTLY 


Red tune” 
fooradens 


oo Statin 


a TRADE IN 
2 YOUR OLD 

NUMBERING MACHINE 
FOR A NEM 


BATES 


“i= ee ee, 





Cash in on the extensive Bates consumer advertising campaign in 
The Saturday Evening Post by using these helps: display cases, 
counter cards, imprinted envelope stuffers, stickers, leaflets, 
decalcomanias, window display disks with streamers, catalogs, 
demonstrators, etc. Write today for information. 


THE BATES MANUFACTURING CO. 
Orange, New Jersey New York Office: 20 Vesey Street 














The “Eyes” Have It! 


SCIENTIS lS tell us that the path from 
the eyes to the brain is 20 times greater 
than that from any other of the four 
senses. 

The SHOWBLOTT uses this broad high- 
way to the brain to convey quick and 
sure impressions that make sales. 

Any number of past experiences will 
prove that the WRENN SHOWBLOTT 
increases blotter sales 50-65-75 per 
cent after installation. It is the last 
word in modern merchandising---it ap- 
peals to the sense that makes the quickest 
and most favorable impressions. 














The Silent Salesman 


The WRENN SHOWBLOTT is a dur- 
able fixture of true beauty, obtainable in 
mahogany or olive green finish. It is 
stocked with a suitable supply of em- 
bossed blotters---a galaxy of 15 varied 
colors that equals the attractiveness of a 
natural rainbow and impels similar eye 
appeal. 

If you are in favor of bigger blotter prof- 
its, write NOW for the details of the 
liberal installation plan. 


The WRENN PAPER COMPANY 


MIDDLETOWN, OHIO 
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New Grimes-Stassforth Store at Long Beach 
[The growth of Long Beach, Calif., has been watched by 
the Grimes-Stassforth Stationery Company of Los Angeles 


for some time With the entrance of several 


industrial 
plants into Long Beach this year, the company realizes that 
the city is now in an era of definite progress 

In view of this fact, on March 3 they opened their store 
at 414 I ocust avenue Ebenezer Wallace, manager of record 


filing systems and furniture, supervised the opening. Rob- 














—_ 





MEMBERS OF THE STAFF OF THE GRIMES-STASSFORTH 
STATIONBRY COMPANY, A GUEST, AND AN INTERIOR 
VIEW OF THE COMPANY'S NEW STORE AT LONG BEACH, 
CALIFORNIA.—Top, left to right, standing: Ebenezer Wallace, 
manager of the company’s filing equipment and office furniture 
department, who supervised the opening; John B. Hibbard, 
western manager, The Globe-Wernicke Company (guest); Rob 
ert C. Swanson, manager of the Long Beach branch store; H 
+. Jameson, manager, Mimeograph department Seated: Mrs 
Uarda Sartwell, assistant manager of the Long Beach store 
Lower picture Interior of new Long Beach store of Grimes- 
Stassforth, showing arrangement of stock 


ert C. Swanson will manage the store and Mrs. Uarda Sart- 
vell will be assistant manager. Both are well known in the 
trade at Long Beach 

Under the leade rship ot George UG. Urimes, pre sident of 
Grimes-Stassforth Stationery Company, marked progress 
has been shown during the company’s thirty-five years under 
he same management They are exclusive distributors of 
Edison-Dick Mimeographs, Globe-Wernicke filing equip 
nent and furniture, Meilink sates, Memindex automatic 
reminders, Security filing equipment, Rand cabinets and 
chi 
ybable that additional quarters in Long Beach 
h 


It is quite pri 
will soon be acquired to yuse the stationery department 
of the new establishment 

In an interview with Ebenezer Wallace he remarked: ““We 
ire here to serve Lone Beach and have assumed a long 
term leas« All our representatives lines will be offered in 

ur new store ( N. K 

- 

Courtes s the little sister of opportunits The Office Cat 

Richmond & Backus Company). 
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We have a job for a MAN 


A man who has real selling ability— 

Who is willing to work hard to earn real success for 
himself and for us— 

Who preferably—but not necessarily—has had 
office appliance experience— 

Who will appreciate the chance to work with his 
own ability and energy placing the only limits on 
his earning power. 

On our part we will give such a man every co- 
operation, including— 


national advertising to educate his prospects 
direct mail advertising to lists of prospects 
leads from inquiries in reply to our advertising 
live sales ammunition in printed form 
experiences of other Marchant salesmen in 
closing sales 

exclusive territory 

personal cooperation 


AND 


the leading machine in its field— 


MARCHANT Caicuicio; 


5 exclusive improvements that place it in a class by itself 








These exclusive improvements give you a big lead over all 
competitors. Then there are the new automatic electric 
carriage shift and many other outstanding features. All in 
all, you will have a proposition that is decidedly unusual 
and full of sales opportunities. 


If you want to build your own future by means of interest- 
ing, profitable work with the great money-making possibili- 
ties, write us, or phone our office in your city for an 
interview. 


MARCHANT CALCULATING MACHINE CO. 
Dept. 123 Oakland, California 
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TYPEWRITERPAPERS 
and MANUSCRIPT COVERS 


GRADES AND WEIGHTS FOR ALL PURPOSES 
UNIFORM QUALITY 


HANDSOMELY BOXED IN GRAY LITHOGRAPHED 
BOXES—MAKING ATTRACTIVE DISPLAY 
MATERIAL 





Our New Catalog No. 1029 is now ready. 
Send for it. 


ROCKWELL-BARNES COMPANY 


1511 WEST 38TH STREET CHICAGO, ILLINOIS 
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Buyers of Rebuilt 





Typewriters can be 








sure of Satisfaction 


Mastergrade Re-manufactured Underwoods are produced like 
high quality automobiles—they simply don’t go wrong. Every 
mishap has been forestalled—every difficulty eliminated. 
Mastergrade Re-manufactured Underwoods are business 
builders. Their reputation established upon a high standard is 
vital to our business. We guard it constantly and prospective 
buyers of typewriters find their confidence in us and in the 
Mastergrade Dealer well merited. 

You will find a good market at your door if you concentrate 
on the Mastergrade. Send for price list. 


Wholesale Typewriter Co., 428-430 Broadway, New York, N.Y. 


MASTERGRADE UNDERWOODS 
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Joint Distribution of Steel Lines 
\. Carlisle & Company, Upham & Rutledge, Inc., San 
Francisco, has announced that with the Ingrim-Rutledge 
Company, the new corporation acquired the distributing 


agency Browne-Morse line. This henceforth will 


be featured equally in the office furniture department with 
the Van Dorn line ot oftice desks, etc., heretofore carried by 
A. Carlisle & Company. 

[t is considered that this announcement is important be 
cause a number of the largest users of metal furniture 


adopted the “All desk. At head 
Carlisle & Company, Upham and Rutledge, 


have recently American” 
quarters of A 
Inc., it was stated that over 800 of these desks were recently 
installed in the Buffalo building, Buffalo, by 
Eaton, Whiting & Hanford, Inc., and also that the New 
York Journal and American bought 700, the Georgia Power 
Company purchased 400, and that 100 were placed with the 


Cerminal 


Sun Life Insurance Company 
headquarters on Post street, San 
Carlisle & 


plants which 


The recent move to 


Francisco, and consolidation of A Company, 
Upham & Rutledge, Inc., has resulted in the 
have been combined in their new six-story building, running 


sixteen hours a dav 


> 
Porto Rican Stationer Visits in U. S. 


l. C. Pascual, Fajardo, Porto Rico, has been visiting 


uanufacturing houses in the United States which his firm 
represents on the island Fernando Pascual & Sons are 


general stationers and dealers in high class specialties 
After a visit 

plant of the \W \ 
lowa, Mr. Pascual went to the 
Rochester, N. Y.. and other well 


Prior to returning home Mr. 


luration at the home office and 
Pei ( Madison 
Kastman Kodak Company, 


known American concerns 


q° 
weens ¢ 


Sheatter ompany, Fort 


Pascual made trips to 


lroronto and other important cities of the Dominion, as well 


as to a number large cities in the eastern part of the 
United States 
Mr. Pascual 


road to better business, which should be manifested from 


that Porto Rico is definitely on the 


SaVs 


the present to the latter part of 1930. This he believes is a 


ertain development, despite the deplorable property loss 


‘aused by the last cyclone, as well as the financial loss 


due to the recession in sugar prices. This commodity has 

already shown appreciable increase in price 
citniaalliaeiaaie 

Sixtieth Anniversary Catalogue of the Profrock- 

Litton Furniture Company 

Che Protrock-Litton Company, 

St. Charles streets, St. Louis, Mo., manufacturer of medium 

and high grade leather upholstered furniture, recently pub- 


Furniture Fourth and 


lished its sixtieth anniversary catalogue. 


Che catalogue is excellently printed on a very fine grade 
A number of the illustrations are in colors, 


how the 


of paper. some 
of them with the 
different pieces of furniture 

A special eight-page supplement contains illustrations and 


background of a room to show 


might be used. 


descriptions of chairs chosen from the entire line as being 


particularly adapted for use in executive, professional and 


general offices, reception rooms, lobbies, etc. These supple 


ments will be particularly valuable to dealers and salesmen, 


vecause thev can be easily carried, not having the bulk 
of the general catalogue [he manufacturers invite in- 
quiries from office equipment dealers concerning its line of 
eather uph« Istered otthce chairs 

- - 


Pasadena Firm Moves 
& Williams have 
location at 87 East 


Hunter recently become established in 


their new Colorado street, 
Calit 
facilities 4 complete line of desks, files and safes is now 


carried 


Pasadena, 


The new location affords better and larger storage 
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~~ 88° 
of the dealers in 
Chicagos “Loop” 


feature them 











A typical Chicago dealer display 


| ‘HE progressive dealers of Chicago’s busy 
“Loop” district simply haven’t time for 
anything but quick-turn, long-profit items. 

88°% of them regularly feature Rand M€Nally 
Auto Road Maps and Atlases. They know that 
they are “standard.” That every man who owns 
or drives a car is a likely customer. 

Rand M¢Nally & Company’s consistent national 
advertising, month after month, has made these 
maps at 35 cents, and the atlases at 75 cents the 
fastest selling in America. 

Investigate this big source of revenue now. 
This month the sales trend starts upward. Stock 
up and get in on the seasonal rush. 

Write for our latest descriptive folder and price 
list. Just address your request to 


RAND MENALLY & GOMIPANY 
Map Headquarters 
Dept. T-4 
536 S. Clark St. 


Chicago 
559 Mission St. 
San Francisco 


270 Madison Avenue 


New York 
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Vathematon—The Machine for Every Desk 


Salesmen and Distributors 


An Opportunity to Handle the 
Exclusive Sale of the Well Known 


COXHEAD 


MERCEDES MATHEMATON 
CALCULATING MACHINES 
The Most Complete Line of Calculating Equipment 


From $150 to $1000 


The Mathematon has 28 distinct features of 
superiority including the following: 

Lowest keyboard to desk. 

Smooth sliding carriage. 

Accumulating mechanism on multiplier dial. 
Direct setting of dividend. 

1/100 HP. motor. Speed 350 RPM. 


Milled and Cut construction. 


Many excellent territories still open. 


Communicate with: 


Ralph C. Coxhead Corporation 
22 Park Place, New York 





Mercedes—The Utmost in Calculating Perfection 














OFFICE APPLIANCES 


Art Metal Installation for Atlantic ay 5 Electric Co. 
Chis attractive electric light office has an unusually com 
ylete equipment of Art Metal products 
Che arched entrance; bronze entrance doors with etched 


ornaments and built-up transom bar; a single bronze side 


entrance unit of the same design; steel vestibule doors, and 
six elevator doors of the two speed and fixed panel type 


were supplied by the Art Metal Construction Company, as 








INSTALLATION OF ART METAL CONSTRUCTION COM 
P ANY PRODUCTS IN OFFICES OF THE ATLANTIC CITY 
ELE 
\ 


LECTR A COMPANY ALANTIC — ‘N J Top Art 

letal bre gate and check desk in ode tic motif sym 

bolizing electricity Center (oval) 1 ce “y { line Art 

Metal desks und tables. Bottor Art Met ounter scree! 
and check desk 

vere lsc the ronze counter scree! and gate, and the 


ornamental check desk, in which the same modernistic de- 


! 


is carried out that is used in the exterio rnamenta 


sign 
tion The motif 1s a modefhed tuturistic treatment repre- 
senting the forces of electricity 


Art Metal steel 
ment, and an Art Metal Planfile for the engineering depart- 


counter equipment, desks, filing equip- 


ment, give this company an office that is not only attractive 


in appearance, but which is also exceptionally convenient 


] Pure h! 


anda serviceabdi« 


American Clip Changes ‘Address Without Moving 

Because the names of the streets in Long Island City, 
N. Y., have been changed, the factory of the American Clip 
Company is no longer at Beebe avenue and William street 
Letters addressed to this company should carry the address 
g Island 


Chirty-nin th avenue and Twenty-fourth streets 
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JIM WARD'S ROYAL FLUSH - Seats “aything 





IMPROVED 
RENTAL 








WRITE TODAY FOR OUR LATEST PRICE LIST 


SHIPMAN-WARD MEG. Co. 


“THE REBUILDERS OF THE UNDERWOOD” 
1774 SHIPMAN BLDG. 
4401 RAVENSWOOD AVE. CHICAGO, ILL. 
EXPORT REPRESENTATIVES 


THE CONSOLIDATED MACHINE & SUPPLY CO. 
48-54 W. 25TH STREET, NEW YORK, N. Y. 


© 1929 


FOX ‘39”’ The Steel ant Cushion 


NEW principle in office chair oi s:c4 in leather 

cushions. The cushion body con- or velour, to match 
sists of finely tempered coil steel oo" tron blue 
springs, which give it unusual resili- *¢e" °F ™#roon. 
ency, strength and long life. 
Large crosswise air channels are pro- 
vided and currents of cooling air are 
forced through the cushion with each 
movement of the user. The cushion 
will not heat, even in the most un- 
comfortable weather. 
The Tension of the central springs is 
distributed so evenly that the surface 
resiliency of the cushion causes it to 
yield comfortably and easily to the 
lightest weight. Yet it will support 
the heaviest user without undue 
yielding. 
The “39” is a big selling profit-maker 
that progressive dealers recommend. 
Send for complete catalog. 


GEO. E. FOX & Co. 


325 W. Ohio St. CHICAGO 


A. H. Denny, Inc., 356 Broadway, New York 
Eastern Wholesale Distributor 
Western Wholesale Stationers, 228 S. Los Angeles St. 
Los Angeles, Cal., Pacific Coast Distributor 



























Associated Stationers, Inc. 
Jefferson and Quincy Sts., Chicago, Ill., Distributor 
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OFFICE APPLIANCES 














CARBON ROLLS 
for 


ELLIOTT-FISHER 
UNDERWOOD 
MACHINES 
ADDING MACHINES 

AUTOGRAPHIC 
REGISTERS 
= 
*“*WHITEDGE” 
CARBON PAPERS 
PRINTER'S STRIP CARBON 
ONE-TIME CARBON 
om © — 
STORMTEX 


TYPEWRITER 
RIBBONS 


2 


+. 


TAs; 
cade 





TRACE MARK 





“"“WHITEDEE”™ 


NOISELESS CARBON PAPERS 


Are distinctive both in appearance and performance. The 
white edge guarantees clean handling—no mussy fingers. 
Non-curling—uniform in grade—giving strong, clean 
copies, the quality par excellence of ‘“Whitedge”’ is readily 
identified. Furnished in finishes to suit all typewriters. 


STORMTEX Typewriter Ribbons write like print, having 
those inherent attributes that insure uniformity and long 
life. 

Carbonized rolls of the same high standards are available 
for every requirement of Elliott-Fisher—Underwood bill- 
ing and bookkeeping machines, adding machines and 
autographic registers. 

STORMS’ ribbons and carbonized papers have long been 
recognized for their quality and performance. Send for 
samples and prices. 


fhe M. STORMS COMPARY 


THE COMPLETE LINE 
561 GRAND AVE. BROOKLYN, N. Y., U.S. A. 





< U 
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Regal’s General Manager Leaves for Europe 

Marcus Harwitz, general manager of the Regal Type 
vriter Company, Inc.. New York, sailed from New York Ou C@a©r 
iboard the SS. Berengaria on March 31 for an extended 
tour of Great Britain and Continental Europe On the 
continent he is scheduled to visit France, Belgium, Holland, j 
Sweden. Denmark, Poland, Roumania, Bulgaria, Germany, 
Austria. Tugo-Slavia, Czecho-Slovakia, Italy, Switzerland ver y W ere e 


OKO KOO IOI KOKO KOO 


“THE BEST SELLING 
MOST PROFITABLE LINE 

| OF OFFICE TABLES IN 

| AMERICA—BAR NONE” 


St. Johns 


| COPLEY LLL LGD 


———— 





That's what the wise dealers of the country 
MARCUS HARWITZ think and say about the St. Johns line. 


Mr. Harwitz will spend from three to four months on his They have this decided preference for St. Johns 
travels and will meet personally the many hundreds of Office Tables because they meet a universally 
European typewriter dealers with whom he has been in insistent demand. They give more real value 
contact with relation to the sale of Regal rebuilt Royal type for the money. They sell at a very moderate 
writers and rough machines of all makes. price—sell quickly and easily, and net a very 

Underlying the object of Mr. Harwitz’ trip is the neces- substantial profit. 
sity of meeting personally the many dealers who have con- St. Johns Office Tables are famous for their 
tributed so substantially toward the growth which the sturdy construction. They are built for hard 
company has experienced in its European business. No usage. Made in all popular sizes — in any 
small measure of Mr. Harwitz’ object is to promote the desired finish. All tables have dove-tailed 
welfare and interests of Regal dealers in Europe. His visit drawers with three-ply bottoms. 


with them is designed to cement a closer relationship and a 
better understanding ot their needs, to establish a basis of Li O E S l . Pl 
mutual co-operation and wherever possible to apply his Dealers ike ur asy e ling an 


ywn successful American experiences toward a broader and 


Our plan of selling makes it convenient to 





more effective distribution of the typewriter lines of his handle St Johns Tables. You need make no 
clients and dealers Antes . - : 
re Fr extra investment, increase your inventory or 
Mr. Harwitz will gladly place himself at the service of carry any stock. 
ill European dealers wishing him to visit them. For that ; ’ ; 
purpose a message to him in care of The Visible Writing This popular plan, combined with amazing 


table values, makes the St. Johns line the 
most outstanding proposition ever offered. 


Machine Company, Ltd., 75 Queen Victoria street, London 
F.C. 4, England, will at all times promptly reach him 


= Write today for full particulars—prices and 


complete description. Get the jump on the 


Empire Chair Company Publishes Catalogue No. 30 


In an attractively printed thirty page catalogue the Em office table business in your territory. 
ire Chair Company, Johnson City, Tenn., illustrates and | 
describes its line t office chairs This catalogue, No. 30, | 


has a cover of heavy stock, on which is printed in a slightly | ST OHNS fi BLE CO 
modernistic manner in black, gold and orange, an illustra- | e J A ‘ 


on of an office chair, and the words “Empire Office | Cadillac Michigan 
° , ’ | ’ 


( hairs Copies f this catalogue are available to dealers 


reenes os ) 
A Model Stock of Brief Cases 0 Ns 


Nationa Briet Case Manutacturing ( ompany, 500 


South Peoria street, Chicago, Ill, has prepared a model OFFI ‘E 


stock of brief cases that will fill the demand for different 


types of cases without burdening the dealer with a large ‘ 
stock [The model stock consists of fifteen different types 
of cases, including the several “Karyall” cases Detailed 
informatior oncerning this model stock can be secured 
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a High Returns to South America 


3 cs * H. L. High, A B C district manager (Argentina, Brazil 
pri and Chile) tor the General Office Equipment Corporation, 


sailed on the SS. Northern Prince, on March 14. 


mi [he past two months Mr. High has spent at the com 
pany’s headquarters in New York and at the factory, ob 


Dry Stencils and 


Duplicating Inks ol 
- 





New prices—new attrac- 
tive stencil packages and 
the same high quality in 
the product itself is a 
combination hard to 





beat. 
H. L. HIGH 
But this is just what oad . 
, . taining first-hand information on the latest iniprovements 
[lpaco line dry stencils and applications of the company’s products It is Mr. 
and duplicating inks High’s first return to the main office in three years 
now offer. from his headquarters in Buenos Aires, Mr. High directs 
the destinies of his organizatio speaks verv encour- 
In the line of inks there agi ms of the coulis of this Princ cdi in South 
is a grade for every du- America tor office equipment made in the United States 
plicating purpose. To get ———- : 
| en Me — 2ood results it is essen- Cordley & Hayes Move New York Office 
flowin . est inl tial that vou use the cor- } Cordle y & Hayes, manufacturers of water « erie waste 
ce Coeeanen Cuptenters rect snk “No one nk will yaskets and other hbre products, have ‘moved from / 9 
ir quick Guaran sane Leonard street to 145 Hudson street, New York, N. \ 
a "answer every need. The new location, in the Green Industrial building, affords 
better trucking and terminal facilities [The company is 
ow only a few blocks from a number of important stations 


A NEW WHITE STENCIL | ®* :¥ 8 York transportation system 


The Ilpaco white stencil 
is mounted on a black 
backing and is cut with- 
out the use of carbon 
paper or other trouble- 











[| 





ILPACO 


some accessory. It is Stencil Int 


recommended for typ- ROTARY, 
ing, free hand _ stylus lumens easen come" 
raren come! & | 
a a 








drawing or signature fenasicane™ 
work. pen ncn 


Ilpaco products are Mase Me, 2008 
Like No 1400 except 


sold through dealers in ade, lighter ‘for en- | Wirt, CONCEIVED DISPLAY OF AUTOPOINT PENCILS.— 


sed type machines. 4 - 
Weber & Pitner Stationery Company, Chicago, increased its sale 








° ° Guaranteed for pen or 
protec t ed territories. closed type machine of Autopoint pencils considerably with this display In the 
. where a light ink is center is a framed panel on which is mounted all of the differ— 
Send for price list. preferred Very black ent items in the Autopoint line. 
permanent quick- 
drying. 








a aid MOUs Chicago Man to Take Long Vacation in Ireland 
Archibald Geddis, Chicago manager for the Bircher Com- 
DADFR COMDANY pany, sailed March 29 on the steamer Arabic, bound for 
Liverpool, England. Mr. Geddis’ ultimate destination is 
516 W. Jackson Blvd., CHICAGO, ILL. Belfast, Ireland, where he expects to spend three months 


with his parents. In his absence E. A. Kirkland, who has 


—-—- been associated with Mr. Geddis in selling Bircher products, 


vee 








| will be in charge of the Chicago office 
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NEW? 


Christmas Seals 
Currency and 
Coin Envelopes 


of Sheet Aluminum 








Unique! Novel! Popular! 


\ The beautiful surfaces will not tarnish. Spe- 
cially prepared remoistening glue used on the 
seals makes them adhere securely. 


Coin Envelopes are packed 100 to each display 
carton. List Price $15.00. 
Currency Envelopes, with white envelopes for 


mailing are packed 100 each to display carton. 
List Price $10.00. 


Christmas Seals are packed 12 each in a cello- 
phane Envelope—1!00 envelopes to the display 
carton. List Price $10.00. 


All prices are subject to the usual trade discount. 


REQUESTS FOR SAMPLES WILL RE- 
CEIVE PROMPT ATTENTION. 


National FiberstoK Envelope Company 


General Offices and Factory: 


427-447 Moyer Street Philadelphia, Pa. 
Chicago Warehouse: New York Office: 
54 W. Lake St. 150 Nassau St. 


















































An authority on the subject says--- 


“Science in purchasing is the ability to dif- 
ferentiate between initial and ultimate cost.” 





Science in Carbon Paper and Inked Ribbon making is the ability to pro- 
duce with perfect accuracy a range of qualities to uniformly give the 
exact results desired with all kinds of machines and writing paper. 


“The Line of Lowest Ultimate Cost” meets the requirements of each 
Science. You cannot know what it will do for you until you investigate. 
Without any obligation on your part, we will be glad to send you 
samples for any requirements you describe. 


NEIDICH PROCESS COMPANY 


Manufacturers 


Burlington, N. J., U. S. A. 
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a e 
A NEW SERIES—by ORPIN 


The Two Hundred Grade 





The illustration gives but a faint conception of the handsome out- 
line, the beauty of matched veneers, and superb finish of these desks. 
Turning, beveling and rounding of parts have been suitably com- 
bined in this fine specimen of ‘wood worker's craft. You will be 
interested in full details and prices. The desk itself will measure 
up in every way to your anticipations. Write. 


In Walnut 


Tops, panels and slides 
of genuine walnut. 
Drawer fronts, legs and 
rails of mahogany 
stained to harmonize 
perfectly with the wal- 
nut. Brass, bronze or 
wood drawer pulls 


In Mahogany 


Tops, panels, slides, 
rails, legs and drawer 
fronts of genuine ma- 
hogany. Furnished 
with brass, bronze or 
wood drawer pulls 











ORDPIN DESK COMBANY 


e 121 Medford Street, Charlestown, Mass. 














Mull 


—— 
- 
= 
~ 
—_ 
- 
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; ete 


MORE Sales . - - MORE Stock - in LESS Space! 


# 








You can rf space one-third and do more business with Service In this store over 1600 drawers house every variety of stationery stock. 
Steel equipmen Your present staff of clerks can handle 25% more These drawers vary in height, in depth and in width. All are inter- 
sales this modern way Hundreds of steps, hours of time, are saved changeable, in standard units. Every drawer is sub-divided to insure 
each day, and every ince of selling energy made more productive proper indexing, storage, stock control and perfect condition of stock 
Your goods are better displayed, without being handled This layout makes the most of every cubic inch It pro- 
Spoilage and waste eliminated For these features alone, vides not only greater storage facilities, but far more 
Service steel equipment deserves your close _ in- ) display than similar space in an ordinary stationery store 
vestigation + —— will afford 


New catalog just out; write today 


SERVICE STEEL PRODUCTS CORPORATION 


Pioneers in High Grade Steel Store Equipment 912-18 West North Avenue, CHICAGO 














APRIL, 1930 195 


equipment found in a modern office, including an Ediphone, \| e | / 


| ay IC 


.... the latest 
newest method 
of,looseileaf 
binding ..... 





Iowan Conserves Time with Modern Air Office 

Indicative of the progressive business methods of indus 
trial leaders is the well-equipped “air office” belonging to 
H. L. Ogg, president of the Automatic Washer Company of 
Newton, lowa. 

This “air office,” a six-passenger cabin monoplane of the 


latest type, is furnished with practically every piece of | 












NEO CLIP 
BINDER No holes. No rings. A patented fric- 


| tion lock grips one sheet or one hundred and binds all in 


| 








an attractive leatherette cover. 





DICTATING IN THE AIR.—H. L. Ogg, president of Auto For salesmen’s show books, price books, sample books, 


matic Washer Company dictating correspondence to his . ; a “ ‘ . Ms ’ 
Ediphone while making important business trips in his well executives’ or students’ notes. Furnished in stiff or limp 
equipped modern “air office.” (Insert) the plans ‘Smiling . c 

ee Thru,” in flight. = covers, in tan or black. 50c to $1.00. 


typewriter, office desk and filing cabinet. Communication 
with the pilot is possible by telephone and the plane is wired | the 
for radio. Running hot water is also one of the features of ANNO, Vv 
this plane 
Since last fall, when the plane was purchased, it has flown NEY ONE 
‘ 


36,000 miles, carried 4,000 guests and made 750 individual 





flights. NO-RING 


een 
Attractive Folder Describes Adjustable Desk Racks loose leaf 
The Improved File & Rack Company, 15 Park Row, New | 
York, N. Y., just issued a convenient little folder describing BOOKS 
and illustrating the I. F. R. adjustable book racks, to be 
used in connection with the telephone and for other pur 
It is likewise adapted to holding visible record books, | A spring metal tube, sliding on a metal track, firmly holds 
| all sheets in place. Complete with fifty sheets faint ruled or 


poses 


books of reference and the like 
These racks are designed to hold many books or few. unruled bond paper in standard sizes and colored leather- 


Books may be taken out and replaced quickly and without | ette covers. 30c to $1.65. 


injury to leaves or covers 
Th aH < 


There are six different models varying in size and also 





in price. The retail price range is from $350 to $5.00 
The racks are adjustable to fit books of any size 


i. — 
Some Wrenn Faper Company Dealer Helps STAPLING PLIERS 


7 - U.S. and POREION PATENTS 
Che Wrenn Paper Company, Middletown, Ohio, has pre 





pared some unique dealer helps. One is a die cut display Use instead of pias or clies. Two 
sheets or half a hundred, it’s all the 

same to the Neva-Clog Stapler. For 

> binding or attaching paper, leather, 
LF, ~\ cloth, celluloid, price tickets, etc., up 
to % inch thickness. Easily oper- 

ated. No pounding, never clogs. 


\pr Fully guaranteed. $5.50. 


tube is convenient and protects the blotters much better | oo 


| NEVA-CLOG PRODUCTS, INC., Bridgeport, Conn. 


card with an easel back for holding small samples of Wrenn | 


‘Desk-Blott.”. The upper part of this card is an outlined | 
} 


illustration of a desk, on the top of which is a desk pad. 


Samples of “Desk-Blott” are inserted in the card in such 





1 way that they appear to be in the desk pad 
\ light-weight mailing or wrapping tube is also offered 


dealers for wrapping small orders of desk blotters Che 


than ordinary wrapping paper. Dealers are invited to write 


for further intormation. 


—__<_—_ 
Ww e Ask your dealer, write us for circulars or samples on approval. 
Roc-O- ay Company Moves Gentlemen:—Please send complete information on 
‘ , . 11 4 ) fact s yf le ‘oO t » 
Roc-O-Way Company, manufac turers of Ne-] type 0 Neo Clip Binders C No Ring Binders 
writing erasing shields and Ruff-It typewriter platen stones, CO Neva Clog Staplers 


Address... 


are now loeated in their new plant at 115 Mission street, | yume 
















pes’ Because GREIST LAMPS meet 
ee es ae pop-' 


ular price—they sell. 


DAYLIGHT DESK LAMP 
Im BRASS or BRONZE. No 
or eye strain, as 

t lens gives soft, 
natural light. A truly 
beautiful lamp. Retails 





rWiN LIGHT LAMP 


Meets the demand for 
more light on double 
desks or long tables 
Comes in brass, bronze, 
and apple green. Height 
18". Retails at $12.50. 





STANDARD DESK 
LAMP 


Dignity and beauty 
combined with sturdy 
construction. In an- 
tique brass, venetian + 
bronze, palm green and 
maroon finishes. Re- 
tails at only $6.00. 


CLASSIC DESK LAMP 


Of authentic period 
design in statuary 
bronze. Rich, digni- 
fied, harmonious. 17° 
high, 7” base. Compares 
favorably with lamps 
selling at much higher 
price. Retails at only * 
$15.00. 





GLASS SHADE 
FLEXIBLE LAMP 


This is one of the fast- 
est sellers in the 
GREIST line of beauti- 
ful lamps. Trim, neat, 
useful. Furnished in 
brass or bronze. Retails 
at $5.00. 





THE GREIST MFG. CO. 


New Haven, 


, 
GREIST LAMPS 





TY and BETTER L 


OFFICE APPLIANCES 
San Francis« his company was tormerly situated at 835 
| ard Street 
| B. Settle s ow preside and general manager ot 
the compat! 
Offi Apy es is informed that Ernest H. Dettner, 
Ss e! esident, and Clayton M. Garvey, legal advisor, 
er connected with the company 
Millard Edmundson retains his position as sales ager 
£ Hot foreign and domestic sales and contracts 
> 
To Make Business Better 
One solution of the que stion, “How to Make Business 
Better is aftorded in the reply of a Wester stationer the 
( st l educ e the us ess i ) se ¢ new 
é i es nd etter omece ethods 
rtue Ss recomme datiot tX ( ce Stationers 
< ~ \ ‘ ses Ss that ts enents ire tw Id and 
itive < Statione \ ippuies the aea and to 
e stat ers customer wh enefits \ sing the new 
( ds and pI inces 
s ( the more progressive Stath ms spe 
mie ew apparatus salesmen and contact men, 
e been put < o introduce the results of the newest 
ventive genius to the business hous« store and office To 
em e new and original device that makes bookkeeping 
easit more accurate, or which lends efficiency to the 
telephone, the newest office forms, compact card records, 
re beautiful and colorful merchandise of every sort, artis 
esigns in new office furniture, fireproof equipment—all 
ffer unique opportunities for making “contacts” offices, 
| selling average stationery items along with the new- 
est 1as the omee suppl Id 
Numerous “contacts” are necessary to introduce these 
specialties and novelties, and thus carry it the injunction 
rst quoted. Moreover, a special type of salesman is neces- 
sat this important ork 
} l ( let t\ mak s ess etter 11 l‘ 0 me ot 
es N W stati ery ( ses are cit CC t if itten 
the wi ft these specialty men, who carry progress 
vara fr n flor to no as they ascend the tallest towers 
( e skyscrapers, carrving their othce equipment to 
gher and higher levels ( M. | 
— >_> 
Evansville Stationer Takes Part in Shrine 
Ceremonial 
» ¢ Butterfield of Smith and Butterfield, office equip- 
d supply dealers at 310 Main street, Evansville, 
leading part in the spring ceremonial of Hadi 
e, Ancient Arabic Order, Nobles of the Mvstic Shrine, 
is held in Evansville « Friday, Mars 28th Che 
é cted Shriners Evansville ll parts oft 
i a sever othe States Mr Bu ¢ eld has been 
‘ siastic SI er for ber « ears W. B. (¢ 


edie waits 
Zellerbach of Spokane Now L. in honing Agent 
The Zellerbach Paper Company of S W: 


ishington, 


been appointed agent for ~ len linen ledger, Grey- 
‘ edger and Advance bond, three of the certified 
nd correspondence papers made by the L. L. Brown 
er ( pa of Adams, Mass. 
inane 
Galland Recovering from Illness 
W. Galland of the Wholesale Typewriter Company, 


unt of illt 


recovere d 


Walder Heads New York Office 


J. Walder has been appointed n 


1ess. 


of Boorum & Pease 
New 


Broadway, 


r of the 


349 


anage 
York 
New 


office of Boorum & Pease, 


York. 
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LINCOLN 
RUBBER 
KEYS SZ 8 8 8 

Sell on Sight! 


When a customer picks up a Lincoln Su- 
perior key he instantly recognizes it to be 
superior. It has the feel of quality. 

Many dealers have found it pays to keep 
Lincoln keys in sight where customers may 
easily see them. Unexpected sales result. 
You can do a satisfactory business with 
Lincoln keys. Write for our attractive 
sales proposition. 


Lincoln Rubber Key Co. 


* 
27 Thames St., New York 
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k Vul-¢ \ Magazine 
Learn which offices in your city are stand- -~~r-— ~~ 
iz \ Cot wast baskets Your  sta- — 
r N th kinds 
hand k ; snes 
D king Mo For 
All th big mpani e modern Sta der, 
. i n 
s l r iz w dard, 
\ ( x 4% 
I sti g ished 
WW rst k led, 
l < atter 
How that ha : 


Can ¥ ; t ind your con 
others, after 


ppe 
‘an 1, and your office, and - 

itions. be s ifferent am theme of 8 

going into it thoroughly, they are 

tting sav gs gains, t s 


1 s 
} 


Isn’t th strong chance that YOU are miss- 
t Waste 
I i il ga g companies Receivers 
If 1 ssing it, why shut vour eves? Why epi ht” 
Talk with the purchasing Rig 
: ff ge " ig rs Way 
Or g t ONE Vul-€ Put it Kt to » uy wn Every. 
sk I 8 days ask yourself if it isn’t time 
’ sk Vul-€ 
Every real Vul-Cot is permanently name- 
arke Look f it ¢ f t 
. ; Ar Stat a 
R is} s = 
y ways Look into it. 5 — af L —— 
THINK IT THROUGH 


NATIONAL VULCANIZED FIBRE COMPANY 
Witminoton, Det., U.S. A. 


Pacific Coast representatives 


N. L. & K. W. Zeagler, 408 South Spring St., Los Angeles Calif. 











BOSTON 


HE ADVANTAGES 

of the fine little 
machines bearing this 
name are being “broad- 
casted” to an interna- 
tional audience. Those 
advertisements in_the 
Saturday Evening Post 
and Literary Digest 
will make your demand 

er. 

— is the new 
BOSTON SELF-FEEDER. 
If you haven't it already 
in stock, let us tell you 
about it. 


HUNT PEN CO. 
CAMDEN, N. J. 


SWALLOW 


Silk Skin DryStencils 


Some Advantages 


Non-Cellulose Stencil Sheet 
Freedom from pin-holes 
Perfection of work obtained 
Perfect fitting on machine 
No trouble stencil tearing 


Unlimited number of copies from 
each stencil 


Does not deteriorate 

Causes no damage to typewriter 

No trouble with static in printing 
Live dealers send for 


samples and our protected 
territory proposition. 


DISTRIBUTORS FOR UNITED STATES 


| SOUTHERN CARBON & RIBBON CO. 


| Sth Floor Meore Building 
FORT WORTH 





Swallow Mfg. Co., London, England 











TEXAS 
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STATE AGENTS WANTED | 
for AUTOPRINT DUPLICATOR 













(retailing under $20, legal size) 
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This is the AUTOPRINT Portable Duplicator, the sim- 
plest stencil duplicator made. Prints 7!/7"x13” (full legal 
size) or any smaller surface. Adapted to use Gelatin 
| Sheets also. Uses standard supplies; creates thousands of 
new customers for supplies. Steel throughout, self-con- 
| tained in electrically welded case. Portable, quickly dem- 
onstrated, selling rapidly at low price to stores, schools, 
| Life. Distributed from 


offices, societies. Guaranteed for 


Minneapolis 


Write for interesting proposition. 


AUTOPRINT MANUFACTURING CO., LTD. 
218 Second Ave. So. Saskatoon, Sask., Canada 





The Chippendale 
No. 830 in solid 
walnut, walnut 
or mahogany 
finish. 
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Craftsmanship 


Send for our new catalog and price list. 


NEWARK CHAIR COMPANY, INC., 


Newar 


N. J. 











OFFICE APPLIANCES 





PEERLESS SANITARY LINE 


PEERLESS 
PRODUCTS PLEASE 


Letter trays and waste paper baskets, all sises, 

mail and tape baskets, space baskets, built up 

trays, locker baskets, PEERLESS paper burn- 

ers, wire globe guards, office partitions, wire 

guards, etc. SPECIAL WIRE GOODS 
MADE TO ORDER. 


PEERLESS 
WIRE 
GOODS CO. 


2720 Ferry Street 


LAFAYETTE, 
INDIANA 














TRADE MARK — 


y] 
CYA! - VA 


CROWN PRODUCTS, for more than 

a quarter century, have been making 

“Good Impressions” and afford: 

: Exceptional durability. 

: Excellent opportunity for energetic 
and capable distributors. 

: A large percentage of repeat orders. 


They are backed by nearly thirty 
years of manufacturing experience. 


Samples and exclusive sales propo- 
sition upon request. 


Crown Ribbon & Carbon Mfg. Co. 


Rochester, N. Y. 
U.S. A. 
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PENS AND PENCILS 


Alameda, Calif.—M. E. Lowe has been appointed southern 
the Listo Pencil Company He 








California representative by 
had been in charge of the pen and pencil department of the 
Schwabacher-Frey Stationery Company, Los Angeles 

Boston, Mass.—The Gold Bond Corporation has been char- 
tered in Delaware to deal in fountain pens; capital stock, $10,- 
000 and 15,600 shares no par value Harry P. Small, charter 
representative, Boston 

Chicago, I!|._—M. M. Morrissey, manager here for The Parker 
Pen Company. was fortunate in escaping injury in an accident 
on the Northwestern railroad t Arlington, Ill He was re- 
turning from the general offices at Janesville, Wis., March 18 
The locomotive struck a large cement drain pipe which was 
being moved across the tracks, and eight of the coaches were 
overturned Mr. Morrissey was in the last car, which remained 
ipright. and escaped with a wrenched back 

Dayton, Ohio.—The School-Name-Pencil Company has been 
incorporated; it has leased over 000 square feet of space in 
the Norwood Power building 

Libertyville, tt._-Shirley Thornton has been made director 
of sales promotion by the Nichael-George Company 

New York, N. Y L.. A. Blumenthal has been appointed man- 
wer of the fountain pen and mechanical pencil department by 
The Eagle Pencil Company. 

New York, N. ¥.—The Schnell Penselpen Corporation, C. M 
Wheeler, president, 130 West Forty-second street, has joined 
The Merchants’ Association of New York. 

San Diego, Calif—Homer C. Miller, formerly at 724 Broad- 
way, has opened a pen and gift shop at 531 C street 

San Francisco, Calif.—Lawrence T. Goldberg, 445 Pacific 
building, has been appointed coast representative by David 
Kahn, Inc., North Bergen, N. J 

San Francisco. Calif.—C. M. Kimmel, 78 Buchanan street, 
has become manufaeturers representative of several eastern 
concerns, ineluding the LeBoeuf Fountain Pen Company, Ltd., 
Pen-O-Pencil Company and the Inkograph Company He had 
been operating in the California territory five years for the 
W. A. Sheaffer Pen Company 

San Francisco, Calif._-Following a rather intensive trip which 
included the Sacramento valley and Reno (Nev.), Oliver Pierce, 
manager in this territory for The Conklin Pen Company, 
brought back a very promising account of the outlook for busi- 
ness in the places visited At the company’s offices here it was 
stated that 1929 was the best vear The Conklin Pen Company 
has ever enjoyed on the Pacific coast, and January was the 
largest month since the office was opened 

Tampa, Fla.—The Hartline Manufacturing Company has been 
petitioned into bankruptcy The company was organized to 
manufacture fountain pens 

Toledo, Ohio.—C. B. Mathes, vice-president and general sales 
manager, The Conklin Pen Manufacturing Company, spent sev- 
eral weeks in March traveling in the southern and southwest- 
ern states 

Swiss Pencil Manufacturer Increases Capital 

Commerce Reports} At the annual meeting of a large Swiss 
pencil factory it was voted to increase the capital stock of the 
company from »,000,000 frances to 5,000,000 francs (approxi- 
mately from $600,000 to 31,000,000) Founded in 1923, this com- 
pany employed only tifteen workmen, but at present the pay- 
roll numbers more than 200. The high quality of the product 
ind effectiveness of the advertising has caused this company 
to expand with great rapidity It supplies now almost two- 
thirds of the Swiss requirements and has a large balance for 
exports Whereas during 1928 foreign shipments of pencils, 
produced almost exclusively by this firm, totaled 58,933 kilos, 
valued at 680,546 francs, it is believed that the 1929 total may 
be around 65.000 kilos, valued at about 750,000 francs 


a 
Bibliography for Wood Users 


The United States Forest Products Laboratory, Madison, Wis., 
has published a bibliography of publications discussing topics 
of interest to manufacturers concerned in woodworking and 
allied trades Titles and sources are given covering material 
issued from July 1 to December 31, 1929, under the following 
headings Chemistry of Wood; Glue, Plywood and Coatings; 
Mechanical Properties of Wood; Pulp and Paper Manufacture; 
Wood; Shipping Containers; Structure of Wood; 


Seasoning of 
I ior Wood Utilization; Miscellaneous 


Wood Presery 


Exports of Stationers’ Rubber Goods 


Commerce Reports| Comparative figures on United States 
exports of stationers’ rubber goods in 1928 and 192 Rubber 
bands and erasers: (1928) $23,935 pounds @ $609,727; (1929) 
1,067,345 pounds @ $628,210 





Meets Every Test 
for Profitable Resale 
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No. 9606-17 
“Postur-Chair” 





No, 626-28-""C” 
Swivel Seat Stool 





No. 631 
Portable Office Stand 


URL 











EQU IPMENT 
FOR OFFICE 
AND FACTORY 


Headed by the well-known 
UHL Steel “Postur-Chair”’ 
this line comprises a great 
variety of equipment for 
office, factory, cafeteria, etc. 
It affords opportunities to 
participate in large installa- 
tions, adding materially to 
the dealer’s margin. The 
UHL “Postur-Chair” can be 
fitted to any production re- 
quirement; there are more 
places where it can be used 
and more prospects for its 
sale. Typists, clerks, linotype 
operators, bank tellers and other 
users of high desks, punch press 
hands, and scores of other 
classes use “Postur-Chair.” 

We make other chairs and stools 
for all sorts of factory and office 
use, also miscellaneous stands 
and tables, tool trays, type- 
writer stands, cabinets, etc. In 
every business and industrial 
locality, there is splendid sales 
opportunity. Not only is UHL 
equipment used and approved by 
many corporations of national 
repute but leading office equip- 
ment dealers testify to its va- 
ried usefulness and excellent 
margin. If you are not already 
receiving the benefit of handling 
UHL equipment, better get the 
facts. 
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THE TOLEDO METAL 
FURNITURE COMPANY 


1452 Hastings Street Toledo, Ohio 








No. 50-56 
File Stool 
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SIMPLICITY 
ITSELF 


—NO WONDER 
IT SELLS 


That's the Rotospeed—the handiest and quickest 
small duplicator made. It duplicates anything that 
can be hand-written, typewritten, drawn or ruled— 
at barely the cost of the paper. And the copies are 
absolutely clear and clean when made with our No- 
Wax stencil, now furnished in either white or blue. 


The simplicity of the Rotospeed makes it a salable 
article for the dealer, especially in view of its auto- 
matic features for speedy work not to be found on 
any other low priced duplicator. But machine 
profits are only the beginning because users become 
steady customers for duplicating supplies. 


A most convenient plan for handling the Rotospeed 
machine and Rotospeed line of duplicating supplies 
is available to responsible dealers. Write today. 





Feed the paper 
into the machine 
Each turn of the stencil. It sim- 
handle will carry 
the paper through 
the machine auto- 
matically, count it 
and stack the print- 


altar OOD 
ROTOSPEED Co, 


DAYTON, OHIO 


Attach the 


ply hooks on 
without any ad- 
justments or 
loose parts to 
bother with. 

















OFFICE APPLIANCES 


—a__————_—_ Ss —ssSSSS= 
TYPEWRITERS 


Albany, N. Y.-—-The Woodstock Typewriter Sales Company 
has been appointed distributor of Woodstock typewriters. This 
business is operated by J. K. Patrick, who also conducts the 
Troy Typewriter & Supply Company at Troy. 








Auburn, Wash.—The Valley Typewriter Exchange has moved 
to 119 East Main street 

Battie Creek, Mich.—E. E. Hayward, 15 North Union street, 
has been appointed distributor in this territory by the Wood- 
stock Typewriter Company 

Billings, Mont.—The Billings Bookbinding & Printing Com- 
pany has added typewriters to its office supply line, having been 
appointed distributor by the Woodstock Typewriter Company 

Binghamton, N. Y.—The Austin Shop, Chas. P. Austin, pro- 
prictor has become distributor for the Woodstock Typewriter 
Company 

Boston, Mass.—lL. S. Scher has joined the Woodstock Type- 
writer Company here He has been engaged in the typewriter 
field seventeen years 

Brooklyn, N. Y.—The Brooklyn & Queens Typewriter Com- 
office in the Williamsburgh Savings Bank 


pany has opened a 
building, 1 Hanson place 

Buffalo, N. Y. A. J. Zoller and M. S. Clark have been ad- 
vanced to full fledged salesmen for the Woodstock Typewriter 
Company. 

Buffalo, N. Y.—Arthur Cluteman has rejoined the sales staff 
of the L. C. Smith & Corona Typewriters In He was absent 
about one year 

Chicago, I!!.—Chas. T. (Admiral) Grayston, specialist on the 
Underwood Noiseless Typewriter, spent several weeks in the 
Chicago territory last month 

Chicago, !tll.—W. J. Hausman, sales manager for Varityper, 
Incorporated, visited the Chicago branch March 20 while on his 
way back to headquarters at New York from a trip 

Chicago, Ili.—‘'Jack’’ Wolle, sales manager of the portable 
division, Underwood Typewriter Company, visited the Chicago 
branch in March on his way to headquarters in New York 

Chicago, it!l.—The many friends of A. J. Redding will be 
pleased to learn that his condition is improving, following an 
illness which confined him to his home. He has been a member 
of the Chicago branch staff, Woodstock Typewriter Company, 
the past four years W. C. Naveaux, until recently a junior 
salesman for the Chicago branch, has been placed in charge 
of an important territory Edward Dean, formerly a_ special 
representative of the Chicago branch, has returned to take 
charge of a key territory. 

Cleveland, Ohio.—George C. Kutz has been placed in charge 
of city sales of the L. C. Smith & Corona Typewriters Inc. He 
had been connected with the city branch since 1924 

Columbus, Ohio.—W. H. Frank, 427 Clinton building, has been 
appointed local distributor for the Woodstock typewriter. 

Columbus, Ohio.—Harold H. Rodecker has joined the L. C 
Smith & Corona Typewriters Inc., here. He had been in the 
office equipment field at Washington Court House, Ohio, here- 
totore 

Dayton, Ohio.—E. C. Binkley. a recent addition to the sales 
staff of the Royal Typewriter Company, Inc., has already made 
the Machine-a-Day club 

Des Moines, ltowa.—Gaar Brothers, distributors for the Wood- 
stock Typewriter Company, have appointed a number of deal- 
ers in this state Marshall Office Supply Company, Marshall- 
town; Thomas J. O'Connell, Ottumwa; The Democrat, Wash- 
ington; The Glidden Graphic, Glidden; Creston Business Col- 
lege, Creston; Ketchie Printing Company, Newton 

Fresno, Calif.—Gundelfinger & Myers, Inc., have moved into 
a beautiful new store at 2019 Kern street, Fresno, where they 
are handling desks, cabinets and typewriters 

Grand Rapids, Mich.—E. S. Butler has joined the Royal Type- 


writer Company hers He comes from the adding machine 
field 
Jackson, Tenn.—‘Jimmie”’ Neff, who has been representing 


the Underwood Typewriter Company at Pine Bluff, Ark., has 
been transferred to the west Tennessee territory, with head- 
quarters here He is a hustler and has moved to a good town. 

Jacksonville, Fla.—The local branch of the L. C. Smith & 
Corona Typewriters Inc., has moved to the Mitchell building, 
227 West Forsyth street 

Kansas City, Mo.—Frank J. LeFerrier has been appointed 
manager of the local branch, L. C. Smith & Corona Type- 
writers, In« He has been manager of the sub-branch at St. 
Paul, Minn., prior to this promotion. 

Lewiston, Mont.—The Golden Montana Company has ex- 
panded its office equipment and school lines by the distribu- 
tion of Woodstock typewriters 
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=—~_ The Outstanding 
Typewriter Values! elect abies 


Select Rough L C Smiths P UL. 
REBUILDING SERVICE EXCHANGE SERVICE OH 


We Sell L. C. Smith to the Trade Exclusively 


Write for Lecest Eeiee List and 
eet Details of Our Service 


Endorsed by the Manufac 





Smith Typewriter Salas@aaeiaee 
469 EAST OHIO STREET - - - CHICAGO, ILL. 


World’s Largest Rebuilder of the L C Smith 


— 
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FFICE APPLIANCES 





For All of Your Customers 
All of the Time [fGeins/ 


H 

KS AND 

and DHIESIVES | 
SCHOOL “it Gane” 


Ne 


x) 


SUPPLY “«44 
FEATURE 


A big profit, fast ~ s 
moving quality line in popular 


, 10° 


packages 





size 





ETERNAL BLACK 
WRITING INK 


WASHABLE BLUE 
WRITING INK 


RED WRITING INK 


OFFICE PASTE— 
TUBES and BOTTLES 


TAURINE MUCILAGE 
S 
INKS & ADHESIVES 


CHAS. M. HIGGINS & CO., Inc., 271 9th St., Brooklyn, N. Y. 


Write for details 
and prices 








8 You Get the Reorder 
Profits 
with Imperial Ribbons 


You can usually persuade a customer 
to try a thing once—but it isn’t the 
first sale that makes the big money 
it’s the reorders. That’s where 
Imperial Typewriter Ribbons prove 
themselves—-they get the reorders. 


And why not? Imperial Ribbons 
are a quality combination of the 
highest grade ribbon fabrics, the 
finest inks and the most careful 
manufacturins, methods. They write 
clearly, cleanly and lastingly. Of 
course they get the reorders! 


We'd like to send you a sample 
Imperial Ribbon to test yourself. 
You'll reorder, too—-in gross lots for 
your business—The Imperial prop- 
osition is profitable. 


Imperial Manufacturing Co. 
295 Washington St. Newark, N. J. 





Profitable Specialties 
for the Stationer 





AMERICAN REPEATING 
ORDER BOOKS 


The favorite for forty years 
Six sizes in both duplicating and triplicating styles. 


Send for our catalogue of Notes, Drafts, Receipts, 
Columnar Pads and other profitable items for the 


Commercial Stationer. 


Kalamazoo Stationery Co. 


DIVISION OF 


WESTERN TABLET AND 
STATIONERY CORPORATION 


Kalamazoo, Mich. 











Keeping Your Stock Down 
ls A Good Way Of 


Keeping Your Profits Up! 








—and greater discounts make your 
profits greater. 


Roberts, world’s largest makers of num- 
bering machines, offer you a remarkable 
merchandising idea. 

A TIME-TESTED PLAN 

FOR SELLING NUMBERING MACHINES 
Greater discounts and more versatile ma- 
chines than any other line. 
A small “skeleton stock” suggestion calling 
for only a small stock investment. 
WRITE FOR PARTICULARS TO 





ROBERTS NUMBERING MACHINE CO. 


694-710 Jamaica Ave Brooklyn, N. Y 





Western Distributor 
Louis Melind Co., 362-64 West Chicago Ave., Chicago, IIl. 
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Memphis, Tenn.—D. C. Harrison, who had been with the TASH +S 4 O+ + S+- G+ S++ S+S+S+S+ S++ 


Wherever Desk Lamps 
are needed, sell 


Remington Rand Business Service Inc., at Norfolk, Va., has 
been appointed manager of the typewriter division at the local 
branch, 185 Madison avenue 

Minneapolis, Minn.—John A. Manning has come from the 
home office of the Woodstock Typewriter Company to take 
temporary charge here 

Muskegon, Mich.—The Dickery Dick Company has been ap- 
pointed distributor by the Woodstock Typewriter Company for 
an extended territory along Lake Michigan The company has 
branches at Ludington and Manistee 

Newark, N. J.—The Underwood Typewriter Company has 
leased the ground floor at 899 Broad street, approximately 
2,500 square feet The former location was on Clinton street 

New York, N. Y. \ I Davis comptroller for the Royal 
Typewriter Company, In has returned from a trip to Europe 





New York, N. Y.—Mason & Finnerty have incorporated a 
typewriter business; capital stock, $10,000; H. W. Amoli, charter 
representative, 769 St. Marks avenue, Brooklyn 

New York, N. Y.—A number of typewriter men of extended 
experience are operating in the several territories of the Wood 
stock Typewriter Company here: J. B. Fleming, A. M. McEntee« 
W. W. Rose, Jack Donnelly and T. S. Brush 

Philadelphia, Penna.—The Standard Typewriter Fastener Com 
pany, Inc., has been chartered in Delaware; capital stock, $10,- 
000 Martin E. Smith, charter representative, Wilmington, 
Del 

Philadeiphia, Penna.—W \. Miller. J. T. Horan and D. M 
Ward brought an extensive collective of typewriter experience 
with them when they joined the local sales organization of thé 
Woodstock Typewriter Company 

Pine Biuff, Ark.—C. R. Bradford has returned to the service 
of the Underwood Typewriter Company and makes headquat 


Silverglo Lamps 
combine ideal 
lighting, beauty of 
design, and sales 
appeal. 


Instead of direct, 
glaring light, Sil- 
verglo radiates a 
diffused softness; 
by using a silvered 
indirect bulb, any 
and all eye-strain 
is eliminated. 


ters here 

Pittsburgh, Penna. The local branch of the Woodstock Type - 
writer Company has made two new assignments in the outside 
territory A. A. Reddinger is in charge at Tarentum, and 

Richmond, Va.—E. F. Brown, who had been a junior sales 
man at the Washington branch of the L. C. Smith & Corona 
Typewriters Inc., is now a senior here. 

St. Joseph, Mo.—Earl Wynn has been assigned to this terri- . aa. oe . 
tory by the Kansas City branch of the Royal Typewriter Com- Disc: iminating 
dealers will find 
Silverglo Lamps 
most attractive 
and profitable for 

. ’ 
all - year - ’round 


sales. 


typewriter field 

San Diego, Calif._-The owners of the American Typewriter 
‘“ompany, 90% Third street, have branched out C. Lewison 
and Cc. E. Gleason have undertaken the management of the 
La Mesa theater at La Mesa, a suburb 

San Francisco, Calif.—L. Day Goyette, of the L. C. Smith & 
Corona Typewriters In has been promoted to the financial 
listrict territory x 4. Munchausen has been advanced to 
dealer representative for northern California 

San Francisco, Calif..-H. J. Hastings, proprietor of the San 
Francisco Typewriter Exchange, has just signed up for a year 
with the W. J. Burns Detective Agency Speaking of this, in 
onnection with the theft of typewriters, out on rental or in- 
stallment, Mr. Hastings said that the name of a well-known 


In all styles and 
types, desk and 
standard, in a va- 
riety of beautiful 
finishes and de- 
signs. 


letective agency, prominently displayed in the store, means to 
the pote ntial thief that the firm is protected not only in the 
‘ity where it operates, but also that the detective agency has 
facilities for looking up thieves all over the country. If the man 
is a crook and sees the sign of a well-known detective agency 
he is not going to sign up. because he knows the detectives 
will get after him Speaking of the new Royal portables, re 
eased March 1, Mr. Hastings, who is the San Francisco dis 
tributor, said that an unlimited supply all over the country 
simultaneously, could not be expected The demand is excel- 


We will make up 
any special designs 
from sketches that 
you may need for 
particular jobs. 


ent and his firm is getting its share of the new portables 

San Francisco, Calif.—February 1930, was as good as the 
orresponding month of 1929, in fact with the Guaranty Type- 
writer Company it ran $30.00 ahead, according to Lester Secor 
proprietor of the company Speaking of February, he said that 


although the shortest mont) f the year, it is always apt to 





be good, despite the two holidays To the firm that handles 


Send for illustrated 
folder and prices. 


idding and calculating machines, February s usually very 
zood, for business houses are still winding up the year’s busi- 





ness and though they may have got along all year without 





dding or calculating machines, they feel the need for them — = _—— 
ost acutely in February In making up his income tax re No. 245 
turns, the “Boss’’ is apt to recall that he has been talking all 
vear of buying an adding machine In February and early . ‘ 
March he wants one for his own use, especially when his brain Silverglo Lamps, Inc. i 


300 East Federal St. Baltimore, Md. 
“The Modern Genii of the Lamp” 


Dt Ot O+ S++ S++ S++ O+S+O+S+S+ H+ 


is so worried and worn with trying to make out what income 
tax returns are all about, that he cannot add up any figures 
at all Then is the time when he buys an adding machine. 


Mr. Secor said that the Guaranty Typewriter Company is 
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“Westco 


No. 260F 


> : : 
Period Designed and executed with the 


%”” 


Series 


thought of more sales and satisfaction 


for Western dealers and users, the new, 
improved Western line affords features 


of 


greater convenience, better appear- 


ance, and lasting construction in every 


det 


ent 


ail. Each series is distinctly differ- 
each made for a discriminate de- 


mand. Not only does the quality sug- 
gest wider demand but the production 
costs are so carefully administered as 


to permit moderate prices and excellent 
margin for the dealer. The new desks 
are fully described in the Western cat- 
alog No. 35 recently from the press. 


A copy awaits your request. 





No. 860 F 


“Commercial 


Series” 


WESTERN 


FURNITURE COMPANY 


IN 833 


Palm St St. Louis, Mo 
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FURNITURE 


Cambridge, Mass.—The Empire Furniture Manufacturing 


Company has been chartered to manufacture and deal in house- 





old, office and other furniture capital stock, $50,000 


Chattanooga, Tenn.—The Office Supply Company 118 East 
tighth street, has been sold by John Miller to Edwin Wood- 
ward. Mr. Woodward had been with T. H. Payne & Company 


Chicago, ttt.—The Clarin Manufacturing Company 1640 West 


Harrison street, has joined the Chicago Association of Com- 
erce 
Chicago, I!il.—Charles Donnell, manager here for The Mosler 
Safe Company motored to Florida in March, accompanied by 
Ss mother 
Chicago, It!.—The American Steel Cabinet Company 1467 
Catalpa avenue, has been chartered to deal in office furniture, 
te capital stock $1,000 common incorporators—John W 


Messimore, Cornelia F. Messimore and J. Relk, Jr 
Chicago, Itl.—The Continental School Furniture & Equipment 
Company, 1410-18 South Wabash avenue, has been chartered to 


deal in office furniture, etc.; capital stock, $1,000; incorporators 
(*. Relk, Jt of the Relk Furniture Company, W. A. Best and 
William Smith 
Chicago, Itl.—The Popular Price Office Furniture Store has 
een opened at 631 South Dearborn street This business 
specializes in used furniture for the office Henry Siebert and 


ltiose Siebert, who conduct the store, had been engaged in this 
line at 1519 South Wabash avenus 

Cleveland, Ohio.—F. L. Long has joined the local sales staff 
of the Yawman and Erbe Manufacturing Company 

Cleveland, Ohio.—A. S. Vogan, formerly advertising manager 
for The Berger Manufacturing Company, is now a sales, contact 
and production man for The Lee E. Donnelley Company, a local 
advertising agency 

Cleveland, Ohio.—The Ideal Office Supply & Stationery Com- 
pany. 1040 Prospect avenue, has expanded its lines by adding 
an office furniture department on the second floor 

Cincinnati, Ohio.—J. E. Staffan, formerly with the advertis- 

ge department of The Globe-Wernicke Company has joined 
The Venable-Brown Company advertising agency, in the plan 
and copy department 

Eureka, Calif.—_Bert Wheeler, formerly a salesman with the 
Office Machine and Supply Company of Eugene (Ore.), has 
purchased and is operating the Office Equipment Company at 
Eureka, Calif., from Allen B. Jones 

Green Bay, Wis.—The Northwest Office Supply Company 


formerly at 205 Pine street, has moved to 212-14 Pine street 
High Point, N. C.—The Alma Desk Company has been in- 

corporated to manufacture and sell furniture capital stock, 

$100,000; incorporators—Myrtle C. Hayworth, Eunice A. Parker 


and others 

Ithaca, N. Y.—The General Fireproofing Company Youngs- 
own, Ohio, has appointed Treman-King & Company distribu- 
rs here 

Jamaica, L. I.—The Knickerbocker Typewriter Company, 8 
New York avenue, has opened a new store in the Arcade. This 
store is directed by Robert Smith, vice president of the con 


pany 

Jamaica, L. 1I.. N. Y¥.—The Long Island Office Equipment 
Company has been established to deal in furniture capital 
tock $5,000 Wood & Marshall, charter representatives 
Jat tit ‘ 


Knoxville, Tenn.—S. B. Newman & Company, 617 Gay street 
has added an office furniture department The lines handled 
lude those of The Leopold Company Art Metal Construc- 
on Company, Johnson Chair Company Murphy Chair Com- 
pany and the Myrtle Desk Company 
Los Angeles, Calif.—F. H. Buetenschoen, of the Imperial 
Methods Company. Forest Park, Il., visited the Western Whole- 


sale Stationers, Ltd., 228 South Los Angeles street, while on a 
mst tr 
Louisville, Ky.—John C. Fetter, vice president of the George 
(G. Fetter Company, went to Florida to remain until the end of 
winter weather Frank Hughes, of the John FP. Morton Com- 
pany also escaped the tail end of the wintery blasts by so- 


rning in Florida. 
Muskegon, Mich.—The Office Equipment Company, 1169 Third 


street, has been chartered to deal in office furniture, ete Cap- 
tal stock $10,004 incorporators—J A Straub and Frank 
Morse Jr 

New York, N. Y¥Y.—The Royal Steel Equipment Company, 18 
East Thirty-third street, has been organized as a subsidiary 


Park Stationery & Printing Corporation 
New York, N. Y.—The Office Equipment Corporation of Amer- 
ca has been chartered; capital stock, $5,000; F. F. Orr, charter 
entative, 220 Fifth avenue 














APRIL, 1930 205 





Permanent and Profitable 


The demand for built-in fur- 
niture is constantly growing. 
The dealer who is in a po- 
sition to bid favorably on such 
special installations is in line 
for a good profit. With the 
Imperial Steel line, the dealer 
can confidently promise the 
quickest service and the fin- 
est installation at the lowest 
price. An immediate profit 
and a steady customer ac- 
company every Imperial in- 
stallation. It will be a pleas- 
ure to send you full particu- j 
lars about our service. Write * 
us today. 














ws nate 


IMPERIAL STEEL CABINET COMPANY 


2130-2152 Fulton Street CHICAGO, ILL. 











only as good as 


the IRON 


When buying any chair, look to the iron 
before making a final decision. The life 
of the chair depends in no small degree 
on the iron—at least a chair can be no 
better than its iron. 








C-K irons are all steel — consequently they are 
free from breakage, wear, wobble and possess ease 
and permanency of adjustment. Besides they 
are noiseless and nearly frictionless. If your chair 
line has C-K irons you need have no worry. 


MADE UNDER OUR OWN PATENTS 


COLLIER-KEYWORTA CO,, 


GARDNER. MA€ASS., U.S.A. 
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DAVIDS’ 


Show Card Colors 








KioKraK 


solves 
the 
wardrobe 
problem 


FLATTONE LETTERINE (Suede oOo 9 
Finish) IS BRILLIANT—OPAQUE 
SMOOTH -WILL NOT CRACK Offices, schools, stores, factories, public institutions acclaim 


KioKraK as the solution of their wardrobe problems. 


OR PEEL KloKraK occupies a very minimum of space 38” long and 14” 


wide, yet it accommodates space for 12 coats and as many hats 
and a removable receptacle for 7 umbrellas. 





Write for Catalogue and Prices Sturdily built of steel. Superbly finished in olive green, oak and 
mahogany enamel to match installations 


Your customers will welcome KloKraK—and we offer exclusive 


Thaddeus Davids Ink Co., Inc. selling rights to responsible houses. Write today. 
Makers of Fine Sealing Wax—Inks—Adhesives 
95-97 VANDAM S&T. NEW YORK, U. S. A. 
ESTABLISHED IN 1825 


Factory Service Equipment Co. 
327 Chestnut Street Newark, N. J. 











$4 S44 St St St St S+S+S+ St St St Sto 


For More 
and Better Business 


Readers of Office Appliances 
have a constant source of 


4 4 


g-* te” 
SB AM 
ayy gh gh” yh” ad 


Good Impressions 


4 4 
oF oF 


You can recommend No. 2....3%x6% Inches ° . ee 
VICTORY Stamp Pads tw No. 3 4%x7% inches useful ideas. 
your trade with ful! assur No. 4 Ss inches 
Maa. of | a a a Supplied uninked, or inked , 
Made o lig quality ; law . or . . . . 
terial, they wear long and Fa Mw m. Dive, vielet The journal contal ns 
retain a smooth inking sur 7 ‘ : A " 
ae oe mae Seve price a oe oe re est —~ many ide ne 
« Ts « >! . . “2 > ) “1 
inde in six sizes as follows: mucilage. paste and sealing fied with office equipment 
Junior ..2 x3% inches plication. We can furnish can use to advantage. [t is 
No. 0 2%x3% inches any of these items for pa scien l: _ for 
No. 1....2%x4% inches your own private brand. a common meeting place 
» exchange of worth-while 
LU THE RX AND stamp Pap —— 
COMPANY information. 
55-57 East Park St. Newark, N. J. 


If you want more and bet- 
ter business, you can profit 
by a subscription to Office 
Appliances. Domestic rates 
are $2.00 a vear, two years 
for $3.00: Canada, $2.50 and 
$4.00; Foreign, $3.00 and 
$5.00. 


D6 Ot Ot Ot St S++ S++ S1S+S+S+ H+ H+ o+sS 


- PAD }; 


8 Oe ee 


del 
CI Ee ee 


The Office Appliance Company 
417 S. Dearborn Street 
Chicago, Il. 
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Peoria, !It.—Ross FE. Wilson has been appointed traveling 


representative in Territory N« 69 by the Yawman and Erbe 
Manufacturing Company 

Philadelphia, Penna.—The General Fireproofing Company has 
leased an entire floor in the Childs building, 1425 Chestnut 
street 

San Francisco, Calif.—C} 


I es H. Victor, San Francisco man- 
iger for the Yawman and Erbe Manufacturing Company, states 


that E. B. McCormick is now manager of the office furniture 
lepartment in this city 

San Francisco, Calif.—! D. Tarter, formerly with The 
Berger Manufacturing Company, has become local manager for 
the Steel Furniture Manufacturing Company, %26 Rialto build- 
ng 

San Francisco, Calif..-H Ir Root has joined the Yawman 


ind Erbe Manufacturing Company here operating in Terri- 
tory No. 3 Recently he had been in the real estate business; 
prior to that he had been with Y and E” at Cleveland and 
at Los Angeles.—C. B. Richardson is a new salesman with the 
San Francisco branch 

Sunbury, Penna.—The Fryling Stationery Company, 411 Mar- 
ket street, has secured the local agency for the Art Metal Con- 
struction Company 

Tacoma, Wash.—Pioneer Office Equipment Company has been 
chartered; capital stock, $100,000; incorporators—William Howe 
and F. W. Lilly 

Toledo, Ohio.—The Newell B. Newton Company is now dis- 
tributor here for The General Fireproofing Company 

Wilmington, Del.--Wood Office Furniture Associates, Inc., 
has been Chartered to conduct advertising campaigns; capital 
stock, 100 shares common Corporation Trust Company of 
America, charter representative, Wilmington 

= ~ - — 
(Typewriters—Continued from Page 203) 

pressed so hard for adding machines that all were either sold 
or rented, and they had not any for their own usé 

San Francisco, Calif.—The general sales manager of the 
Underwood Typewriter Company, A. R. King, paid a visit to 
the San Francisco offices the middle of March.—Speaking of 
current business, F. G. Fink, manager, said that the February 
sales volume of the Underwood Company in San Francisco had 
exceeded that of the corresponding month in 1929 by a great 
margin, and he added that the new Underwood numbers are 
very largely the cause of these satisfactory results The new 
Noiseless Underwood is still going very big.—-The Contra Costa 
Office Machinery Company of Richmond (Contra Costa County) 
have been appointed local sales agent for the standard Under- 
wood typewriters and also for the Underwood Noiseless and 
portables, Mr. Fink stated.—hk. M. Gramm, formerly whole 
sale portable salesman for the San Francisco branch, has taken 
the Merced, Calif., agency for the Underwood typewriters, in- 
cluding the standard, Noiseless and portables He has also 
taken the agency for the Sundstrand adding machine at 
Merced, Calif 

Stockton, Calif.—L. P. Monohan, who operates the Stockton 
Typewriter Company, has taken on the distribution of the 
Woodstock typewriter. 

Toledo, Ohio.—John F. Dush has been appointed manager of 
the local branch, Woodstock Typewriter Company 

Syracuse, N. Y.—Robert Kinne formerly of Hartford, Conn 
has joined the city sales staff of the Royal Typewriter Com- 
pany, Inc 

Ventura, Calif.—The Ventura Typewriter Shop has moved 
from 20 South California street to 676 East Main street. 
Winston-Salem, N. C.—L. B. Hornaday, who has been with 
the L. C. Smith & Corona Typewriters, Inc., at Raleigh, has 


} 


been transferred to the local office 


€ => 
ACCOUNTING MACHINES 


Chicago, Itl.—F {. Robinson, manager of the bookkeeping 
machine division of the Underwood Typewriter Company, vis 











ted the Chicago branch in March 

New York, N. Y.—H. L. High, district manager in Argentina. 
Brazil and Chile for the General Office Equipment Corporation, 
returned to his headquarters at Buenos Aires in March He 
ad spent two months at the general offices, his first visit 
there in three years 


— — a —— 


Increased Duties on Tunisian Imports 

Commerce Reports] A decree published in the official journal 
innounces increases on imports of various commodities and 
machines into Tunis. except when of French origin, in which 
ease entry is free Among the items included in the increased 
duties are inkstands and othe ornamental articles of worked 
marble; inks; pencils and pencil leads; paper and paper articles, 
xcept for newsprint and periodicals; typewriters, calculating 
machines, cash registers and similar apparatus, and parts: 
iutographic apparatus and duplicators 
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CROCKER CHAIR COMPANY 


SHEBOYGAN, WISCONSIN 
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THE VARITYPER 


AN UNRESTRICTED TYPEWRITER OF 
Surpassing Excellence 





With consummate engineering skill 
our engineers have perfected a writing 
instrument that removes the usual lim- 
itations long taken for granted as inher- 
ent in the typewriter. 


Varityper Incorporated 


2 Lafayette Street 
New York 


? 
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BINDERS BOARDS 





Above: Tar Board—Wood Board—Aluminum Board. 
Below: “Klutch” Binder, pebble grain cloth cover. 


Many Business 
and Industrial 
Uses 


Handier, more positive in action and easier to operate than 
ordinary clip and archboard devices, KLUTCH is in as great 
demand and has as many selling features (if not more) than any 
other stationery specialty. A new principle of operation elim- 
inates springs, levers and handles and makes possible more 
compact, effective and simpler device. It grips with vise-like 
“Klutch” one sheet or one hundred, yet releases quickly and 
easily. 


In dimensions as well as in operation, “Klutch” is just the 
thing for binders, providing large capacity in cover of normal 
size; it lies almost as flat as a tang fastener, with all the 
speed and security of a spring clamp. Mounted on tarboard, 
wood or aluminum, it performs hundreds of tasks in factory, 
shop, office, hospital, etc, in a faster, better way. 


Ask for information about “Klutch” Binders: and Boards— 
let us tell vou how other Stationers profit by featuring 
them. 


ATLAS STATIONERY 
CORDORATION 


109-111 LEONARD STREET 
NEW YORK CITY, N. Y. 


DISTRIBUTORS FOR 
CUSHMAN & DENISON MFG. CO 
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ADDING MACHINES 


Chicago, Ill.—J. W. McCaslin, of the Marchant Calculating Ma- 
Company, returned late in March from a trip to the fac- 
Oakland, Calif 





chine 
tory at 
division of the General 
won the plaque in 
The Chicago branch has 


Chicago, I!l.—The local Sundstrand 
Office Equipment Corporation 
January in a contest of all branches 


custody of this handsome trophy 


President's 


until—when and as if—some 
other branch jimmys in 
Merced, Calif.—-E. M 


Sundstrand adding machine He is also agent for the Under- 


Gramm has taken the agency for the 
wood typewriter line 
OTHER MACHINES 


The Duplicating & Office Supply Company of 











Boston, Mass. 


New England, 144 Hanover street, has been registered as a 
ommercial title by Gabriel Piedmont 
Chicago, til.—The Miami System of Chicago, 56 East Con- 


gress street, has joined the Chicago Association of Commerce 
This organization offers machine equipment and stationery for 
‘utographic register work 


Register Company has leased 
1009-11 West Washington 


Chicago, tt.—The Ohmer Fare 


the ground floor of the building at 


street, for ten yvears The space is approximately 10,000 square 
feet 

Cleveland, Ohio.—J. Donald Oakes. who has been district 
manager at St. Louis, Me for The Postage Meter Company, 
has been transferred to the local branch 789 Union Trust 


vuilding 


Ilion, N. Y W. KE. Chollar has been appointed vice president 


ind general manager of the Remington Cash Register Com- 
pany He had been general purchasing agent until this ad- 
vancement 

Philadelphia, Penna.—John Ramsey has leased the store at 


appliances 
Machines, Inc 
furni- 


329 Pine street for the sale of office 
Providence, R. 1.—The Universal 
chartered to deal in 
ture; capital stock, $10,000 

St. Paul, Minn.—Th 
moved to the 


susiness 


has been business machines and 


Addressograph Com- 
Fourth and 


local branch of the 


many has been Frontier building 


Minnesota streets; the branch had been located in the Midway 


district 


San Francisco, Calif.—The Dictaphone business on the Pa- 


during the 


fic coast showed a very remarkable improvement 
month of February. according to J. H. Best, Pacific coast man- 
wer, Dictaphone Sales Corporation He anticipated that March 


would prove the best month for business they had ever had on 


the Pacific coast judging from the first two weeks of the 
mont} Not only was business found to be picking up, but 
there was a steady increase in requests from employers for 
Dictaphone operators Mrs. Natalie Gould, manager of the em- 


ployment department of the Dictaphone sales company in this 


: 


ity, said her experience makes her believe that the employ- 
ment situation is improving considerably 
Scranton, Penna.—H. ©. Diener, who has been sales agent 


\ddressograph Company, has been transferred to 
Marquette 


ere for the 


the Addressograph Sales Agency 14 building, De- 


roit, Mich 

Opportunity for Business 
Des Moines, lowa.—lDirect Advertising, In« has been organ- 
zed by S. P. Whiting and B. F 
business 


Spry, to do a multigraphing 


nd multicolor 


Federal Examination for Addressograph Operators 


The United Commission will hold ex 
iminations for addressograph and graphotype operators: ap 
plications must be filed not later than May 6 These ex- 
iminations will fill vacancies in the departmental service at 
Washington, D. C including Automatic A-—3 Addressograph 
(entrance salary, $1.400 a year): F-1 and F-2 Ad- 
dressograph operator ($1,260 annually), and Graphotype operator 


States Civil Service 


perator 


($1,260 annually) Competitors will be rated or elementary 
ental tests practi il questions on the operation and care of 
machines, and on their experience in machine work 
—_$__<>—__— 


Brazil Market for Numbering Machines 


Reports] Printing and binding establishments of 


C‘ommerce 


Brazil use a limited quantity of modern equipment, including 
numbering machines The bulk of these items for print shops 
and binderies comes from Germany with the United States. 
Great Britain, France and Italy named in order of relative 


Importance 
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For the precise, particular purchas- 
ing agent— 

For your “impossible - to - satisfy" 
trade— 

For any especially difficult demand 
in inked ribbons or carbon paper 

Put it up to 








{LD TOWN Ronsce Casson Ca ine 


BROOKLYN, NEW YORK 
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ot 1 SALES 
<(8" INCREASE 


Quick to develop and lead in every modern 
trend, the Columbian Art Works were the 
first to adapt the public’s demand for color 
to their Calendar Bases. 

Columbian-Success Dealers reaped an immedi- 
ate harvest of greater sales and larger profits. 
Follow the demand of the modern office. 
Greater volume, new customers, and vastly 
increased profits will be yours. 

Above is shown the Columbian-Success Jumbo 
Book Style Series 17. Available in Olive 
Green, Chinese Red, Mahogany Brown and 
Satin Black lacquer finishes. 


Write for the illustrated catalogue and samples. 


COLUMBIAN ART WORKS, Inc. 
MILWAUKEE, WIS. 





















1024 Juneau Avenue - 














No Dull Seasons 
NEW ROLL TABLET 


Retail $2 U.S. A. 
Canada $3 


Pat. 8-31-29 
No. 308055 


This new invention makes a continuous writing tablet out of 
an adding machine roll. Paper easily rolls out by taking hold 
thru the thumb hole. Cut off any length memos on cutting edge 
at the top of the cover. A patented and most important feature 
is the compartment under the cover to keep the slips. This saves 
many a mistake as too many trust to memory. 

Everybody that uses a pencil in home, office, or factory wel- 
comes this invention. Show how simple it operates. How cheap 
these rolls are. Saves time, always handy. Looks and works 
like more expensive machines. Sells on demonstration as it in- 
vites use. Many offices take 6 to 12. Brings repeat orders. 
More than double your money on each sale. 

You sell this machine in preference to any other Desk Pad. A 
trial on any business man’s desk sells it. The patented fea- 
tures make its advantages distinctive from all others. 


Let us tell you how to sell hundreds 
of these any time of the year. 


Currier Manufacturing Company, Inc. 
11 N. W. Terminal 


12 inch 
Commercial 


Model 







Sharp Copy Holders 


are Adjustable. Copy fed through by Foot 
or Hand Control. For note book, cards, 
envelopes, single sheets etc. 


We manufacture copy holders for all 
purposes. Many fine territories open. 
Write for our Dealers proposition. 


Sharp Copy Holder 
Company 


406 S. Main Street, 
Los Angeles, California 





POSSESSES SEEREFESEPS TESTE ET ECE E EP O COCR OCER OER CRORERERCROCTCOCOOOOOOOSECTO EC PTET 


Minneapolis, Minn., U. S. A. 





. 
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An S&S. F. SAFE labeled by the Underwriters’ Laboratories will 
meet .he needs of your most exacting customers. A variety of 
sizes and interior arrangements is offered. 


The construction and finish are the very best—the result of 
more than 50 years of knowing how. Our prices allow the 
dealer a nice margin of profit. 


Our Products 


Steel Safes, A and B Label and Commercial, Steel Record 
Cabinets, Safe Deposit Boxes, Vault Doors, Steel Bank Equip- 
ment, Steel Filing Devices 


Catalog and full details upon request. 
Write Us Today 
STIFFEL - FREEMAN SAFE CO. 


LITITZ - : - PENNSYLVANIA 


A GOOD SAFE TO SELL” 





DEPENDABLE 
SIMPLICITY 


At a new low price 


The New Super Automatic Tape Sealer 
combines dependable simplicity with 
stability—built to stand up under con- 
tinued hard usage—few moving parts. 


Write for our Dealer proposition 


TAPE SEALING MACHINES 
PRINTED SEALING TAPE 


SUPERIOR TAPE & SEALER COMPANY 
431 East Third Street Dayton, Ohio 





SUPER AUTOMATIC TAPE SEALER 
Handles &” to 1%” Sealing Tape 


Size 3%” wide, 7” high, 14” long, weight 12 Ibe. 
List Price $18.00. 
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Salesmen who are filing equip- 
ment experts are the best in- 
come producers in the store. 
Their advice frequently saves 
hours of business time every 
month, and hundreds of dol- 
lars. They advise use of the 
BUMP paper fastener — no 
clips, staples or pins to catch 
and scratch—no mucilage to 
gum up unrelated papers. 


Sell Bump 
with every 
file cabinet 


two models; the 







There are 
stand machine illustrated 
here, and the hand model, 
portable and easy for long, 
continued use. 
BUMP 
PAPER FASTENER 
CO. 


LA CROSSE, WIS. 


Eastern Representative 
Seymour Conover Company 


350 Broadway, New York 
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V, 


An exceptionally 
white bond paper, 
accurately cut to 
machine widths. 


LOW PRICED. 


250 feet 
Guaranteed 


~eq—- 
For samples 


freefromlint and prices 
YANKEE PAPER& SPECIALTY CO. 





Write 





Menasha, Wisconsin 


IANCES 
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Your trade 
is different 


Quite tru e—but 
every office can 
profitably use these 
convenient, easily 
moved stands and 
stools. An extra 
typist, a special 
writer or many 
other types of office 
worker can be ac- 
commodated. Fac- 


tories and _ stores 
use them also to 
good effect. 


Descriptive matter 
and prices on re- 
quest. 


SEARLES 
ELECTRIC WELDING WORKS 


Manufacturers 
1850 Fulton St., Chicago, Lil., U.S. A. 




















“Pelouze” Postal Scales 


HEY tell automatically the exact amount of 
postage, in cents, required on all mail matter, 
including parcel post rates by zones. Warranted 
accurate. Beautifully finished in French gray or 
gold bronze enamel. 
- Made in Several Styles 

Intended for 

individual desk, 

library, office 

or shipping 


New “Standard” 


Dealers Supplied by 
Leading Jobbers 


ASK FOR 
PELOUZE SCALES 


\ JA JA Jee JS JA JA JA SA SA J JA J J J J 


Pelouze ictal Co. 


232-242 East Ohio Street, Chicago, IIl. 
Original Manufacturers Reliable Automatic Postal Scales 
“The Best Scales to Use Are Made by Pelouze” 
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STANDARDIZED 


FILING *° CARD _INDEX SUPPLIES 


oF | LE Xo 


MADE FOR 


vie CABINETS ano SYSTEMS 





























Mr. Dealer:- 


You can get more 
business and profit by 
standardizing on our 
stock-line and your 
special to order re- 
quirements. 








The line with a background 
of 30 years’ experience. 





‘THE DUNLEAVY CO. 


Manufacturers 
167 OLIVER STREET 











BOSTON, MASS. 


























La Salle Street, Chicago, 
looking North from 
Jackson Boulevard. 


NO BUSINESS 
in Business 


SANFORD: 


ae int ' 


Thats Why Important 
Records are Usually 
Written with / 


FORDS 


PREMIUM WRITING FLUID 
“The Ink That Has Defied Time for 70 Years’ 
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WE OFFER THE FINEST 
LINE OF 
i CARBON PAPERS | 

! 
, } 
: | 
; TYPEWRITER § $ 
RIBBONS 

F EXCLUSIVE FOR } 
} THE DEALER } 
} AND STATIONER ! 
} Allen & Company } 
, 11-13-15 Vandewater Street , 
’ New York , 


: 
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Good 


Impressions 
ESSENTIAL TO BUSINESS 








The goodwill of a business hinges in no small degree 
on good impressions created by office atmosphere. 
And for the right office atmosphere, office furniture 
is all-important. 

Modern business men find that better office equip- 
ment affording comfort to the body and refinement 
to the eye is worth all they have spent on it. It 
inspires respect for the business and confidence in 
the individual. Both are aids towards success. 


If you are interested in furniture of this kind, send 
for the Gunlocke catalog. 


The W. H. Gunlocke Chair Co. 
Wayland, New York 














OFFICE APPLIANCES 


——————————————————— 
RIBBONS AND CARBONS 


Chicago, !!.—John H. Kritikson has joined the Illinois Paper 
Company as manager and director of sales He has been man- 
ager and sales director of the Security Pen Company for the 
past ten years. 

Indianapolis, Ind.—W. E. Travenor has succeeded L. R. 
Thomas as manager of the Indianapolis service center of The 
Miller-Bryant-Pierce Company, 406 Lumber Insurance building. 

Milwaukee, Wis.—The ‘Miller Line’’ service center has been 
moved from 3104 Plankinton building to 3100 in the same 
building. 

New York, N. Y.—The service center of The Miller-Bryant- 
Pierce Company has been moved to 145 Hudson street 

Philadelphia, Penna.—William Bertsch & Company, manifold 
books, et« Sixth and Arch streets, has been registered as a 
commercial title in the common pleas court by Laura E. 
Bertsch, 1606 Erie avenue 

Pittsburgh, Penna.—Roy S. Davis has been placed in charge 
of The Miller-Bryant-Pierce Company service center. He suc- 
ceeds Ed. Andree, who has been transferred to Cleveland 

San Francisco, Calif.—Grace W. Williamson, manager here 
for the Miller-Bryant-Pierce Company, and the local organiza- 
tion were expecting the president, S. E. Miller, here from 
Aurora, Ill., about March 20 They have just taken on a large 
additional room at their local offices on the third floor of the 
building, 320 Market street, and Miss Williamson seems well 
pleased with the business outlook 

San Francisco, Calif.—W. G. Huston, coast manager for Mir- 
rag & Volger, Inc., is preparing to sail April 9 for Honolulu 
(T. H.) by the S. S. “Matsonia.” He will call on the trade in 
the Hawaiian Islands In the middle of March, Mr. Huston 
stated for Office Applignces that H. A. Andre, manager of the 
Los Angeles branch of Mittag & Volger, Inc., reported very 
good business in the southern territory Mr. Huston had re- 
cently visited the Los Angeles branch and had called on the 
trade with Mr. Andre.—Miss Helen MacCormick, who had been 


with Mittag & Volger, Inc., at the Los Angeles branch as a 
saleswoman, is now connected with the Pacific Coast branch in 
San Francisco.--Miss Anna Kotoff is again at her desk in 
San Francisco after an illness of three months They were 
glad to welcome her back Joe Lanum has been promoted to 
be shipping clerk of the San Francisco branch Miss A. Pierce 
and Miss M. Cowan report good business from the territories 
covered by them, and so also does Miss B. Halburt of the Mit- 


tag & Volger force here 


. =) 
STAMPS-—-STENCILS AND SEALS 


Chicago, !!.—The F. & S. Engraving Works, 1948 North Ked- 
zie avenue, maker of metal marking devices, has joined the 











Chicago Association of Commerce 
Denver, Colo.—W H Hendricks president of the Allen 
Stamp & Seal Company, has bought the building at 804-06 Del- 
iware street for $47,500. This structure, two stories and base- 
ment, and its predecessor, which was destroyed by fire six 
vears ago, has been occupied the past seventeen years by the 
company 

Kankakee, !ll.—Knoll's Stamp Works has changed its name 
to the Illinois Rubber Stamp Works 

Milwaukee, Wis.—The Charles Herr Stamp Company an 
established business, has been chartered to manufacture, repair 
ind sell rubber, steel and metal stamps; incorporators—H 
Hafemann, W. C. Kempf and H. Russenberger 

New York, N. Y.—Stamp and Stationery Service has been 
hartered capital stock 100 shares common Eppstein & 
Hirschfield, charter representatives, 521 Fifth avenue 

San Francisco, Calif.—The former Moise-Klinkner store of 
Patrick & Moise-Klinkner Company, 369 Market street, has 
had Berger Manufacturing Company's steel shelving installed 
on one entire side of the store On these shelves general com- 
mercial stationery lines are installed This is in line with the 
previously announced policy of the firm toth stores are now 
earrying stationery as weil as rubber stamps, metal signs, 
stencils, etc 

Seattle, Wash.—The Pioneer Rubber Stamp Company, which 

, 


has been operating under the name of C. A. Keller, has moved 


to 220 Marion street 


Vancouver, B. C., Canada.—The George H. Hewitt Company, 
Ltd., is now operating in its new plant at 732 Homer street. 
The company occupies the entire building, which consists of 


two floors and basement 
———— 
Make your voice corroborate your words Faultless Loose 
Leaf Bulletin (Stationers Loose Leaf Company). 
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Copy Book Holder 


A portable device for holding 
stenographer’s notebook or 
copy. Shelf may be tilted to 
any angle. Equipped with 
adjustable line indicator and 
spring clip leaf holder. Base 
is weighted to prevent top- 
pling and has protected 
rubber ring to prevent 
marring of desk top. 











Glass Mouthpiece 


Made of clear crystal glass, with 
threaded metal section for screw- 
ing into transmitter front. Easy 
to keep clean. 





MANUFACTURED BY 


American Glectric (ympany, Jac. 


State and 64th Sts., Chicago, U.S.A. 
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A NATIONAL BRIEF CASE 


EQUIPPED WITH TALON “ZIPPER” 







































No. 241 
WALRUS OR SEAL 


This model, equipped with the nationally adver- 
tised Talon Zipper fastener exemplifies but one 
of the many new, exclusive features embodied in 
the 1930 line of National Brief Cases. 

Many other ingenious, practical features are de- 
scribed and illustrated in the new catalog, which 
presents 50 different styles of National brief cases 
in a wide price range. 


Send for new catalog. 


NATIONAL BRIEF CASE MFG. CO. 
500 South Peoria Street CHICAGO, ILLINOIS 














How We Cooperate 
With Stores 


HOBBS & WARREN, INC. 
Ltamusess |e 
COMMERCIAL STATIONERS en ae a 
LITHOCRAPHERS TYPEWRITER Partes 
ACCOUNT BOOK MANUFACTURERS axD 
ENGRAVERS AND PRINTERS suerues 


Boston 





Prvunenes 


LAWYERS OFFICE AND 
aT DOCKETS 


3¢ Hawssy Srasex December 16th, 1929 


~ 4.4.6 . 
L, Middleditob Co., 
New York, §. Y. 


Deer Mr. Green:- 


Thanke for ypure of December léth, 


| with inguiry from G. W. Galker & Co., for thirty 

| Pngegewent Ped Refilile. We secared the order 
and heve plessure in sendinr you hetewith our 
parehese order for thirty-six more of thepe Refille. 


Yours very traly 


iam ce! 


PRESID®ST 











Reproduced by permission 


The above is typical of the results of our co- 
operation with stores in selling Frrenp O’ Mine 
pads, consisting of 

1931 Engagement Calendar Pad + 1931 Calendar Memoranda Pad 

1931 Fourday Calendar Pad + Twin-Pad Desk Set 
Single-Pad Desk Set » Foursome Bridge Pad »* Popular Bridge Pad 
Write for illustrated, descriptive catalog 

L. MIDDLEDITCH COMPANY 


65 Duane Street New York 





























214 





























Instantly Moistens—Practical 
—Convenient—Simple. 
A beautiful Nickel-Plated Article. Always ready 


for use—no waiting. Leak proof water con- 
tainer. Positively sanitary, non-sticky. 


The Famous Argus Specialties. 


Paper Clips 
Pen and Pencil Clasps 
Typewriter Erasers 
Sanitary Moisteners 


Ask your dealer for Prices and Discounts or write 
ARGUS MANUFACTURING CO. 


1134-44 N. Kilbourn Ave. Chicago, Ill. 
Dealers: Write for beautiful counter-easel. 














THE PRESIDENT SUITE 


No. A 66 F 
66 x 38 inches. 


The President Suite, consisting of desk, 
table, costumer, waste basket, telephone stand 
and bookcase, is the newest development in the 
attractive line of office furniture made by 
Dietz—makers of good desks since 1881. 
Made of the finest selected walnut. An are 
tistic harmony that appeals to the eye and 
builds sales volume. 


Write for catalog and price list. 
THE J. F. DIETZ COMPANY 


CINCINNATI, OHIO 


The Diete plant is centrally located fer 
quick, direct shipping to most business centers. 








OFFICE APPLIANCES 





READY FOR SPRING? 


PRING'S the replacement season in vffices 

as well es homes. Now's the time to 
bring your stocks up-to-date with Sanymetal 
Steel Costumers. Good sellers any time, 
these fast moving staples step along even 
faster at this time of year. Take a tip 
from the all-metal costumer that won't 

tip over. Replenish your stocks now! 


The Sanymetal Products Co. 
1695 Urbana Rd., Cleveland, O. 












COSTUMER 


sf 
DANDY 





ENVELOPE 
SEALER 


4) 

















PRICE $12 


‘‘Now Everyone Can Afford An 
Envelope Sealer’’ 





The universal need of a low priced, rapid and 
efficient method of sealing the mail offers an op- 
portunity to every Stationer, Office Equipment and 
Typewriter Dealer to sell THE DANDY SEALER 
to hundreds of their customers at substantial 
profits. Every office is a prospect. 


THE OFFICE APPLIANCE CO. 


191-195 Devonshire St. Boston, Mass. 


(Sole Selling Agents Dandy Sealer Corp.) 
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STATIONERY 


Boston, Mass.—The Standard Stationery Company, 87 Summer 
street, has been registered as a commercial title by Israel A 











Levin 

Boston, Mass.—W. H. Willander has been appointed manager 
of the Thomas Groom Company store in the United Shoe Ma 
chinery Company building, Federal street He had been as- 
sistant manager of the Park Square branch 

Chicago, Ili.—E. E. Bates, director of sales, Quality Park 
Envelope Company, attended the meeting of the Envelope 
Bureau at the Blackstone hotel in March 

Chicago, Itll._—The Chicago Album & Printing Company, 522 
South Clinton street, has been chartered to manufacture albums 
portfolios, etc.; incorporators—Rose Rosenthal, Adolph Willinger, 
Fanny Willinger and Rae Rosenthal 

Chicago, !ll.—L. S. James has been revising the catalogue and 
price list of the Quality Park Envelope Company, which will 
be mailed to dealers early in May Several additions will be 
made to the lines, introducing new qualities and grades 

Denver, Colo.—The Peerless Printing & Stationery Company 


and the Walgreen Printing Company have consolidated After 
alterations in the plant of the Peerless company have been 
made, the plants will be united The changes will provide for 


added office space, the stationery department being discontinued 

Duncan, Okla.—Little’s Printing & Stationery Company has 
been moved to 912 Main street; the fermer location was 826 
Main street. 

Holyoke, Mass.—Alexander Forbes has been appointed adver- 
tising manager by the American Writing Paper Company. This 
permits Fred Webster to devote all his efforts to sales promo- 
tion work, since he has been relieved of the advertising detail. 

Long Beach, Calif.—The Grimes-Stassforth Stationery Com 
pany, Los Angeles, has opened a branch at 417 Locust avenue 
It is in charge of Robert C. Swanson 

Los Angeles, Calif.—The Kirsch Company, 2672 Pasadena 
avenue, has retired from the stationery and book business 

Los Angeles, Calif.—L. E. Thomas, who had been with the 
Kilham Stationery & Printing Company, Portland, Ore., has 
become manager of the H. S. Crocker Company store at 649 
South Spring street His appointment releases Phil Baldwin, 
former manager, for outside work, which he prefers.—The 
Crocker store at 723-25 South Hill street has been consolidated 
with the establishment at 649 Spring street 

Miami, Fla.—G. R. Gresham has joined the Miami Stationery 
Company; he had been with The W. B. Carpenter Company, 
Cincinnati. Ohio 

Middletown, N. Y.—Robinson & Cunningham have incorporated 
$50,000; C. C. Chappell, 


a stationery business: capital stock, 


charter representative, Middletown 

Mount Airy, N. C.—The Hylton book and stationery store has 
gone into bankruptcy 

New York, N. Y.—The Gollander Stationery Shop, Inc., has 
been chartered; this is an established business; Louis Gollander 
is president 


New York, N. Y.—P. E. Gundacker has succeeded Richard 
nd part of West Virginia for 


Turner in Pennsylvania, Ohio 
S. E. & M. Vernon, Inc 

New York, N. Y Para Craft has been chartered to deal in 
stationery; capital stock, 200 shares common; L. O. Rothschild, 
charter representative, 150 Broadway. 

New York, N. Y.—The Howal Stationery & Printing Com- 
pany has been chartered; capital stock, $10,000; S. D. Levey, 
charter representative, 570 Seventh avenue. 

New York, N. Y.—The Victory Stationery Company, an estab- 
lished business at 332 Grand street, has been chartered; it suc- 
ceeds the partnership of Bernard Modell and Benjamin Burke 

Philadelphia, Penna.—Andrew L. Logan has leased the store 
at 134 South Juniper street for a stationery business. 

Philadelphia, Penna.—M. Barkan has leased the northwest 
corner of Ogontz and Godfrey avenues for a stationery store. 

Quality Park, Midway, St. Paul, Minn.—J. J. Joyce, purchas- 
ing agent of the Quality Park Envelope Company, made a trip 
east in March 

San Francisco, Calif.—J. C. Altpeters, of the Crescent Brass 
& Pin Company, has been visiting on the Pacific coast His 
line is represented by Al Jones, Inc., 149 New Montgomery 
street 

San Francisco, Calif.—The Office Efficiency Distributors Com- 
pany, 200 Davis street, distributor of “Jasmine’’ ink and a 
number of other products, is now equipped for more extensive 
distribution. W. A. Kinsey, general manager and president, 
stated for Office Appliances that Howard O. Kinsey, treasurer 
of the company, has specialized in carbon paper and they are 
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Ingento Cutters 


for CARD AND PAPER CUTTING 





NOW MADE IN 7 SIZES 





A SIZE FOR EVERY NEED 


No. 1. 6% inch blade. No. 4. 12% inch blade. 

No. 2. 8% inch blade. No. 5. 15 inch blade. 

No. 3. 10% inch blade. No. 5%. 18 inch blade. 
No. 6. 24 inch blade. 





Manufactured Only by 
IDEAL SCHOOL SUPPLY CO. 
8316-8340 Birkhoff Ave. 
Chicago, Illinois 











Automatic Stapling Machines 


“CLINCH” 


Your Papers 


WILL NOT CLOG 


LOWEST COST OF 
STAPLES 


BUILT TO 
LAST 


EASY TO 
OPERATE 


5.000 
STAPLES 
IN ONE 
LOADING 
IN COLORS: 


OLIVE GREEN, 
MAHOGANY and 
WALNUT 






List Price 


$@.00 
6 with the 


MODEL “A” 


EVEREADY PAPER FASTENER 
FULLY GUARANTEED 
Write Us for Circulars and Dealer Proposition 


Eveready Mfg. Co. cr soston 


General Sales Office 


34 Bouth ze St. 50 Church St. 
Worcester, Mass. New York, N. Y. 
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CHECK 
WRITER 
MEN! 


Have you seen SPEEDRITE? 


Anyway, it’s just the figure, set-up mach- 
ine you have been waiting for. Indeed, 
it makes the whole world VIRGIN terri- 
tory again! 


Striking colors—unquestionably, the most 
beautiful device in whole appliance field. 
Two color imprint with ink reservoirs. 
Novel payee name protection. Sturdy 


construction, easy quiet action. 


AND, for all its quality, beauty and 
value, SPEEDRITE carries the LOWEST 


distributor cost! 


A collect wire from any REAL check 
writer man will bring mighty interesting 
details. 


HALL-WELTER COMPANY, Inc. 


180 St. Paul St. Rochester, N. Y. 

















efi ...°" Green 
of a8 = | 
Color 
tells A 


More’ information 

Quicker, yes, and 
more accurate in- 
formation where vis- 
ible or vertical rec- 





Shipment | 


Promised 


ords are signaled 
with Cook’s File 
Signals They re- 


mind—they classify 
—they save time. 





Made of stainless steel and enameled in twelve 
distinctive colors, they fit snugly yet may be eas- 
ily attached. Widely used in every kind and class 
of business to make records quick and easy to 
use. A sales talk “How to Signal” is available to 
Cook distributors, also sample cards showing all 
colors and styles, including the new patented No. 
20 series for visible indexes. Write 


THE H. C. COOK CO., ANSONIA, CONN 


COOK’S 


FILE SIGNALS 














OFFICE APPLIANCES 


now preparing to put on the market their own brand of carbon 


the K brand Although not connected with the 

San Francisco firm, another of W. A. Kinsey's sons, Robert G 
Ki vns nd operates a typewriter carbon paper factory 
wn in Mexico City (D. F.) The Office Efficiency Dis- 

s ¢ i issuing to the trade cards x5 inches, for 

g purposes The cards give the name and address of the 


i full list of the office supplies and equipment it handles, 
iddress, telephone number and the names of the officers 
Vv. A. Kinse resident; Howard O. Kinsey, treasurer, and 
Fred | Sprow, treasurer 

San Francisco, Calif.—Neal, Stratford & Kerr report that if 


1 slump in business, the effect of it has not 


be felt y then January and February business this year 
wn better than ten per cent increase over the same 

two months last year There are a few changes in the sales 
Leslie Holtzman, who for the past two and one-half 

rs has been in the Russ Building store of Neal, Stratford & 
Ke has bee transferred to an outside city territory M 
Joyeaux is being transferred from the San Francisco store to 
in outside territory in Oakland and Mr. Darby is being trans 


ferred from Oakland to the San Francisco store 

Waterbury, Conn.—The D. G. Taylor Company has been ac- 
quired by Howard A. Riel, who is operating the business at 
‘S North Main street. 

Wilkes-Barre, Penna.—George D. Sweitzer, 57 East Main 
street, has purchased Davenport's Book and Stationery Store, 
which had been located at 25 West Main street the past forty- 

x years 


e => 
LOOSE LEAF 


Chicago, Ill.—Gould & Eger, bookbinders and manufacturers 
f e leaf devices 03 West Monroe street, have joined the 











Chicago Association of Commerce. 

New York, N. Y.—The C. E. Sheppard Company has leased 
space in the new Chrysler building, Forty—third street and Lex 
ington avenue, as display room and city sales offices, as well as 
1dquarters for some of the executives 
New York, N. Y.—The pay roll of the Elbe File & Binder Com 





pany was seized by four armed men, who entered the office on 
t second floor at 215 Greene street, and fled with $2.300. which 
had been made up in envelopes for issue to the employees 
Norfolk, Va.—J. A. Moore & Company, Inc., has been estab 
d at 129 West Tazewell street to deal in office machines 
iture and commercial stationery, including looss if devices 
? li 
supplies 
———_ <> 
Comparative Exports of United States Paper Products 
Commerce Reports] Comparative figures have been compiled 
on exports of paper products fro the United States in 1928 and 
Products f the office upplies field are noted here A 
stent gain is shown throughout this classification 
Cas} register and adding machine paper—(1928) ,410,258 
nds @ $359,140; (1929) 5,507,358 pounds @ $522,125 
Envelopes—(1928) 2,453,119 pounds DP $405.50 (1929) 2,421.- 
i172 pounds @ $428,551 
Filing folders, index cards and other office forms—(1928) 
1.502.400 pounds @ $216,123: (1929) 1,633,954 pounds @ $599,260 


Other writing paper—(1928) 25,833,846 pounds @ $2,832,934; 


(1 4) 27,989,532 pounds @ $2,955,587 
Papeteries—(1928) 752,040 pounds @ $196,079; (1929) 855,149 


pounds @ $207,990. 


Qe 











CATALOGUES 


Paragraphic reviews of current issues from the catalogue and 
allied fields, classified for convenient reference. 


W. H. Joseph & Son, 113 Nassau street, New York, N. Y., has 

ued a thirty-two page catalogue of marking devices 

The Newark Chair Company, In¢ 2-34 Nuttman street, New 
irk, N. J., has sued a catalogue of its office seating lines 

From the school department, L. C. Smith & Corona Type- 
writers In¢ comes a booklet of explanation and rules covering 


the company’s “Typing Awards for 1930." This is a very fine 
job of printing, including process color reproduction of me- 
chanical pencils and fountain pens which are among the awards 
given to students and teachers in typewriting for meritorious 
work 


The W. A. Sheaffer Pen Company, Fort Madison, Iowa, has 
ssued three booklets of merchandising text which are dis- 
tributed free to pen retailers and pen users “Turn Rain Into 
Gold” and ‘“‘Must the Successful Merchant of Tomorrow Change 
His Business Methods?” are for dealers Fountain pen users 
will benefit through reading ‘‘Fountain Pen Satisfaction,’ re- 
gardless of what make of writing instrument they us¢ 

Typewriter Practice Material 

From the school department of the L. C. Smith & Corona 

Typewriters In« Syracuse, N. Y., comes the practice material 


for the April awards tests for typing This copy is symboled 
for key strokes, and also in 100 word groups, making it useful 
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The fastest selling 
Desk Memo on the market 


Inklets — compact 
little ink tablets— a 
aIsSSsOlVe instanti 
in water to pro LD 
duce superior is : 
writing fluid, vivid 
in color and per 
manent. Naturally 
they cut ink bills, 
make possible 
really fresh ink, 
and tuck away in 
a small space. 









The Improved 


ADAMS MEMO 








Always a popular Desk Memo, the addi- 

tion of the swivel Pen or Pencil Holder 
I N kK L E T S has made the Adams Memo one of the 
most convenient desk accessories. 


It takes a standard wide roll of adding 


—— ad al al - t - h . ~ ° ° ° 
$-m-O-O machine paper. Furnished in four at- 


ee . - tractive finishes—Brass, Bronze, Oliv 
Writing with Ink made from : . = 


Inklets is to experience writing 

ease—the smooth flow of clear If you’re not stocking the Adams Memo 
re ig ; tithe you are missing a profitable opportunity. 
rich ink, that makes tor neater Send for full information. 

work and speedier penmanship. 


Green and Mahogany. 





THE SEYMOUR PRODUCTS CoO. 


Seymour, Conn. 


GENERAL ECLIPSE CO. New York Sales Office: Rm, 1807 Chanin Bldg. 


QUICK AS A FLASH! | walgg By 


End Mistakes—Double Speed with TIME STAMP 


Precalculated Verified Answers 


Write for dealer offer 

































Mellicke ready-made answers to routine problems cut 
calculating time in half for Western Union, Western Electric 


and many other users. Any employee can use Meilicke National Advertising in 
Systems without training. There are no keys to punch, no 

levers to pull. Just turn the card and copy the answer. NATION’S BUSINESS 
The Meilicke line con- 7 I M E 

sists of the following 

atten SYSTEM 


Interest Calculators e 
Savings Bank Calcu- Creates Profits for YOU! 
Time Calculators 

Pay Roll Calculators 
Bonus Calculators 
Unit Basis Calculators 







VER 3,285,000 readers of these magazines are now being culti- 
vated through intensive advertising by the JOSLIN Eclipse 
TIME STAMP 


Dozen Basis Calculators Quicker, easier and bigger sales-profits are resulting for dealers 
Freight Calculators who stock these stamps The past year showed a nice increase of 
Express Calculators | dealers’ sales. and 1930 has started with even better results. 


Lumber Calculators 
Coal Calculators 
Commercia! Calculators 


Counter displays, envelope stuffers, electrotypes—plenty of dealer 
helps—are yours for the asking. 


Butter-fat Calculators Unconditionally guaranteed for one year, the JOSLIN Eclipse TIME 
Yard Goods Calculators STAMP is built for hard service, satisfaction and added profits. 
Discount Calculators ; 

Water Bill Extenders Mail Coupon for Trial Order, or Literature 


Electric Bill Extenders 

Price Checkers 

Vertical Cataloging 

Phone Indexes 

The Dictaform for let- 
ters, paragraphs and 
all data. 















N Manufact uring ©o- 


JosulI 
aah” Mich., U- gs. A. 


Manistee, 





Literature 





and 


Meilicke Systems meet every need, and special Calculators - 
ler oun 


can be supplied to meet any special requirements Let us - 
show you without obligation how Meilicke systems can save m send Dea mps ($17.59) 
money for your business. Dealers, send for our new catalog. pa i Time — 


Meilicke Systems Inc. —_ 
3471 No. Clark St. Chicago, Illinois Address 


Pr oposition 


less disc 


St 
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OFFICE APPLIANCES 





Press - STONE OFFERS 
SOLID COMFORT 
For the Executive Office 


& 





Here is a new line of leather upholstered chairs and 
davenports within the means of practically every 
customer in your territory. For the executive office, 
reception room, club rooms, etc., it will be in good 
demand,—it is no experiment—it is here to serve 
and to stay. 


It includes davenports, easy chairs, swivel and 
side arm chairs, beautifully designed, furnished 
either with mahogany or walnut finish, Queen Anne 
or turned legs. Leather upholstery is in large as- 
sortment of colors. 


Office Furniture Dealers can add to their vol- 
ume and profit with this line. Description and prices 
will be a revelation to you. Ask for them. 


PRESS-STONE MFG. CO. 


119 North Wells Street Chicago 


























Early Colonial 


in Walnut 
by GUNN 


Everyone is talking. 
Many have ordered 
the new Gunn Suites. 
Write for catalog. 


THE GUNN FURNITURE CO. 


Grand Rapids Michigan 


COREE Eee ee ee 


INEXPENSIVE 
but DELUXE 





Amronlite is a beautiful light de- 
signed for the most costly fur- 
niture, but Amronlite is not an 
expensive lamp and quality is 
not sacrificed when achieving 
beauty. 





Slip-On Shade 


Besides Amronlite 
we manufacture a 
complete line of 
brass cuspidors. 
Send for New 


When used with a Mazda Inside 
Frosted Blue Daylite Bulb, you 
get a true daylight effect—clear, 
and free from glare. It is easy 
on the eyes. 


Amronlite is the only lamp with 
the patented “Slip-On” shade. It 
permits quick replacement of 
shade or bulb and easy cleaning. 
Full details are given in our new 
catalog No. O-A, which will be 
sent on request. 


FARIES MEG. Co. 


Decatur, III. 


Catalog No. O-A. 

















PENDING MATTER FILE 


“All active matter at your finger tips’’ 


This Kohlhaas File eliminates the drudgery of searching 
through thousands of letters in “general correspondence 
files” to locate live material. It segregates pending mat- 
ter and holds it available for instant reference. This 
file (like other Kohlhaas devices) is practically inde- 
structible. Light in weight and easy to handle. 
Indexed to fit the individual needs of user. 


1, 2 or 3 inch tabs. 
Sectional Portable 


Write for full particulars stating your requirements. 


THE KOHLHAAS COMPANY 
183 N. Dearborn St. Chicago, Ill. 
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also for practice in taking s rthand dictation The subject is 
Continuous Education presenting a subject developed by D 
D. Lessenberry, Pittsburgh, Penna 


Direct Mail—Manufacturer 
\. broadside from The Wahl Company featured the low in- 
ventory and fast turnover ttending the sale of ‘‘Eversharp” 
fountain pens with interchangeable nibs 
The C. L. Downey Company sent to its dealers a 
nouncing that every box containing “‘Steel-Strong” 
pers or | straps will ntain packing tickets, identifying the 
merchandise The manufacturer offers to replace any of the 
*“Steel-Strone”’ products which are not perfect The letter also 
announced a “Directory of Distributors,’’ which lists the dealers 
carrying stocks of Downey products This directory is sent to 
banks answering Downey advertisements, making it easy for the 
bank purchasing official to locate a dealer near at han 
Accessory Advertising Matter 
Dealers and branches of the Yawman and Erbe 
Company are displaying some cffective window 
of the ‘5700"’ line of steel files. These are six color, 
the silk stencil process, in bright oil 
—~> —_ 


House Organ Philosophy 
It seems sort of significant that we have two ears 
one mouth.—The Coach (published co-operatively by the Boorum 
& Pease Company, Eberhard Faber Pencil Company, C. Howard 
Hunt Pen Company and Sanford Manufacturing Company). 
* > >. 


letter an- 
coin wrap 


Manufacturing 
cards on behalf 
done by 


and only 


young man has in his pocket isn't 
imount of determination he has in 
idea (Yawman and Erbe Manufac- 


The number of 
half as important 
his head The “Y 
turing Company) 


lin] 
diplomas 
as the 


and E 
> > > 


No employee who quarrels continually with his executives or 
the policies of his house ever gets to first base Faultless Loose 
Leaf Bulletin (The Stationers Loose Leaf Company) 

. > > 

The best way to make money is to help others to make 

money The Berloyalist (The Berger Manufacturing Company) 
> > > 

and unless it does that it 

Company) 

> 


Business exists to serve istomers, 
fails.—Service (The Fritz—Cross 
> > 


The Office 


=> 


A thick head is usually covered with a thin skin 
Cat (The Richmond & Backus Company) 


. 











HOUSE ORGANS 


Paragraphic reviews of current issues from the house organ 
field, classified for convenient reference. 


Manufacturer 
The Pencil (Joseph Dixon Crucible Company) 
sculptured marble head done with “Eldorado” pencils 
A page in The Royal Standard (Royal Typewriter Company, 
Inc.) told about the progress being made in selling the ‘“‘Form 
; ] and illustrated an imposing installation 
Year of Progress blished in The DuPont Magazine 
du Pont de Nemours & Company) narrated the import 


News showed 


ul activ of 1929 r} operations of the ompany cover 
he world nd the personnel, some 5,000, would furnish popu 
i n fe i city of goodly with high standards of living 
rT) ld nd the new were typified in a picture in The 
Y and I Idea (Yawman and Erbe Manufacturing Company). 


Modern filing cabinets were shown on an ox cart used to make 
deliveries in the Philippine Islands, drawn by a carabao Not 


h for eed as delivery goes, but up-to-the-minute in filing 
und findir operations 
rl Sn Corona New (lL. ¢ Smith & Corona Typewriters 
Inc.) told about the outcome of an industrial safety contest held 
in New York stat The S$ i piant won the trophy in Class 
1, Group CG, in which there we thirty-four entries The com- 
pany has n exceptional record for operating without “lost 
me’’ accident, showing 2,348 6 man hours in forty-one weeks 
fr from |! t time dents 
The Coach (published « operatively by the Boorum & Pease 
Company Eberhard Faber Pencil Company, C. Howard Hunt 
I Compar is rd Manufacturing Company) ran How 
Much to Show the Customer This article indicated the proper 
handling for a customer who entered the store to buy an address 
book It discussed principles which apply to practically every 
sort of retail sale—and can be used with profit under practically 


Association 
Making Markets (Trade Research Division, National Associa 
tion of Flat Rolled Steel Manufacturers) commented on the 
collapse of the floor in a wooden building at Quarryville, Penna 


\ ird par vas in progre and steel tables d chairs were 
ised. These supported the falling ceiling, and prevented injury 
to on t) floor below 


Rags in Paper (Rag Content Paper Manufacturers) discussed 


and illustrated spec 


lett id mens of ordinary jobs by several 
processes, with revised designs of the same copy The point 
was made that the average printer or lithographer is a produc 
tion n nd lacks talent in design. This is responsible for 
many med re letter) Ss Good letterheads reveal the genius 

the designer, who makes them symbolic of the business, and 
! ts tl one f art without being “arty.’ 

Dealer 


sed with 


A list of furniture close outs and specials was enck 
] Manufac- 


The Blank Book News (The Columbus Blank Book 


turing Company) 

Phunnygrams (Lester Book & Stationery Company) admon- 
ished business men to enclose stuffers in their letters, bills and 
statements, and enjoy better trade 

Bramwords (The Bramwood Press) reports that 21,000,000 


letters went to the United States dead letter office in 1929, indi- 
cating for one thing the need of frequent revision of mail lists. 

A thought from “Osco”’ B (Office Supply Com 
pany, Inc.): “Grandfather hung out one shingle to get business. 


isiness deas 


FURNAS 


suggests these 
convenient 
items 


There is an excellent mar- 
ket for office furniture of 
this type. The handsome 
private wardrobe, cos- 
tumers of various styles 
to match desk and chair, 
small tables for telephone, 
typewriter or reception 
room, stationery cabinets, 
the calculator desk, etc. 

















Display these items and 
mark the price plainly. 
Considering their service, 
the cost is very reason- 
able. The Furnas catalog 
shows various styles, 
many of which can make 
money for you. Send us 
your inquiry 


FURNAS 
FURNITURE 
COMPANY 


Indianapolis, Indiana 











A 
Better FELT 


Chair Pad 


BETTER FELT .... 
PIGSKIN STRAPS last longer. 


TACKS and INSTRUCTIONS for attach- 
ing to chair furnished with each pad— 
an added selling feature. 


TWO QUALITIES ... all wool and wool 


mixed. 
FIVE SIZES... to fit any chair. 
THREE COLORS... Tan... Maroon 


and Green. 


Send for folder and prices to the trade. 


Continental Feit Company 


Manufacturers 


890 Broadway New York City 


Felt for Every Purpose, by the 
piece or cut to size 














IH) 


This is a true posture chair for 
typewriting. It is form-fitting, 
adjustable, and scientifically de- 
signed. Investigate this new, 
comfortable style which is 
made by 

HEYWOOD-WAKEFIELD 
Philadelphia 

Portland, Ore. 
San Francisco 


Chicago 
Los Angeles 
New York 


Baltimore 
Boston 
Buffalo 




















Our “600 Line,” low 

priced commercial 

grade four drawer 
filing cabinet 


Substantial and hand- 
somely finished; all hard- 
ware brass, in satin brass 
finish. 


Each drawer operates 
on two anti-friction roll- 
ers at the front. This 
value is also available in 
the four drawer legal cap 
size and in the corre- 
spondence unit. 


Very adaptable for in- 
active files or files not in 
use every day. 





Write for our catalogue 
and prices. 


601 Without Lock 
602 With Lock 


Corry-Jamestown Mfg. Corp. 


CORRY, PENNSYLVANIA 














OFFICE APPLIANCES 


Grandson send ut 10,000 letterheads, whicl re just nicer 
shingles to get Dus ess and gets it 
, bit of local prid was injected into T) Honolulu Item 


(Mercantile Printing Company, Ltd.) when mention was mad 
of the guest book at the new city hall—the product of the Mer 





cantile Printing Company, Ltd 

A cerebellum tickling conte was announced by Stationery 
Suggestions (A. Carlisle & Company, Upham & Rutledge, Inc.) 
What Is a Here is a definition sought nd three merchan 
dise prizes are offered for the best cerebratior TI prizes were 
1 Conklin “Endur pen, a five-year diary and a Buxton “Key 
tainer.”’ 

The Honolulu Item (Mercantile Printing Company, Ltd.) com 
nented on the market for ticker tape in New York City One 
individual is said to control the trade with a daily delivery 
of 4,500,000 feet of paper in 400 foot rolls The Manhattan cus 
tom of using ticker tape to welcome distinguished visitors uses 
about 40,000 feet of tape to welcome heroes 

The Office Co-—-efficient (Charies G. Stott & Company, Inc.) 
featured Van Dorn underwriters’ safes for business re rds. To 
show the nece ty of such protection a page printed extracts 
from an insurance policy specifying the records required to 
back up proof of fire loss \ note on the front page says 
Safety First—Some customers have fallen into the habit of 
ordering nearly every item mentioned in this magazine We 
wish to announce that it is not necessary to buy more than 
one of the ife 1dvertised in this issue to keep up your grade 
points 

Internal 

The Gill-O-Gram (The J. K. G Company) offered some in 
portant suggestions to retail clerks about accepting checks 
from customers 

The Strathmorean (Strathmore Paper Company) reports that 
1929 was ! best vear since the nilated period following the 


I joth tonnage nd sales showed increases 
The “Y and E News (employ 

Manufacturing Company) rep 

factory emplovees to membs I 

Clul Bach received a diamond-—studded service pin from Pres 

dent Erb 


< 
> 


es of the Yawman and Erbe 


Malayan Trade in Office Appliances Increased 
mmerce Reports] There was increased consumption of 
office appliances, notably furniture, typewriters and accounting 
machines, in Malaya Agents were active and the business 
showed a natural growtl Imports of American typewriters in-~ 
creased thirty per cent, and those of British machines declined 
fifty per cent Prospects for further increases in the office ap- 
pliance business are limited by the general unfavorable situa- 
tion [Low prices for rubber and tin affected business Ed. ] 


= SS 
EXPORTS 
Typewriters 











United States exports of typewriters by countries during December, 
1929 In exports under this classification where the machine is driven 
by an electric motor, the value of the motor is included with the machine. 
By the Division of Statistics, Department of Commerce. 

Standard, New Portable, New Used & Rebuilt Parts of 

Countries N No No 
45 $ 1,740 4161 $ 13,100 $ nt 





Austria 

Azores and Mad j28 
Belgiun 89 3,7& SS 2,85 3,279 
Czechoslovakia 92 : 130 4.076 43 
Denmark os) uw) 1,667 40 
Estonia 6 o« 
Finland 167 91 
France 2 457 19,673 4,629 
Germany 208 140 5,219 2,453 
Greece ™ oO 616 . 
Hungary 55 1,190 

Iceland 5 180 a 
Italy 253 10,077 1,433 
Latvia 27 990 1 v4 94 
Netherlands 22h 10,136 61 1,401 1,197 
Norway 81 2.793 17 629 224 
Poland and Danzig 2 2.512 252 8.477 11 
Portugal 62 2,430 105 
Rumania 30 1,170 14 7 66 
Sev. Rus n Et . 1 5 184 
Spal 266 9,119 340 «13,558 51T 
Sweden 409 15.030 ’ 2,070 1,618 
Switzerland 380 2 } 79 14,442 123 S76 1,878 
Unit Kingdom 2.984 146,655 a50 11.917 520 12 7 20.422 
Yugoslavia i I 

Albania 14 980 20 
Canada 358 26,105 257 12,331 202 8,671 22,552 
Costa Rica : 39 
Guatemala 7 2.160 10 oO i o7 13 
Honduras 21 1,270 21 TH Ss 4 
Nicaragua 1 100) 10 194 
Panama 46 3,653 15 5S5 -4 6 100 
Salvador 1 “> 
Me 4 6S 41 18.206 ‘ 2 240) 1.52 
\ \ dia nal 

La : r ‘ 0 6 247 y 4 67 
Rarbados 1 6 1 ; 

in a 1 4") 2 ”) 

Trinidad a I f 17 1 2 
Other B. W Ind t 281 1 35 1 A) 
Cuba : 16 1,069 10 360 10 41 121 
DD te 2 122 ee 
Net Ww I 20 7 
Hait te ‘ 2 15 1 0 
Virgin Islands 1 50 
Argentina eo 68.710 Ls on 42 onl 402 
I via 0 2 40 oN 1.208 
I " l nor 4 $48 br 4 ft 
( orm 16.840 i7 14,1¢ 4 Ss 
Co ' { 3.712 143 5.22 64 2,721 
Ecua 12 S40 21 756 
Surina 2 128 
Paragua 2 133 108 4 oon 62 
Per ‘7 4,259 121 +.684 2 970 47 
Urucuay 99°68 16.799 41 1.476 6 279 609 
Ver ela O4 5 377 S8 2.800 4 135 122 
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OFFICE NECESSITIES 

















Screens, Desks, Costumers, 
and Umbrella Holders 


Supplement illustrating new 
numbers just off the press. 
Write for your copy. 




















Letter Trays 
Letter Baskets 
Waste Baskets 
Mail Baskets 
Filing Hooks 


Ne. 62 Letter iruy 


Worcester Wire Novelty Co., Inc. 
Baltimore, Md. 


















Baskets and 
Trays retinned 
after making. 


All Trays come 
with rubber 
feet attached. 


Write 
for Catalogue 


t 

’ 

‘ / 4 
(pe ee way 
VOT yay) 4 
F a hn a 
arm ae a 

















Order today 


Spring is near 


METAL-BILT CUSPIDORS 


formerly 


—i. & M. LINES— 


DETROIT METAL SPECIALTY CO. 
DETROIT Dept. 6-4 MICHIGAN 


Sales Office, 176 W. Adams St., Chicago 






















Catalogue 
on request 


/ | Manufacturers 
of 
OFFICE 


DESKS 
Since 1890 


OFFICE AND FACTORY 
2527 MOFFAT STREET 
CHICAGO 
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Moore Push-Pins 


Glass Heads—Steel Points, 2 sizes 


Moore Push-less Hangers 


“The Hanger with the Twist”. 4 sizes 


now come in /oZigiasonaeer | 
Novel 

Window 
Front 

Colored 


Packets 


i 
id 


» BUCO 


30 


cue: 
a. il 
4 - 


a 
. 


PUL 


3 
- 


@35 


RiPe. 





which show their contents at a glance. 




















Our new metal Style “L” Cabinet 
contains 150 10c Packets. Order 
one from your Jobber today. 


MOORE PUSH-PIN CO. 


Wayne Junction PHILADELPHIA 











DEFIANCE 


PORCELAIN ROLLER MOISTENERS 


PUT UP IN INDIVIDUAL BOXES 


No. 5 
PERFECTION 
Base 2} x 2} inches 
List $0.50 each 





No. 6 cg 4 
. = \ 
PREMIER 

Base 3 x 5 inches 

List 90.70 each SaaS . 
ae 

No. 7 
AVON 


Base 3} x 4} inches 
List $1.00 each 


TRADE DISCOUNTS ON REQUEST 


DEFIANCE SALES CORPORATION 


72 SPRING STREET 
NEW YORK 












































SWAN 
CATALOGUE 


for 1930 
NOW READY 


featuring pencils from 
Ic each up to highest quality 


WRITE FOR CATALOG 


SWAN PENCIL CO., Inc. 
221 4th Ave., N. Y. C. 


















































Any Size You Need 


6 in. to 6. ft. 


in the E. L. Style 
Grand Rapids Loose Leaf Binder 





The illustrations show the long and short of it, 
open and closed. 


16 Sizes in Stock 
Special Sizes to Order 


Narrow binding, flat opening, any number of 
leaves you require. 

WRITE 
for details and efficiency of Grand Rapids Loose 


Leaf line. (Proudfit patents). 


GRAND RAPIDS LOOSE LEAF BINDER CO. 


Pike. VICES 


10 Logan St., W. Grand Rapids, Mich. 




















1930 


APRIL, 


Countries. 
Aden 
Brit. 
Brit 
Ceylon 
China 
Java and Madura 
Other Netherland 
E. Indies 


India 
Malaya 


Fr Indo-China 
Hongkong 

Japan 

Persia ‘ 
Philippine Is 
Syria 

Turkey 

Australia 

Br. Oceania 

New Zealand 
Ethiopia 

Belgian Congo 

B. E. Africa 

Un. of 8S Africa 
Other B. 8 Africa 
Gold Coast 
Nigeria. 

Other B. W. Afr 
Egypt . : 
Algeria and Tunisia 
Other Fr. Africa 


Morocco 
Mozambique 
Other P Afr 


Canary Islands 

Other 8S. Africa 

Fr. W. Indies 

Total ocsene 
Ship 

Hawali see 

Porto Rico 


Adding—Calculating—Billing—Tabu- 


Standard, New Portable, New 
No No 








‘ No 
1 on ese : 
262 697 24,969 46 
9 104 3,444 
32 66 2,071 24 
110 ws 70 2,875 13 
201 12,710 161 6,246 t 
20 720 
46 220 135 4,800 
25 1,750 20 720 : 
1 0 24 923 16 
20 1,757 
276 16,174 202 7,276 
; 240 1235 
7 SS3 13 46S 
580 7 HS 537 16,687 
1 2 100 
107 61 2,254 
4 10 360 
17 111 4,166 
14 25 998 : 
237 81 2,940 34 
22 810 
4 ee 
1 83 4 168 
1 68 ° 
76 5,758 5 1,278 . 
25 1,750 230 8,280 7 
x 604 
124 9,620 
15 1,014 5 180 
39 2,770 , : 7 
; 223 10 360 9 
6 480 j ° 2 
4 
415 $920,659 9,696 $367,127 3,857 $12 
ments from the United States to: 
157 $ 10,589 32 $ 1,152 74 $ 
22 1,521 10 460 11 


lating—Machine Exports 








Used & Rebuilt 


223 





“a | THERE'S EXTRA SALES 
= “| VALUE IN THESE MANU- 
aa | SCRIPT COVERS 
Ws = Berkshire Manuscript Covers are 
| made 9x15 1/2 inches, instead of the 
we EE’ | usual 9x15. The extra half inch of 
| length allows you to staple through 
“= 2: | a second fold, giving your binding 
isi “‘ | double strength. Berkshire covers 
‘® “8 | come in different weights and colors. 
50s siu2 | For long-time durability, buy the 


3,240 
41 


cloth backed covers. Packed 100 
sheets to a box. Eaton, Crane & 
Pike Co., Pittsfield, Mass. 




















United States exports of adding, calculating, bookkeeping and billing 
machines, et by countries, in December, 1929. In exports under this 
classification where the machine is driven by an electric motor the value | 
of the motor is included with the machine. Parts of adding and calcu- | 
lating machines are not shown separately. They are included under a | 
general classification, ‘“‘Other machinery and parts of,’’ which is not | 
segregated for publication By the Division of Statistics, I S. Depart | 
ment of Commerce. | 
Listing Typewriter, | 
adding bookkeeping Non-listing Listing 
book keeping billing adding adding 
machines machines machines machines. TYPEWRITER PAPERS 
Countries. No No No 
Austria 12 $ 1,066 1 $ 320 
Belgium 2,748 12 4,748 2$ 105 
Czechoslovakia 4 4,179 29 11,416. 
Denmark . 1 771 8 3,037 
Estonia ‘ , : 
Finland 16 1,050 1 798 
France 31 4.634 130 83,463 34 2,220 
Germany 21 0,610 48 H,908 30 1,180 
Greece : 1 772 senaee 
Hungary 1 471 1 508 
SORE sescce 11 11,148 2 1,712 10 460 
Latvia secs , eeesee « 
Netherlands . ; 2,643 17 6,249 oe 
Norway .... : ° t 3,102 10 522 
Poland and Danzig 6 5,631 3 1,769 
Portugal 1 921 1,881 
Rumania es 2 2.977 
Spain 2 12 9,100 
Sweden 14 16 18,417 ¢ 2 
Switzerland 6 1! 17,094 75 a e 
United Kingdom 0) 52.754 207 116,692 60 3,38 W th t C tl D l 
Yugo. and Albania 4 3,939 4 2.680 14 1,27 l ou Os Y e ay 
Canada ....... 9 7,367 26 9,073 23 1.424 115 10,215 | 
Costa Rica . 12 720 
Guatemala 12 1,073 Coit’s Improved Ball Bearing Lettering pens make possible good letter- 
a 11 ‘on | ing by anyone. No costly training or experience is needed—just a 
Panama 90 | little practice. 
Salvador ‘ 370 | 
—— apes ; 1446 . 16 3 050 7s «| «6.220 | The ease of using these pens has created a good demand for them— 
Newfoundland and ; | they sell readily. This is a statement any dealer can quickly prove by 
Labrador ee a 891 , 1 165 sending for the sales trial offering, prepaid. It consists of a dozen 
Other Br. W. Ind... 1 100 : thee pens, attractively mounted for display. Write for it today. 
Cuba .... cress 23 2,199 | 
Dominica Republic 1 100 | 
Netherland W. Ind 1 101 | G oO Co 
Netherland W. ) : ia | THE BRIDGEPORT PEN , 
Argentina ; 1,425 8S 9,564 | , T 
poment R. oe | Bridgeport, Conn., U.S. A. 
Brazil ) .S55 (17 7,500 0 5,172 | 
Chile , 12 63 6.941 
Colombia 37 2,746 
Ecuador 2 1,622 ocenee 
Peru 1 7 5 645 
Uruguay 1 S70 63 4.949 
Venezuela 15 1,210 
Rritish India 2 98 
China 1 S43 2S 2.127 
Java and Madura 1 S12 7 
Hongkong 106 
Japan ” 
Philippine Islands 2 
Australia. 12 10.974 48 4.089 58 
New Zealand 4 1,960 6 
Belgian Congo 1 62 
Brit. E. Africa 5 
Un. of 8S. Africa 1 156 13 
Egypt ; : } 
Mozambique 5 700 = 
Other Port, Africa 4 200 
Total 226 $178,743 646 $380,384 272 $18,021 2,793 $256,884 
Shipments from the United States to: 
Hawaii 6s 1$ 831 peeeee 14$ 1,035 
Porto Rico 21 S| 
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Card 
. punching, sorting Other 
F a Calculating and tabulating including used 
= : > Aa y = : ; machines. machines. and rebuilt. 
Chey Sell and << —=} Cher Stay Sold J ; S » . 
—~ - { J kha. s 0 
SSS , — 
‘ Z Relgiur 67 $ 9,050 2 $ 2,950 14 $ 1,831 
N FLAPS SSS WW yl ( slovakia 5 3,042 ‘ 2 2,316 
> Denmark 16 120 : 
\” Finland 1 240 10 600 
I ’ 60 7,593 23 $2,457 29 037 | 
‘ nany 170 20,925 4: 21.251 6 2.422 
Gre ‘ 20 132% 
Hungary 5 900 
r Ital 7 10.768 gO 
Ne erlar S4 11,4 f 
\ N a1 lO 1.800 1 1.718 | 129 
r Pola ’ I My 11 1,680 07 l 1™ 
N R a s 1.560 
\ Soviet Ru ' i | 2 -S4 
b Spair 12 1,270 x R9 
Sweder 1,74 i 329 
Sw rlar 1.176 
United King oo 67 t 18 2.009 
an Yugoslavia : \ | ’ 2 {Xi 2 
f Canada i4 1 19 2 707 11 S60 
yp Guatemala 2 3S 
is Honduras 1 
y Nicaragua 1 
| Panama 9 4 
iA Mex ) 16 5 not 
<< As, Cuba 20 5.01 
=} Haiti Re 1 0 
L Argentina 105 17,410 f 1 
Rrazil on 1.700 
hil hy 174 
Colo ’ 14 910 : 
Q v Paraguay ; 1 36 
r Ur my ts A 8 n70 
. . V uela 1 20 ) 5HO 
<) rel K a } - sh India 1 12 
4) Rs. pan g Reo 
ar =) Phi I Island 14 2 
of Ar Sin , 10 
e | ca Australia 72 17.925 
fT} ‘ a: I tish Ocear 15 600 
44 _—— ~- 60 
~vafgprnedt Union of Sou \ 1 5.151 
. > ‘ | Cit Egypt 4 Tan 
a M am?! ‘ 1 24 
Total 1,314 $236,022 74 $75,158 $19,661 
Shipments from the United States to 








Hawali 18 s $ °C 


Tell City Desk Company, 


TELL CITY, INDIANA Writing Instrument Exports 


United States exports of writing instruments during December, 1929, 



























. . y the Division of Statistics, United States Department of Commerce 
Refillable 
I ils and Pencils Metallic pens 
pencil Fountain pens except metal except gold 
‘ ntries leads. Number. Dozer Gross 
It answers : a ale 
Denmark $ 1.4652 12 $ 4 775 $ 129 
~ ° I ind 1m” 14 435 192 if 
a definite ll as a 
Gre Th 
Hur v 14 1 12 
Iceland 6 3 a 
* ¢ Italy S6S a) S&L 18 186 
Netherlands is 8 244 17 10 
2 Norway 175 8 173 228 37 
no wonder it’s Poland and Danzig 1,213 
Portugal 48 2 ris 
. b ild Rumania 2 : ‘ 
p Pp Spain 140 4 373 4168 
a profit-builder .. | * 
Switzerland 1 1 25 TO2 12 
United Kingdon §.654 1,018 16,745 61.747 
Canada : 9,189 270 1,619 84.569 
Brit Honduras 6 
Costa Rica 78 2.124 
‘ itemala 28 0 
Honduras 61 190 1. 48% 
Nicaragua 4 5 18 158 
Maps, charts, Panama 475038 622 2,004 
Salvador 120 4 O68 
photos, facts and Mexico $508 201 7.282 187.765 
figures of every Newfound. and La if 127 0 s:1.,.945 
kind—what bet- — 4 86 16 942 
ter way to keep Barbados 524 
sar Trinidad and Tobag 187 
them visible Other B. W. Ind z 17h 2M) 
than this handy Cuba ie 1.062 1m) 1810 44.413 9 417 949 821 
Swinc - WING Dominican Republic ny 3 161 1,880 285 : 
NIP 7D I Neth. W. Ind 5 ' 165 221 192 
=a” DISPLAYOR! Haiti. Rep. of 979 29 250 145 
Wall Pivot Displayor Argent i 1,458 224 4,537 16,939 2.44 31h 211 
B via 161 16 514 426 1 
Brazi 291 #150 2.602 200 44 
I ° ° ; Chil 19 79 1.628 2.675 8 
?wEe x ? IP?T< l > Colombia . 750 146) = 1.655 634 1,192 93 76 
nvestigate Universal’s Colom! é ; fm 61s 
, 2 : Rr. Guiana 876 "” 25 15 
Dealer Franchise Pe: sai 2m fe oO 
Urugua f 7 122 1¢ 27 14 242 
. .¢ ° Ve e) yl G27 1740 OSS ») 180 
An attractive proposition that calls for no investment Maggs = = 1088 «7-256 942 
yet produces volume sales and profits with a Rr. Malaya 1547 91 2888 2,448 40 
. . ,_* . ~ (s le wn 2 
minimum of effort. Write to-day for Catalog OE30. Chine. $39 Fis 10416 7.876 2.474 2100 1.922 
Java and Mad 791 &2 2,854 130 S84 | 
Other Net I Ir 826 9 1,665 18 90 . : 
UNIVERSAL FIXTURE CoRP zr ede. Chia > Fs | 
. Hongkong 3h 7 128 1,700 262 $5 36 
Japan 104 10,008 4,839 ' 
, ~ TY , . Philippine Islands 1,949 TIT 7 27.617 2,088 1,185 695 
135 W. 23d St., New York City Steen 162 “40«C(«1 600 7 ' 
Syria 24 8 
Australia 1.247 106 3 42.592 4,66 
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Sectional Card Index Cabinets 
Walnut Mahogany and Oak Finishes 





Send for our latest pricelist No. 36. 


IMPERIAL METHODS CO. 


FOREST PARK 
ILLINOIS 


Representatives’ Addresses 


WESTERN WHOLESALE STATIONERS, Ltd. 
228 S. Los Angeles St. 580 Market St. 
Los Angeles San Francisco 
GERARD D. WHITE 
323 N. Moshulu Parkway New York City 

















A New and Im 
proved Sherman- 
Manson Tubular 
Steel Stand with 
adjustable machine 
rests in place of the 
usual solid top. 


Cc 
“ 
flr 
at 


an be equipped 


sle right and left 


side shelves. 


225 









ith raised or 
ish, interchange- 


Fits 
Any [Typewriter 


or Hand Operated Adding or Calculating Machine 


<I Write for further particulars and prices 


SHERMAN-MANSON MFG. CO. 
621-31 S. Kolmar Ave., Chicago 











CUSHIONS 


harmonize with 
quality offices 





ESCO Cushions require no apology 
—they’re made to go with quality 
offices and executives. ESCO are 
the original felt top cushions. There 
are many imitators—but that is true 
in everything. So, play safe by 
sticking to the original for real 
value. Have you our price-list and 


2 


trade discounts: 


ECONOMY PRODUCTS CORP. 


2901 INDIANA AVE. CHICAGO 


















PROGRESSIVE AND DEPENDABLE 





—_ for Pierce's 
The home of good chairs. | 


I for integrity 


in business affairs. 


E means the efforts 
we give to the trade. 


R means there’s rest 


in every chair made. 


C stands for CHAIRS 
the best to be found. 


E means that elegance 


in them abounds. 


S. K. PIERCE & SON CO. 


GARDNER, MASS. 
New York Boston Philadel phia | 
San Francisco 























@FFICE APPLIANCES 


WHY -LRROR-NO? | 


26 














The “Aluminum” Pocket Seal 
and other MARKING DEVICES 


Epo 


POCKET SEALS 





SPECIMEN IMPRESSION LEVER SEALS 





\ 


Numbering 
Machines 









WAX SEALS 





Cooke Self - Inking 
Rotary Dater Rubber Stamps 


Because 


It keeps the work-line in line with the sight. 

It fits any desk or typewriter and models are pro- 
vided for use with all makes of calculators, billing or 
bookkeeping machines. 

It eliminates 95% of the errors due to side reading. 






It increases output 30% to 50% 





NAME PLATES It is noiseless, vibrationless, simple and effortless in 
operation It is fool-proof and trouble-proof—noth- 


ing to get out of order. 


FRROE-NO .. the mark of copyholder specialists. It 


represents equipment of scientific design 


METAL CHECKS 


BADGES 


MANUFACTURED BY 


MEYER & WENTHE - CHICAGO 


= 


4 approved and in daily use in hundreds of offices thruout the 

OFFICE & FACTORY - 24 to 30 S. Jefferson St. , SS BS eee & 6 gee eee, oe 

LOOP STORE ° 31 North Clark Street ‘A to serve. There is splendid opportunity inthis organization 

WEST SIDE STORE - 28 S. Jefferson St. [Lot ete tager cites, Men who can gully should rite for 
particulars to Error-No, Incorporated, Little Falls, N. Y. 





Catalogue of Complete Line will be sent upon request 























a AS) 
Book Form Cards’ printed by 
YOU bring repeat orders! 


CERTIFIED 


ADDING MACHINE 
ROLLS 

















There’s Money Here 
for You! 
This profit bag is beck- 
oning to every dealer 
who handles adding ma- 
chine rolls. It represents 
profit accruing from the 
sale of U. S. Certified 
rolls—the highest stand- 


ard made. Send for 
samples and prices. 


U S LACE PAPER 
Ve WORKS, INC. 


163 Union Avenue Brooklyn, N. Y. 











PRINTING ordinary business cards is 
nothing unusual; any printer can do it. 

But printing business cards in an out 
of-the-ordinary way, and delivering them 
to the customer bound in tabs — from 
which each card can be detached crisp and 
fresh with perfect edges 


paying but a small price for high quality 
and a liberal margin of profit. With them 
he can afford to do good work! 

Blank scored cards in several standard 
sizes can be secured direct from us, ready 
for printing and inserting in Patent Lever 

Binder Cases which hold 15 


is something which printers ppinTERS’ SPECIALGRADE Of more cards. No binding 
with 4 reputation for good SAMPLE ASSORTMENT LOTS or stitching is required. 


work are doing. 200 Cards, Bu 


2 Lever Cinder Cases 


sinese Size SO Write today for a sample 


For the printer who buys 4,200 Cards, 4 Sizes - - $5 assortment of cards and 


these blank scored cards 


8 Lever Binder Cases 


cases. See how easily orders 


ready for printing from 2-500 Cards, 4 Sizes - + $10 for business cards will come 


The John B. Wiggins Co. is 


The John B. Wiggins Co., 1 


1S Lever Binder 


when you demonstrate them! 


153 Fullerton Ave., Chicago 


[ Established 1857] 







WIG 








Peerless Book Form 
CARDS 


Ghe Cards that 
detach from tabs 


with perfect edges 








; 
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Refillable 


pencils and Pencils Metallic pens 
pencil Fountain pens. except metal except gold 

Countries leads. Number. Dozen Gross 
New Zealand O44 9 745 815 331 ‘ . 
Un. of 8S. Africa 33 14 83 5.781 520 118 73 
Egypt .. , . 6 141 1,200 4 a. etene 
Morocco , 48 6 186 ieied ces )0806 @0aee 
Other P Africa 225 45 275 se . see 820 @ 
Canary Isiands . , 24 598 _ : a ae 
Total . poses $46,519 4,700 $80,620 575.304 $93,440 50,694 $26,482 

Shipments from the United States to: 

Hawaii : $ 958 101 $ 1,075 9,029 $ 1,399 29 $ 34 
Porto Rico 18 52 397 4,996 951 25) 144 


Metal Office Furniture Exports 


United States exports of metal furniture by countries during 
December, 1929. By the Division of Statistics, Department of 
Commerce: 

Safes and Bank and 
cabinets, safety Other 











fire deposit office 
and vaults furni- Other 
burglar and ture metal 
Filing cases proof equip— and fix— furni- 
Countries No No ment. tures. ture. 
BE. nsccane “arcr ; aes $15 
Azores and Madeira 
oS ee a “ole buen ; anna , $4 
DL ¢¢-encesee 79 $1,684 82 y 186 ; 
Czechoslovakia 91 104 
Denmark ... 24 769 103 1,227 30) 
Estonia ....... ; 18 , 
Finland ...... 10 265 70 362 1,647 
France pmiees 32 1,658 695 
Germany .... 29 3,886 A 167 392 
GD sccuneune 23 897 18 659 8S 298 
Irish Free State ; ‘ 262 
i suncunwue ; 2 95 , ‘ 226 342 
ON ere ; 96 
Lithuania - : . 57 
Malta, Gozo and 
GPs. ovens 4 200 es 
Netherlands 335 7,51! 131 1,931 4,198 914 
 - veaneves 5 134 132 4,831 ‘ 482 92 
Poland and Danzig 2 70 ; 170 
POTCURAl «<0 ccc. ‘ oe 26 750 — 93 
Rumania .. , _— « 60 875 ne 18 
Soviet Russia in 
Europe ..... ‘ 111 749 ia . es 
EN ae wks ewe = 7 26 26 $2,965 762 1,439 
DD “thacneas 9 777 151 ~ 366 582 
Switzerland 2 102 10 33 130 
United Kingdom 155 5,851 457 25 189 4,839 2,802 
Yugoslavia and 
BEE. ccoescce ae 1 36 ' 27 ins 
Canada . inane 798 17,286 328 12.747 2.865 7.845 42.678 
British Honduras . 1 38 123 er 1,111 
CO Beis cececs « os 12 444 101 253 
Guatemala . . ; 134 22 739 . 132 731 
Honduras .... 9 225 2 106 360 8 1,216 
Nicaragua .... 23 618 4 995 104 75 234 
Panama 57 1,287 40 976 22 1,309 3,412 
Salvador 7 262 2 101 98 364 
Mexico 687 4,443 180 7,793 408 6.450 44,729 
Newfoundland and 
Labrador 1 15 8 354 41 175 
Bermudas ... ‘ 4 89 1 147 213 1,814 
Barbados ..... 1 41 . ‘ 
Jamaica ‘ 25 1,130 132 53 
Trinidad and 
Tobago : 4 151 44 110 
Other British West 
Indies . / 141 8 736 55 446 
Cuba ... 239 », 162 39 2,254 3,821 1,301 3,106 
Dominican Re 
public . : l 42 2 138 226 167 
Netherland West 
Indies . 16 915 514 486 
Republic of Haiti 4 250 448 
Virgin Islands of 
United States , , 79 
Argentina .. oe 844 5,554 492 16,077 147 4.817 17,832 
Bolivia . 57 1,81 13 76 : os 
Brazil ... bien 317 8,504 11 1.668 15,899 2,459 
Chile . , 83 1,684 187 7.838 2,250 656 4.150 
Colombia . ie 31 1,188 146 8.279 1,564 7.887 
Ecuador . 7 1,912 , 1,069 1,740 
British Guiana 1 24 
Peru ; it 11 ij 14 608 198 ' 1,541 
Uruguay : 52 2,2 65 3,982 71 3.595 
Venezuela , 79 2.325 29 ».626 249 1,588 5.112 
British India.. 2 64 58 1,981 181 1,823 
British Malaya.. ; : cai 757 
China ; 19 1,195 59 4,195 : 1,601 1,610 
Java and Madura , 109 23,032 89 S87 
Other Netherland 
East Indies 13 287 a : 175 576 
Hong Kong , 2,907 109 le 
i! 281 
Japan i 28 624 16 5,180 9.188 3.721 686 
Kwantung 143 17 
Philippine Islands 136 3,000 45 2,800 689 9,236 2.142 
Siam ... , 32 
Turkey ... ‘ °1 550 : e 
Australia 132 5.822 12 160 514 1,614 
French Oceania.. l 135 , 149 ‘ 
New Zealand ; i 214 12 246 491 32 555 
Belgian Congo $ 2 14 298 ose een eee 
British E. Africa 3 29 aa om : sen 812 
Union of South 
Africa , 71 1,585 3 262 _— 2,390 56 


Other British 
West Africa ; 26 990 _ oe 55 
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O PRINTING= 


ALWAYS NEAT— 
HOLDS FOREVER 
profit item for 


—a growing 
every stationer 


every ntage for the user ond 

reg Rea = © use, neat = 
i our 
attractive, in five co! 
first order brings o display box * 
National advertising creates dema: am 
ith i i 

Send FREE SAMPLES with liberal 
procaine to dealers. See for yourself how 


different Executabs ore! 


CHARLES F. RAND 
EXECUTAB Corp. vee | 
921 POWER BUILDING, NORTH TONAW 7 as 
Please send us samples, prices, discounts o porticula 


declers introductory plan on EXECUTABS. 























Get More Business for 1930 with 
Douglas Line Collapsible 


Election Equipment 


“Always a Repeater” Known from Coast to Coast. 
Seven different booth styles and prices. The 
MODEL “B” (shown above), four stalls, all detach- 
able and interchangeable, lightest, most durable 
booth on the market. Write today for complete 
information. 


Douglas Manufacturing Company 
CRETE, NEBRASKA 


Steel collapsible voting booths, Steel collapsible ballot boxes, 
Rigid ballot boxes, Collapsible election tables. 
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A Paper Clip Is a Small 
Thing—But It Has a 
Man’s Size Job To Do 


Graffco 
VISE CLIPS 


S-T-R-O-N-G-E-R 


. cal ft or hold 500 times their own weight 
have 2 gripping points which prevent papers 
slipping in either direction ... are neater 


ier applied 









Called “the only pertect 


paper 






Made of plated spring 
steel in 3 sizes to hold 
2 to 60 papers. Write 
for Catalog 


GEORGE B. 
GRAFF CO. 


64 Washburn Ave. 
Cambridge, Mase. 

















$4000-$5000 yearly im- 
printing fountain pens alone 


That is the record of one big dealer—and the Simplex 
Challenger also imprints your customer's name on his 
pencils, brief cases, binders, price books, etc. Not one in 
a thousand will refuse the nominal charge of 25 cents for 


this service. 


The Simplex Challenger is simplicity itself. Just plug 
into an electric socket, set the type, pull the lever and 
the job is done. And it costs about 44 of 
what you expect to pay for a press of its 
calibre. 
Cash in on this gold mine. Write 
our service department for full in- 
formation. [here are twenty 


reasons why ! 














Simplex Gold Stamping Press Co., Inc. 
425 Fourth Avenue, New York 


Tel.: Caledonia 4056 Cables: Mildoheil, N. Y. 

















OFFICE APPLIANCES 


cabinets s ty Other 
fire ds sit fT 
nd va s fur Other 
burglar l t | 
I g cases ind fix 
( N N« r iT 
it pf ; 1.102 He 10.990 
‘ Land 
I sia 1 
M 165 
Mozat 1u 7 312 s 284 
i) rt I re 
Afr 1 y 4 72 t 28 
( ! I 1 10 115 2 82 ) 
4,303$110,477 3,599$8154,.871 $27,074 $79,415$169,738 
Shipments from the United States to: 
Haw 277 $5,374 1S] $7,112 $1,053 $6,548 $10,492 
' 37 1,148 } 912 2,253 1.029 87 


Carbons, Ribbons and Filing Supplies Exports 


Unit States exports of carbon paper, typewriter ribbons, 
filing folders, index cards and other office forms in January, 
19 By the Division of Statistics, United States Department 

Commer! 

Filing 
folders, index 
cards and Carbon Typewriter 
other offi paper ribbons 

Countries forms Pounds Dozer 
Austria .. $8 
I rium . i 289 $350 254 $643 
Bulgaria ose 
(zechoslovakia 660 R° 208 
Denmark 199 1,057 7 N 40 
Finland 78 54 204 858 
France 12 9.404 5,859 2,47 25 
‘ many} 28 6.254 761 14 46 
Hungary : 2 108 65 1¢ 587 
Ir h FY Stat 10 20 
Italy SO S10 64 69 1,318 
Netherlands 101 DOS 1,9 i 1,932 
Norway 198 639 7 172 62S 
Spain Hi2 
Sweder 171 112 2,098 76 1,735 
Switzerland 2,111 1,031 4 156 2,523 
United Kingdon 1,540 29,028 25,607 1.349 16,221 
Yugoslavia and Albania 66 155 
(Canada 13,600 10,408 6.363 1,864 4.611 
British Honduras 125 12 50 
Costa Rica 1,061 133 122 28 129 
(Guatemala 644 128 87 75 345 
Honduras 2,737 705 542 48 196 
Nicaragua £52 347 366 52 90 
Panama 3,214 1,471 841 ¢ 27 
Salvador . : 99 64 69 6 30 
Mexico . : 2,917 4,213 2.091 52 1,836 
Miquelon and St. Pierre 

Islands . 10 
Newfoundland and Lab 

rador .. 118 - 
Bermudas 88 97 7 $ 
Barbados tf 
Jamaica ° ] 177 158 134 53 143 
Trinidad and Tobag 11 
Other British West In 

dies ... 425 : - 
Cul 5,316 3,373 3,038 1045 2,726 
Dominican Re bli 704 S2 19 10 32 
Netherland West Indies Tan) 59 79 s 33 
> Dp it f Ha Si x 41 
Argentina 1 8 1.366 4.902 1,227 4,621 
I via l 158 173 19 96 
Rrazil 159 2.193 3,869 6 775 
Chile ; { 1,664 2,634 1,450 
Colombia 2,56 g 1,054 
> idor } 2°56 918 2 6 
Br h G I 0 263 
Surinar ) 26 
P g 11 , 
Py 17 64 $2 7 100 
rue ‘ ORG 629 107 102 292 
Ven 1 0 925 1,080 —e0 748 
British Ind ) 130 1,989 1,029 2,615 
B h M 64 12 11 
Cc ! ‘ SX 243 
‘ S 918 2.631 <4 1,749 
; 7 é { 178 68 48 120 
I Indo-Chit 225 5 278 16 140) 
H IX g 295 25 147 t 93 
It a Se 
| 9 0 15.623 846s 2 609 
Py ) 64 
= ; “He 12.011 4.7 © 104 4.791 
S 19 S 39 
T x x4 
Au ' 61 5,264 1,875 5,190 
7 oO 13 18 1 7 
New Zealand 2 874 748 266 834 
} Fy Af? ’ ‘ 

g +} \f rn ! ‘ 
Nis 14 
\ 7 . ; 
Or } \f l 
Oo Port Afr ' 27 67 
( Islar <J 105 
; 18 134.1 $98 5 $69,966 
Shipments from the United States to: 
— 16.587 235 $ 240 57 $740 
P Rico 161 1,760 1,040 119 11 
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It’s so simple you marvel at 
its usefulness 


But t’s just as true The F B loose leaf 
" 


der takes the eye of everyone One marvels 
hat such a simple little device can be so useful 
bolts and two bars make the F. B and 
in efficient holder it is! So easily ad 
sted to all sizes and distances of centers and 
irdy, and so economical No wonder r 
ind small, everywhere have adopted it 
You'll find the sale of the F. B. worth whil 
Send for circular 


The F. B. Manufacturing Co. 


1228 Intervale Avenue, New York, N. 


TA LooseLeaf 
z E. bY HOLDER 





























STEEL FOLDING 
CHAIRS 


in All Finishes 
Wood or Upholstered Seats 


WARK-BEACON 


STEEL FURNITURE CO. 
1410 S. Wabash Ave. CHICAGO 








REGAL REBUILT 
ROYALS 


Trade-marked—Nationally Advertised 


Approved by the Manufacturer 


ROUGH TYPEWRITERS 


Stock in 82 Cities 
All Makes « ‘ ‘ Ps 
All Series ° . 


All Models 
All Types 


Lowest Prices 


Write for the Regal Plan 


REGAL TYPEWRITER COMPANY, Inc. 


524 Broadway, 12-14 So. Jefferson St., 
New York, N. Y. Chicago, Illinois 


Cable Address: REGALTYPE, N. Y. 





























PRODUCTS 


Always Convenient 


Everyone in business needs these 
durable envelopes for filing, mail- 
ing and carrying records, mem- 
oranda and various papers. In 
window or counter, these envel- 
opes displayed in actual use, 
demonstrate their protection 
against loss, misplacement or ob- 
literation. 





Ask for samples and catalog 
No. 30 


John F. Diemer Co. 


Established 1869 


519 Broadway 
New York, N. Y. 



































OFFICE APPLIANCES 


BALTIMORE INDEX MFG. CO. 


(Specialists in Metal Tab Guides) 
AN ASSORTMENT OF FIVE COLORS 


BLUE ORANGE GREEN 
Your Name Can be Stamped in the Metal Tab 


BLACK 





Maryland 


112-114 S. Calvert St., 


WRITE FOR 
PARTICULARS 


Baltimore, Md. 











a 


For that Sales Manual, Catalog, 
Book of Regulations, etc.— 


PERFECTION METALS 


Our service is particularly designed for stationers who 
operate their own printing and binding plants. Many 
different types and sizes of ring and post binder metals are 
now being used and because we specialize in their produc- 
tion, frequently bringing out new metals embodying latest 
developments and improvements, this service is exceptionally 
valuable in its field. 

If you do not have our catalog, send for a copy. Besides 
specifying and illustrating our many stock metals, it is a 
veritable compendium of useful information on the subject. 


Loose Leaf Metals Co. 


INCORPORATED 


6816-6824 Arsenal St. ST. LOUIS, MO. 











STEEL DIE ENGRAVED 


Business 
Motto Cards 


can be used to good advantage in your 
correspondence especially where quota- 
tions are being made. They are steel die 
engraved on a paneled card, size 3}x4} 
inches, and are enclosed in folded wed- 
ding tissue. We give below the wording 
of a few of the cards. 


Beware of the higher cost of the 
lower price. 

Cost is measured by the results 
obtained and in no other way. 
It’s what you get, not what you 
pay. 

Anybody can cut prices but it 
takes Brains to make a better 
article. 


We have samples and price list ; send for them 


The American Embossing Co 


i Steel Die and Copper Plate Engraving 
and Printing in All its branches 


192-96 Seneca Street Buffalo, New York 





























— 





| Write 
Bigger 
Profits ’ 


Its cost to you is less—yet, 
to realize these profits. 
TEMPLAR’S smoother writing and greater economy assure regular repeat orders from 
highly pleased accounts. 

It is a paying proposition throughout—for you and for your customers. 
details of the Plan, catalog and samples. 


with ‘Templar 


The Genuine Southern Red Cedar Pencil 


pays bigger profits. The Reliance Dealer Plan helps you 


Send today for 








— 


<__ 1D1d 
Pactory: RELIANCE PENCIL CO. ccterai ans setes orices: 
Mount Vernon, M des 777-779 Broadway, 
New York ee New York, N. Y. 


Pencils, Penholders Erasers Rubber Bands 
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RIBBONS 


Dealers 


Sansom at Tenth Street 





ESTABLISHED 1895 


Inquiries Solicited 


CARBONS 





Philadelphia, Penna. 








Gardner’s Pull Tab Leather Lines 





Card Cases, Bill Folds, 
Playing Card and Cig- 
arette Cases. Keep 
contents absolutely 
clean. Easy to get at. 





‘| GARDNER’S HOT 
GOLD LETTERING 
MACHINES 








Write for Samples and 
rices 


P. A. GARDNER 
LEATHER WORKS 


Inc. 


709 Pine St. St. Louis, Mo. 
— 


























PREFERRED 
wherever modern busi- 
ness needs good pens. 


ESTERBROOK PEN CO. 
Camden, N. J. 





























EASILY DISPLAYED 


Put Beach’s “Common 
Sense” Expense Books out on 
your counter or in your win- 
dow and they will sell them- 
selves. We will send you a 
displaycartonwithout charge 
ifyou will just say the word. 





BEACH'S 


“COMMON SENSE 


EXPENSE BOOKS __|'U}} 


Beac hs 











(ommondens, 
E xpense 
Book 





BEACH PUBLISHING CO. 
1351 Book Bldg. Detroit, Mich, 

















THE STEEL EN- 


GRAUED BLANKS §~<gsaee 
FOR BONDS AND Vij 
STOCK CERTIFI: 
CATES AND ALL 
PAPERS OF VALUE 














Nationalize 
and Standardize 


Fo penta « BRAND, running straight through every item of 
record-keeping equipment, saves time in selling, in buy- 
ing, in overhead. National covers everytning from Loose Leaf 
Ledgers to Pocket Memos; from Visible Records to Engage- 
ment Books; from Machine Bookkeeping Trays to Analysis 
Pads— all backed by National advertising. 


‘nla’ 
(NATIONAL) 


NATIONAL BLANK BOOK COMPANY 
HOLYOKE, MASS. 











ALAN BROTHERS 
BANK NOTE 


ENGRAVERS 


205 209 W.19™ 
ST. NEW YORK 





OFFICE APPLIANCES 





ALSO 
Edgelite and 
Opal and Bronze 
Indicator Signs 


Write for Catalogue 


DAVENPORT-TAYLOR MFG. CO. 


DATA-GLO ELECTRIC SIGNS 


SSDS es SEES JIVE SSA) 





ALSO 
Bronze Tablets 
and Name Plates 
Changeable Signs 
Directories 
Gummed Labels 
and Seals 


- 412 Orleans St., - CHICAGO, ILL. 


BOSTON DETROIT — NEW YORK 











VERY Accountant, Book- 

CRIP” EK keeper, Cashier, Teller, and 
other pen users who enter 

your store, are live prospects for 
Proton one or more “NATURAL-GRIP" 


( Penholders 


LOS ANGELES SAN FRANCISCO 


{> NEW IN THE PENHOLER 
LINE 








Fits any normal hand A finger 
rest at every point of contact 

Made of Bakelite with hard 
wood handles in colors 

On attractive display stands, 
one dozen each. 






Write for trade discounts. 


The Natural-Grip Co. 


1643 Lawrence Street 


me 





CONTROL | 


ol Denver, Colorado 
~< - —— 














Better Protection 


EILIN 






Generally acknowledged as _ the 
mark of Quality Protection. 


Universally recognized as Better 
Protection. 


The Meilink Steel Safe Co. 


Toledo, Ohio 








Ly is not merely chance that the trade looks 
to us for the latest and best in loose leaf, 
magazine, catalog and periodical binders. It 
is because our many years have been devoted 
to the development of the best. 


You are welcome to our catalog that you may observe 
for yourself. 


ENDLOK PARTS COMPANY, INC. 
200 Hudson Street, New York 








HOFFMAN’S ever popular 





MA 145 Lafayette Street, 
i. HOFF ~N New York 


























YOUR QUESTIONS | 
ANSWERED FREE | 


—__—___— — il 
Subscribers to Office Appliances have free 
access to a competent service bureau which 
1s prepared to answer almost any question 
relative to office equipment. 





A considerable number of our readers have 
found that this service in itself is worth 
many times the subscription price. 











The Office Appliance Company, 417 South 





Dearborn vere Chicago, U.S. A. :3:33:33 








———— —# 
MARKIT TICKET PRINTER 


Every Store and Stockroom should have it 











For printing 
price tickets, 
numbering 
bins, boxes, 
shelves, etc. 





HOLDERS MAY BE FASTENED TO ANY ARTICLE OR 
SURFACE: wood, glass, tin, paper, etc. by means of a 
lasting adhesive material furnished, Made in two sizes, 
Write for prices and discounts to 


HANS H. HELLESOE, 2444 Ainslie St., Chicago 
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SIMONSON 


For Vertical Letter Files, Ledger 
Check Files, Are 








NONE GENUINE UNLESS STAMPED U. S. 
PATENT NO. 794,749 ON METAL TIP. 


Roger A. Simonson & Co. 







Manufacturers 


PATENTED 

METAL TIP (3UIDES 
Posting Trays, Card Systems and 
Indestructible 








Send for Free Semetp os ond. count , 


122 S. Michigan Ave., Chicago 














LISTO Choice of a Million Users 
....The Friendly BUSINESS PENCIL 
for Every Pocket—for Every Desk 


N the Listo exclusive center-turn with the locked-in mechanism— 
here is perfect balance Its slender, aristocratic barrel of non- 


metallic material, such as fine fountain pens are made of, gives— 
light weight The “‘easy-grip”’ of its knurled lower barrel com- 
pletes positive assurance of the utmost comfort and 

relaxation—-greater writing ease than can be obtained PRICED 
in any other mechanical pencil LOW AT 


Made in a variety of colors and color combinations 
4 1 iZ c 


Leads all colors. Address Dept 


LISTO PENCIL CORPORATION 
ALAMEDA, CALIFORNIA 


Eastern Distributor: C. P. Willems, 202 8. State St., 
Chicago, Ill. 


EASY-GRIP - - - - CENTER-TURN 

















LEON ISAACS & CO. TURNER & HARRISON 
GLUCINUM PENS SILVER-ALLOY PENS 


The Slickest Pens Ever Made 


SPECIAL IMPRINT 


PENS 
FOR THE TRADE 


LET US QUOTE OUR PRICES 
Established 1876 
The Turner & Harrison Pen Mfg. Go., Inc. 


FALCON PEN WORKS 
(Mastrated catalog on application. PHILADELPHIA, PA, 











IFR 
adjustable 

desk 

racks 
This handy desk 
file is ideal for all 
kinds of papers, 
folders, _ circulars, 
small books, etc. 


that demand ready 
and fast reference. 


AmORED | STOPrvest’iftinc NOISE 





























Made for L. C. Smith, Remington, Royal and Underwood 
typewriters. 

When ordering state make of machine. 

Saves repair —., does away with desk drumming, makes 
typewriter more bs uiet and snappy. 
Built to last a life- he —— 4 x pacsiy and qutemastealiy ettaches and as 

: . J quickly remove out tools, from the 

time—easily adjustable—felt pads protect the desk surface. Used Seid at all cdizee of The L. C. Smith & Corona Typewriters, 
everywhere a quick, handy reference file is required. Inc. Ack fer trial. 
Dealers write for liberal proposition. 


Smith Noise & Shock Eliminator 
383 Kellogg Street Syracuse, N. Y. 






No. 4 Base 6”x10” 
Partitions 5” high 


Send jor descriptive circulars and discounts. 


Improved File & Rack Company 
15 Park Row New York, N. Y. 











INCREASED PROFITS IN TYPEWRITER RIBBONS! 


THE TYBON RIBBONER enables you to box ribbons 
of exceptional quality, at a substantial reduction in your pres- 
ent cost. TYBON RIBBONS are the acme of perfec- 
tion. Our method increases profits, sales, and eliminates su- 
perfluous stock. COST IS MEASURED BY RESULTS. 
TYBON PRODUCTS 
PRODUCE AND RE- 
PEAT. You will realize the distinct advantage that naturally associates with 
the merchandising of superior products. Samples and particulars on request. 












“HIGH QUALITY” 
TYPEWRITER RIBBONS AND CARBON PAPERS 


TYBON CORPORATION 


1026 FILBERT STREET PHILADELPHIA, PA. 
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READEASY 


World’s Greatest Copyholder 








every desk 





you sell, or now ee 
in use, is more With line guide: :..::: 8.00 
Liberal trade discount. All READEASY 


Copyholders shipped ready for imme- 
diate use. No adjustments necessary. 
Not a screw on them. Standards col- 
lapsible. Fixtures of brass and alumi- 
mum and are not affected by weather 
conditions. 

New dealers advised to make first order 
on approval. 


Address READEASY 


223 Grand Ave., West Highland Park 
DETROIT U. B&. A. 


efficient by reason of the OPEN 
FACE which is provided by the 


Ravenswood Office Specialties Co. 
1800 Newport Ave., Chicago 


ROSCO Vis-a-Memo Desk Pad 


























XTRA—Just out! | Loose Leaf Rings 


CONFIDENTIAL WHOLESALE 


CATALOGUE No. 600 
No I Brass 
34 pages full of information. . . Information and Prices ° ~ Nickel Plated 
on all makes of Typewriters, Adding Machines, Calcu- Joint to Tear 

lating Machines, Duplicating-Addressing-Folding-Ma- Paper FIVE SIZES 
chiner etc. Inside Diameters 
Write, Phone or Wire for your copy today! "——1.35 Per 100 
Open Easily, Gn—ise “ “ 
Close Me oe 
1 .65 it) oe 
k Securely anaes oo 


ly pewriter& Adding Machine For loose leaf books, binaiag reports, blueprints, etc. 
‘All That the Name ce en eur fine of.-.-.- Loose Leaf Metals 
The E. W. Carpenter Mfg. Co. 


303 W. Monroe Street, Chicago, IIL Bridgeport, Conn. 


























MEET THE DEMAND 
Profitably 


In Apex, Summit, and Xtragood, the dealer has 
three qualities of ribbons and carbons to offer 
customers which cover the whole gamut of 
demand. In the supreme test of use, Union practical little cardhold- 


Ribbons and Carbons are in the front ranks, ers ever turned touse. Fits 

continually creating profitable business for : 

Union dealers. Do you wish to meet the under packaged goods or holds cards, large or small, 

demand—profittably? Write us. perfectly balanced on tables, counters or in show win- 
dows. Send for display folder. 


Saee Snes SS Snenee Som THE ADJUSTIT DISPLAY SPECIALTY Co. 


Front and Laurel Streets 
PHILADELPHIA, PA. R. Orthwine 344 West 34th St., New York 


Ky: 
AZORA 43 

bw +. 
Azora air cushions and twirlers, two 


| 1 

highly practical accessories, are [eit SNE 
making typewriting easier for thou- =\ (- : 
sands of users. Sales, both new and ON. _ J I, 
replacement, are large. Write for ‘ 0: 
prices and discounts. 0 





No. R1003 








One of the most 






























Thousands 
Use Harvey's 
AUTOMOBILE EXPENSE 


BOOK AZORA RUBBER CO. 


Big Profits 54th and 20th Streets, 
Get Your Share CICERO, ILLINOIS 
It Repeats stone — 
SEND FOR A SAMPLE THE AZORA THE AZORA 
§ TWIRLER AIR CUSHION 
RING (Cress-Section View) 








FRED W. HARVEY CO. 


206 E. Genesee Syracuse, N. Y. 


PAT. DECEMBER 21, 1915 
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Quick Sellers—Big Money Makers 


“Instant” Desk 


. 
and Handy Files 
Pocket pages keep papers in 
order but instantly accessible, 
indexed A to Z, 1 to 31, or spe- 


LL business men wish to 
telephone without being 
overheard — 


The“WHISPER-IT” |.. 


sanitary telephone mouthpiece 


clally classified by celluloid cov- 
ered removable index tabs, 





ea s 
with pasteless pocket pages for 
news clippings, striking advts., 
etc., instantly accessible. 


Albums for Every Purpose 


Autograph, Camera, Portrait, 
Postcard, Dise Record, Greeting 
Card, Memory Address Books 
Handsomely illustrated School 
Girl Diaries 


Scrap Books, Games, Double 
Dummy Bridge Boards 


enables them to do this. 
Instantly adjusted — of glass 
Hundreds of dealers have alré 
lictle item a sure seller ar 1 good 
maker. A display card on your count 
the trick. A card of ren $6.00 


Try this out im your mail by use of our stuffer order 
cards. A request will bring you a supply imprinted 


THE COLYTT LABORATORIES 565 W. Washington St 


(Engineering) Chicago, Ill Write for prices and special discounts. 


W. C. Horn Bro, & Co., is 200 Sth Ave., New York 


IDEAL 


LINOLEUM — FAST SELLING 
DESK TOPS DESK PADS 


a laa A Special Sales Plan on 
aper an ocket Cap ‘ 6 
with Clip Pree with Each Line.—Dealers Making 
tte oft the < Big Profits. Write for details. 
p on the Taper 


Pa rhe =  W95 Brctasive IDEAL LINOLEUM TOP CO. 


Duofold Parker Sa crc Janesville, Wis. 109 W. Austin Ave., Chicago 
€ 


Nt Leaves no fax SIBLE 
: Yellow Stain nc | RECORDS 
¥3 the cost of other systems 
Handy facts about your business insure success 
Correct judgment and analysis is based on knowing 
FACTS. These areclearlyrevealed by HANDIFAX, 
Just think —5 card-sheets make 100 cards visible. 
Facts now buried in your records will take on new 
life when made visible, HANDIFAX cuts record 
231 keeping costs 40% —It 
isconvenient; compact; 
flemble; portable; quick 
and handy to use asa 
sheet of paper. Use for 
anykindor sizeof record. 
Send for free Hand- 
ifax Illustrated folder. 
ROSS-GOULDCO, 
448 N. Tenth St. 
ST. LOUIS, MO, 








“Like 2 Pens for 
the Price of One” 


Convertible tor Desk 
Convertible tor Pocket 










Means 2 Sales 
Instead of One 


Free Pen Taper With 
Desk Base Means Pocket 
Pens Serve Double Pur- 
pose Give Free Outer 
Cap (With Clip) With 
Every Desk Base Sold. 
The Only “Convertible” 
Fountain Pen 





Slip off the Taper 
Slip on the Pocket Cap 

















the Cap— 



























on Paper or 


Gr a$Q Clothing— 


Entirely different from all others. Attrac- 
tive cartons containing 2 bottles. Retails for 
25c. 


Sure to be a big seller. Big profit. Display 
card with every dozen. Order from your 
jobber or 


H. H. Corus INK ERrRapicator Co. 
1325 Grand Street Hoboken, N. J. 


























Stamp Pads rr iD i r 
Daters 
Numberers iH A ~ bD 


FULTON-sic: Markers=PROFITS pie: eligi 8: 


It Can’t Slip Out 











Business Outfits Taare the Bea 
at's t e “ree 
> - ‘ Hand binder — a 
Rubber Stamp Ink handy little device, 
: . requiring only 

Indelible Marking Sets tony panete “aan 
held securely until 
wanted, then released 
at a touch The Free 
Hand s thoroughly 
practica and needed 
in every office Ask 
for descriptive price list 


and stock sizes. 


FREE HAND BINDER CO. 
227 PEARL STREET NEW YORK, N. Y. 


em 


FULTON SPECIALTY CO. 


ELIZABETH, N. J. 
New York Office: Room 461, 200 Fifth Avenue 


ee ee ee 
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BOEHNER 











Improved 
CARD HOLDER 
Stat T rs und | r *T 

+} 
volume n isiness nd 
pe ‘rsona ards. It takes 
regulat e@ car ds 
h nid wae m firm, keeps 
the lean Holds 
Ps t ae .> - —y 1 morocco binding me tal parts highly 
keled _ lifferent sizes 


r 
we manuf ture ea the novelties only we do not compete 
se I tion size in asking 


for price 
\ddress, Department OA 


Improved Boehner Binder Co. 
142-144 Fox Street Aurora, Illinois 





OFFICE APPLIANCES 








Efficient and economical. 
Will keep correspondence 
and papers always on hand 
and properly arranged. The 
most efficient desk file on 
the market. Made in four 
sizes. A _ very profitable 
item for stationers. 
















Stanley R.Bristow “™ 
24 Central Ave.West Orange, N, 5. 








Sell This 


A bathroom or health scale 
that can be sold for $12. At- 
tractive, with appealing 
lines. Colors; six-spring 
mechanism—250 Ibs. capac- 
ity. This scale cannot tip. 
Write for prices on this 
popular item. 


Hanson Scale Co. 


525 N. Ada St., Chicago 











‘*Steel-Strong”’ 
The Quality Line of Coin Handling Supplies. 


4 Styles Coin Wrappers 
2 Styles Bill Straps 
Coin Bags—Coin Storage Trays 
Coin Bag Seals — Seal Presses 
Manual Coin Counters 
Currency Racks — Tellers Moisteners 
Handy Wrapper Cabinets 


Nationally advertised in ween oy Bank Journals. 
d exclusivel ‘px: through dealers 
Write for Catalog and Salesman’s Sample Case 


The C. L. Downey Co., 943 Clark St., Cincinnati, 0. 

















, INK SINGLE FLUID 
INE ERADICATOR 
See. ONE APPLICATION 
FROM 1 BOTTLE 
ONLY 








ow 





D Grady rt Hundreds of thousands in 
Bn. Fimo | (4 daily use round the world 
radicater 





TRY IT 


Send 25c for One Large 50c Size 


TRIAL BOTTLE 
INK-OUT: MFG. CO., INC. 


— MONTCLAIR, N. J. 
Gradually Displacing Old Style Two-Bottle Eradicators 


“SECURITY” 
Pen and Pencil Clips 














6- 





CHAMPION 
Window or ential Hooks 









STA-FAST 

Paper Clips 
in sizes No. 0, 1 
, 3 and 4 . 








VAL-CLIP 
Pencil Peint Protector, Eraser and Clip 


L. D. VAN VALKENBURG CO., Holyoke Mass., U.S.A. 














LER = RAND 
DESK ACCESSORIES , 


Catalog on request 


THE MILLER BROS. PEN CO. 


MANUFACTURERS 


Meriden 
Conn. 


305 Broadway 
New York City 





Q2iNIOd Jive 


$008 4377! 








Stamping for the trade. 


LAW, NUMBER and NAME LABELS 


Every Character of Gold Stamping. 
Indexing —Embossing—Loose Leaf Specialties. 


G. J. AIGNER CO. 
503 S. Jefferson, Dept. 04 





Chicago 
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CANT=SLID — 


MEETS A READY MADE'DEMAND 


duct is the 


Gives new surface to Tt necessity of a pr 
old rubber rollers st gauge of its success. That is 
why Cant-Slip is selling steadily over 
hundreds of stationers’ counters ° 
returning a good profit, too. Every 
office has need for Cant-Slip. Cant-Slip 
gives a new gripping surface to the 
worn rubber rollers on typewriters and 


other office machines . . . it eliminates 
paper skidding This product should 
be in your stock. It will sell as well 
as Clarotype—the modern type cleaner. 


The Clarotype Company, Ine. 
16-D Hudson Street New York 





{THOMPSON TIME STAMPS 


Record the hour and 
minute A.M. &P.M., 
firm name and char- 
acter of the transac- 
tion—such as Re- 
ceived, Sent Out, 

Started, Finished,etc. Petnes an Gap of Pena 


TELLS WHEN THINGS HAPPEN 
Special Seth Thomas Movement with Jeweled 
Balance. No soft metal used in construction. 

Used by prominent firms all over the world, MODELS hasthe 
Repeat orders will follow the first sale. Write for folder 5 piece Bed plate. 


THE THOMPSON TIME STAMP CO., Inc: 
240-2 West 23rd Street New York, N. . | 





















“Make Your Show Windows 
Pay Your Rent” 
“Don’t Forget! Many Sales 
Are Made on the Sidewalk.” 


ONKEN TOWER Merchandise 
Displayers make Window Trim- 
mings Effective and Easy 

ONKEN TOWERS are Wonder- 
ful for means quick changes in 
your windo 

ONKEN TOWERS have inter- 
changeble Features, Two-in-one. 
ONKEN TOWER Merchandise 
Window Dis players are made tn 5 
sizes Le 27° to 48” high and 12° 


Wide. 
ONKEN TOWERS range in price 
from $6.00 Up and made like a 
Writesor Description Matter No. 24 


THE OSCAR ONKEN CO. 
624 W. 4th St., Cincinnati, O. 





























CORK BULLETIN BOARD | 











Dealers write for catalogue 


N. Y. SILICATE BOOK SLATE CO. 


20 VESEY STREET NEW YORK CITY 











s 
A 


TO RE-INK.. TURN PAD UPSIDE DOWN INTO 


Jelti-me) [aan Ok OD Lae ae 


q,.*,".".". = @ BLT PATO JUNE 3 1919 em a A? “o . £7 


Recommend SOLO for perfect rubber stamp impressions at 
all times. Cannot become flooded—insures first-class service 
from rubber stamps under any atmospheric conditions. Not 
a felt pad—the secret is in the self-inking ribbon. 


PEERLESS CARBON & eT nee co. 
476-478 Broome Street, 


CELLULOID 
ENVELOPES 


have the welded 
reinforced flex- 
ible edge seams. 
Extra strong and 
finished in appear- 
ance. (Patented 
processes.) 


















MARKILO Envelopes are made in all ring-book sizes. 
MARKILO INDEXER Strip (blank-label) ready-to-cut. 
Transparent signals, card cases, etc. Sample on request. 
The Dozen System vs. Decimals, Booklet Mathamerica 25c 


Markilo Co., Mfrs.. 936c W. 63d St., Chicago, U.S.A. 











DEALERS WANTED 


for a patented typewrit- 
er cushion key, with 
advantages and _ merits 
no other key possesses. 
You'll get MORE key 
business by selling 


The Master Key 


(No Rubber to wear out) 
Write for Samples 
and Prices. 


Speed Key Mfg. Co., Inc. 
29 Columbus Place 


Brooklyn N. Y. 











v~vrvrrervrevrvrvrvrvwvrvrvrYrYrvrevrvrvrvrrvrrvrvrevreyvwrywrvryvreyvreyreyreyeyrYeY™, 


LOOK i 


FOR THE 


y* 


TIP TOP 
TRADE-MARK 


3 sizes 












—the guide to qual- 
ity im paper clips “X56 
: : : made of brass 
or steel. 


i i i i i i i i i i i i i i i i i i i i i 


Sample display 
carton for Sta- 


NO.2 


‘~weuwwyeeeeyeeeeeeeeeeeeeeeee Se 


a 


Inc., Syracuse, N. Y. 
td., Toronto 


THE TIP TOP MFG. CO. 
Canadian Agents: Brown Bros., 


~_—--—--eeeeeeeeererererererree-reeeee----e-ee-~-*” 
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hindi deh 


Pure hemp rope gives longest wear 


PAPEROID 


Time and time again we have stressed the 
fact that not all red wallets are made of 
hemp rope fibre. This knowledge is neces- 
sary to the buyer if he is in search of con- 
tainers that will wear. 
Durability in red papers is dependent on 
hemp rope fibre content. Color does not 
make wear. 

*‘Paperoid” used exclusively by us in the 
manufacture of BUSHNELL WALLETS 
and VERTEX POCKETS, is an all-hemp 


rope fibre—extremely tough and durable. 








Alvah Bushnell Co. 


Thirteenth & Wood Sts. Philadelphia, Pa. 
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ee Beate wieletat at abit 
QUEEN BRAND 


TYPEWRITER RIBBONS 
CARBON PAPERS 


a 





Queen. 


BRAND 
To Get Best Results from This | “Impressions that Last!” 


CARBON 








—— 
use 


fii mis Manufacturers of a complete line. 


QUEEN MESON ECARBON CO 
Inked Ribbons for a Variety of Purposes 
Carbon in Rolls to Suit Every Requirement 


A distinct achievement in uniformity of 
quality. 


QUEEN RIBBON & CARBON CO, , inc. 


360 FURMAN STREET 
BROOKLYN, N. Y. 
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Improved Principle in Standard B & P 


RING BINDERS 


Greater Strength Lifelong Rigidity 
New Style Metal 


——— 


1} - 

i | hese new Standard B & P Heavy Duty Ring 
Books made in 11-inch and 2-inch capacities, are the result of a 
ee careful study of the present requirements of large ring book covers, 

Hl) dik canes aa their apparent weaknesses, and the successful working out of logical 

extamatioalie to cannes | ideas to eliminate the old disadvantages. 

when book is closed The operating principle remains the same in the new style device, with the exception 

of the rings themselves. 

The illustrations show the change of their shape. The circle has been flattened down, 
eliminating lost space. The fastening of the ring to the rocker plate has been greatly 
strengthened, giving them lifetime rigidity. 

In the new shape ring the arc tapers towards the center, so that in closing a filled 
book, the sheets have a definite tendency to ride up on the arch instead of doubling 

A up at the corners, between rings and covers. 

It also allows a greater tolerance for overloading, which is so usual. 

I/ A A much heavier wire than customary is used for the arch in these new books, and 

I} f yet in this improved construction, sheets with regular 14” punchings can be used. 


————— OO 


~ Write for folder R-230, giving full details and prices. 


Ss) BOORUM & PEASE COMPANY 
ly — P. O. Box 272, City ee New York City 


NEW YORK CITY BROOKLYN, N. Y. ST. LOUIS, MO. BOSTON, MASS. 
NEW STYLE 349 Broadway 84 Hudson Avenue 212-214 So. 7th Street 29 Otis Street 
CHICAGO, ILL. 
500-532 So. Throop St. at Harrison 


—————— 




















APPEARANCES are important. The sale of many articles hinges on 


Illustrating B&G Desk No. 


appearance. In appearance, Bentley & Gerwig Desks give the impression of the 2, char GO euin, ete 
finished craftsmanship of the most costly models. But B&G Desks are not in in genuine American walnut 
and mahogany. Many other 


the luxury class. They have the design and finish necessary for the demands of desks are illustrated in our 


‘ ° ; ° catalog, sent on request. 
modern business and all the quality features to provide long service. 


BENTLEY & GERWIG 


Furniture Company of Parkersburg, W. Va. 























240 





OFFICE APPLIANCES 








As pioneer desk makers of 
Jasper, Indiana, we can offer 
you the best in high quality 
desks, time tried and quality 
tested for fifty-two years. 





The JASPER , 4 The JASPER 
DESK Co. <=“ 


Desks and chairs can be purchased from us in pool cars 
at carload discounts, lower freight rates and the assur- 
ance that goods arrive in first class condition, without 
damage We solicit your inquiries 


JASPER 





New No. 800 Series Chairs in 
Solid American Walnut: A 
Pleasing Design, with a Deep, 
Rich, Durable Finish. 


CHAIR CO. 


INDIANA 











JOHN W. MESSIMORE, Chicago Representative, telephone Longbeach 4821, 1467 Catalpa Avenue, CHICAGO, ILL. 


MB. 





LE MAGAZINE DE LORGANISATION 
COMMERCIALE € INDUSTRIELLE 
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99 To us “M.B.” stands for “MON BUREAU” 


ular and much needed there? 
MON M. B. claims to be the most valuable advertising me- 
BU REAU dium in France as far as business circles are concerned. 





ING MANAGER MON BUREAU, 186, Faubourg St-Martin, Paris Xéme Arrt. (France) 





To you “M. B.” stands for “MORE BUSINESS” 


This business magazine is the most valuable me- 
dium for you if you want to sell your goods in 
France. And why should you not? Don’t you 
know that American goods and especially Office 
furniture and modern office appliances are very pop- 


This is a very logical and simple proposition; M. B. has 
been the first publication to advocate modern business 
methods in France. So it’s no wonder if it is read practi- 
cally by every progressive firm in the country. Not only is 
| it read, but it is carefully kept for reference and this ac- 
counts for the wonderful selling power of its publicity. 


MON BUREAU is particularly fitted to render you signal 
services if you wish to extend your trade on the Continent 
of Europe, in France, Belgium, Switzerland, Spain, Italy 
and Rumania. 





Ask for free copy. It is very likely to mean a most profit- 
able turn in your affairs, 
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ag Se 
DIRECTORY 


FOR 


OFFICE EQUIPMENT 


AND 


STATIONERY LINES 


GUIDE SPECIAL 
POUR 
TOUS LES ARTICLES 
DE BUREAU 


ET DE PAPETERIE 











More than 


18000 


sources of supply 

of office equipment 

and stationery lines, 
with more than 


1200 classifications 





THE INVALUABLE ASSISTANT! 





SPECIAL PRICE 


for books ordered 
before istMay,i9o30O 


Orders to be addressed to:— 
$ 3 BURO - BEDARF - RUNDSCHAU 
postage paid BERLIN - CHARLOTTENBURG, 5 


Payable with order! 








GERMANY 














New and Better Ways 


OF CONTROLLING COSTS 
AND SPEEDING UP DETAIL 
WILL BE SOUGHT AND 
FOUND BY THOUSANDS OF 
GOOD BUSINESS PEOPLE— 


AT THE 


NATIONAL BUSINESS SHOW 


New York At the Grand Central Palace 
October 20th to 25th, 1930, inclusive 





Chicago At The Stevens Hotel 
November 10th to 15th, 1930, inclusive 


“Tt’s the personal contact that counts” 


NATIONAL BUSINESS SHOW COMPANY 


Frank E. Tupper, President 


50 Church Street . NEW YORK 


Chicago: 417 S. Dearborn St. C. H. Hunter, Manager 
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AUTOMATIC ADDRESSING 


now within the easy means of everyone ! 


No more slow hand- 
feeding of envelopes in- 
to an addressing machine 
one at atime. This new 
popular - priced machine 
has an AUTOMATIC 
FEEDER. Just turning 
its crank prints 125 dif- 
ferent typewritten ad- 
dresses PER MINUTE. 

More than three times 
faster than any Address- 
ing Machine of equal 
size, yet costs less than 
one-third the price of 
any Addressing Machine 
of equal speed! 





THE ELLIOTT ADDRESSING MACHINE 
COMPANY of Cambridge, Mass., U.S. A. 


is now the largest manufacturer of Address Cards and Automatic 
Addressing machinery in the world. 


And what has caused this remarkable growth? First of all, the 
superior economy and convenience of the “TYPEWRITEABLE” 
principle of stencil-making as compared with older methods em- 
ploying embossed metal plates or slugs. Next, the superior efficiency 
of a combination indexing, recording and addressing card:— / 
TRIPLE DUTY ina ONE PIECE unit, atLESSCOST. / 
Next, the development of super-speed AUTOMATIC Ad- / 


; : ; / h 
dressers at popular prices, practically beyond competi- // Prsegs o 


tion. And finally the feature of visible printing and §/ ponto your 
noiseless printing that have always been exclusive / letterhead and 


‘é . 99 7 il) d 
Elliott” features. fa 
, you a 


If you want to have your eyes opened to what Ph FREE BOOK 
MODERN mechanical addressing equipment / 


4 ° . . 
. . . he subject of Direct Mail 
. ion. Fa ont , 

really is, write for a demonstratio tian 

/ 
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OFFICE APPLIANCES 


Burroughs 





Typewriter Bookkeeping Machine 


Posts any combination of related records in one operation, such as: 


Accounts Receivable Accounts Payable 
I. Ledger, statement and proof-journal. I. Ledger, remittance advice and journal. 


2. Ledger and distribution of sales, or cash - , 
2. Voucher, maturity (or due date) ledger 


and other general entries. ‘ . , . . 
and incoming invoice register. 


3. Installment ledger, distribution of reve- 


nue by years, sales by departments and 33. Vendor's record and distribution of pur- 


cash receipts. chases. 


Burroughs features give extraordinary speed and flexibility; for 
example: complete date—month, day and year—printed by the 
depression of a single key or automatically if desired; automatic 
tabulation between columns; automatic alignment of dollars under 
dollars and cents under cents; credit balances automatically 
computed, and printed in red; balances and totals printed with one 
key depression; errors may be corrected before printed or added; 


electric return of carriage—and many others. 
Call the local Burroughs office for information or a demonstration. 


BURROUGHS ADDING MACHINE COMPANY 
6354 SECOND BOULEVARD + DETROIT, MICHIGAN 


WITH EVERY BURROUGHS INSTALLATION GOES BURROUGHS WORLDWIDE, FACTORY-TRAINED, FACTORY-CONTROLLED SERVICE 
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The WOODSTOCK TYPEWRITER 


The Woodstock Typewriter is compact, simple, 
attach Mm oth ame) elae-lcoe Mm yeileledeMaltetet tela tole Mr: lel ren 
lutely dependable . . . it is the versatile machine 
built fora long, long life of Good Work ...Well Done. 


“A neater letter — quicker, better’’ 


WOODSTOCK TYPEWRITER COMPANY 


| 
| 
| 
| 
| 


35 East Wacker Drive * CHICAGO, ILL. 








neater 
_ letter- 
» quicker, 
better 








This is What We TELL 
Women 


ODERN conveniences have relieved women 


M 


hold, leaving them more time for planning and 


of much of the actual work of the house- 


supervision. Women are no longer considered 
mere “housekeepers” — they are, in reality, 


“Executives of the Home”. 


The “home executive” also needs the modern 
appliances of business and what is more fitting 
than that she should own an Underwood Port- 
able Typewriter. 


Norseiess 


JNDERWOOD TYPEWRITE 


sion of Underwood ¢ 


Madison Avenue, 


RW FISHER, SUN 





ind : ort ible Ty pewrite 


TRAN 





And This is What We TELL 
YOU, as a Dealer 


OU can sell towomen because the Underwood 

Portable combines every desirable feature 
that makes a Portable easy to sell. It carries the 
name of the famous Underwood Typewriter of 
which nearly 4,000,000 have been soid. Its 
selling program assures an ever-increasing sale 
of Portable Typewriters in your community. 


Our Dealership Plan is attractive and will 
prove profitable for you. For details write to the 
PORTABLE DIVISION 


MA 


rs—bDookxkeeping iviecnines 
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